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ditors  Supporting  New  Deal  Legislation; 
Feel  Newspapers  Are  Not  Affected 


In  my  opinion  it  would  be  futile  to  TRUST  LAWS  A  PROTECTION 

George  B.  Longan,  president,  Kan- 
sas  City  Star: 

The  Administration’s  program  came 
in  response  to  an  imperative  demand 
for  prompt,  bold  and  far  reaching  ac¬ 
tion  to  check  and,  if  possible,  reverse 
forces  of  deterioration  that  were  under¬ 
mining  the  economic  structure.  The 
Kansas  City  Star  has  accepted  the  pro¬ 
gram  with  that  imderstanding.  It  has 
been  sympathetic  and  is  ready  to  lend 
its  assistance  to  a  fair  trial  of  the 
program.  Whether,  as  a  whole,  it  will 
work,  certainly  nobody  can  know.  Parts 
of  it  may  not  be  tried,  and  other  parts 
Louis  Wiley  Geoege  B.  Longan  may  be  discarded  after  an  unsuccess¬ 
ful  trial.  It  is  admittedly  experimen- 
attempt  to  forecast  the  immediate  effect  tal.  Calculated  to  do  as  much  through 
on  newspapers.  After  all  are  not  news-  promise  as  through  actual  application, 
papers  a  part  of  national  life?  And  is  it  seems  strongest  in  public  works  and 
it  not  as  true  to-day  as  it  was  in  the  re-employment,  weakest  in  farm  price 
time  of  Marcus  Aurelius  that  “What-  fixing  and  most  hazardous  in  certain 
ever  is  good  for  the  beehive  cannot  be  aspects  of  probable  inflation  and  in- 
t,.-’’?  dustrial  control.  Practically  ever^hing 

If  purchasing  power  is  restored  the  will  depend  on  the  administration  of 
newspapers  will  prosper.  If  purchasing  those  parts  that  are  used, 
power  is  lost  the  newspapers  are  lost  Probably  it  will  not  touch  the  press, 

including  advertising.  The  press, 
largely,  is  engaged  in  public  service,  in 
printing  and  distribution  of  the  news. 
The  program  would  affect  advertising 
if,  and  to  the  extent  that,  retail  prices 
were  fixed  or  “frozen”  to  forbid  com¬ 
petitive  price  advertising  within  reason¬ 
able  limits.  Abuses  as  reflected  in 
cut-throat  or  drastic,  irresponsible  price 
slashing  advertising  offers  could  be 
checked.  We  do  not  see  the  prospect 
or  necessary  result  of  circulation  price 
advances  unless  there  should  be  the 
interference  with  retail  prices.  But  mat 
interference  would  be  so  unprecedent^. 
so  unwarranted  and  so  in  conflict  with 
the  anti-trust  laws,  which  the  President 
says  are  to  be  absolutely  upheld  for* 
consumer  protection,  that  a  public  revolt 
in  buying  incomparably  greater  than 
any  previously  experienced  would  make 
the  attempt  finally  and  disastrously  de¬ 
structive  of  its  purpose. 

REMARKABLY  COMPREHENSIVE 

E.  K.  Gaylcbu),  president,  Oklahoma 
City  Oklahoman  and  Times: 

The  legislation  enacted  by  Congress 
was  remarkable  for  its  comprehensive- 

-  _  -  ness  of  all  economic  problems  and  espe- 

Any  swing  away  cially  considering  the  extremely  short 
time  for  consideration. 

The  legislation  was  far  from  perfect, 
due  to  the  necessity  of  hasty  enactmOTt 
and  the  compromising  of  conflicting  in¬ 
terests. 

In  my  judgment,  the  agricultural  ad¬ 
ministration  act  will  be  the  most  diffi¬ 
cult  to  enforce  and  the  most  doubtful 
of  results. 

The  banking  act  should  be  highly 
beneficial  but  will  likely  need  to  be 
supplemented  with  additional  provisions 
for  branch  banking  and  protection 
under  the  deposit  insurance  provision.  . 

I  believe  the  industrial  recovery  act 
is  the  most  revolutionary  and  most  com¬ 
plicated  piece  of  legislation  ever  at¬ 
tempted  in  this  country.  It  seems  t« 
me  its  chief  value  will  be  in  forcing  each 


It  the  Elzey  Robekts  John  S.  Bryan 

iurelv  intelligent  and  one  half  as  effective  as 
^  we  have  reason  to  believe,  then  there  is 
g  Qp.  every  prospect  for  great  immediate  ac- 
vould  complishments  along  lines  of  economic 
^  development  and  security,  and  includ¬ 
ing  a  wider  distribution  of  wealth  and 
effect  opportunities  among  all  our  bad  forlhe  bee”? 

vould  people- 

gjj  The  only  thing  the  press  has  to  fear 

from  any  new  law  making  is  attempted 
on  of  censorship,  and  as  no  such  censorship  also. 

.  could  be  constitutional  in  the  country  or  "  - 

OR  &  *^^od  up  with  the  public  against  a  LINAGE  OUTLOOK  FAVORABLE 

jjg  ^  determined  fight  by  journalists  there  is  Louis  Wiley,  business  manager, 

no  possible  interpretation  of  any  of  the  ‘^ew  York  Times,  said  his  feelings  were 

new  laws  that  we  need  be  imduly  excited  well  expressed  in  the  following  quota- 

CURE  OF  ABUSES  POSSIBLE  about.  tion  from  the  Times  of  June  18: 

Euiy  Roberts,  president  St.  Louis  Poorly  adjusted  circulation  and  ad-  “Among  the  many  developments  ex- 
itr  aid  Times:  ’  ’  ^  ertisiiig  rates,  and  extravagant  circu-  pected  to  spring  from  the  National  Rc- 

1  believe  the' New  Deal  legislation  Nation  promotion  practices,  are  in  many  covery  Act,  a  great  deal  of  interest  is 

•  better  than  any  indicated  alternative  communities  outstanding  weaknesses  of  taken  in  the  ii^uence  of  this  legisla- 

■1  Aould  be  welcomed  by  newspapers,  newspaper  set-up  today  which  might  tion  on  advertising.  On  the  whole  the 
B  Serally  applied  the  United  States  be  eliminated  by  reasonable  cooperation  outlook  is  regarded  as  quite  favorable 
Mrid  have  no  more  free  press  than  between  publishers.  However  conditions  to  the  use  of  not  only  as  much  as  in 

BiIt.  but  I  see  no  reason  to  antici-  s®  greatly  that  no  fair  blanket  the  past  but  of  more  promotion. 

rs  an  abuse  of  power  over  the  press  statement  on  existing  circulation  rates  “The  reason  for  this  view  is  obvious. 

die  expected  business  improvement  possible.  If  the  new  program  is  at  all  effective  it 

tan  there  will  be  more  advertising,  app  emphasis  upon  price  and 

ukrwise  there  will  not  be.  t  c  ^  «  muvini,  more  upon  quality  and  service.  If  un- 

Ibe  greatest  of  newspaper  abuses  to  scrupulous  price  cutting,  fraudulent 

k  mrected  is  cut-throat  competition  Publisher,  Richmond  (Va.)  News-  claims,  imitations  and  design  piracy  are 
krihich  a  newspaper  willfully  injures  ,  ..  greatly  reduc^  or  eliminated,  then  the 

•  pofession  and  itself  to  inflict  hurt  necessary  for  this  ably  designed  and  well-made  product 

competitor. 


beiog  symposium,  which,  Edii 
PsusHEx  feels,  can  be  taken 
pile  of  newspaper  opinion 


.  For  example,  the 

•Wuing  of  radio  to  take  advertis- 
i|that  destroys  confidence  in  all  news- 
»er$  in  the  hope  it  will  destroy  con- 


*  fas  been  done  in  transportation, 
•■•■ications,  entertainment,  and 
■■rous  other  lines.  A  new  grasp  of 
•^spaper  picture  based  on  an  up- 
bw  conception  of  its  highly  com- 
Wnre  uture  as  contrasted  to  its  for- 
yjBai-monopolistic  nature  is  needed. 
Jf  ywemment  mixing  into  newspaper 
brings  this  about,  more  power 


"HIGH  WATER  MARK  SET” 

P.  ScRiPPS.  president  and 
director,  Scripps-Howard 
*pipers: 

I«*>-called  new  deal  legislation  of 
adjourned  special  session  sets 
y  water  mark  for  Congressional 


THE  QUESTIONS 

Are  you  satisfied  with  the  New  Deal  legislation? 

Do  you  think  it  will  work?  What  is  needed  to  make  it  work? 

Is  it  fair  to  the  press  and  advertising? 

Will  it  make  more  advertising? 

What  are  the  abuses  in  the  newspaper  field  that  can  be  eliminated  under 
the  industrial  recovery  law? 

Do  you  foresee  increased  circulation  prices  resulting? 


U^Stiunents  in  scope,  in  directness, 
*  new  departures  from  outworn 
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industry  to  dean  its  own  house  and  to 
rejuvenate  itself  by  agreement  to  forego 
destructive  competition  and  unfair  prac¬ 
tices.  I  think  we  should  not  be  misled 
into  believing  that  this  is  a  temporary 
expedient.  The  measures  for  the  con¬ 
trol  of  industry  will  be  permanent  if 
the  plan  succeeds  in  restoring  prosperity. 

The  plan  has  been  so  hastily  prepared 
and  has  been  so  drastic  in  its  provisions 
that  it  will  undoubtedly  call  for  many 
amendments  and  modifications  at  the 
next  sessitMi  of  Congress. 

A  literal  interpretation  of  the  law 
would  be  a  menace  to  freedom  of  the 
press  as  well  as  freedom  of  individual 
enterprise.  I  believe,  however,  that  the 
most  drastic  provisions  will  be  used 
merely  as  a  threat  and  not  actually  en¬ 
forced. 

I  think  no  publisher  should  submit  to 
a  licensing  system  which  would  enable 
any  political  body  to  abridge  the  free¬ 
dom  of  the  press.  I  believe  the  re¬ 
covery  act  will  tend  to  decrease  adver¬ 
tising  and  I  do  not  believe  that  circula¬ 
tion  prices  will  be  generally  increased 
nor  can  advertising  rates  be  materially 
increased  soon. 

These  changes  will  require  more  time 
than  the  government  expects  to  allow 
and  it  will  be  difficult  for  the  govern¬ 
ment  to  arbitrarily  regulate  business  of¬ 
fice  practices  without  affecting  and  in¬ 
terfering  with  editorial  policies  and 
thereby  jeopardizing  the  freedom  of  the 
press. 


GEN.  JOHNSON  GIVES  FIRST  INTERVIEW 


the  basis  accented  by  other  induttria 
but  no  restriction  on  any  phase  of  ^ 
industry  should  in  any  way  abridp, 
curtail  the  freedom  of  the  preti  n 
guaranteed  in  the  first  amendment  k 
Uie  Constitution. 


Gen.  Hugh  S.  Johnson,  Administrator  of  the  National  Recovery  Program,  is 
here  pictured  with  Washington  newspaper  correspondents  as  he  outlined  the 
basic  principles  of  his  program  daring  his  first  press  conference  June  20 


WASHINGTON,  June  22 — Whether  papers  and  the  National  Recovery  Ad- 
or  not  newspapers  will  come  un-  ministration  are  engaged  in  a  little 
der  the  fair  competition  code  provisions  game  of  trying  to  out-wait  one  another, 
of  the  industrial  recovery  act,  either  General  Johnson  has  studiously 
voluntarily  or  involuntarily,  was  still  a  avoided  any  prediction  as  to  what  might 
topic  of  lively  interest  here  this  week,  happen  to  any  industry,  newspaper  or 


NO  GROUNDS  FOR  PREFERENCE 

Henry  T.  Claus,  editor,  Boston 
Transcript: 

1.  The  New  Deal  legislation  is  better 
than  we  had  any  right  to  expect. 

2.  I  see  no  reason  why  it  should  not 
work,  with  the  public  behind  it,  industry 
cooperating,  and  competent  administra¬ 
tors  in  charge. 

1  The  press  has  no  cause  for  com¬ 
plaint  and  no  ground  for  asking  pref¬ 
erential  treatment. 

4.  With  business  recovery,  more  ad¬ 
vertising  is  certain. 

5.  I  have  no  opinion  as  to  abuses 
needing  correction. 

6.  I  foresee  no  higher  circulation 
price. 


with  evidence  of  considerable  shadow  otherwise,  which  does  not  voluntarily 
boxing  on  the  part  of  both  the  press  and  submit  a  code.  Under  the  law,  of 


the  National  Recovery  Administration,  course,  the  President  is  empowered  to 
At  his  first  press  conference  since  license  industries  if  he  finds  that  de¬ 


being  officially  named,  held  June  20,  the  struct! vc  wage  or  price  cutting  or  other 
question  was  asked  General  Hugh  S.  activities  contrary  to  the  policy  of  the 
Johnson,  administrator  of  the  act,  act  are  being  practiced. 


based  merely  on  observation  and  deduc- 


provisions  for  maximum  hours  of  work  they  do  not  want  to  do  so  voluntarily. 


“WILL  WORK  ALL  RIGHT” 

J.  M.  Patterson,  publisher.  New 
York  Daily  News: 

I  think  the  New  Deal  will  work  all 
right  for  newspapers. 

I  do  not  think  it  will  increase  circu¬ 
lation  prices  because  that  would  decrease 
consumption  of  newspapers  and  add  to 
unemployment. 


who  do  not  favor  the  codes — General  However,  the  situation  insofar  as 


Johnson  calls  them  “chiselers.” 

“I  don’t  know  why  newspapers  would 


APPUCATION  INIMICAL  TO  PRESS 

W.  F.  Wiley,  general  manager,  Cin- 
cinnati  Enquirer: 

The  application  of  coercive  laws  to 
overturn  the  fundamental  and  immu¬ 
table  law  of  supply  and  demand  as  well 
as  the  survival  of  fittest,  is  more  than 
likely  to  be  futile.  Some  new  legisla¬ 
tion  undoubtedly  is  going  to  help  bu( 
not  all  of  it.  It  is  fair  to  assume  that 
all  of  it  is  well  intentioned.  Time  and 
trial  will  eliminate  the  unwise  and  un¬ 
fair.  It  is  impossible  to  see  wherein 
newspapers  have  been  helped.  The  ap¬ 
parent  effect  of  the  restoration  law 
will  be  inimical.  Increased  production 
costs  probably  must  be  met  from  in¬ 
crease  circulation  revenue.  If  is  idle 
to  discuss  increased  advertising  rates 
or  increased  volume. 


of  codes  under  the  act. 

It  is  not  known  here  what  position' 


dications  are,  however,  that  the  news-  talk  of  compulsion  as  to  any  industry. 


all-inclusive  in  its  scope  and  attempts  benefitted. 


This  law  is  so  comprehensive  that  I  provisions. 


U.  S.  HAD  TO  EXPERIMENT 

James  Kerney,  editor  and  publisher. 
Trenton  (N.  J.)  State-Gazette  and 
Times: 

Unless  we  were  to  sit  complacently 
by  and  be  content  to  see  the  nation’s 
industries  continue  slowly  to  disinteg¬ 
rate,  it  is  my  ofunion  that  there  had  to 
be  experimentation  with  something  on 
the  order  of  what  you  call  “New  Deal 
legislation.”  I  am  satisfied  with  it  to 
the  extent  that  it  has  as  its  (Ajective 
the  placing  of  unemployed  back  on  the 
payroll  and  the  determination  to  see  that 
there  is  some  Ic^c  and  order  atxiut  the 
nation’s  future  industrial  activities.  At 
least  it  is  conceived  in  the  proper  spirit. 
It  seems  to  me  that  the  Administration 
had  to  make  a  choice  between  drifting 


its  weaknesses. 


I  am  not  yet  clear  as  to  Indianapolis  'News: 


whether  or  not  the  press  comes  within 
the  provisions  of  the  act. 


the  provisions  ol  the  act.  scope  oi  tne  maustry  control  law  a  con- 

Will  it  make  more  advertising?  elusive  judgment  is  not  indicated.  As 
There  is  room  for  difference  of  opinion  long  as  any  control  assumed  extends 


whether  newspapers  could  submit  codes  While  the  President  may  have  power 


in  line  with  the  basic  principles  laid  to  license  the  newspaper  business — 


down  in  the  Administration’s  first  in-  though  there  is  a  constitutional  question 


vitation  to  industries  to  send  in  their  involved  here — the  general  opinion  here. 


These  basic  principles  call  for  simple  tion,  is  that  no  attempt  will  be  made 
codes  embodying  merely  three  things :  to  compel  newspapers  to  adopt  a  code  if 


per  week,  minimum  rates  of  pay,  and  Naturally,  no  such  word  as  this  has 


protection  of  the  industry  involved  from  come  officially  or  unofficially  from  the 
obstructionist  minorities  or  recalcitrants  National  Recovery  Administration. 


affects  newspapers  can  be  reduced  to  this : 
The  Roosevelt  Administration  has  a 


not  want  to  come  under  these  three  tremendous  job  on  its  hands  to  put  over 
fundamental  principles,”  said  General  the  industrial  recovery  act.  The  Presi- 


Johnson,  in  answering  the  question.  dent  realizes  this  and  General  Johnson 


He  added  that  he  had  no  knowledge  realizes  it.  Both  also  know  positively 
of  the  position  of  the  newspaper  indus-  that  if  the  plan  is  to  succeed  support 


try  would  take  with  respect  to  adoption  of  the  press  is  indispensable — not  merely 


essential  or  desirable. 

The  prevalent  belief  here  at  the  mo- 


the  newspapers,  generally,  will  take  nient  is  that  the  National  Recovery  Ad- 
through  their  various  associations.  In-  ministration  will  soft  pedal  any  official 


into  further  chaos  or  adopting  untried  advertising  expenditures.  If  the  busi- 
and  revolutionary  methods  to  hold  to-  ness  life  of  the  nation  is  not  to  be  re- 


gether  our  business  and  social  fabric,  tarded,  advertising  expenditures  will  be 
It  would  be  a  miracle  if  the  Industrial  encouraged.  If  business  generally  im- 


Recovery  Act  worked  out  100  per  cent,  proves,  if  more  people  are  employed  at 
In  my  opinion  that  is  impossible.  It  is  lietter  wages,  advertising  must  be 


to  cover  too  much  ground.  After  all.  As  I  am  doubtful  of  newspapers 


the  larger  objective  cannot  be  obtained  standing  under  the  act,  I  cannot  point 
without  close  attention  to  small  details,  to  abuses  that  can  be  eliminated  by  its 


think  it  will  be  impossible  to  gather  Do  I  foresee  increased  circulation 


the  loose  ends  together.  However,  it  prices  resulting?  Not  immediately.  If 


might  very  well  be  that  the  psychologi-  business  generally  improves  over  a 


cal  impetus  given  to  industry  during  period  of  months;  if  employment  is  re- 
the  next  few  months  will  lead  to  an  stored  to  reasonably  normal  conditions; 


automatic  restoration  of  fairly  normal  if  wages  are  placed  at  a  fairly  high 
conditions.  In  that  event  the  law  would  level  if  general  business  activity  results 


have  served  its  purpose  regardless  of  from  the  law  itself,  circulation  prices 


might  very  logically  increase  and  the 


It  may  not  be  fair  to  the  press  and  reader  bear  a  little  larger  percentage 
advertising.  It  is  my  view,  however,  of  the  cost  of  producing  good  news- 


chanical  and  advertising  sides  are  acci-  Warren  C.  Fairbanks,  publisher. 


Owing  to  conflicting  reixirts  as  to  the 
scope  of  the  industry  control  law  a  con- 


here.  If  industry  is  to  be  controlled,  only  to  the  manufacturing  end,  news- 
then  the  controlling  body  might  censor  papers  should  be  able  to  cooperate  on 


WOULD  EUMINATE  ABUSES 

Clark  Howell,  editor,  Atlanta  Co*. 
stiiution : 

1  am  sure  that  the  New  Deal  Itpi. 
lation,  if  sanely  and  safely  administerti, 
will  start  the  country  on  the  roadk 
lasting  prosperity.  Its  good  effects  hivt 
already  been  abundantly  demonstr^ej 
in  increased  employment,  and  higio 
prices  for  all  farm  products,  and  it 
creating  generally  a  feeling  of  cerf. 
dence  the  country  over. 

That  much  of  it  will  work  I  hm 
no  doubt — possibly  all  of  it  uji 
which  does  not  work  will  be  modihi 
or  eliminated,  but  if  only  one-half  of  tk 
relief  legislation  enacted  is  effective  i 
will  go  far  towards  restoring  prospoilj, 

Whether  or  not  the  measures  enacW 
are  fair  to  the  press  and  advertisings 
mains  to  be  seen.  If  it  should  devAf 
that  they  are  not  I  am  sure  Presktai 
Roosevelt  will  see  that  no  injustice  b 
done  in  this  respect. 

More  business  means  more  advertis. 
ing.  The  effect  of  this  legislidia 
should  unquestionably  mean  more  bisi- 
ness,  hence  there  should  be  an  increw 
in  advertising. 

There  are  many  abuses  in  the  newi 
paper  field  that  can  be  eliminated 
the  industrial  act.  It  is  time  for  ntn- 
paper  men  to  begin  thinking  about  this, 

I  have  no  suggestions  to  make  on  the 
subject  at  this  time  other  than  to  ut 
that  wise  newspaper  men  in  the  effort  li 
stabilize  both  advertising  rates  and  cir¬ 
culation  prices  should  do  as  other  line 
of  business  are  doing. 


that  it  is  not  intentionally  unfair  to  any  papers, 
particular  industry.  Journalism  is  not  _ 

preponderantly  an  industry.  The  me-  SHOULD  NOT  CURTAIL  FREEDOM 


SQUARE  DEAL  FOR  NEW  DEAL 

James  M.  Thomson,  pubflisher, 

Orleans  Item-Tribune: 

We  are  decidely  and  whole-hearted; 
for  the  New  Deal,  and  expect  grea 
material  benefits  to  the  countrv  to  tom 
from  the  improvement  in  the  conitioi 
of  America  particularly  in  agrioAat 
Mr,  Roosevelt  has  been  voted  fd 
powers  to  inaugurate  a  war  on  the 
American  depression  and  now  has  Ike 
opportunity  by  restoring  prosperity  ii 
America  to  enable  America  to  lead  fte 
way  out  of  the  world  depression 

'The  President  has  a  staggering  ex¬ 
ecutive  job,  and  in  the  carrying  out  of 
that  job  is  entitled  to  sympathy  ami 
consideration  in  any  minor  mistakes 
which  may  be  made  and  in  any  minor 
injustices  that  may  be  done. 

As  I  see  the  situation,  he  and  hb 
associates  are  aiming  to  bring  abort  i 
fairer  compensation  for  the  farnw,  the 
laboring  man  and  the  worker  in  ths 
country,  and  to  bring  stability  into  (W 
employment  and  into  our  lives.  Thd 
means  shorter  hours,  better  pay,  and 
more  leisure  with  better  protection  f«  I  |o*( 
the  savings  of  the  people.  The  Adminij- 1  twte 
tration  seems  to  likewise  be  aimiig  at  I  life 
greater  stability  in  finance  and  businei 

The  press  prospers  as  the  countij 
prospers.  Only  a  small  element  of  the 
press  draws  its  support  from  weal^ 
people.  All  newspapers  should  be  ad¬ 
vocates  of  the  general  puMic  intenb 
and  should  keep  in  mind  more  parties 
larly  the  interests  of  that  submW|W 
element  of  America  that  is  in  so^ 
low  economic  state  that  it  cannot  afford 
to  buy  newspapers,  and  if  able  onh  ^ 
buy  an  occasional  paper  cannot  affOT 
to  buy  the  products  advertised  in  tht 
paper. 

We  have  not  attempted  to  ana^ 
the  new  legislation  as  relates  to 
ness  or  unfairness  to  the  press  and  •<> 
advertising. 

A  really  free  press  cannot  long  ^ 
vive  unless  the  peoole  are  really  to 
and  people  who  are  unemploved  or  to 
are  frightened  to  death  for  ff*r  of  W" 
ing  their  jobs  are  not  a  really  to 
people.  . 

Owing  to  the  fact  that  the  constw 
tion  of  the  United  States  *®kes  note  oj 
the  necessity  for  freedom  of  speech  *■ 
for  a  free  press,  we  cannot  say 
(Continued  on  page  42) 
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linage  gains  likely  in  new  regime 


Regulation  of  Competition  Will  Still  Leave  Need  for  Advertising  Lest  Demand  Die  Off,  Say  Lead¬ 
ers — Many  Firms  Expected  to  Begin  or  Resume  the  Use  of  Space 


Closer  control  of  business  under 
the  industrial  recovery  bill  holds  no 
jKoace  for  advertising  in  general,  how¬ 
ever  much  it  may  mean  a  clean-up  in 
jtrtain  fields  of  advertising  where  mis- 
^esentation  or  destructive  competi- 
goo  have  reigned,  according  to  opinions 
jjjressed  to  Editor  &  Publisher  by 
gmjrtant  advertisers  this  week. 

^  the  contrary,  advertising  linage 
jliould  improve  as  general  business  im- 
Mves,  it  was  commented.  In  addition, 
the  point  was  made  that  restrictions  on 
pice-cuttmg  as  a  sales  weapon  may 
torce  many  firms  to  use  advertising  in- 
jggd— thus  creating  hundreds  of  new 
adftrtisers. 

One  advertising  leader  took  occasion 
to  lay  the  specter  which  some  publishers 
itjre  feared,  that  a  situation  might  de- 
tdop  in  which  competitors  would  agree 
to  restrict  their  advertising  and  simply 
diTide  up  the  business  that  might  be 
anilable.  This  speaker  pointed  out  that 
any  quota  system  in  an  industry  would 
liave  to  be  subject  to  revision  from  time 
to  time  as  demand  increases,  and  that 
advertising  constitutes  the  best  known 
ny  to  insure  that  demand  will  expand, 
bodi  for  an  industry  as  a  whole!  and 
for  individual  firms  in  that  industry. 

P.  W.  Litchfield,  president  of  Good- 
rear  Tire  &  Rubber  Company,  Akron, 

I  which  recently  announced  an  increase  in 
I  its  advertising  appropriation,  expressed 
;  a  belief  that  under  the  new  system  ad¬ 
vertising  will  be  “quite  necessary.” 
“Replying  your  telegram,”  he  wired, 
“application  of  industrial  recovery  bill 
is  a  potential  source  of  considerable  im¬ 
provement  in  business  generally.  Much 
liepends  upon  how  it  is  applied. 

far  as  national  advertising  is  con- 
I  cemed,  I  do  not  at  this  time  see  any 
I  reason  why  it  should  operate  to  reduce 
the  linage  of  the  larger  advertisers.  It 
is  ny  opinion  that  it  will  be  quite  neces¬ 
sary  under  this  bill  to  continue  adequate 
programs  of  advertising  to  the  end  that 
poblic  acceptance  for  advertised  gcxxls 
nay  be  maintained.  I  know  of  no  surer 
way  to  kill  a  consumer  product  than  to 
cease  advertising  that  product.” 

Edward  G.  Seubert,  Chicago,  presi- 
Jeiit  of  the_  Standard  Oil  Company  of 
Indiana,  pointed  out  the  keen  advertis- 
ing  competition  in  the  oil  industry,  and 
raised  the  question  of  possible  coopera- 
hre  advertising  programs.  His  telc- 
pni  said  : 

“Wustrial  recovery  bill  holds  out 
inmise  of  beneficial  effects  on  business 
jWch  every  patriotic  citizen,  whatever 
» personal  reservations,  will  hope  to 
« events  fuh!ll--in  larger  purchasing 
power,  greater  business  activity,  and 
htler  distribution  of  the  comforts  of 
life  easily  attainable. 

“M  industry  firms  have  been  out- 
^ing  in  continuance  of  advertising 
tboogh  the  depression  period.  There  is 
Mch -uneconomical  competition  in  their 
jd*ertis;ng  today.  A  possibility  for  the 
'■we  is  a  trend  toward  more  coopera¬ 
te  advertising  that  will  promote  busi- 
oess  for  all.” 

Stuart  Peabody,  manager  of  sales  and 
iitribution  analysis.  The  Borden  Com- 
W.  New  York,  who  is  president  of 
“■Aviation  of  National  Advertisers, 
aw  increased  advertising  volume  and 
"ew  advertising  campaigns  as  a  natural 
■eompaniment  of  better  business  and 
^nation  of  cut-throat  price  competi- 


all  hopeful  that  the 
•"wrial  Recovery  Bill  will  accom- 
Pojh  what  its  sponsors  expect  of  it,  and 
^ove  business  materially,"  he  wrote. 
U  seems  to  me  that  advertising  volume 
*’•'  increase  along  with  business  in 
P(^l. 

l^rrafcd  employment,  wages,  and 
!’®diasing  power  will  bring  news  pros¬ 
it**  within  the  range  of  advertising 


*ipetition  within  industries  will 


By  ROBERT  S.  MANN 


not  be  appreciably  less  intense  _  but 
rather  less  destructive.  Advertising 
has  proven  to  be  relatively  ineffective 
in  meeting  and  overcoming  cut-throat 
price  competition.  Recognizing  this, 
many  manufacturers  have  withdrawn 
advertising  entirely — others  have  re¬ 
duced  it  to  the  bare  minimum  neces¬ 
sary  to  keep  product  names  before  the 
public.  With  the  leveling  out  of  the 
price  factor,  and  the  eliminating  oi 
piratical  practices,  industry  must  rely 
more  and  more  on  legitimate  promo¬ 
tional  methods,  and  this  will  tend  to  in¬ 
crease  advertising  volume.  Fair  com¬ 
petition  is  essential  and  should  be  majn- 
tained — advertising  is  necessary  to  main¬ 
tain  it.” 

Lee  H.  Bristol,  vice-president  of  Bris¬ 
tol-Myers  Company,  New  York,  a  for¬ 
mer  president  of  the  Association  of  Na¬ 
tional  Advertisers,  wired : 

“Speaking  solely  for  the  trademarked 
type  of  business,  it  is  my  impression 
that  the  changed  policies  resulting  from 
the  industrial  recovery  bill  will  permit 
some  housecleani-ng  of  industries  that 
are  at  present  operating  in  a  chaotic 
and  cut-throat  condition.  After  the  va¬ 
rious  divisions  of  industry  properly  or¬ 
ganize  their  activities,  it  is  to  be  ex¬ 
pected  that  improved  conditions  will 
result,  and  the  necessity  for  advertising 
should  then  be  greater  than  ever.” 

“I  think  the  net  result  of  the  indus¬ 
trial  recovery  bill  will  be  very  helpful 
to  advertising,”  John  Benson,  president 
of  the  American  Association  of  Adver¬ 
tising  Agencies,  told  Editor  &  Pub¬ 
lisher. 

“In  my  opinion,  the  operation  of  the 
hill  will  mean  more  advertising  than 
ever,  with  hundreds  of  new  advertisers 
beginning  to  use  space.  There  may  be 
a  trend  toward  smaller  space  units,  but, 
using  smaller  space  units,  the  advertisers 
will  be  able  to  extend  their  campaigns 
into  more  publications.  In  addition,  the 
smaller  manufacturers  and  merchants 
will  have  a  chance  under  the  Roosevelt 
regime  that  they  never  had  before — and 
the  big  ones  will  come  through  all  right 
anyway. 

“Where  an  industry  has  had,  say,  five 
important  advertisers  in  the  past,  it  may 
have  fifteen  in  the  future.  The  opera¬ 
tions  of  some  will  be  apt  to  be  regional, 
rather  than  national;  the  idea  of  reach¬ 
ing  all  over  for  mere  volume,  which 
brought  the  ‘profitless  prosperity’  of  the 
■20s,  is  becoming  obsolete. 

“There  are  two  reasons  for  my  op¬ 


timism:  In  the  first  place  I  believe  the 
application  of  the  recovery  bill  will  lift 
us  out  of  competition  based  on  price 
cutting  and  special  ‘deals’  into  a  com¬ 
petition  depending  on  quality  and  use¬ 
fulness.  This  will  mean  more  adver¬ 
tising,  but  less  sales  pressure ;  rnore 
effort  to  create  good  will,  and  less  dick¬ 
ering  on  price. 

“The  enormous  cost  of  selling,  esti¬ 
mated  at  $30,000,000,000  in  1929,  will 
have  to  be  cut.  We  can’t  go  on  spend¬ 
ing  a  third  of  our  national  income  on 
distribution.  This  gives  advertising  its 
greatest  opportunity,  provided  it  be¬ 
comes  definitely  reliable  and  informative. 
In  place  of  extravagant  selling,  we  will 
have  more  intelligent  buying;  and  the 
way  to  make  the  buyer  take  the  initia¬ 
tive  is  to  make  advertising  a  consumer’s 
guide  about  things  to  be  bought,  their 
value,  their  uses,  and  their  price. 

“In  the  second  place,  if  we  come  to  a 
system  of  allocating  production  among 
manufacturers,  the  allocation  should  be 
based  on  demand,  and  be  subject  to  re¬ 
vision  as  demand  changes.  No  system 
is  going  to  tie  down  future  production 
to  present  demand.  The  government 
wants  increased  demand,  and  the  manu¬ 
facturer  who  can  show  that  demand  for 
his  goods  has  increased  will  inevitably 
get  an  increased  quota.  The  best  way 
to  get  this  increased  demand  is  by  ad¬ 
vertising. 

“Suppose,  for  instance,  an  industry 
like  radio  manufacturing  were  placed  on 
a  basis  of  production  allotments.  Pre¬ 
sumably  the  allotments  at  first  would  be 
based  on  production  in  the  last  few 
years.  But  when  the  industry  comes 
to  revising  the  allotments  in  three  or  six 
months,  the  firm  which  can  show  orders 
for  more  than  the  output  allotted  to  it 
should  get  an  increased  allowable  pro¬ 
duction.  Qn  the  other  hand,  a  firm 
which  has  found  a  demand  for  only  80 
per  cent  or  90  per  cent  of  its  production 
should  not  be  allowed  to  increase  its 
output  and  force  the  surplus  on  to  the 
market  at  any  cost,  thereby  demoraliz¬ 
ing  the  whole  industry. 

“The  important  thing  about  this  from 
an  advertising  viewpoint  is  that  every 
firm  will  be  free  to  increase  its  demand 
as  much  as  it  can.  The  government 
wants  all  the  demand  possible.  It  would 
be  unthinkable  to  set  up  a  system  which 
would  hamper  demand  and  production, 
or  discourage  meritorious  competition. 

“There  may  be  a  slump  in  some  kinds 
of  advertising.  The  fellow  who  must 


GETS  PAPER  IN  RECORD  TIME 


Governor  James  A.  Rolph,  Jr.,  of  California  photographed  as  he  received  a 
copy  of  the  New  York  Times  at  Sacramento  23  honrs  after  it  had  come  from  the 
press  in  New  York.  The  papers  were  carried  on  the  opening  of  a  new  service 
by  the  United  Air  Lines.  A  letter  from  Lonis  Wiley,  ‘Times  business  manager, 
to  Governor  Rolph  accompanied  delivery  of  the  paper,  to  which  Governor 
Rolph  responded.  Copies  of  the  San  Francisco  Chronicle  were  also  sent  by 
George  T.  Cameron,  publisher,  to  New  York  in  record  time. 


lie  to  sell  will  be  through;  or  if  his 
product  is  meritorious  he  will  have  to 
revamp  his  advertising.  In  some  fields 
where  there  has  been  much  misrepre¬ 
sentation,  advertising  probably  will  be 
less. 

“But  on  the  whole,  the  need  for  in¬ 
creased  demand  will  mean  ttiat  advertis¬ 
ing  will  be  stimulated.  I  expect  to  see 
a  lot  of  new  clients  developed  by  the 
advertising  agencies,  while  present  cli¬ 
ents  are  being  encouraged  to  bring  out 
new  products.  In  addition,  the  ending 
of  destructive  competition  will  make 
available  for  advertising,  money  which 
in  recent  years  has  been  squeezed  out 
entirely.” 

Other  advertising  leaders,  while  hesi¬ 
tating  to  make  specific  statements,  ex¬ 
pressed  themselves  hopefully  and  said 
they  were  planning  to  cooperate  with  the 
government  program. 

W.  K.  Kellogg,  president  Kellogg 
Company,  Battle  Creek,  Mich.,  wired: 
“Too_  early  to  express  opinion  as  to  in¬ 
dustrial  recovery  act,  but  we  stand  ready 
to  cooperate  with  the  government.” 

Guy  C.  Smith,  general  sales  manager 
eastern  division,  Libby,  McNeil  &  Libby, 
Chicago,  declined  to  comment  until  mat¬ 
ters  have  progressed  farther,  but  added : 
“Our  company  is  cooperating  closely 
with  the  Federal  Administration  in  its 
efforts  to  work  this  matter  out,  and  ex¬ 
pects  to  continue  to  do  so.” 

C.  M.  Chester,  pre'sident  General 
Foods  Cooperation,  replied  briefly: 
“Answering  your  telegram,  we  are 
studying  situation  but  have  no  comment 
to  offer  at  this  time.” 


OLD  WORLD  WINS  SUIT 


Jury  Decides  Against  Former  City 

Official  in  $250,000  Libel  Action 

A  jury  in  New  York  supreme  court 
took  two  minutes  on  June  15  to  return 
a  verdict  against  former  New  York 
City  Controller  Charles  L.  Craig  in 
his  suit  for  $250,000  against  the  Press 
Publishing  Company,  publishers  of  the 
old  New  York  World. 

The  suit  grew  out  of  the  publica¬ 
tion  in  1928  of  an  editorial  calling 
for  the  removal  of  Mr.  Craig  as  special 
counsel  to  the  city  in  the  Interbor¬ 
ough  fare  case,  and  of  a  cartoon  in 
which,  Mr.  Craig  charged,  an  un¬ 
labelled  figure,  meant  to  represent  him, 
held  him  up  to  public  ridicule. 

Witnesses  for  the  defense  were  W.al- 
ter  Lippmann,  former  editor  of  the 
World,  now  a  writer  for  the  New  York 
Herald  Tribune;  William  J.  Enright, 
who  drew  the  cartoon,  and  W.  O. 
Scroggs,  who  wrote  the  editorial.  Mr. 
Enright  is  now  with  the  New  York 
American,  and  Mr.  Scroggs  is  with  the 
Council  on  Foreign  Relations,  New 
York. 

In  his  opinion  Supretne  Court  Jus¬ 
tice  Peter  Schmuck  said  that  news¬ 
papers  had  the  right  to  state  their  opin¬ 
ions  of  public  officers  honestly,  even 
if  these  opinions  later  proved  to  be 
wrongly  conceived. 

Charles  B.  Brophy  was  counsel  for 
the  Press  Publishing  Company  and 
Martin  Conboy  represented  Mr.  Craig. 


NEW  •HE-UP  BY  FRIGIDAIRE 

An  arrangement  has  been  completed 
by  Frigidaire  Corporation,  subsidiary 
of  General  Motors,  with  Brunswick- 
Balke-Collender  Company  whereby 
Frigidaire  will  supply  refrigeration 
equipment  for  Brunswick-Balke  bar  fix¬ 
tures.  Announcement  of  the  sales  agree¬ 
ment  was  made  by  H.  W.  Newell,  vice- 
president  of  Frigidaire. 


SCHUCHTER  IN  ST.  PETERSBURG 

Harry  C.  Slichter,  former  managing 
editor  of  the  Tampa  Times,  has  joined 
the  St.  Petersburg  (Fla.)  Indepettdent 
as  editorial  writer  and  columnist 
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N.E.A.  STATES  VIEWS 
ON  RECOVERY  ACT 

Will  Militantly  Oppose  Increased 

Newsprint  Prices  and  Support  Rea* 
sonable  Wage  Policy — Will 
Resist  Any  Licensing  Plan 

(Special  to  Editob  &  Pubushes) 

Chicago,  June  19— The  board  of 
directors  of  the  National  Editorial 
Association,  at  a  three-day  meeting  in 
Chicago,  June  16,  17,  18,  approved  of 
the  general  recommendations  made  by 
the  annual  convention  in  Indianapolis, 
June  5-8. 

One  was  the  development  of  an  ac¬ 
credited  departmental  and  research  and 
survey  bureau.  Details  of  the  plan  will 
be  outlined  by  the  general  office  in  co¬ 
operation  with  state  and  regional  groups 
and  organizations  of  newspapers. 

The  board  also  approved  of  advertis¬ 
ing  promotion  work  as  a  part  of  the 
regular  Service  Bulletin  sent  to  mem¬ 
bers  of  the  association. 

Following  a  report  of  President  W. 
D.  Allen  concerning  his  trip  to  New 
York,  where  he  conferred  with  mem¬ 
bers  of  other  newspaper  organizations 
June  9  in  connection  with  the  i»sition 
of  newspapers  under  the  Industrial  Re¬ 
covery  Act,  a  resolution  was  adopted 
which  said  in  part : 

“Res(H.ved  that  we  urge  all  press  as¬ 
sociations,  association  managers,  and  all 
individual  publishers  in  the  suburban 
and  rural  field  to  join  with  the  National 
Editorial  Association  in  representing 
our  mutual  interests  through  the  N.E.A. 
and  its  Washington  legislative  office. 

“That  we  instruct  our  officers  and 
representatives  to  militantly  carry  on 
and  fight  against  unreasonable  increases 
in  the  prices  of  newsprint  and  other 
commodities,  which  might  burden  the 
publishing  business,  and  that  our  offi¬ 
cers  and  representatives  make  every 
effort  to  maintain  an  aggressive  stand 
in  the  support  of  a  reasonable  pro¬ 
gram  with  respect  to  wages  and  work¬ 
ing  hours;  also  that  we  are  unalter¬ 
ably  opposed  to  any  and  all  plans  for 
licensing  newspa^r  publishers  or  any 
other  act  of  administration  that  in  any 
manner  may  operate  to  abridge  the 
rights  of  fr^om  of  the  press  as  guar¬ 
anteed  under  the  Constitution  of  the 
United  States. 

“That  no  publisher  or  group  of  pub¬ 
lishers  take  steps  except  through  their 
national  organization  to  bring  them- 
selv^  under  the  application  of  the 
National  Industrial  Recovery  Act,  and 

“That  the  National  Editorial  Asso¬ 
ciation  cooperate  by  conference,  when 
deem^  advisable,  with  other  national 
organizations  or  regional  groups  rep¬ 
resenting  any  or  all  branches  of  the 
publishing  and  printing  business  in  re- 
^rd  to  any  and  all  matters  of  common 
interest  relating  to  the  interpretation 
and  administration  of  the  National  In¬ 
dustrial  Recovery  Act  as  they  may  af¬ 
fect  the  publishing  and  printing  busi¬ 
ness.” 

An  advisory  committee  of  seven  mem¬ 
bers  consisting  of  President  Walter  D. 
Allen,  vice-president  K.  F.  Baldridge, 
executive  secretary  Harry  B.  RutWge, 
directors,  W.  W.  Loomis,  R.  H.  Pritch¬ 
ard,  W.  H.  Conrad  and  W.  H.  Crim, 
was  appointed  to  cooperate  closely  with 
the  general  offices  in  carrying  out  the 
plans  for  this  year’s  program. 

The  basic  piece  of  work  to  be  done 
by  the  accredited  departmental  is  the 
development  of  a  National  Retail  Mar¬ 
kets  Book  showing  the  market  of  the 
smaller  cities  and  towns.  This  work 
is  to  be  done  by  state  or  regional  units 
in  cooperation  with  state  or  regional 
newspaper  organizations.  Preliminary 
work  on  the  Market  Book  has  already 
been  completed  in  Iowa  and  Nebraska. 

Executive  secretary,  Har^  B.  Rut¬ 
ledge,  W.  L.  Daley,  Washington  rep¬ 
resentative,  and  W.  W.  Aikens,  treas¬ 
urer,  were  reemployed  by  the  board  for 
the  coming  year. 

WILUAM  H.  PIERCE  MARRIES 

William  H.  Pierce,  president  and  pub¬ 
lisher  of  the  Huntsville  (Ala.)  Register, 
was  married  to  Mrs.  Virginia  Duke 
LaGarde,  of  Anniston,  June  8  at  Athens. 


JENKS  SUCCEEDS  BELKNAP 

H.  Irving  Jenks  this  week  became 
business  manager  of  the  Greenfield 
(Mass.)  Recorder-Gazette,  following 
the  resignation  of  Paul  C.  Belknap  who 
has  been  publisher  of  the  paper  since 
Dec.  1,  1928.  Mr.  Jenks  has  held  exec¬ 
utive  positions  on  the  New  Haven 
Register,  Pawtucket  (R.  I.)  Times  and 
Bangor  (Me.)  CommercM.  Howard 
C.  Rice  is  president  of  the  publishing 
company. 

K.  C  STAR  ATTORNEY 
SUES  JOURNAL-POST 

I.  N.  Watson  Asks  $500,000  for  Im¬ 
plications  in  Article  Headed  “Star 
Framed  Doherty  Suit’’ — 
Depositions  Continue 

(By  telegraph  to  Editor  &  Pcblisher) 

Kansas  City,  June  21 — A  suit  alleg¬ 
ing  libel  was  brought  against  the 
Kansas  City  Journal-Post,  W.  Laurence 
Dickey,  editor,  and  Henry  L.  Doherty, 
part  owner,  today  by  I.  N.  Watson, 
whose  law  firm  of  Watson,  Ess,  Groner, 
Barnett  and  Whittaker  has  been  repre¬ 
senting  the  Kansas  City  Star  in  actions 
brought  against  that  newspaper  by 
Doherty.  Mr.  Watson’s  petition  asks 
for  $500,(X)0  damages,  half  actual  and 
half  punitive. 

The  suit  is  based  on  an  article  ap¬ 
pearing  in  the  Journal- Post  on  Tuesday, 
purporting  to  be  an  expose  of  Mr.  Wat¬ 
son’s  activities  in  connection  with  the 
Doherty  suits.  It  was  headed,  “Star 
Framed  Doherty  Suits.”  It  alleged  the 
publication  of  the  Journal-Post  article 
was  “made  maliciously  and  wickedly 
and  with  the  knowledge  the  same  was 
false  and  untrue.” 

It  was  announced  that  Watson  would 
be  represented  in  the  suit  by  Ex- Senator 
James  A.  Reed,  James  P.  Aylward, 
Henry  N.  Ess  and  Paul  Barnett. 

Filing  of  the  suit  came  after  a  day  of 
depositions  in  a  suit  brought  against 
the  Star  by  the  Cities  Service  Gas  Com¬ 
pany  for  $30,()00,(X)0  damages,  alleging 
conspiracy  on  the  part  of  the  newspaper 
to  injure  the  company  through  an  at¬ 
tack  on  gas  rates  in  Kansas  City.  The 
Cities  Service  Company,  of  which 
Doherty  is  the  head,  controls  the  Kan¬ 
sas  City  Gas  Company.  Doherty  also 
brought  suits  against  the  Star  in  Mis¬ 
souri  and  Kansas  seeking  a  total  of 
$24,0(X),000  libel  damages  personally. 
Shortly  before  the  suits  were  brought 
he  purchased  an  interest,  purported  to 
be  half,  in  the  Journal-Post. 

The  $30,000,000  suit  against  the  Star 
had  been  dismissed  previously  on  a 
demurrer  in  Circuit  Court,  but  with 
leave  granted  to  the  Doherty  attorneys 
to  file  an  amended  petition.  This  was 
done  and  the  new  petition  was  filed  last 
week,  the  Star  being  given  until  June 
28  to  plead  to  it.  In  the  meantime  tak¬ 
ing  of  depositions  was  resumed,  with 
indications  that  they  will  continue  in¬ 
definitely. 


EDITOR  &  PUBLISHER 
CALENDAR 

June  26-28 — National  Industrial 
Advertisers’  Assn.,  Inc.,  meeting, 
Medinah  Athletic  Cilub,  Chicago. 

June  25-28 — Newspaper  Advertis¬ 
ing  Executives’  Assn.,  annual  meet¬ 
ing,  Grand  Rapids,  Mich. 

June  25-29 — Advertising  Federa¬ 
tion  of  America,  Grand  Rapids, 
Mich.,  annual  convention. 

June  26-28 — Southern  Newspaper 
Publishers’  Assn.,  annual  conven¬ 
tion,  Chattanooga,  Tenn. 

June  26-27 — Fourth  Printing 
Industries  Technical  Conference, 
Palmer  House,  Chicago. 

June  27 — New  York  Associated 
Dailies,  summer  meeting,  Glovers- 
ville,  N.  Y. 

July  3-7 — Women  Feature  Writers 
of  America,  meeting,  Yellowstone 
National  Park,  Wyo. 

July  6-8 — Tennessee  Press  Assn., 
annual  meeting.  Red  Boiling 
Springs,  Tenn. 

July  15-16 — Utah  Press  Assn., 
summer  meeting,  Ferron  Reservoir, 
Manti  National  Forest,  Manti,  Utah. 

July  19-21 — North  Carolina  Press 
Assn.,  annual  convention,  Manteo 
and  Nags  Head. 


ASKING  1929  SCALE 

Representatives  of  the  Toledo  Typo- 
gra{^ical  Union  opened  negotiations 
with  publishers  of  the  three  Toledo 
dailies  this  week  for  a  new^  wage  agree¬ 
ment.  The  union  is  asking  a  return 
to  the  1929  scale,  which  called  for 
$56.50  a  week  for  night  work  and  $52.50 
for  days.  The  union  also  is  seeking  a 
seven-and-a-half  hour  day  instead  of 
the  present  eight  hours.  The  present 
wage  scale,  negotiated  a  year  ago,  is 
approximately  10  per  cent  less  than 
the  1929  scale. 


MEYER  APPOINTS  MACLEAN 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  June  22 — Appointment 
of  Eugene  Maclean,  former  editor  of 
the  Cleveland  Press  and  publisher  of 
the  San  Francisco  News  and  other 
western  newspapers,  as  general  man¬ 
ager  of  the  Washington  Post  was  an¬ 
nounced  June  22  by  Eugene  Meyer, 
owner  of  the  Post.  The  change  will 
have  no  effect  on  the  status  of  Arthur 
Marks,  present  business  manager  of  the 
paper,  who  will  remain,  it  was  said. 


ARREST  OF  LEAS  ASKED 

The  Tennessee  Supreme  Court  on 
June  20  took  under  advisement  the 
habeas  corpus  case  of  Col.  Luke  Lea, 
former  publisher,  and  Luke  Lea,  Jr., 
who  for  almost  two  years  have  been 
endeavoring  to  escape  penalties  imposed 
in  North  (Carolina  as  a  result  of  their 
conviction  of  banking  law  violations. 
The  Leas  were  present  in  the  crowded 
courtroom  when  arguments  were  heard. 


PRISON  PRINTING  VETOED  J.  C.  BECKHAM  MARRIED 

(jovemor  Ferguson  of  Texas  this  Joseph  Carson  Beckham,  president  oi 
wedc  vetoed  a  bill  requiring  all  state  the  Home  Economics  Service  Corpora- 
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MEIGS  NAMED  TO  HEAD 
CHICAGO  AMERICAN 

Resigns  From  American  Weekly  || 
Succeed  Herman  Black,  Now  CksJr. 
man  of  Board  After  17  Years 
as  Publisher 


(By  telegraph  to  Editor  &  Publisbu)  I 
Chicago,  June  22 — Announcengg  t 
was  made  here  today  of  the  electioo  of » 
Herman  Black  as  chairman  of  the  bovj » 


Merrill  C.  Meigs  Herman  Blaci 


of  directors  of  the  Chicago  Evnipi 
American  and  the  appointment  of  M«- 
rill  C.  Meigs,  vice-president  of  lh 
Americfim  Weekly,  as  general  maoa|t 
of  the  American. 

The  official  announcement  on  th 
executive  change  is  as  follows: 

“The  Evening  American  Publishi^ 
Company,  which  publishes  the  Chkip 
Evening  American,  announces  dig 
Herman  Black  has  been  elected  chab 
man  of  the  board  of  directors  of  dal 
corporation. 

“Merrill  C.  Meigs,  vice-president  of 
the  American  Weekly,  has  resigned  da 
position  and  has  been  appointed  genenl 
manager  of  the  Chicago  Evening  .Ameri¬ 
can.  There  are  no  other  changes  is 
personnel. 

“Herman  Black,  who  was  made  chair¬ 
man  of  the  board,  was  publisher  of  the 
Chicago  Evening  American  for  17  yean 
M.  C.  Meigs,  new  general  manager,  ns 
advertising  director  for  almost  ten  yean 
of  this  publication.”  1 


MICHIGAN  A.  P.  GROUP  MEETS 

Arthur  E.  Boswell,  publisher  of  dx 
Muskegon  (Mich.)  Chronicle  was 
elected  president  of  the  Michigan  Ai- 
sociated  Press  editors  in  Muskegon, 
June  10-11.  George  A.  Osborn,  pisb- 
lisher,  Sault  Ste.  Marie  News  was 
named  vice-president,  and  David  J. 
Wilkie  of  Detroit,  Michigan  correspond¬ 
ent  of  the  A.  P.,  was  re-elected  secr^ 
tary.  Joseph  F.  Buck,  publisher, 
Ludington  News;  Howard  H.  Fitz¬ 
gerald,  president,  Pontiac  Press,  and  F. 
M.  Church  of  the  Detroit  News,  were 
named  to  the  advisory  board. 


RICHARDS  JOINS  CLAYBOURN 

L.  W.  Clayboum,  president  of  (3^- 
bourn  Corporation,  has  announced  tw 
E.  R.  Richards  of  Chicago  has  joiiied 
the  Chicago  office  of  the  organizatioii. 
Mr.  Claybourn  also  stated  that  the 
Clayboum  Cor^ration  has  bm  op¬ 
erating  at  practically  full  capacity  d»- 
ing  the  depression  period.  Mr.  Rich¬ 
ards  has  had  wide  experience  in  rota^ 
and  multi-color  printing. 

M.  F.  TAYLOR  OPENS  OFFICES 

Millard  F.  Taylor,  formerly  of  the 
New  York  World,  has  been  appointed 
national  representative  for  the  IVoreet- 
ter  Herald  and  eastern  representatite 
for  Associated  Court  and  Legal  pap«! 
and  has  opened  offices  at  171  MadiW 
Avenue,  New  York,  and  in  the  Firt 
National  Bank  Building,  Chicago.  ^ 
sociated  with  him  is  Frank  H.  Smith. 


TRIBUNE  ADDS  TO  PLATFORM 

The  Chicago  Tribune  this  week  adW 
a  sixth  plank  to  its  “Platform  its 
America,”  with  its  recommendation  to 
“Elect  Better  Men  to  Congress.”  W 
other  five  planks  are :  Reform  the  ^ 
ate;  cut  taxes  in  half;  repeal  the  1® 
amendment ;  free  the  railroads  from  rw 
tape  and  adopt  an  American  foreign 
policy. 
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LCJV1.A.  AGAINST  BAN  ON  BOY  WORKERS 


(^Illation  Managers’  Convention  Votes  Opposition  to  U.  S.  Amendment — ^Welfare  Efforts 
Dominating  Topic  of  Three-Day  Discussions  at  Chicago — J.  C.  Montgomery  of  Detroit  President 


By  GEORGE  A.  BRANDENBURG 


(By  telegraph  to  Editor  &  Publisher) 

Chicago,  June  22 — Endeavoring  to 
(ootinue  their  constructive  efforts  in 
jorspaper  boy  welfare,  members  of  the 
jjternational  Circulation  Managers’  As- 
jociation  at  the  concluding  session  of 
Ijuir  35th  annual  convention  here  this 


afternoon  adopted  a  resolution  opposing 
a  constitutional  amendment  which  would 
r^ulate  child  labor  and  unreasonably 
restrict  newspaper  boys. 

Wdfare  of  carrier  boys  was  again 
the  dominating  topic  of  the  three-day 
meetinK  which  attracted  one  of  the  larg¬ 
est  attendances  in  recent  years. 

Aside  from  the  crowded  business  pro¬ 
gram  and  intimate  discussions  of  cir- 

1'  eolation  problems,  one  result  of  the  con- 
lention  was  the  impression  created  in 
the  minds  of  the  circulators  that  the 
depression  is  over.  Crowded  hotel  lob- 
members  waiting  in  line  for  reser- 
lations,  and  the  great  outpouring  of 
people  on  the  World’s  Fair  grounds, 
lU  tended  to  change  the  mental  attitude 
of  the  members  and  send  them  home 
Wing  that  people  are  once  're  spend¬ 
ing  their  money  and  can  afford  to  sub- 
to  newspapers. 

James  C.  Montgomery,  Detroit  News, 
siceeded  John  T.  Toler,  Atlanta  Con- 
AMton,  as  president  of  the  association, 
lad  Frank  S.  Newell,  Toledo  Blade, 
ns  advanced  from  second  to  first  vice- 
pniident,  succeeding  Mr.  Montgomery, 
ion  J.  Hoffman,  St.  Louis  Star  and 
Tmes,  was  unanimously  elected  to  the 
nmniHrice-presidency.  Qarence  Eyster, 
Ptnia  (Ill.)  Star,  was  re-elected  sec- 
rttary-treasurer  for  the  I5th  time. 

New  directors  elected  were:  Ralph 
B.  Cowan,  Toronto  (Canada)  Star,  and 
Jsde  Estes,  Dallas  (Tex.)  News-Jour- 
W  David  H.  Smith,  Portland  (Ore.) 

and  E.  P.  Schwartz,  Des 
tfdnes  Register  and  Tribwie,  were  re¬ 
acted  to  the  board. 

New  York  City  was  chosen  for  the 
IW  convention. 

.  Mr.  Toler,  retiring  president,  complet- 
30  years  in  the  association  and  IS 
jars  on  the  board,  was  presented  with 
>  gold  past-president  button  by  John 
'■^mord,  past  president. 

Howard  Stodghill,  Louisville  Courier- 
iMnal  and  Times,  was  indorsed  by  the 
regional  circulation  groups  rep¬ 
lanted  for  renomination  to  the  Audit 
of  Circulations  board  of  direc- 
toa 

resolution  voicing  the  associa- 
disapproval  of  a  constitutional 
]  ?®awnt  seeking  to  regulate  child 
***,  was  adopted  as  follows : 


“Whereas,  Child  labor  is  not  a  sub¬ 
ject  to  be  incoriwrated  in  the  Consti¬ 
tution  of  the  nation,  and 
“Whereas,  it  is  a  matter  for  legis¬ 


lative  regulation  by  individual  states, 
and 

“Whereas,  it  is  our  belief  that 
proper  training  in  self-reliance  is  the 
birthright  of  American  youth  and  such 
a  constitutional  amendment  as  is  al¬ 
ready  in  the  hands  of  the  states,  would, 
if  finally  adopted,  restrict  the  activities 
of  boys  as  defined  by  the  proposed 
amendment,  breed  indolence  and  de¬ 
pendence,  deny  them  in  many  cases 
equal  educational  opportunities,  make 
them  the  objects  of  humiliating  charity, 
and  add  to  the  cost  of  government. 

“Theref(»e,  be  it  resolved  by  the 
International  Circulation  Managers’ 
Association  in  convention  assembled 
that  we  go  on  record  as  being  unalter¬ 
ably  opposed  to  the  incorporation  into 
the  Constitution  of  the  United  States 
of  any  amendment  seeking  to  regulate 
child  labor,  and 

“Be  It  Resolved  Further  that  we 
are  unalterably  opposed  to  any  statute, 
state  or  national,  that  has  for  its  purpose 
the  denial  to  newspaper  boys  of  that 
opportunity  which  has  been  such  a  boon 


in  the  past  as  to  have  helped  many  of 
our  leaders  in  the  state  and  nation,  in 
achieving  success,  and 

“Finally  Be  It  Resolved  that  we 
pledge  ourselves  as  an  association  and 
as  individual  members  of  this  associa¬ 
tion  to  present  the  newspaper  boy  in 
his  true  light  to  the  public  of  our  sev¬ 
eral  communities  and  by  a  presentation 
of  the  truth  concerning  his  work,  his 
enviroiunent  and  his  location  to  op¬ 
pose  any  proposed  amendment  or  pro¬ 
vision  seeking  to  restrict  the  newspa¬ 
per  boy  by  fixing  age  limits  which  ex- 
erience  has  proven  to  be  unreasonable 
and  destructive.’’ 

R.  H.  Gore,  Florida  publisher  and 
governor-general  of  Puerto  Rico,  at¬ 
tended  the  concluding  session  and  in¬ 
vited  the  association  members  to  visit 
the  island. 

Jack  Shanahan,  Chicago  Daily  Times, 
read  a  paper  outlining  the  provisions  of 
the  Industrial  Recovery  Act  as  it  affects 
newspaper  circulation  managers,  making 
a  plea  for  the  elimination  of  unfair 
tactics  in  competition.  Mr.  Hoffman 
of  the  St.  Louis  Star  and  Times  also 
emphasized  the  need  for  “keen  but 
clean’’  competition  among  circulators  as 
a  part  of  the  new  deal  in  business. 

L.  C.  Carlson,  Mankato  (Minn.)  Free 
Press,  told  of  methods  used  in  promot¬ 
ing  circulation  by  out-of-town  carriers 
when  roadmen  cannot  be  there  fre¬ 
quently. 

With  an  attendance  of  nearly  300 
members,  the  convention  opened  Tu^- 
day  morning  in  the  Tower  Ball  Room 
at  the  Stevens  Hotel.  Rev.  Canon 
David  E.  Gibson,  pastor  of  Cathedral 
Shelter,  Chicago,  pronounced  the  invo¬ 
cation.  An  address  of  welcome  was 
given  by  Greeter  George  D.  Gaw  on 
behalf  of  the  city  and  James  McKeman, 
Brooklyn,  N.  Y.,  responded  with  appro¬ 
priate  remarks. 

President  Toler  gave  his  annual  re¬ 
port,  reviewing  the  activities  of  the  as¬ 
sociation  during  the  past  year  and 
recommended  that  Howard  W.  Stodg¬ 
hill,  Louisville  Cottrier- Journal  and 
Times,  be  endorsed  for  another  term  as 
director  of  the  Audit  Bureau  of  Circu¬ 
lations.  E.  S.  Dobson,  Brooklyn  Times, 
as  chairman  of  the  convention  com¬ 
mittee,  reported  that  the  I.  C.  M.  A. 
had  received  invitations  from  17  cities 
for  the  1934  convention.  Don  R.  Davis, 
Birmingham-N  ews-Age-Herald,  chair¬ 
man  of  membership,  stated  the  associa¬ 
tion  had  45  new  members. 

Secretary-Treasurer  Eyster  reported 
the  association’s  receipts  for  the  year 
totaled  $7,131.90,  with  total  disburse¬ 
ments  of  $7,406.03,  leaving  a  cash  bal- 


Circnlaton  from  the  middle  west  and  east  greet  each  other  at  I.  C.  M.  A.  meet¬ 
ing,  Left  to  right:  E.  P.  Schwartz,  Des  Moines  Register-Tribune;  L.  W. 
McFetridge,  Tulsa  (Okla.)  World;  James  McKeman,  Brooklyn,  N.  Y.,  a  past 
president;  V.  L.  T.  Cooper,  Chiwleston  (S.  C.)  Post,  and  Waldo  Walker, 
New  York  Times. 


Retiring  President  John  T.  Toler,  Atlanta  Constitution,  (second  from  right) 
etagratnlates  J.  C.  Montgomery,  Detroit  News,  newly-elected  head  of  the  Inter- 
udonal  Circniation  Managers’  Association  at  Chicago  convention  this  week. 
Frank  Newell,  Toledo  Blade,  (left)  was  chosen  first  vice-president  to  succeed 
Mr.  Hontgomer>’.  Clarence  Eyster,  Peoria  (Ill.)  Star,  (right)  was  reelected 
secretary-treasurer. 


ance  of  $6,355.76.  Other  committee  r^ 
ports  were  briefly  summarized  by  their 
respective  chairmen. 

David  H.  Smith,  Portland  (Ore.) 
Journal,  opened  the  convention  program 
with  a  plea  for  closer  relationship  be- 


0.  C.  Harn  (center),  managing  director 
of  Audit  Bureau  of  Circulations  and 
guest  speaker  at  I.  C.  M.  A.  meeting, 
greeted  by  W.  R.  Ranck,  Pittsburgh 
Press  (right)  and  E.  R.  Hatton,  Detroit 
Free  Press,  past  president  of  the 
association. 

tween  the  I.  C.  M.  A.  and  west  coast 
circulators.  He  asked  that  the  west 
coast  be  given  more  adequate  represen¬ 
tation  on  the  board  and  warned  the 
members  that  “relations  are  dangerous¬ 
ly  strained’’  but  there  was  still  hope  for 
a  better  understanding,  which  would 
eliminate  the  possibility  of  a  western 
circulation  managers’  organization  being 
formed.  Lou  Hoffman,  St.  Louis  Star 
and  Times,  a  director,  assured  Mr. 
Smith  that  this  matter  will  be  given  due 
consideration  by  the  board  and  that 
more  adequate  representation  will  be 
provided. 

J.  A.  McDonald,  Saginaw  (Mich.) 
News,  presented  a  paper  on  “What 
Happens  When  You  Discontinue  a  Bar¬ 
gain  Offer  Which  Has  Been  Running 
For  One  or  Two  Years?’’  He  told  of 
the  tendency  on  the  part  of  subscribers 
to  renew  only  during  the  month  that 
the  bargain  price  was  in  force  and 
recommended  that  circulators  avoid  any 
such  bargain  offers. 

Frank  Newell,  Toledo  Blade,  dis¬ 
cussed  increased  circulation  revenues. 
He  pointed  out  that  if  the  depression 
has  caused  publishers  to  see  the  need  of 
increasing  circulation  revenue  in  order 
to  realize  enough  money  to  covct  the 
cost  of  maintenance  and  promotion  of 
their  circulation  departments,  or  enough 
money  to  buy  newsprint,  or  both,  it  will 
have  made  a  worthwhile  contribution. 
In  discussing  this  subject,  Mr.  Newell 
said  in  part: 

“I  do  not  believe  there  is  an  industry 
in  the  world  that  has  a  variation  of 
wholesale  rates  and  retail  prices  that 
we  find  in  the  newspaper  publishing 
field.  How  are  we  going  to  set  news¬ 
paper  rates  and  selling  prices  unless 
there  is  some  coordination  of  effori  by 
the  newspaper  publishers  in  every  city 
and  in  each  state? 

“The  survey  which  I  recently  made 
convinces  me,  that  if  all  daily  news¬ 
papers  in  a  city  were  sold  at  the  same 
price,  or  if  there  was  a  differential  of 
one  cent  where  the  differences  in  the 
newspaper’s  size  and  content  justify  it, 
there  would  not  be  a  loss  of  one  copy  in 
circulation. 

“Many  newspapers  have  increased 
their  wholesale  rates  to  their  carriers, 
newspaper  boys  and  distributors.  This 
has  been  done  because  upon  awakening 
in  the  depth  of  the  present  economic 
situation,  the  newspapers  had  to  have 
money.  It  became  so  perfectly  obvions 
to  the  publisher  that  his  wholesale  rates 
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were  low  that  he  increased  them  im¬ 
mediately,  and  in  no  case  have  1  found 
that  there  was  any  material  loss  in  cir¬ 
culation  because  of  the  increase.” 

In  closing,  Mr.  Newell  urged  mem¬ 
bers  to  take  advantage  of  the  oppor¬ 
tunity  now  to  “increase  the  prestige  of 
their  profession  and  to  bring  the  circu¬ 
lation  department  of  newspapers  to  a 
higher  plane  and  to  make  it  a  more 
outstanding  substantial  revenue  produc¬ 
ing  department” 

Walter  R._  Rauck,  Pittsburgh  Press, 

MIowed  with  a  report  on  “Loose 
Livers  ’  in  wnich  he  outlined  specific 
ways  and  means  in  which  circulators 
have  eliminated  extravagant,  wasteful 
methods,  once  thought  necessary  to  meet 
competition.  He  concluded  by  stating 
the  “acid  test”  of  circulation  economy 
is  to  hold  operating  expenses  to  45  per 
cent  or  less  of  the  circulation  revenue. 

Shiel  Dunsker,  Cincinnati  Post,  told 
of  unusual  pro-notion  features  used  by 
his  newspaper  to  increase  circulation. 

He  declared  costly  promotion  was  justi¬ 
fiable  if  the  circulation  trend  was  down¬ 
ward  and  local  competitive  conditions  _  i 

warranted.  Pacihc  roast  circulators  and  middle.wes 

Mr.  Stodghill,  chairman  of  the  ft  ^J?***' 

Newspaper  Boy  Welfare  Committee,  Smit^  Pori 

presented  his  report,  stating  the  trend  '•me*;  W.  V.  O  F^rell,  San 
was  away  from  street  sales  in  favor  of  Pollack,  San  Pear 

home  delivery.  The  latter  form  of  dis-  . 

tribution  showed  a  two  per  cent  gain  questions  submitted  by_  I  .C.  M.  A. 
during  the  past  year,  he  said.  For  pur-  members  on  A.  B.  C.  policies  and  pro¬ 
poses  of  comparison,  the  committee 


Pacific  coast  circulators  and  middle-westerners  face  the  cameraman  at  I.  C.  M.  A. 
convention.  Left  to  right:  H.  H.  Cahill,  Seattle  Times;  Lou  Hoffman,  St.  Louis 
Star  and  Times;  David  H.  Smith,  Portland  Journal;  A.  L.  Parker,  Los  Angeles 
Times;  W.  V.  O'Farrell,  San  Diego  (Cal.)  Union  and  Tribune,  and  Harry 
Pollack,  San  Pedro  (Cal.)  News  Pilot. 


penalize  national  advertisers  who  use 
the  radio  by  charging  them  a  higher 
rate  for  newspaper  space. 

Ralph  B.  Cowan,  Toronto  Star,  told 
of  the  recent  ruling  of  the  Canadian 


again  gave  reports  on  distribution  Mr.  Harn  referr^  to  the  federal  gov-  Ralph  B.  Cowan,  Toronto  Star,  told 
methods  as  revealed  by  questionnaires  ernment  s  present  partnership  in  busi-  of  the  recent  ruling  of  the  Canadian 
sent  out  to  all  newspapers  on  which  declared  that  publishers  aim  Radio  Commission  in  limiting  advertis- 

more  than  1,400  made  returns.  (Df  advertisers  in  forming  the  A.  B^.  C.  jug'  comment  to  five  per  cent  of  the 
those  answering,  47  made  collections  by  years  ahead  of  the  times.  sponsor’s  total  time  on  the  air. 

both  office  and  carriers,  1,017  made  col-  ^ou  have  not  waited  for  the  govern-  The  R.  W.  Bincham  Newsoaoer  Bov 


sponsor’s  total  time  on  the  air. 

The  R.  W.  Bingham  Newspaper  Boy 


lections  by  carrier,  320  made  collections  "i^^it  to  come  in  as  an  emergen^  mea-  trophy,  awarded  annually  for  the  best 
by  office  and  on  16  the  office  collected,  enforce  fair  dealing,  he  said,  carrier  boy  salesman  demonstratiwi, 

but  held  the  newspaper  boy  responsible  “  majority  of  the  best  factors  in  jj  the  Flint  (Mich.)  Journal 

for  the  bill.  an  industry  are  willing  to  put  such  winners  nf  the  Central  States  Cir- 


but  held  the  newspaper  boy  responsible  yn^  majority  ot  me  best  lactors  in  jj  the  Flint  (Mich.)  Journal 

for  the  bill.  an  industry  are  willing  to  put  such  winners  of  the  Central  States  Cir- 

For  the  first  time  the  committee  was  principles  into  effect  they  should  not  oulation  Managers’  Association  contest 
able  to  present  accurate  available  aver-  ne  shot  at  by  a  minority  who  do  not  Monday.  The  trophy  was  presented 
ages  and  estimates  on  the  number  of  agree.  ,  ,  j  ,  u  ,  on  to  George  Morgan  and  Jack  Cranston, 

boys  employed,  the  average  weekly  Mr.  Harn  stated  that  about  89  per  j^^^ier  boys,  and  their  circulation  man- 
earnings.  the  aggregate  weekly  earn-  cent  of  all  public^ion  circulations  in  ^  yy  Taylor,  by  Jesse  Birks, 

ings  and  the  average  time  per  day  de-  United  States  and  C^da  are  now  au-  Dge^tur  (Ill.)  Herald  and  Review, 
voted  to  the  work  for  the  years  of  1932  d‘ted  by  the  A.  B  C.  and  advertisers  ^he  1932  I.C.M.A.  con- 

and  1933  as  among  carrier  boys  and  could  Jgrnore  the  other  11  per  cent  that  salesmanship  contest  was  the 

street  sales  boys.  The  following  table  are  not  A.  B.  C.  members  and  it  would  high  point  of  the  convention  program  and 
shows  comparison  of  number  of  boys  not  hurt  them  one  bit  before  a  capacity  audience, 

engaged  in  these  two  branches  of  the  He  urged  advertisers  to  do  their  part  Preceding  the  contest,  the  Louisville 
delivery  service  and  their  weekly  earn-  by  supporting  A.  B.  C.  papers  and  de-  Courier- Journal  and  Times  carrier  boys’ 
ings  for  1932  and  1933 :  dared  that  unless  advertisers  and  their  KonH  mneictinir  r>f  7'?  mVres  pave  a  con- 


engaged  in  these  two  branches  of  the 
delivery  service  and  their  weekly  earn¬ 
ings  for  1932  and  1933: 


Number  of  Car¬ 
riers  Engaged 


1933  1932 

Carrier  (70%)  (68%) 

Boys .  414,503  391,471 

Street  Sales  (30%)  (32%) 

Boys .  173,784  187,097 


Average  Weekly 
Earnings  Per  Boy 


Aggregate  Eiamings 
Per  Week 


Average  Time 
Per  Route 
1933 


1932  1933  1932  1933 

(61%)  (53%) 

$2.95  $1,206,250.95  $1,155,268.79  58  Minutes 

(39%)  (47%) 

$5.58  $744,401.48  $1,043,189.11  2  Hrs.  14  Min. 


In  discussing  the  subject  of  news-  agencies  cooperate  with  publisers  who 
paper  boy  welfare  promotion  advertis-  are  giving  A.  B.  C.  service,  an  A.  B.  C. 
ing,  Mr.  Stodghill  said:  membership  becomes  a  liability  instead 


took  place  before  a  capacity  audience. 

Preceding  the  contest,  the  Louisville 
Courier- Journal  and  Times  carrier  boys’ 
band,  consisting  of  75  pieces,  gave  a  con¬ 
cert  under  the  direction  of  A.  F.  Mar- 
zian.  Dressed  in  their  natty  blue  and 
white  uniforms,  the  boys  presented  a 
most  attractive  appearance  and  won 
hearty  applause. 

Contest  judges  were  introduced  by 
Howard  Stodghill.  The  judges  were: 
S.  E.  Thomason,  Chicago  Daily  Times; 
John  Black,  Chicago  American;  W.  E. 
JJonaiiue,  Chicago  Tribune;  Thomas 
Bohan,  Chicago  Daily  News;  A.  G. 


Mr.  St^ghill  said:  membership  Incomes  a  liability  instead  Rohan,  Chicago  Daily  News;  A.  G. 

The  welfare  committee  is  of  the  ot  an  asset.  He  told  of  the  work  being  gnsrud,  J.  Walter  Thompson  Company ; 
inion  that,  with  such  national  figures  done  by  the  Bureau  to  get  better  ad-  joim  £.  Dickson,  Mitchell,  Faust, 


opinion  that,  with  such  national  figures  done  by  the  Bureau  to  get  better  ad 
as  Miss  Frances  Perkins,  United  States  vertiser  cooperation. 

Secretary  of  Labor,  taking  the  field  in  Papers  were  presented  by  C.  D 


Secretary  of  Labor,  taking  the  field  in  Papers  were  presented  by  C.  D. 
favor  of  the  ratification  of  an  amend-  O’Rourke,  Cleveland  Press,  Jack  Estes, 
ment  which  may  prove  disastrous  to  the  Dallas  News-Journal,  and  Lloyd  Smith, 


Dickson  and  Wieland,  Inc. 

The  teams  in  the  order  of  their  ap- 


boy  carrier  system  which  is  used  by  Kansas  City  Kansan  on  subjects  deal-  west  Circulation  Managers’  Association, 
most  of  the  newspapers  in  this  country  ing  with  branch  stations  as  opposed  to  C.  E.  Lemon,  circulation  manager  in 
and  may  deprive  more  than  588,000  boys  routeman  delivery  to  boys’  homes,  how  charge ;  Toronto  Star,  sponsored  by 
of  the  training  they  are  receiving  in  to  obtain  maximum  advantage  from  use  Canadian  Newspapers,  Kenneth  McMil- 
these  organiutions,  it  is  time  trat  the  of  insurance,  and  how  to  teach  carrier  Ian,  circulation  manager  in  charge; 


O’Rourke,  Cleveland  Press,  Jack  Estes,  pearance  were:  St.  Joseph  (Mo.)  News- 
Dallas  News-Journal,  and  Lloyd  Smith,  Press-Gazette,  sponsored  by  the  Mid- 
Kansas  City  Kansan  on  subjects  deal-  west  Circulation  Managers’  Association, 


newspapers  themselves  present  the  pub-  salesman  to  understand  the  difference  IVatertown  (N.  Y.)  Daily  Times,  spon- 
lic  with  the  true  facts  reg^ding  the  between  “reason”  and  “excuse”  for  sor^  by  the  New  York  State  Circula- 
conditiim  of  the  newspa^r  boy.  stopping  the  paper,  tion  Managers’  Association,  Alton 

Mr.  Stodghill  also  read  a  lettCT  from  -j"  j  Dowling,  New  York  World-  Ad.ims  in  charge,  and  the  Flint  Journal. 
Secretly  Perkins  in  which  she  ex-  Telegram,  discussed  radio  and  its  ef-  Following  the  regular  contest,  Harry 
**rf**j^  regrets  in  not  being  able  to  circulation  and  advertising.  He  Pollack,  San  Pedro  (Cal.)  News  Pilot, 

attend  me  convention  and  commented  many  inroads  radio  has  made  presented  one  of  his  star  carrier  sales- 

welfare  work  ^  news  dispensing  agency  and  re-  men  who  had  won  a  trip  to  the  World’s 
ox  tne  1.  u.  M.  A.  lated  how  circulators  experienced  fair.  The  boy,  Harold  Parker,  staged  a 

As  chmrman  of  the  Audit  Buruu  of  “many  unhappy  returns”  on  election  one-man  demonstration  and  “sold”  E. 
Circulations  committee,  and  speaking  as  night  extras  last  November.  He  re-  W.  Chandler,  chief  A.  B.  C.  auditor,  on 


salesman  to  understand  the  difference 
between  “reason”  and  “excuse”  for 
stopping  the  paper. 

T.  J.  Dowling,  New  York  World- 
Telegram,  discussed  radio  and  its  ef- 


not  being  able  m  circulation  and  advertising.  He 

attend  the  convention  and  commented  many  inroads  radio  has  made 

favorably  u^n  the  boy  welfare  work  dispensing  agency  and  re- 

A  u  •  r  1.  •  n  Isded  how  circulators  experienced 

As  ch^rman  of  the  Audit  Bur^u  of  “many  unhappy  returns”  on  election 
Circul^io^  comnuttee,  and  speaking  as  night  extras  last  November.  He  re- 
an  A.B.C.  director,  Mr.  Stodghill  re-  ferred  to  the  decrease  in  sales  of  sports 
ported  that  in  his  opinion,  there  has  not  finals  and  extras,  caused  by  radio  broad¬ 
ly  duriry  the  past  year  any  par-  casting  of  baseball  and  boxing.  He  sug- 
ticularly  adverse  legislation  enacted  by  gested  that  possibly  newspapers  may 


fair.  The  boy,  Harold  Parker,  staged  a 
one-man  demonstration  and  “sold”  E. 
W.  Chandler,  chief  A.  B.  C.  auditor,  on 
the  merits  of  a  Chicago  morning  paper. 

Unqualified  praise  to  1.  C.  M.  A. 
members  for  the  work  they  are  doing  in 


tiralvly  adverx  leg«lation  enarted  by  gested  that  possibly  newspapers  may  training  carrier  boys  was  given  by  Earl 
the  t^rd  of  the  A.B.C.  which  is  of  a  have  to  deny  baseball  and  boxing  liberal  W.  Barnhart,  chief  of  the  Commercial 
drastic  nature  or  far-reaching  in  its  publicity  in  the  news  columns  if  they  Educational  Service  of  Ihe  Federal 
effect  upon  the  interests  of  newspapers,  continue  to  permit  radio  broadcasting.  Board  for  Vocational  Education,  at  the 
Oi*  recommendation  was  made,  how-  Radio  programs  create  reader  inter-  Wednesday  afternoon  session, 
ever,  in  regard  to  a  pew  _  proc^ure  in  est,  but  do  not  increase  circulation,  Mr.  “You  have  done  more  in  making  good 


connection  with  outside  investigations.  Dowling  said.  He  advocated  paid 
O.  C.  Ham,  managing  director  of  space  for  radio  programs.  He  briefly 


the  Audit  Bureau,  spoke  at  the  Tues¬ 
day  aftemomi  session  and  E.  W.  C^hand- 
ler,  chief  auditor,  answered  a  number 


touched  upon  the  subject  of  radio  as 
an  advertising  competitor,  suggesting 
that  the  only  possible  cure  may  be  to 


Board  for  Vocational  Education,  at  the 
Wednesday  afternoon  session. 

“You  have  done  more  in  making  good 
citizens  than  all  the  ministers  and  school 
teachers  put  together,”  declared  Mr. 
Barnhart  in  explaining  the  new  thought 
in  vocational  education.  He  emphasized 
the  importance  of  teaching  boys  to  “do” 


rather  than  merely  to  knovy,  pointy 
that  practical  experience  in  dc^l 
with  people  is  the  most  valuable  trains^ 
any  boy  can  get. 

Mr.  Barnhart  explained  gang 
and  asserted  that  group  influence  hat) 
marked  effect  on  boys.  Training  n- 
ceived  by  carrier  boys  in  salesmanikij 
and  citizenship,  as  well  as  r^uir^ 
high  scholastic  work  in  school,  is  moti 
vital  than  mere  book  knowledge,  he  said 
He  predicted  that  the  school  of  th 
future  will  combine  both  formal  educa 
tion  and  practical  vocational  traini^ 

“A  college  education  no  longer  ^ 
sarily  opens  the  door  to  opportungiii 
business,”  said  Mr.  Barnhart.  “U 
future  a  larger  proportion  of  tip 
school  youths  will  have  to  be  trait^lo, 
business  by  means  of  internships^ 
business  and  industry. 

“You,  as  circulation  managers  itSs. 
ested  in  boy  welfare,  are  in  the  fite 
front  in  developing  an  entirely  new  fwt: 
of  education  in  which  the  boy  wflln 
only  learn  to  know,  but  also  leant; 
do.” 

Mr.  Barnhart’s  remarks  were  or- 
sidered  particularly  significant  in  n« 
of  the  agitation  at  Washington  in  fa¬ 
vor  of  a  constitutional  amendment  wfaid 
would  prdiibit  child  labor  under  11 
years  of  age.  In  his  opening  renab 
the  speaker  pointed  out  the  averaiMp 
of  carrier  boys  is  steadily  rising; 
today  an  older  group  of  boys  are«s 
ployed  by  newspapers.  In  1930,  he  aid. 
56  per  cent  of  the  carrier  boys  |pt 
under  16  years  of  age,  as  compared  lit 
75  per  cent  under  16  in  1920. 

Mr.  Birks  of  the  Dekatur  Hitdi- 
Review,  presented  a  paper  outlii^tfa 
procedure  to  follow  in  organizfaa  t 
carrier  sales  school.  Mr.  Pollack  tf 
San  Pedro  News  Pilot,  talked  on  or- 
rier  collections.  R.  J,  Seeman,  St.  Urn 
Globe-Democrat,  reported,  after  a  thor¬ 
ough  investigation,  he  was  of  the  opinioD 
that  the  new  Postoffice  ruling  i 
yearly  statements  will  not  affect  thi 
general  practices  now  followed  by  news¬ 
papers. 

A  thorough  discussion  of  mail  sifi- 
scription  was  conducted  by  E  P. 
Schwartz,  Des  Moines  Register  mi 
Tribune,  in  conjunction  with  papers  ot 
the  subject  by  Mr.  Taylor,  of  thefiiii 
Journal;  Vernon  Kelso,  Skatm 
(Okla.)  News,  and  L.  W.  McFedtridp, 
Tulso  (Okla.)  World. 

Secretary  Eyster  read  a  paper  ly 
Paul  J.  Thomson,  New  Orleans  lit* 
Tribune,  advocating  closer  cooperafe 
between  the  I.C.M.A.  and  .ABC  h 
matters  of  bureau  policy  and  procedure 
A  paper  was  also  read  by  J.  G.  Wiii 
assistant  to  M.  H.  Brandon,  Clurlolii 
(N.  C.)  Observer,  outlining  ^  in¬ 
creasing  tax  burdens  that  differei 
states  are  placing  on  motor  trucks. 

Operation  of  office-owned  tn^s  n 
contract  trucks  formed  the  basis  of : 
discussion  in  which  papers  were  read  e 
favor  of  the  office-owned  delivery 
by  Karl  F.  Hall,  Boston  HefS 
Traveller  and  George  Erb,  Jr.,  Bij- 
falo  (N.  Y.)  News.  Advantages  of  ccs 
tract  trucking  were  presented  by  J.  V 
Madigan,  Cleveland  Plain  Dealer  C. 
Charles  Payne,  Indianapolis  Star. 

Mr.  Lemon  of  the  St.  Joseph  lies- 
Press-Gazette,  proposed  that  newspipe 
auto  delivery  systems  be  usd  ts 
transport  mail  in  rural  sections 
being  served  by  postal  star  routes.  Ht 
pointed  out  that  newspaper  routes  » 
operated  on  definite  schedules  » 
could  be  used  to  carry  mail,  proiilaj 
a  law  was  enacted  by  Congress  auth."- 
izing  newspapers  to  do  so. 

On  Wednesday  evening  the  membci 
were  entertained  at  the  annual  banqut 
Stars  of  night  clubs  and  cabarets,  ^ 
gether  with  stage  celebritiw, 
an  all-star  floor  show  consisting  of  - 
acts.  The  banquet  program  was  *; 
ranged  by  Walter  Parker,  director 
circulation  of  Chicago  Hearst  new- 
papers.  The  Century  of  Progress  R 
vided  additional  entertainment. 

JOINS  SMITH  A  DRUM 

Herbert  L.  Rosson,  who  fonnerlf 
conducted  his  own  advertising 
has  joined  Smith  &  Drum,  Int-i  *^1 
Angeles  agency. 
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TAYLOR,  CENTRAL  STATES  PRESIDENT; 
FLINT  BOYS  WIN  SALES  CONTEST 

f]iit  Journal  Circulation  Manager  Elected  in  Chicago  and  Sees 
His  Boys  Win  Prize — Group  Emphasizes  Sales 
Training  fm*  Carriers 


{Special  to  Editor  &  Publisher) 

Chicago,  June  19 — carrier  boy 
salesmanship  scored  another  de- 
osive  hit  here  today  with  practical 
janonstrations  by  competing  boy  teams 


urban  and  country  towns,  as  well  as 
city,  and  insurance.  John  T.  Toler, 
Atlanta  Constitution,  president  of  the 
International  Circulation  Managers’ 
•Association,  invited  all  Central  States 


1;  Nna- 

used  6 
ans  no* 
ites.  Hi 
lUtes  w 
lies  ^ 
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Olccfs  and  directors  of  the  Central  States  Circulation  Managers’  Association 
pk*tographed  at  the  annual  meeting  in  Chicago  this  week.  Left  to  right: 
iKiied)  C.  K.  Jefferson,  Des  Moines  Register-Tribune,  secretary-treasurer; 
L  V.  Taylor,  Flint  (Mich.)  Journal,  president,  and  Jesse  B.  Birks,  Decatur 
iDl)  Herald  &  Review,  vice-president;  (standing  left  to  right)  C.  .4.  Ferris, 
ft.  iPayne  (Ind.)  News-Sentinel;  Joe  Bunting,  Bloomington  (HI.)  Pantograph; 
Ra  Fisher,  East  St.  Louis  (Ill.)  Journal;  J.  P.  Kienzle,  Springfield  (Ill.)  State 
Journal  and  R.  L.  Highfield,  DeKalb  (Ill.)  Chronicle,  directors. 

ud  enthusiastic  endorsements  by  mem-  members  to  attend  the  I.C.M.A.  conven- 
ber  circulators  at  the  annual  meeting  tion  here  this  week. 

Robert  C.  Furman,  Decatur  Herald 
&  Review,  led  the  discussion  on  city 
It  was  the  consensus  of  those  present  carrier  promotion.  He  said  that  prizes 
that  carrier  salesmanship  was  of  pri-  to  carriers  are  almost  a  thing  of  the 
nary  importance  and  that  prize  offers  past  in  his  organization, 
were  of  secondary  value  in  any  news-  “The  primary  work  of  the  circulation 
paper  sales  promotion  plan  set  up  to  department  is  selling  newspapers 


of  the  Central  States  Circulation  Man 
agers'  Association 


meet  present-day  conditions. 


through  its  carriers,”  he  stated.  “Since 


(Competing  before  a  jury  of  advertis-  the  fundamental  of  all  selling  is  an 
ig  agency  and  Chicago  retail  advertis-  accurate  knowledge  of  the  article  for 
ufoperts,  four  boy  teams  sought  the  sale,  it  appears  that  the  carrier  should 
bftor  of  representing  the  Central  States  be  well-trained  in  the  selling  points  of 
poop  in  the  I.C.M.A.  contest.  Jack  his  newspaper  before  prizes  are  offered. 
Cmuton  and  George  Morgan,  Flint  Until  the  carrier  does  know  them,  I  be- 
(Hich.)  Journal  carrier  boys,  were  lieve  that  no  amount  of  prizes  will 
i»i|td  the  winners.  Other  teams  make  him  become  an  effective  sales- 
pljced  as  follows:  DeKalb  (Ill.)  man.  Prizes  are  an  inducement  to  his 
CbwBf/f,  second ;  Don? '»7/e  (Ill.)  Cotn-  selling,  but  salesmanship  is  primary 
•nitl-News,  third;  and  Ft.  Wayne  and  the  inducement  should  be  second- 
(M)  Journal-Gazette,  fourth.  Only  17  ary.” 

to#*  separated  the  winners  from  the  It  was  pointed  out  that  carriers  who 
ton  that  placed  fourth,  the  judges  an-  rank  the  highest  in  salesmanship  train- 

ing  courses  usually  get  the  largest 
Jidges  of  contest  were:  E.  Ross  number  of  new  subscribers.  Some  dif- 
«Wer  Erwin,  Wasey  &  Co.,  Ltd. ;  ference  of  opinion  was  registered  as  to 
wold  Natkin,  Mandel  Brothers;  O.  whether  boys,  in  general,  preferred 
0-  Stansbury,  Marshfield  &  Co.,  and  cash  to  merchandise,  when  prizes  are 
^E.  Bryson,  Halsey-Stuart  Co.  offered. 

*•  W.  Taylor,  Flint  Journal,  vice-  Joe  Bunting,  Bloomington  Panta- 
Fwient  of  the  association,  was  elected  graph,  was  chairman  of  the  discussion 
Wkknt  to  succeed  J.  F.  Payne,  Fargo  on  mailing  room  economies.  Among 
(S.  D.)  Forum.  J.  B.  Birks,  De-  the  economies  outlined  by  various  mem- 
(Ill.)  Herald  &  Review,  was  bers  were  ways  and  means  of  mailing 
'bow  vice-president,  and  C.  K.  Jeff er-  papers  in  sacks  without  extra  wrap- 
rne^®|«.DM  Moines  Register  &  Tribune,  pings  and  twine,  cutting  down  operat- 
w  jt-elected  secretary-treasurer.  Joe  'og  costs  of  motor  bus  runs,  and  the 
-rets>l Btoing,  Bloomington  (Ill.)  Panta-  weeding  out  of  unprofitable  names  of 
prelaw#,  and  J.  P.  Kienzle,  Springfield  possible  subscribers  receiving  mail  pro¬ 
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1^)  Slate  Journal,  were  elected  to  motion  broadsides  in  counties  which 


terms  on  the  l^rd  of  di 
J®**.  and  Rex  Fisher,  East  St.  Louis 
W  and  R.  L.  Highfield,  De- 

Chronicle,  were  chosen  for  one 
yar. 

members  voted  to  hold  a  fall 
in  Chicago,  the  date  to  be  de 


income  and  in  many  cases  no  longer 
needed  to  be  extended  lengthy  terms  of 
credit.  Ralph  Seaman,  St.  Louis 
Globe-Democrat,  told  of  his  paper’s 
successful  policy  of  accepting  pre¬ 
dated  checks  for  mail  subscriptions. 

George  Moffett,  Milwaukee  Sentinel- 
Ne^vs,  led  a  comprehensive  discussion  of 
insurance  as  a  means  of  maintaining 
and  increasing  circulation.  He  related 
methods  used  by  his  paper  in  obtaining 
new  prospects  for  insurance,  pointing 
out  that  on  every  subscription  obtained, 
voluntarily  or  otherv'-^  an  effort  is 
made  to  sell  the  subscriber  insurance. 

“We  have  found  that  it  is  practically 
useless  to  run  insurance  applications  in 
advertising  •  insurance  in  our  news¬ 
papers,”  he  said,  “and  we  merely  put 
a  coupon  in  these  ads  in  which  the  pros¬ 
pect  asks  for  someone  to  come  to  his 
home  and  explain  our  policy  to  him. 
We  have  found  that  we  can  sell  prac¬ 
tically  100  per  cent  of  the  prospects 
obtained  through  such  advertising.” 

Mr.  Moffett  spoke  in  favor  of  the 
deferred  payment  plan,  stating  his 
paper  has  had  greater  success  with  this 
plan  than  yearly  paid-in-advance  poli¬ 
cies.  He  said  that  the  only  business 
they  have  been  able  to  get  through  their 
carriers  has  been  from  results  of  adver¬ 
tising  campaig;ns,  circulars  and  radio. 
Selling  insurance  through  carriers  is 
too  complicated,  he  said. 

Howard  W.  Stodghill,  Louisville 
Courier- Journal  and  Times,  explained 
that  his  paper  was  successful  in  get¬ 
ting  many  valuable  leads  from  carriers 
and  having  solicitors  follow  them  up 
to.  close  the  deal. 

The  question  was  raised  by  Mr.  Jef¬ 
ferson  of  Des  Moines  Register-Tribune 
how  newspaper  insurance  can  be  stand¬ 
ardized  so  as  to  eliminate  the  objection 
some  advertisers  seem  to  have  against 
circulation  influenced  by  insurance 
policies.  Both  Mr.  Moffett  and  Mr. 
Stodghill,  the  latter  an  A. B.C.  director, 
voiced  the  opinion  that  there  is  evi¬ 
dently  no  serious  objection  from  ad¬ 
vertisers.  They  pointed  out  that  some 
of  the  largest  papers  in  the  country 
offer  policies  to  their  readers. 

Reference  was  made  to  the  recent 
survey  of  the  Four  .4’s  in  which  per¬ 
centage  of  circulation  obtained  through 
insurance  is  listed  for  various  papers 
studied.  It  was  pointed  out,  however, 
that  the  new  page  three  form  of  the 
A.B.C.  report  virtually  takes  insurance 
out  of  the  premium  class  and  puts  it  in 
a  special  category  of  inducement.  The 
opinion  was  expressed  that  insurance 
circulation  was  just  as  valuable  to  the 
advertiser  as  any  other  form  of  cir¬ 
culation,  providing  it  was  properly 
handled. 

Mr.  Stodghill  explained  that  it  was 
just  as  difficult  to  determine  the  com¬ 
parative  worth  of  insurance  circulation 
and  that  obtained  by  carrier  solicitation 
or  voluntary  subscriptions  as  it  is  to 
evaluate  the  quality  of  home  delivery 
circulation  with  that  sold  on  the  news¬ 
stand. 

The  carrier  salesmanship  contest  was 
conducted  under  the  direction  of  Mr. 
Birks  of  Decatur  Herald  and  Review. 


SENATOR  REES  VISITS  FAIR 

Senator  Thomas  Rees,  who  at  the  age 
of  83  years  continues  in  daily  service  as 
publisher  of  the  Springfield  (III.)  State 
Register,  recently  took  a  few  days  off 
to  visit  A  Century  of  Progress  in  Chi¬ 
cago.  Senator  Rees  is  believed  to  be 
the  oldest  publisher  of  a  daily  news¬ 
paper  in  the  United  States,  and  has 
been  a  publisher  continuously  for  more 
than  55  years.  Accompanying  Mr.  Rees 
were  George  M.  Clendenin,  general 
manager,  and  Mrs.  Clendenin.  and  V.  Y. 
Dallman,  Editor,  and  Mrs.  Dallman. 


produce  comparatively  few  orders. 

The  importance  of  carefully  training 
suburban  and  country  carriers  was  em¬ 
phasized  by  A.  E.  Meyer,  Clinton  (la.) 
Herald.  E.  P.  Schwartz,  Des  Moines 
Register-Tribune  briefly  discussed  mail 

^  ..  ..  - subscription  problems,  explaining  that 

^  ater  by  the  Board.  Following  further  comment  on  this  subject  would 
T'ower  salesmanship  contest,  the  be  made  at  the  I.C.M.A.  meeting.  He 
discussed  mailing  room  pointed  out  that  the  farmer  was  grad- 
carrier  promotion  in  sub-  ually  developing  diversified  means  of 


FUNT  HEADS  INK  GROUP 

H.  Howard  Flint,  president,  Howard 
Flint  Ink  Company,  Detroit  manufac¬ 
turers  of  printing  and  lithographing 
inks,  was  elected  president  of  the  Na¬ 
tional  Association  of  Printing  Ink 
Makers  at  the  annual  meeting  at  White 
Sulphur  Springs,  Va.,  recently.  Other 
officers  named  were  A.  K.  Schoepf, 
vice-president,  and  David  H.  Sloanc, 
treasurer. 


WINNING  CARRIER  TEAM 


J-  Payne,  Fargo  (N.  D.)  Forum,  re¬ 
tiring  president,  Central  States  circa- 
lators,  congratulates  the  winning  news¬ 
paper  boy  salesmanship  team  from  Flint 
(Mich.)  Journal.  Left  to  right:  Mr. 
Payne,  Jack  Cranston  and  George 
Morgan.  The  boys  later  won  the 
I.C.M.A.  contest  also. 


NATIONS  LOSES  UBEL  CASE 

Mrs.  Willebrandt  Cleared  in  Suit  by 
Former  Prohibition  Officer 

Mrs.  Mabel  Walker  Willebrandt  was 
cleared  of  a  charge  of  libel  by  a  jury 
in  United  States  District  Court'  June  2l 
at  New  York  in  a  $200,(XX)  suit  brought 
against  her  by  Gus  O.  Nations,  former 
head  of  the  prohibition  enforcement 
bureau  at  St.  Louis. 

Mrs.  Willebrandt,  who  was  formerly 
in  charge  of  Federal  prohibition  enforce¬ 
ment  as  Assistant  Attorney  General  of 
the  United  States,  was  accused  of  de¬ 
faming  Nations  in  a  syndicated  news¬ 
paper  article  written  in  1929,  by  charg¬ 
ing  him  with  attempting  to  obstruct 
justice  in  the  prosecution  of  his  brother, 
Heber  Nations.  Heber  Nations  was 
tried  twice  on  a  charge  of  conspiracy 
to  violate  the  Volstead  Act. 

Mr.  Nations  has  a  number  of  libel 
suits  pending  against  newspapers  based 
on  the  same  story.  , 

BUREALI  OFFERS^ODE  AID 

George  W.  Hodges,  president  of  the 
Better  Business  Bureau  of  New  York 
City,  has  announced  that  the  Bureau 
is  prepared  to  advise  trade  organiza¬ 
tions  and  industrial  groups  in  their 
efforts  to  formulate  codes  of  fair 
practice  under  the  Industrial  Recovery 
Act  and  to  obtain  observance  of  these 
codes.  The  Bureau’s  service  will  be 
available  to  New  York  City  firms  to 
firms  having  principal  offices  here,  and 
to  trade  groups  of  which  they  are 
members,  it  was  announced.  In  line 
with  its  established  policy,  the  Bureau 
will  make  no  charge  for  its  services  nor 
will  it  give  advice  on  matters  of  law, 
Mr,  Hodges  declared. 

PULVER  WINS  VEl^ICT 

The  U.  S.  Qrcuit  Court  of  Appeals 
at  New  Orleans  has  affirmed  the  judg¬ 
ment  of  the  U.  S.  District  Court  for 
Southern  Florida  which  favored  Frank 
F.  Pulver  in  litigation  with  the  Inter¬ 
type  Corporation  over  a  contract  fur 
purchase  of  type  and  typesetting  mi- 
chines  from  the  corporation.  Mr.  Pul¬ 
ver  was  publisher  of  the  St.  Petersburg 
News,  now  defunct. 


T.  KERNEY  TREASURER 

Thomas  Kerney  has  been  named 
treasurer  of  the  Trenton  (N.  J.)  State 
Gazette  and  Times.  He  is  also  in  charge 
of  the  business  and  advertising  depart¬ 
ments.  His  brother,  John,  circulation 
manager,  has  been  appointed  assistant 
treasurer  and  superintendent  of  build¬ 
ings.  Their  father.  Judge  James  Ker¬ 
ney,  is  editor  and  publisher  of  the  paper. 
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TTESTIMONY  completed  in  DAILIES’ 
SUIT  TO  STOP  RADIO  “PIRATING” 

Decisicm  Expected  In  New  Orleans  Case  By  June  29 — Records 
of  Station’s  Nevrs  Broadcasts  Played  In  Court — 

Editors,  RepcM’ters  Testify 


(Bv  telegraph  to  Editor  &  Publisher) 

New  ORLEANS,  LA.,  June  20.— 
The  joint  injunction  suit  of  four 
New  Orleans  daily  newspapers  to  re¬ 
strain  radio  station  WDSU  from 
“pirating”  news  was  completed  today  in 
Ju(^e  Walter  L.  Gleason’s  division  of 
civil  district  court. 

Arguments  will  be  started  at  11  A. 
M.,  June  26  and  Judge  Gleason,  under 
the  Louisiana  law,  must  hand  down  a 
decision  within  three  days  thereafter, 
because  the  suit  is  an  injunction  petitioa 
Radio  station  operators  and  reporters 
and  ^itors  of  the  newspapers  were 
examined  today  as  A.  D.  Danziger, 
attorney  for  the  radio  station,  attempted 
to  show  that  the  newspapers  themselves 
“lifted”  matter  broadcast  by  radio  sta¬ 
tions  and  rewrote  stories  printed  in  com¬ 
peting  newspapers. 

Reporters  and  editors  admitted  that 
papers  had  taken  the  detail  play  of 
baseball  games  from  the  radio  up  until 
recently  when  the  practice  was  discon¬ 
tinue,  and  that  newspapers  did  rewrite 
stories  printed  by  competing  papers, 
but  that  only  a  few  of  these  “rewrites” 
were  printed  without  verification. 

The  future  poli^  of  WDSU  in 
broadcasting  news,  if  the  injunction  is 
not  issued,  will  be  to  obtain  items  from 
New  Orleans  newspapers,  rewrite  them 
without  checking  their  accuracy  and 
broadcast  them,  P.  K.  Ewing,  com¬ 
mercial  manager  of  the  station,  testified 
under  cross-examination. 

Among  the  first  of  the  newspapermen 
placed  on  the  stand  by  the  newspapers 
was  Major  James  E.  Crown,  city  editor 
of  the  Daily  States.  The  slang  of  Ae 
newspa^r  shop,  the  cuss  words  of  the 
proverbial  hard-boiled  city  editor  and  a 
wraith  of  stories  of  the  “after  city 
edition’’  type  flowed  from  Major 
Crown’s  lips  in  such  a  steady  stream 
that  the  courtroom  was  kept  in  an  up- 
roar  throughout  his  testimony. 

“We’d  be  a  fine  bunch  of  mutts  if  we 
just  rewrote  another  newspaper,”  Major 
Crown  roared  at  one  time  during  his 
testimony.  “We  might  just  as  well  let 
them  put  out  our  paper,  or  give  it  to 
them  completely.” 

^  “What  about  the  scoops,”  Mr.  Dan¬ 
ziger  than  asked.  “The  stories  that 
appear  in  an  early  edition  of  the  Item 
and  that  you  rewrite  without  checking 
to  make  the  next  edition  of  the  States.” 

*  “^oops  are  the  bunk  nowadays,”  said 
Major  Crown.  “Why,  I  haven’t  seen 
a  good  scoop  in  the  past  five  years.  In 
such  a  case,  I  don’t  care  whether  the 
Item  has  anything  we  haven’t  got  and 
I  guess  they  don’t  give  a  damn,  excuse 
me.  Judge,  about  us  either.” 

Among  the  witnesses  were  J.  Walker 
Ross,  editor  and  publisher  of  the  States ; 
Harry  Martinez,  sports  editor,  Leon  C 
Forscheimer,  sports  writer,  Frank  Hol¬ 
loway,  telegrajA  editor,  Joseph  Huddle¬ 
ston.  reporter,  all  the  Daily  States; 
Marshall  Ballard,  editor,  Fred  Digby, 
sports  editor.  Ward  B.  Melody,  tele¬ 
graph  edftor.  Merlin  Kennedy  and  Ted 
R.  Liuzza,  reporters,  all  of  the  Item; 
Ralph  Wheatley,  chief  of  the  New 
Orleans  Associated  Press  Bureau,  and 
L  I.  Femrite,  manager  of  the  New 
Orleans  United  Press  bureau. 

Mr.  Wheatley  testified  that  the  word 
radio  is  not  barred  by  the  Associated 
Press,  as  it  has  been  by  some  of  the 
New  Orleans  newspapers;  that  certain 
radio  programs  are  furnished  to  news¬ 
papers  to  use  or  not  to  use  as  they 
choose. 

Mr.  Femrite  testified  that  the  United 
Press  does  not  permit  the  broadcasting 
of  its  news  except  by  special  permission 
and  payment  of  a  certain  fee. 

Mr.  Ballard,  recalled  to  the  stand, 
was  asked  if  the  Item  had  not  deleted 
from  a  newspaper  article  President 
Roosevelt’s  expression  of  appreciation 
to  radio  in  an  address.  He  said  that  if 


it  were  deleted  it  was  cut  out  in  the 
same  way  the  Item  refrained  from  pub¬ 
lishing  letters  of  thanks  sent  by  the 
President  to  the  Item  for  its  editorial 
comments  upon  finance.  Mr.  Ballard 
added  that  he  knows  of  “no  gratuitous 
praise  of  newspapers”  broadcast  by 
radio  stations. 

Talking  machine  records*  of  a  news 
broadcast  of  WDSU  were  filed  as 
evidence  by  the  plaintiffs  just  before 
they  closed  their  case  Monday  afternoon. 

The  records  were  identified  by  Ferdi¬ 
nand  E.  Zimmer,  court  and  public  sten¬ 
ographer,  as  records  made  by  him  of 
a  news  broadcast  May  11,  and  the  cylin¬ 
ders  were  set  in  motion  to  reproduce 
the  broadcast  in  the  courtroom.  Qip- 
plings  from  New  Orleans  newspapers 
were  also  filed  in  evidence  in  an  effort 
to  show  that  some  of  the  news  articles 
in  the  radio  program  were  “lifted” 
word  for  word  from  newspaper  stories, 
while  others  were  partially  rewritten 
but  retained  their  identity. 

During  the  day  the  court  heard,  in 
addition  to  Mr.  Zimmer,  L.  K.  Nichol¬ 
son,  president  of  the  Times- Picayune 
Publishing  Company:  Bernard  L.  Krebs, 
managing  editor  of  the  Times-Pica- 
yune ;  James  L.  Ewing,  president  of  the 
Daily  States  Publishing  Company,  and 
Hermann  Deutsch,  a  reporter  for  the 
New  Orleans  Item. 

Under  cross-examination  Mr.  Nich¬ 
olson  was  asked  if  he  believed  news¬ 
papers  have  the  exclusive  right  to  col¬ 
lect  and  disseminate  news. 

Mr.  Nicholson  replied  in  the  negative, 
asserting  that  “if  radio  stations  set  up 
their  own  outfits,  get  their  own  re¬ 
porters  and  other  men,  it  is  no  business 
of  ours.” 

Answering  direct  examination  by 
Esmond  Phelps,  attorney  for  one  of  the 
defendants,  Mr.  Nicholson  described  the 
feeling  of  resentment  which  has  beat 
growing  among  the  newspapers  and 
news  associations  against  “pirating”  of 
news  by  radio  stations.  He  said  that 
this  growing  feeling  crystallized  follow¬ 
ing  the  broadcasting  of  returns  from  the 
national  election  last  November. 

Defense  Attorney  A.  D.  Danziger  at¬ 
tempted  to  draw  from  Mr.  Nicholson  an 
admission  that  Adolph  S.  Ochs  of  the 
New  York  Times  was  correct  in  stat¬ 


ing  that  short  news  items  broadcast  by 
radio  merely  whet  the  appetite  of  the 
public  for  longer  stories  in  the  news¬ 
papers,  but  Judge  Gleason  overruled  this 
line  of  questioning. 

Mr.  Krebs,  managing  editor  of  the 
Times-Picayune,  was  next  called  to  the 
stand.  He  said  that  the  best  way  to 
judge  the  effect  of  radio  on  circulation 
was  to  look  at  the  figures  on  extras 
and  seasonal  street  sales.  Prizefights 
and  national  election  extras  have  been 
killed  by  radio  broadcasting  and  street 
sales  during  the  baseball  season  have 
greatly  fallen  off,  Mr.  Krebs  testified, 
adding  that  street  sales  in  the  racing 
season,  however,  are  still  good. 

Asked  if  the  Times-Picayune  has  ever 
used  radio  sport  broadcasts  to  obtain 
news,  Mr.  Krebs  testified  that  it  is 
against  the  policy  of  the  paper  to  do  so. 
About  two  weeks  before,  he  said,  he  had 
learned  that  the  paper  had  used  a  play- 
by-play  broadcast  of  an  out-of-toym 
baseball  game.  He  ordered^  this  practice 
discontinued  at  once,  he  said. 

Mr.  Ewing  testified  upon  cross-exam¬ 
ination  that  the  policy  of  his  paper  is 
not  to  use  items  taken  from  other  news¬ 
papers  unless  checked  at  the  source.  _ 

Defense  attorneys  then  opened  a  line 
of  questions  intended  to  show  that  news¬ 
papers  “pirate”  news  from  each  other, 
and  Mr.  Phelps  objected  upon  the 
grounds  that  even  if  such  were  the 
case,  it  would  have  no  effect  upon  the 
present  litigation.  Judge  Gleason  sus¬ 
tained  the  objection. 

In  answer  to  a  question  concerning 
whether  the  Daily  States  obtains  sport 
news  from  radio  broadcasts.  Mr. 
Ewing  asserted  that  at  times  this  had 
been  done,  adding  “but  we  don’t  have 
the  radio  turned  on  all  day  to  get  news 
for  our  newspaper.” 

Herman  Deutsch.  reporter  for  the 
Item,  took  the  witness  stand  to  make  an 
analysis  of  a  news  broadcast,  comparing 
it  item  for  item  with  clippings  from 
newspapers  appearing  a  few  hours  be¬ 
fore  the  broadcast.  The  analysis  was 
presented  in  tabulated  form  and  was 
admitted  to  the  record  after  Mr. 
Deutsch  had  explained  in  detail  the 
likeness  and  at  times  direct  duplication 
of  the  radio  talk  with  the  newspaper 
articles.  His  testimony  concluded  the 
plaintiff’s  case. 

GONZALES  GETS  DEGREE 

William  Elliott  Gonzales,  president, 
publisher  and  editor  of  the  Columbia 
(S.  C.)  State,  received  the  honorary 
degree  of  Doctor  of  Laws  June  14  from 
the  University  of  South  Carolina,  at 
Columbia. 


BITNER  ASSUMES  NEW  DUTIES 


Harry  M.  Bitner  (left),  former  publisher  of  the  Pittsburgh  Sun-Telegraph, 
who  was  recently  promoted  to  assistant  general  manager  of  the  Hearst  news¬ 
papers  with  headquarters  in  New  York,  and  Wilmer  M.  Jacoby,  who  has  suc¬ 
cored  him  as  publisher  of  the  Sun-Telegraph.  Mr.  Bitner  was  formerly 
managing  editor  of  the  Pittsburgh  Press  when  the  late  Col.  Oliver  S.  Hershman 
was  publisher,  and  later  was  editor  and  publisher  of  the  Detroit  Times  for  Mr. 
Hearst.  Mr.  Jacoby  for  the  past  15  years  has  been  secretary  of  the  Retail 
Merchants’  Association  of  Pittsburgh.  T.  J.  White  is  general  manager  of  the 
Hearst  Newspapers. 


MARTIN  HEADS  CURTB, 
MARTIN  NEWSPAPERS 

Elected  to  Succeed  Late  Cyrus  H 
K.  Curtis  at  Meeting  of  Oiruc- 
tors — Charles  Tyler  Vice. 
President 

(By  telegraph  to  Editor  &  Publishu) 
Philadephia,  June  21 — At  a  nun. 
ing  of  the  board  of  directors  of  Curta- 
Martin  Newspapers,  Inc.,  held  yester. 


John  C.  Martin 


day,  John  C.  Martin  was  elected  presi¬ 
dent  of  the  company,  succeeding  the  latt 
Cyrus  H.  K.  Curtis  in  the  direction  oi 
the  company’s  policies  and  ^laIBg^ 
ment.  Since  the  incorporation  in  192^ 
Curtis-Martin  Newspapers,  Inc,  has 
been  operated  by  Mr.  Curtis  and  Mr. 
Martin  as  voting  trustees,  which  trm- 
teeship  automatically  expired  with  the 
death  of  Mr.  Curtis.  Curtis-Martk 
Newspapers,  Inc.,  directly  and  throigt 
its  subsidiaries,  publishes  the  Philadh- 
phia  Public  Ledger,  Evening  and  Sm- 
day  Ledgers,  the  Philadelphia  Intpunr 
and  New  York  Evening  Post. 

Mr.  Martin  was  also  elected  presi¬ 
dent  of  the  following  companies:  Phila¬ 
delphia  Inquirer  Company,  New  York 
Evening  Post,  Inc.,  Evening  Post  Reahr 
Corporation. 

Charles  A.  Tyler  was  elected  vio^ 
president  and  treasurer  of  Curtis-Mar¬ 
tin  Newspapers,  Inc.,  and  of  the  other 
companies  named  above. 

FREE  TICKET  TAX  UFTED 

InduBtrial  Bill  Removes  Former  Char|i 
Paid  by  Drama  Critics 

(Special  to  Editor  &  PuBLisast) 

Washington,  June  23 — TheatrW 
producers  may  now  “paper' the  house' 
in  an  effort  to  bolster  wilting  shows 
without  paying  the  federal  tax  on  fret 
tickets  and  drama  critics  may  now  use 
their  Annie  Oakleys  without  paya* 
cash  to  go  into  Uncle  Sam’s  coffers.^ 

This  change  was  written  into  the  fr 
dustrial  recovery  act  at  the  behest  d 
William  H.  Brady,  New  York  theatn- 
cal  producer,  who  appeared  before  4t 
Senate  Finance  Committee  during  cos 
sideration  of  the  bill  and  asked  to 
producers  be  relieved  of  the  burden  oi 
pa)ring  the  federal  tax  on  free  adto 
sion  tickets.  Senator  David  A.  Rw 
of  Pennsylvania,  introduced  the  ameni- 
ment  in  committee.  , 

The  tax  exemption  applies  only  b  ] 
legitimate  drama  and  musical  shows  a*  | 
not  to  movies.  •  I 

THOMPSON  JOINS  MORRIU  < 

Arthur  S.  Thompson  has  announw 
his  association  with  the  (}eorge  B 
Morrill  Company,  division  of 
Priming  Ink  Corporation,  New  Yto 
Since  1927,  Mr.  Thompson  bad  W 
in  charge  of  the  ink  department  «  w  . 
L.  Martin  Company,  subsidiary 
Columbian  Carbon  Company, 
emered  the  printing  ink  field  at  to  ^ 

time.  For  the  previous  13  i 

had  been  secretary  of  the  board  of  iK  | 
Associated  Press. 
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WALTER  W.  R.  MAY,  PORTLAND,  HEADS 
PACIFIC  ADVERTISING  CLUBS  ASSN. 

‘filirtieth  Annual  Convention,  Held  at  Sacramento,  Cal.,  Hears 
Appeal  by  Merchant  to  End  Exaggerations,  Devote 
Part  of  Space  to  Public  Problems 


^By  telegraph  to  Editok  &  Publisher) 
r  ACRAMENTO,  Cal.,  June  21 — Wal- 
j  ter  W.  R.  May,  for  twenty  years 
connected  with  the  Portland  Oregonian, 
(bo  resigned  recently  as  associate  edi¬ 
tor  to  become  managing  director  of  the 
Portland  Chamber  of  Commerce,  was 
elected  president  of  the  Pacific  Adver- 
ojing  Oubs  Association  here  today,  suc- 
ceftting  Walter  A.  Folger.  Other  of- 
jeers  elected  were  William  G.  King  of 
Salt  City,  senior  vice-president; 
Mrs.  Laura  McDonald  of  Portland, 
lice-president-at-large ;  J.  Brown 
Strang,  Portland,  secretary-treasurer ; 
Earl  C.  Green,  Spokane,  vice-president 
District  Number  Two;  Fred  L.  Toma- 
vice-president  District  Number 

Four. 

Portland  was  chosen  as  next  year’s 
coBvention  city. 

The  thirtieth  annual  convention  of 
the  Association  opened  Sunday  after- 
mo  with  an  inspirational  meeting  in 
Slate  Capitol  Park.  Addresses  by  Le- 
tad  W.  Cutler,  former  president  of 
San  Francisco  Chamber  of  Com- 
BTce,  the  Rev.  Newton  A.  Moates,  and 
Walter  A.  Folger,  president  of  the  As- 
gdation  were  broadcast  over  Station 
IFBK  of  the  Sacramento  Bee.  Past 
presidents’  dinner  was  held  Sunday  eve¬ 
ning  with  Herman  A.  Nater  of  Los 
Angeles,  presiding. 

Bie  opening  general  session  Mon¬ 
day  morning  was  called  to  order  by 
John  Howard  Payne,  business  manager 
Sicromento  Union,  and  general  conven- 
tioo  chairman.  Addresses  of  welcome 
were  made  by  Governor  James  Rolph, 
Jr,  of  California,  Mayor  Bidwell  of 
Sacramento,  and  President  Folger. 

The  outstanding  address  of  the  ses- 
lioa  was  by  Robert  A.  Roos,  San  Fran- 
djco  merchant,  who  appealed  to  adver¬ 
tising  people  to  abandon  absurdities  and 
enggerations  in  advertising. 

He  said:  “Old  time  medicine  men 
foold  blush  with  shame  to  see  some 
of  our  modern  advertising  which  has 
shouted  wolf  so  often  nobody  listens 
as^more.  One  humorous  magazine  ob- 
ttW  2,000,000  circulation  ridiculing 
lisb  type  of  advertising.  As  adver- 
taers  _we  have  solemn  obligations  and 
if  we  intend  to  restore  public  confidence 
wmust  be  honest.” 

Roos  suggested  that  advertisers  should 
Jevote  some  of  their  advertising  space 
to  discussions  of  general  problems  of 
•otiooal  and  local  importance  and  urged 
te  general  agreement  be  reached 
•mg  retailers  not  to  raise  their  prices 
■ffl  the  new  goods  for  which  higher 
Pws  have  been  paid  are  received. 

Odier  speakers  in  the  morning  ses- 
•*  we  Matthew  A.  Tobriner,  San 
Fnadsco  attorney,  who  discussed  the 
w  competition  in  relation  to  the  Na- 
Jow  Recovery  Act ;  Wallace  R.  Boren, 
Pw^on  manager  of  the  J.  Walter 
pi»|feon  Company,  subject  “The  New 
broach  to  Markets”;  Herbert  D. 
^rd  of  Beaumont  &  Hohman 
^1^,  subject,  “The  New  Consumer” ; 
jw. Kenneth  _  Boucher,  executive  vice- 
ra^t  Pacific  Association  of  Adver- 
“JK  Agencies,  subject  “Some  Agency 
nmlems.” 

R^  Frothingham  of  San  Francisco 
JJded  over  the  afternoon  session  with 
Henry  F.  Grady,  Dean  of  the 
of  Commerce,  University  of 
rj^ia,  as  principal  speaker.  Dr. 

discussed  the  effect  on  business 
*^Id  economy  versus  economic  iso- 
A  sales  playlet,  “The  Blue 
to!  Peter  B.  Kyne’s 

^he  Go-Getter,”  was  presented 
7*®’‘)ws  of  the  sales  staff  of  Pacific 
Z*  5  Electric  Company  under  the 
5**^  H.  M.  Crawford,  general 
^  manager.  Later  that  afternoon 
guests  attended  a  reception  in 
rbovemor’s  mansion,  with  Mrs. 

Rolph,  Jr.,  as  hostess.  Dele- 
****  were  entertained  Monday  evening 


at  the  Gold  Rush  and  Roaring  Camp 
in  colorful  setting  of  Days  of  Forty-nine. 

Tuesday  was  devoted  to  early  morn¬ 
ing  meetings  of  thirteen  departments, 
followed  by  general  sessions  with  C. 
A.  Sprague,  editor  of  the  Salem  Oregon 
Statesman,  presiding.  Addresses  were 
made  by  Mrs.  Lulu  E.  Eckels,  adver¬ 
tising  counsel  for  I.  Magnin  Company, 
Los  Angeles;  R.  W.  Doe,  vice-president 
of  Safeway  Stores,  Oakland;  Victor  P. 
Strite,  vice-president,  and  George  H. 
Eberhard,  president,  both  of  George  H. 
Eberhard  Company,  San  Francisco. 

The  Newspaper  Departmental  met  in¬ 
formally  at  breakfast  on  Tuesday 
morning  with  Walter  W.  R.  May  as 
chairman  and  J.  L.  Cauthorn,  general 
business  manager  of  the  San  Francisco 
News,  as  vice-chairman.  These  formal 
addresses  and  discussions  were  heard: 

“What  Smart  Newspapers  Are  Doing 
Today” — by  Lewis  A.  Haas,  business 
manager,  San  Francisco  Chronicle. 

“From  Both  Sides  of  the  Desk” — by 
S.  J.  Pickens,  business  manager  and  co¬ 
publisher,  Marysville  (Cal.)  Appeal- 
Democrat. 

“Big  Problems  of  the  Small  News¬ 
paper” — by  Dan  L.  Beebe,  publisher, 
Oroville  (Cal.)  Mercury,  and  president, 
California  Newspaper  Publishers’  As¬ 
sociation. 

“The  Rate  Situation  in  View  of  In¬ 
flation” — Tom  J.  Turner,  manager, 
Review-Chronicle,  General  Advertising 
Bureau,  Spokane,  Wash. 

After  breakfast  on  Wednesday  morn¬ 
ing  the  departmental  listened  to  these 

“The  Outlook” — by  S.  S.  Anderson, 
advertising  manager,  Tacoma  Ledger- 
News-Tribune. 

“Confidence” — by  W.  C.  Russell,  ad¬ 
vertising  director,  Vancouver  Daily 
Province. 

“Training  Men  in  Keeping  Records” 
— C.  B,  Lindeman,  advertising  director, 
Seattle  Post-Intelligencer. 

“Following  Up  Accounts  and  Techni¬ 
calities  of  the  Advertising  Business” — 
by  G.  W.  Roche,  director,  retail  display 
advertising,  Spokane  Spokesman  Review 
and  Daily  Chronicle. 

“From  the  Woman’s  Point  of  View” 
— Miss  Rosella  Hallisey,  Los  Angeles. 

John  B.  Long,  general  manager  of  the 
state  publishers’  association,  led  the 
round-table  discussions  of  this  group. 

The  Classified  Newspaper  Depart¬ 
mental  met  on  Tuesday  and  Wednesday 
mornings  and  was  under  the  guidance  of 
Chairman  H.  J.  Harrison  of  the  San 
Francisco  Chronicle.  The  following 
subjects  were  discussed: 

“How  to  (Jet  It  and  Keep  It,”  “Ren¬ 
tal  Problems  and  Advertising  Needs,” 
"Trade-Ins,”  “Keeping  Them  Sold  By 
Mail,”  “Training  and  Handling  of  the 
Street  Sales  Force,”  “The  Creation  of 
New  Sources  of  Business,”  “Marginal 
Buyers,  Not  Readers  of  Your  Paper,” 
“Sell  Newspaper  Advertising  and  Fit 
Your  Paper  Into  That  Picture.” 

BERRY  ON  ADVISORY  BOARD 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  June  22 — George  Berry, 
president  of  the  International  Printing 
Pressmen’s  and  Assistants’  Union,  was 
today  appointed  by  Secretary  of  Labor 
Perkins  as  a  member  of  the  labor  ad¬ 
visory  board  to  advise  with  General 
Johnson,  chairman  of  the  National  Re¬ 
covery  Administration.  He  will  be  a 
member  of  the  board  headed  by  Dr. 
Leo  Wolman,  of  Columbia  University, 
which  has  been  set  up  to  work  out  the 
problems  of  labor  in  conjunction  with 
the  work  of  the  National  Recovery  Ad¬ 
ministration.  It  is  anticipated  that 
Berry  will  be  the  intermediary  between 
the  pressmen  and  the  government  in  all 
matters  connected  with  working  condi¬ 
tions,  working  hours,  wages,  etc.,  under 
the  reorganization  that  will  come  about 
under  the  Recovery  Act. 


DAILY  BANKRUPT 

A  petition  in  voluntary  bankruptcy 
was  filed  in  federal  court  June  14  by 
the  Herald  Publishing  Company,  pub¬ 
lishers  of  the  (irand  Island  (Neb.) 
Daily  Herald,  with  liabilities  listed  at 
$10,012.27,  and  assets  totaling  $2,125.95. 
Harry  Grimminger  has  been  appointed 
custodian  by  Arthur  Mayer,  referee  in 
bankruptcy. 

EDITORS  ORGANIZE  TO 
ANALYZE  A.  P.  NEWS 

Next  Meeting  of  Group  to  Be  Held 

in  or  Near  Chicago  in  October 
— Subcommittee*  Are  Formed 
to  Divide  Effort 

Plans  for  a  scientific  analysis  of  the 
Associated  Press  news  report  were  made 
at  a  committee  meeting  of  Associated 
Press  editors  in  Chicago  June  20.  The 
committee  was  formed  during  the  an* 
nual  A.P.  meeting  in  New  York  last 
April  to  work  out  a  plan  for  meetings 
of  the  A.P.  editors  and  managing  edi¬ 
tors  with  the  executive  editors  for  criti¬ 
cism  of  the  news  report. 

It  was  decided  to  hold  the  next  meet¬ 
ing  of  the  editors  in  or  near  (jhicago 
around  Oct.  1.  The  place  and  date  will 
be  announced  later. 

Subcommittees  were  formed  to  take 
up  various  phases  of  A.P.  activity,  as 
follows : 

The  Washington  report,  Sevellon 
Brown,  Providence  (R.  I.)  Bulletin  and 
Journal;  the  domestic  report,  Paul  Bel¬ 
lamy,  Cleveland  Plain  Dealer;  foreign 
news,  Hal  O’Flaherty,  Chicago  Daily 
N^s;  markets,  R.  J.  Dunlap,  St.  Paul 
Dispatch  and  Pioneer  Press;  sports, 
Roy  A.  Roberts,  Kansas  City  Star; 
features  and  pictures,  Ralph  Trueblood, 
Los  Angeles  Times;  style,  J.  P.  Miller, 
Savannah  (Ga.)  New  and  Press;  make¬ 
up  of  report,  Keats  Speed,  Netv  York 
Sun,  and  ponies,  Talbot  Patrick,  Golds¬ 
boro  (N.  C.)  News-Argus. 

EJach  of  these  subchairmen  is  forming 
comprehensive  organizations  to  study 
their  section  of  the  report.  The  com¬ 
plete  personnel  list  is  to  be  announced 
later. 

Committee  members  attending  the 
meeting  were  Messrs.  Dunlap,  Roberts, 
Miller,  Brown,  and  Oliver  Owen  Kuhn, 
Washington  (D.  C.)  Star.  C.  E. 
Honce,  A.P.  executive  editor,  also  at¬ 
tended.  The  meeting  was  held  in  the 
conference  room  of  the  Oiicago  Daily 
News. 


WEEKLIES  WIN  RULING 


Beer  Board  Can’t  Restrict  Notice*  to 
Dailies,  Judge  Rules 

(Special  to  Editor  &  Publisher) 

Albany,  June  19— Publishers  of 
weekly  newspapers  in  Kings  and 
Queens  counties  won  the  first  skirmish 
in  their  controversy  with  the  New  York 
State  Alcoholic  Liquor  Control  Board 
to  gain  a  share  of  the  beer  license  ad¬ 
vertising  business,  in  Supreme  Court 
here  June  17. 

Supreme  Court  Justice  Ellis.  J.  Staley 
held  that  the  board  contravened  state 
law  when  it  directed  holders  of  beer 
licenses  to  publish  legal  notices  only  in 
daily  newspapers.  He  granted  a  re¬ 
straining  order  against  enforcement  of 
the  regulation  pending  a  suit  for  per¬ 
manent  injunction. 

Publishers  of  30  weekly  papers  in 
New  York,  Kings,  Queens  and  Bronx 
counties  were  represented  during  argu¬ 
ment. 


RECEIVERSHIP  ACTION  DELAYED 

An  order  by  Supreme  Court  Justice 
Valente  in  New  York  this  week  stayed 
execution  of  his  order  of  last  w«k 
which  appointed  two  temporary  receiv¬ 
ers  for  certain  stocks  of  the  John  H. 
Perry  Publications  until  the  Appellate 
Division  of  the  Supreme  Court  could 
pass  on  the  matter.  The  receivers  were 
appointed  last  week  pending  the  clear¬ 
ing  up  of  litigation  between  Mr.  Perry 
and  1.  Joe  Hornstein,  who  was  formerly 
associated  with  Mr.  Perry.  Mr.  Horn¬ 
stein  made  the  application  for  the 
receivers. 


NEW  RADIO  DEAL  MADE 
BY  CANADIAN  PRESS 

News  Service  Free  to  Dominion 
Broadcasting  Commission,  for  Tigo 
Periods  Daily — Noon  Broad¬ 
cast  Eliminated 


Toronto,  Ont.,  June  21 — Approved 
by  the  annual  meeting  a  fortnight  dgo 
in  Quebec,  the  Canadian  Press  has 
agreed  to  furnish  news  bulletins  to  the 
Canadian  Radio  Broadcasting  Commis¬ 
sion,  the  service  starting  July  1.  ( 

“It  is  an  interesting  experiment,”  said 
J.  F.  B.  Livesay,  (Jeneral  Manager  o^ 
the  Canadian  Press,  interviewed  today 
by  Editor  &  Publisher.  “We  decided 
we  would  take  no  payment  from  the 
Commission,  because  in  the  public  inter¬ 
est  we  are  as  anxious  as  is  th(| 
Commission  itself  to  co-operate  in  thei 
supply  of  reliable  news  broadcasts  for 
the  people  of  Canada,  particularly 
those  in  the  northern  areas  out  of  reach 
of  newspapers.  We  also  want  to  keep 
our  hands  free  as  to  the  scope  and 
character  of  the  service.  In  this,  par¬ 
ticularly  in  the  elimination  of  the  ob¬ 
jectionable  noon  broadcast,  we  have 
had  the  cordial  support  of  Hector 
Charlesworth,  chairman  of  the  Commis¬ 
sion,  himself  a  distinguished  Canadian 
newspaper  man. 

“There  will  be  two  news  bulletins  of 
five  minutes  each,  that  is  to  say  of  300 
or  400  words  apiece,  prepared  by  the 
Canadian  Press  and  made  available  to 
the  Commission  at,  our  wire  points 
across  the  continent,  for  broadcasting  at 
6.30  p.  m.  and  10.30  p.  m.  local  standard 
time.  The  bulletins  will  be  sponsored 
by  the  Commission  as  being  by  courtesy 
of  the  Canadian  Press.” 

“It  is  gratifying,”  continued  Mri 
Livesay,  “that  this  arrangement  which 
is  to  run  experimentally  for  two  years, 
appears  to  have  the  unanimous  approval 
of  our  membership.  To  one  who  has 
listened  in  at  our  meetings  for  the 
past  two  or  three  years  to  the  hurly 
burly  of  argument  as  between  members 
who  broadcast  and  the  much  largef 
number  who  don’t,  this  not  only 
gratifying  but  is  almost  a  miracle. 
No  one  knows  where  radio  is  going  id 
the  next  few  years,  and,  taking  the  long 
view,  it  is  no  doubt  wise  that  the  Cana¬ 
dian  Press  should  establish  its  newi 
service  in  the  air  as  it  has  over  the 
land. 

“We  are  very  much  obliged  to  Mr. 
Charlesworth  and  his  colleagues  for 
agreeing  to  discard  the  proposed  noon 
broadcast,  because  our  experience  is  our 
members  are  reluctant  to  carry  out  their 
obligation  to  produce  promptly  in  the 
forenoon  for  the  Canadian  Pras  their 
local  and  regional  news  if  it  is  to  be 
broadcast  back  into  their  territory  hours 
before  their  newspapers  are  on  th4 
street.  As  from  July  1,  save  for  these 
two  specified  broadcasts,  no  member  of 
the  Canadian  Press  will  be  permitted  to 
broadcast  our  news.” 


HARRY  L.  ROOD 

Harry  L.  Rood,  56,  president  and 
editor  of  the  Nero  Smyrna  (Fla.)  Daily 
News,  died  June  16  at  the  Halifax  Hos¬ 
pital,  Daytona  Beach.  Mr.  Ro^  waS 
suddenly  stricken  ill  at  his  home  in  New 
Smyrna,  June  11.  Born  in  North  Loup, 
Neb.,  Feb.  17,  1877,  he  wars  educated 
in  public  schools  there,  and  later  in  a 
business  college  in  Omaha.  He  Held 
various  positions  on  newspapers  in  Mil¬ 
waukee,  Beloit,  Wis.,  and  Haverhill, 
Mass.,  and  at  one  time  was  managing 
editor  of  a  La  Crosse,  Wis.,  newspaper. 
In  1913,  Mr.  and  Mrs.  Rood,  in  piu^- 
nership  with  T.  E.  Fitzgerald  and 
Charles  Harris,  established  the  New 
Smyrna  News,  a  weekly.  On  Nov.  1, 
1925,  the  Daily  News  was  established 
and  the  weekly  suspended. 


HIL  F.  BEST  ADDRESSES  CLUB 

Hil  F.  Best,  newspaper  representative 
with  offices  in  Detroit,  addressed  the 
Highland  Park  (Mich.)  Kiwanis  Club 
June  20,  speaking  on  the  value  of  news¬ 
paper  circulation  as  contrasted  with 
that  of  shapping  news,  church  bulletins, 
and  other  “hit  and  miss”  publications. 
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ROTO  MEN  SEE  GAIN  IN 
LINAGE  COMING 


Association  Elects  Daniel  Provost 

President;  Hears  Agency  Men 
Tell  of  Need  for  Better 
Organised  Selling 

Members  of  the  Rotogravure  Adver¬ 
tising  Association,  holding  their  fourth 
annual  meeting  at  the  Hotel  Commodore, 
New  York  City, 
June  19  and  21), 
urged  a  concerted 
and  cooperative 
drive  to  obtain 
for  rotogravure 
its  full  share  of 
the  advertising 
expenditures  i  n 
the  beginning  up¬ 
swing  of  busi¬ 
ness.  Representa¬ 
tives  of  25  news¬ 
papers  attended, 
together  with  ad¬ 
vertising  agencj’ 
Daniel  Peovost  men  and  repre¬ 
sentatives  of  the  gravure  industries. 
The  consensus  was  that  both  local  and 
national  roto^avure  advertising  would 
enjoy  a  definite  pick-up  this  fall. 

Daniel  Provost  of  the  New  York 
Times  was  elected  president,  succeed¬ 
ing  Vy.  S.  Reynolds,  formerly  of  the 
Detroit  News.  Leland  Wooters  of  the 
Des  Moines  Register  and  Tribune  was 
re-elected  secretary  and  treasurer. 
Everett  Stone,  Rochester  (N.  Y.) 
Democrat  S'  Chronicle,  was  made  vice- 
president.  D.  W.  Davis  Springfield 
(Mass.)  Republican  and  C.  P.  Barber, 
Pro’idenee  Journal,  were  made  direc¬ 
tors. 

Stuart  D.  Cowan,  president  of  Cowan 
&  Dengler,  Inc.,  New  York  agency,  told 
die  convention  that  roto  advertising  is 
"under-sold”,  and  needs  better  under¬ 
standing  by  both  advertisers  and  pub¬ 
lishers. 

“Sell  rotogravure  as  a  network”,  he 
urged,  “just  as  radio  today  is  efficiently 
sold  as  a  network.”  Loosely  organized 
selling  methods  have  been  a  severe 
handicap  to  rotogravure,  he  said.  He 
emphasized  the  fact  that  wide  varia¬ 
tions  in  rotogravure  advertising  rates 
n^e  it  difficult  for  a  buyer  of  adver¬ 
tising  space  to  place  his  investment 
economically  as  compared  to  adver¬ 
tising  expenditures  in  other  mediums. 
W'hen  rotogravure  selling  is  better  or- 
gamzed,  he  added,  many  advertisers 
will  be  as  interested  in  buying  this 
space  as  publishers  are  of  selling  it. 

Maubert  St.  (jeorges,  associated  with 
N.  W.  Ayer  &  Son,  Inc.,  for  ten  years, 
stated  that  the  best  measure  of  any 
advertising  medium  is  the  relationship 
between  that  medium  and  its  audience. 
“In  this  respect,”  he  declared,  “roto¬ 
gravure  possesses  every  known  advant¬ 
age.  It  is  brief,  it  is  attractive,  it  is 
looked  forward  to.  The  Sunday  news¬ 
paper  is  the  best  newspaper  circula¬ 
tion  that  can  be  bought  today.  Because 
of  its  universal  appeal  to  every  member 
of  the  family,  rotogravure  should  be 
the  preferred  part  of  the  Sunday  news¬ 
paper  by  buyers  of  space.” 

Mr.  St  (korges  urged  that  roto¬ 
gravure  should  be  sold  as  a  national 
medium,  and  not  in  competition  with 
other  parts  of  the  newspaper. 

Dr.  (jcorge  Gallup,  director  of  re¬ 
search  of  Young  &  Rubicam.  New 
York  agency,  told  of  surveys  he  had 
made  to  test  reader  interest  in  Sun¬ 
day  newspapers. 

Summing  up  his  conclusions,  he  said 
rotogravure  had  demonstrated  that  it 
is  the  best  read  section  of  the  Sunday 
newspaper,  all  members  of  the  family 
considered ;  that  every  rotogravure  page 
gets  practically  the  same  attention  as 
the  first  page  of  the  Sunday  news¬ 
paper  :  that  an  advertisement  which 
normally  would  attract  10  per  cent  of 
the  adult  readers  of  a  newspaper  in  a 
black  and  white  section  will  attract  or 
stop  35  per  cent  in  roto. 

in  commenting  on  the  editorial 
phase  of  rotogravure,  he  said  that  the 
photograph  selected  should  tell  a  story 
and  that  the  editor  should  apply  the 


same  test  to  the  picture  as  to  a  news 
story. 

“A  definite  advance  in  advertising 
was  made  when  the  conception  of  a 
niillinc  rate  was  advanced."  said  Dr. 
Gallup,  "it  gave  us  for  the  first  time 
a  measure  of  the  cost  for  reaching  a 
potential  audience.  The  time  has  now 
come  when  we  can  take  another  step 
providing  a  measure  for  reaching  the 
actual  audience — the  mil-read  rate,  if 
you  please." 


U.  S.  MARKET  SERVICE 
IS  ABOLISHED 


Curtailment  of  Department  of  Agri¬ 
culture  Funds  Dooms  Service 

Costing  $1,300,000  Yearly  and 
Employing  400  People 

{Special  to  Editob  &  Publisheb) 

Washington,  June  20 — Abolition  of 
the  market  news  service  of  the  D,e- 
partment  of  .Agriculture,  effective  July 
1,  was  announced  this  week  by  Secre¬ 
tary  of  Agriculture  Henry  A.  Wallace. 

The  service,  which  cost  the  govern¬ 
ment  $1,300,000  during  the  current  fis¬ 
cal  year,  is  that  of  obtaining  and  col¬ 
lating  daily  information  of  the  prices 
at  which  farm  products  are  selling  at 
the  principal  markets  of  the  country. 

It  is  a  joint  production  of  the  United 
States  Department  of  Agriculture  and 
the  various  state  departments  of  agri¬ 
culture  and  the  reports  are  used  daily 
by  almost  every  newspaper  in  the  coun¬ 
try  and  are  broadcast  by  140  radio 
stations. 

Discontinuance  of  the  service  is 
necessary  because  of  drastic  curtail¬ 
ment  of  the  funds  of  the  Department 
of  Agriculture.  Congress  allowed  the 
department  about  $75,000,000  for  the 
fiscal  year  commencing  July  1,  but  the 
heavy  hand  of  Director  of  the  Budget 
Lewis  W.  Douglas  was  brought  down 
on  the  department  with  the  result  that 
he  is  allowing  but  $60,000,000. 

As  at  present  constituted  the  market 
news  service  has  about  400  employes, 
with  branches  in  more  than  50  cities. 
It  uses  nearly  9,000  miles  of  leased 
telegraph  wires  continually. 

In  announcing  elimination  of  the  ser¬ 
vice  Secretary  Wallace  said  the  reports 
on  market  prices  were  essential  to  the 
work  of  the  newly  created  Agricultural 
Adjustment  Administration,  which  is 
charged  with  administering  the  gigan¬ 
tic  farm  relief  act. 

He  indicated  that  it  might  become 
necessary  for  the  Agricultural  Adjust¬ 
ment  Administration  to  take  over  the 
market  news  service,  at  least  in  part, 
as  a  knowledge  of  current  market 
prices  of  at  least  the  basic  agricultural 
commodities  covered  by  the  act  is  es¬ 
sential  to  its  proper  working. 

Mr.  Wallace  said,  however,  that  he 
considered  it  “barbarous”  to  have  the 
service  torn  down  by  the  Department 
of  Agriculture  only  to  be  built  up  by 
the  Agricultural  Adjustment  Adminis¬ 
tration.  He  is  head  of  both  the  depart¬ 
ment  and  the  administration  and  could 
effect  the  transfer,  provided  it  does  not 
conflict  with  President  Roosevelt’s 
ideas. 

This  cannot  be  definitely  determined 
until  the  President  returns  from  his 
vacation. 


TO  DISCUSS  RECOVERY  ACT 

The  central  office  of  the  Pennsyl- 
\'ania  Newspaper  Publishers’  Associa¬ 
tion  has  called  a  meeting  of  its  execu¬ 
tive  and  other  committees  at  Hershey, 
Pa.,  for  Saturday,  July  22.  Among 
the  topics  to  be  discuss^  is  the  effect 
of  the  new  Industrial  Recovery  Act  on 
the  newspaper  industry.  Charles  R. 
Long,  publisher  of  the  Chester  Times 
and  P.N.P.A.  pr«ident,  will  be  in 
charge  of  the  meeting. 


C.  H.  JOSEPH  JOINS  DAILY 

(Varies  H.  Joseph,  publicity  director 
of  the  Frank  and  Seder  department 
store  for  the  past  25  years,  has  been 
appointed  assistant  publisher  of  the 
Pittsburgh  Sun-Telegraph,  Wilmer 
Jacob's,  the  publisher,  announced  this 
week. 


McKlNNEY  OFFICES  MOVED 

J.  P.  McKinney  &  Son,  publishers’ 
representatives,  moved  their  New  Yorlc 
offices  on  June  23  to  Rockefeller  Cen¬ 
ter,  30  Rockefeller  Plaza. 


U.  S.  MAY  PERMIT  COPY 
ADVERTISING  UQUOR 

Ruling  Will  Be  Sought  from  Attorney 
General — Will  Affect  Drug 
Stores  Holding  Prescrip¬ 
tion  Permits 

{Special  to  Editor  &  Publisher) 

Washington,  June  21--Druggists 
who  are  authorized  to  fill  liquor  pres¬ 
criptions  may  have  the  right  to  advertise 
that  fact  in  newspapers  within  a  short 
time,  if  plans  being  considered  by  Maj. 
A.  V.  Dalrymple,  director  of  prohibi¬ 
tion,  mature. 

Maj.  Dalrymple  contends  that  relaxa¬ 
tion  of  the  restrictions  surrounding  the 
writing  of  liquor  prescriptions  by  physi¬ 
cians  is  resulting  in  gouging  by  some 
druggists  and  that  if  they  were  per¬ 
mitted  to  advertise  prices  it  would  tend 
to  eliminate  profiteering. 

Consequently,  he  proposes  to  confer 
with  .Attorney  General  Homer  S.  Cum¬ 
mings  in  the  near  future,  laying  his  plan 
before  the  Attorney  General.  If  that 
official  approves,  Maj.  Dalrymple  will 
proceed  to  draw  up  regulations  which 
will  permit  limited  advertising  of  liquor. 

.At  present  drug  stores  may  do  no 
more  than  display  signs  stating  that 
they  are  authorized  to  fill  prescriptions 
under  the  national  prohibition  act. 

There  is  some  contention  that  when 
the  (Teller-Coi^land  act  easing  up  pres¬ 
cription  restrictions  was  adopt^  that 
portion  of  the  Volstead  act  prohibiting 
advertising  was  repealed,  by  implication 
at  least,  to  the  extent  it  applies  to 
medicinal  liquor. 


U.  P.  MAN  ATTACKED 

Boyden  Underwood,  United  Press 
bureau  manager  at  T.ittle  Rock,  was  the 
victim  of  an  attack  June  17  in  the 
rotunda  of  the  state  capitol.  When 
bystanders  intervened,  Underwood’s  as¬ 
sailant  disappeared  in  the  confusion  and 
he  was  not  identified.  Underwood  in¬ 
flicted  a  black  eye  on  his  adversary. 
The  attack  followed  publication  of 
several  articles  criticising  (Jov.  J.  M. 
Futrell  and  his  private  secretary,  DuVal 
L.  Purkins,  for  placing  22  of  their 
relatives  on  the  state  payroll. 

WALKER  BECOMES  PARTNER 

Thomas  W.  Walker,  eastern  man¬ 
ager^  of  Sawyer-Fer^son  Company, 
publishers’  representatives,  has  become 
a  partner  in  the  firm  of  Sawyer-Fergu- 
son-Walker  Company,  with  offices  in 
Chicago  and  New  York.  Mr.  Walker 
will  continue  in  charge  of  the  New 
York  office.  The  firm  has  been  ap¬ 
pointed  to  handle  the  entire  representa¬ 
tion  of  the  James  M.  Cox  newspapers, 
effective  July  1. 


ROY  HOWARD  RETURNING 

Roy  W.  Howard,  chairman  of  the 
board,  Scripps-Howard  Newspapers, 
who  has  been  on  a  tour  of  the  Orient, 
is  scheduled  to  sail  for  the  United 
States  from  Tokio  June  23.  He  spent 
last  week-end  at  Osaka  as  guest  of  the 
Osaka  Mainichi.  In  Tokio  this  week 
he  attended  a  roundtable  of  Nichi 
Nichi  on  American- Japanese  relations. 


PRINTERS  ELECT  ROUSE 

Leon  H.  Rouse  has  been  elected  presi¬ 
dent  of  Typographical  Union  No.  6 
(New  York  City).  He  received  a 
majority  of  424  votes  over  Austin  Hew- 
son,  whom  he  succeeds  as  president.  Mr. 
Rouse  was  president  of  the  union  for 
16  years  until  two  years  ago  when  Mr. 
Hewson  was  elected. 


CUTLER-HAMMER  RAISES  WAGES 

Cutler-Hammer,  Inc.,  Milwaukee 
manufacturer  of  electrical  equipment, 
has  announced  a  seven  per  cent  increase 
in  pay  for  500  employes.  The  advance, 
plus  another  of  five  per  cent,  announced 
several  weeks  ago,  is  said  to  restore 
half  of  the  last  reduction. 


CHICAGO  PAPER  ADDS 
THREE-COLOR  PAGES 

All  But  Two  Sections  of 
Tribune,  June  18,  Contained  Color 
— Col.  McCormick  Says  Color 
Policy  Will  Continue 

{Special  to  Editor  &  Publisher) 

Chicago,  June  19 — Yesterday’s  CM- 
cago  Stm^y  Tribune  contained  at  leas 
one  full  page  of  three-color  printi^ 
in  every  section,  with  the  exception  if 
the  news  and  classified  sections.  Of. 
Robert  R.  McCormick,  Tribune  pub 
Usher,  told  Editor  &  Publisher  thit 
in  the  future  every  Sunday  Tribo« 
will  include  color  pages  in  the  drami, 
society,  rotogravure,  comics  aof 
Graphic  Weekly  sections. 

“We  are  living  in  an  age  of  color,* 
he  said.  “Color  in  the  newspapers  s 
the  only  way  an  old  industry  like  om 
can  survive.  If  old  papers  stidt  n 
black  and  white  they  will  fall  behiri 
the  rest  of  the  world.  I  wish  all  S» 
day  papers  of  America  would  go  to 
color.  We  will  be  glad  to  hd| 
them.” 

Not  only  from  a  competitive  staijj 
point  is  it  worth  while  for  newspMM 
to  adopt  color,  according  to  Col.  B 
Cormick,  but  the  development  of  cB 
printing  will  aid  greatly  in  re-em|B 
ment.  He  believes  it  is  letter  to# 
men  to  work  doing  something  con^A 
tive  than  to  merely  keep  them  bj 
doing  work  that  is  of  no  partial^ 
value  to  society.  He  pointed  out  tif 
for  every  color  page  run  in  the  TriUp 
it  required  the  equivalent  in  man  powr 
in  the  mechanical  departments  for  it 
printing  of  an  eight  page  black  and 
white  section. 

“Technocracy  is  no  problem  witli 
us,”  he  declared.  “We  have  alwajs 
been  interested  in  improving  our  n*- 
chanical  appliances,  but  have  not  doK 
so  at  the  expense  of  our  employes. 
have  more  mechanical  equipment  thaa 
ever,  and  more  men  to  man  thb 
machinery  in  our  efforts  to  put  (Wa 
better  product.  The  men  arc  happiir 
to  be  working,  for  they  feel  they  an 
earning  their  salt  and  arc  a  pait  d 
life,  not  of  charity.” 

Discussing  the  development  of  coig 
printing  at  the  Tribune,  Col.  Mc(!or- 
mick  told  of  his  early  interest  in  cokif, 
dating  back  to  a  visit  to  Paris  aftu 
the  war.  He  said  he  was  impressed 
with  the  bright  lights  of  that  city  aad 
began  to  think  how  color  could  be  b- 
tr^uced  into  the  newspapers.  Tbt 
Tribune’s  first  attempt  at  colm  was 
the  printing  of  a  series  of  dancing  les¬ 
sons  by  Elsie  Janis  in  sepia  ink  ji 
ordinary  newsprint  from  regular  ster» 
type  plates.  From  that  beginning,  the 
Tribune  went  to  rotogravure  and 
perfected  this  form  of  printing  imji! 
today  the  paper’s  front  page  color  rot^ 
gravure  is  the  most  popular  page  is 
the  paper. 

The  development  of  color  adyertis^ 
has  been  a  continuous  process  in  wWei 
the  Tribune  has  been  a  pion«r. 
proved  newsprint,  together  with  i^ 
ern  mechanical  equipment  and  issh 
that  have  strength  of  tone  and 
quickly,  now  make  it  possible  to  « 
three-color  work  in  the  news  sectiop 
as  well  as  for  advertisements.  ^ 
The  reproduction  of  halftones  in  w 
society  section  in  color  is  one  of  ftt 
features  of  this  new  forward  step.  Ye- 
terday  the  Tribune  carried  two  larp 
photos  of  women’s  fashions  in  pink  ™ 
green.  The  week  previous  the  soddy 
page  was  enhanced  by  a  large  pictm* 
of  four  bridesmaids  in,  yellow  P®!? 
and  hats  on  a  purple  background.  T» 
editorial  text  was  also  pnnted  ■ 

.  t 

Summing  up  the  importance  ot  ^ 
color  printing  in  hairline  register,  lA 
McfTormick  said:  .  u 

“Color  work  begins  with  the  I*®' 
tographer  and  ends  with  the  pressn* 
Each  must  ^  skilled  in  order  to 
artistic  printing.” 

He  predicted  that  newspapers  art 
a  new  threshold  of  expansion  ^ 
further  development  of  color  m 
neiys  and  advertising  pages. 
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future  of  advertising  is  topic  for 

A.F.A.  MEETING  NEXT  WEEK 

fiFO  Newspaper  Associations  to  Meet,  While  Advertising  Women 
and  Numerous  Other  Groups  Will  Hold  Sessions — 
Entertainment  Program  Full 

The  future  of  advertising,  particu¬ 
larly  as  it  may  be  affected  by  the 
new  governmental  regime  in  controlling 
Iciness,  will  be  the  topic  of  advertis- 


PRINTING  CONFERENCE 

PROGRAM  COMPLETED 

Technical  Problems  to  Be  Discussed 
Under  A.S.M.E.  Auspices  at 
Chicago  Meeting 
June  26-27 


Association,  the  Direct  Mail  Advertis¬ 
ing  Association,  the  Public  Utilities  Ad¬ 
vertising  Association,  and  the  Outdoor 
Advertising  Association  of  America. 


Louis  J.  F.  Moose 

ug  men  and  women  gathering  in  Grand 
Rapids,  Mich.,  next  week  for  the  annual 
caraition  of  the  Advertising  Federa- 
tioo  cd  America.  With  a  whole-hearted 
program  of  entertainment  scheduled  for 
Smday,  the  convention  will  get  down 
to  work  Monday,  June  26  and  from  then 
mdl  Wednesday  there  will  be  a  pro- 
gnm  of  general  and  departmental  ses- 
soos  that  will  make  it  impossible  for 
an;  one  person  to  attend  more  than  a 
fractkin  of  the  discussions. 

Fdlowing  the  close  of  the  convention, 
oony  of  the  delegates  are  expected  to 
more  on  to  Chicago  where  Advertising 
Day  will  be  observed  at  A  Century  of 
Progress  Exposition,  June  30. 

Formal  dedication  of  the  advertising 
obibit  at  A  Century  of  Progress  will 
Bite  place  that  day,  and  delegates  from 
lie  A.F.A.  convention  will  join  with 
to  advertising  men  at  a  luncheon 
bst  Blue  Rib^n  Casino.  Grover 
Whlen,  New  York,  will  be  the  spetdeer. 
Following  the  luncheon,  the  visitors  will 
liet  the  advertising  exhibit  motion  pic- 
tore,  “Fifty  Golden  Years.” 

Speakers  at  the  general  sessions  of 
Ik  convention  will  include  Senator 
•Wiir  H.  Vandenberg  of  Michigan; 
Seator  Arthur  Capper  of  Kansas,  who 
tnttly  introduced  a  widely  discussed 
“tnth  in  advertising”  bill  into  Con- 
W;  Wendell  L.  Wilkie,  president  of 
k  Qnmonwealth  &  Southern  Cor- 
Itrtion,  New  York;  T.  K.  Quinn,  vice- 
jwifcnt  of  the  General  Electric  Com- 
W;  £  F.  Kettering,  research  director 
i|  General  Motors  Corporation ;  and 
wjorie  Shuler  of  New  York,  member 
« ke  board.  National  Federation  of 
Wness  and  Professional  Women. 

Ejpr  Kobak,  of  New  York,  presi- 
of  the  A.F.  A.,  will  sound  the  key- 
Jk  of  Uk  meeting  in  his  opening  ad- 
•«,  entitled  “Advertising’s  Job  in  the 
<3««ing  World.” 

Two  meetings  of  newspaper  men  are 
b  be  held  as  part  of  the  convention. 
|k  Newspaper  Advertising  Executives 
j^tion,  of  which  Don  U.  Bridge, 
•  the  New  York  Times  is  president, 
™  bold  sessions  Monday  morning, 
morning,  Tuesday  noon  at 
and  Wednesday  morning, 
toe  Promotion  and  Research  Man- 
^  Association,  headed  by  Louis  J. 
Jfo^e  of  the  York  American, 
^  .oold  sessions  Monday  morning, 
*>®y  morning,  and  Wednesday  morn- 
•I. 

*»sociations  to  meet  will  be  the 
Association  of  Broadcasters, 
"*  American  Community  Advertising 


Don  U.  Bbidge 


In  addition  there  will  be  conferences 
on  specialized  topics. 

Advertising  women  will  have  two 
meetings.  At  a  Women’s  Advertising 
Forum  Monday,  they  will  give  the 
woman  consumer  a  chance  to  tell  what 
she  thinks  of  advertising,  with  Mrs. 
Frederick  M.  Alger  of  Detroit,  widely 
known  as  an  anti-pa2hibition  worker, 
taking  the  role  of  Mrs.  Consumer.  On 
Wednesday  there  will  be  a  meeting  of 
the  Council  on  Women’s  Advertising 
Clubs,  which  sponsors  the  Forum. 

At  the  annual  A.  F.  A.  banquet  Mon¬ 
day  night  a  woman  si^aker  will  share 
honors  with  the  previously  announced 
speaker,  Postmaster-General  James  A. 
Farley.  She  is  Princess  Alexandra 
Kropotkin,  a  descendant  of  the  first  czar 
of  Russia,  now  holding  a  full-time  posi¬ 
tion  as  contributing  editor  of  Liberty. 
Her  topic,  “Getting  Along  Without 
Much,”  is  exp^ed  to  reflect  her  experi¬ 
ences  in  Russia  during  the  World  War 
and  later  as  a  prisoner  of  the  Bol- 
sheviki,  together  with  her  efforts  later 
to  make  a  living  after  she  left  Russia. 

A  Sales  Executives’  Conference  will 
be  held  Monday  morning  and  after¬ 
noon,  and  a  Marketing  Research  Con¬ 
ference  Tuesday  afternoon.  A  Retail 
Advertisers’  Conference  is  scheduled 
for  Wednesday  morning. 

A  novel  feature  this  year,  in  which 
the  A.  F.  A.  will  be  joined  the  fur¬ 
niture  industry  of  Grand  Rapids,  will  be 
a  Furniture  Advertisers’  Conference  all 
day  Tuesday. 

An  A.F.A.  Conference  on  District  and 
Qub  Activities  Wednesday  completes 
the  program. 

Detailed  programs  for  all  these  ses¬ 
sions  are  given  on  other  pages  of  this 
paper. 

Delegates  who  arrive  Sunday  are  to 
be  welcomed  at  Blythefield  Country 
Qub,  on  the  hills  overlooking  Grand 
River  north  of  the  city,  for  an  after¬ 
noon  and  evening.  Edgar  Kobak,  presi¬ 
dent,  and  all  officers  of  the  federation 
will  greet  delegates.  There  will  be  golf, 
swimming  and  tea  in  the  afternoon  with 
a  supper  on  the  clubhouse  veranda  and 
dancing  in  the  later  hours. 

Surprise  features  in  the  way  of  en¬ 
tertainment  are  planned  for  the  conven¬ 
tion  opening  session  at  luncheon  Monday 
noon  in  the  Civic  Auditorium.  Radio 
stars  will  be  featured  at  the  annual 
banquet  Monday  night,  after  which  a 
ball  will  be  held  in  the  auditorium. 
Cabaret  parties  are  being  planned  at 
Hotel  Pantlind,  convention  center,  for 


Tuesday  and  Wednesday  nights,  with 
music  and  entertainment. 

Edgar  A.  Guest,  poet,  of  the  Detroit 
Free  Press,  will  help  entertain  Tuesday 
night.  The  Grand  Rapids  Schubert 
Qub  chorus  of  40  voices  will  also  be  on 
the  program  that  night,  which  will  end 
with  a  supper  club  party. 

Immediately  after  business  sessions 
Wednesday  a  golf  tournament  will  be  Technical  problems  of  the  printing  in- 
played  at  Cascade  Hills  Country  Club,  dustry  will  be  thoroughly  discuss^  at 
with  prizes  for  every  flight.  The  tour-  the  fourth  Conference  of  the  Technical 
nament  will  be  followed  by  a  dinner  at  Experts  in  the  Printing  Industry  at  the 
the  club,  with  a  stag  party  afterward.  Palmer  House  in  Chicago  June  26-27. 
the  clubhouse  being  decorated  for  the  The  conference  is  sponsored  by  the 

American  Society  of  Mechanical  Engi¬ 
neers  through  its  printing  industries 
division. 

In  preceding  conferences  various  print¬ 
ing  practices  have  been  described  by 
manufacturers.  This  year  the  discussion 
of  printing  equipment  and  practice  will 
be  exclusively  in  the  hands  of  the 
“users.” 

The  program  follows: 

Monday,  June  26 

8  :(X)  a.  m.  Registration,  A.S.M.E.  Desk, 
Ballroom  Foyer 
9:30  a.  m.  Grand  Ballroom 
Presiding  Officer:  Floyd  E.  Wilder, 
Chairman,  Printing  Industries  Divi¬ 
sion,  A.S.M.E.,  Hearst  Publications, 
New  York. 

Printing  Progress,  by  Special  Com¬ 
mittee,  Burt  D.  Stevens,  Chairman, 
Mem.  A.S.M.E.,  Vice-Pres.,  Miehle 
Printing  Press  &  Mfg.  Co.,  Chicago; 
George  H.  Carter,  Mem.  A.S.M.E., 
The  Public  Printer  of  the  United 
States,  Government  Printing  Office, 
Washington,  D.  C. ;  and  Floyd  E. 
Wilder. 

Printing  Progress  and  Labor,  Major 
George  L.  Berry,  Pres.,  International 
Printing  Pressmen’s  and  Assistants’ 
Union,  Pressmen’s  Home,  Tenn. 

2:15  p.  m.  Grand  Ballroom 


occasion  as  a  German  beer  garden. 

Arrangements  have  also  been  made 
for  delegates  to  visit  furniture  exhibi¬ 
tion  showrooms,  to  go  to  nearby  lakes 
and  streams,  with  a  trip  to  Lake  Michi¬ 
gan  planned. 

Committees  in  charge  of  arrangements 
for  the  convention  include  the  National 
Program  Committee,  of  which  Henry 
T.  Ewald,  president  of  the  Campbell- 
Ewald  Company,  Detroit,  and  formerly 
chairman  of  the  Board  of  the  American 
Association  of  Advertising  Agencies  is 
the  head.  Serving  with  him  as  vice- 
chairmen  are  Lee  H.  Bristol,  former 
president  of  the  Association  of  National 
Advertisers  and  vice-president  of  the 
Bristol-Myers  Company,  New  York ; 
and  Earle  J,  Freeman,  vice-president  of 
the  W.  K.  Kellogg  Company,  Battle 
Creek,  Mich. 

The  National  On-to-Grand  Rapids 
Committee  for  the  convention  is  headed 
by  John  B.  Gaughen  of  Detroit,  a  vice- 
president  of  the  Federation  and  chair¬ 
man  of  its  Council  on  Advertising 
Qubs.  Charles  C.  Younggreen,  a  for- 
mer_  president  of  the  Advertising  Fed¬ 
eration  and  at  present  executive  vice- 
president  of_  Reincke-Ellis-Younggreen 
&  Pjuu,  Chicago,  is  chairman  of  the 
Publicity  Committee.  Lee  V.  Mulnix. 
president  of  the  Advertising  Qub  of  Presiding  Officer:  George  Van  Vechten, 


Grand  Rapids,  is  chairman  of  the  execu¬ 
tive  committee  in  that  city. 

HYPE  IGOE  HONORED 


Notables  at  Testimonial  Banquet  for 
Hearst  Sports  Writer 

A  testimonial  ^nquet  for  Hype  Igoe, 
New  York  Evening  Journal  and  Hearst 
Newspapers  sports  writer,  was  held  at 
the  Essex  House,  New  York,  June  14. 
The  occasion  marked  Mr.  Igoe’s  2Sth 
anniversary  of  sports  writing  in  New 
York. 

About  1,000  were  present,  including 
prominent  men  in  newspaper,  sport  and 
city  government  circles.  Mayor  James 
J.  O’Brien  led  the  delegation  of  city 
officials. 

Among  Hearst  newspapermen  pres¬ 
ent  were  William  A.  Curley,  Journal 
editorial  director;  William  R.  Hearst, 
Jr.,  New  York  American  president; 
George  Hearst,  San  Francisco  Exam¬ 
iner  publisher;  Malcolm  Lunn,  Hearst 
circulation  manager  in  New  York; 
Joseph  V.  Connolly,  general  manager 
of  King  Features  Syndicate  and  Inter¬ 
national  News  Service,  and  Walter 
Howey,  manager  of  International  News 
Photos. 

Herbert  Bayard  Swope,  former  ex¬ 
ecutive  editor  of  the  New  York  World, 
under  whom  Mr.  Igoe  once  worked,  and 
Heywood  Broun,  Scripps-Howard  col¬ 
umnist,  formerly  of  the  World,  were 
also  present. 

ACHIEVEMENT  DAY  EDmON 

An  Achievement  Day  edition  com¬ 
memorating  the  accomplishments  of  the 
special  session  of  Congress  was  pub¬ 
lished  by  the  Ottumwa  (la.)  Daily 
Courier,  June  17.  Strictly  institutional 
copy  was  run  making  the  edition 
one  of  the  most  unusual  in  the  history 
of  the  newspaper.  The  copy  called 
attention  to  the  return  of  confidence  in 
the  government,  the  rising  price  scale 
and  the  notable  movement  towards  re¬ 
covery  of  the  past  90  days.  The  achieve¬ 
ment  Day  idea  was  developed  by  John 
Huston,  publisher  of  the  Courier  and 
chairman,  Iowa  Daily  Press  Association 
promotional  committee,  and  Eugene 
Flaherty,  executive  secretary  of  the 
association.  Other  members  of  the 
association  also  took  advantage  of  the 
idea  and  published  special  editions. 


Mem.  A.S.M.E.,  Supt.,  Stecher  Litho¬ 
graph  Company,  Rochester,  N.  Y. 
Program  of  Cooperative  Printing  Re¬ 
search  IN  America,  Arthur  C. 
Jewett,  Mem.  A.S.M.E.,  Director, 
College  of  Industries,  Carnegie  In¬ 
stitute  of  Technology,  Pittsburgh. 

An  Analysis  of  Printing  Research, 
Dr.  Henry  D.  Hubbard,  Assistant  to 
Director,  Bureau  of  Standards,  Wash¬ 
ington,  D.  C. 

Press  Drive  and  Contrm.  for  Modern 
Presses,  Joseph  E.  Ridder,  Journal  of 
Commerce,  New  York. 

Informal  Discussion  of  Photoelec¬ 
tric  Tube  Application,  Ink  Drying 
BY  Violet  Ray,  the  Stroboscope, 
etc. 

Tuesday,  June  27 
9:30  a.  m.  Grand  Ballroom 
Presiding  Officer:  Joseph  M.  Farrell, 
Mem.  A.S.M.E.,  the  Blackman  Co., 
New  York. 

Improved  Printing  Results  from  Air 
Conditioning,  Prepared  by  the  Cuneo 
Press,  Inc.,  Chicago. 

Use  and  Care  of  Rubber  Rollers, 
Harry  B.  Adsit,  Mechanical  Superin¬ 
tendent,  Pittsburgh  Post-Gasette. 
Informal  Discussion  of  Develop¬ 
ments  IN  Direct-Pressure  Stereo¬ 
typing. 

Group  Conference  -  2:15  p.  m.  Room  10 
Presiding  Officer:  William  C.  Glass, 
Mem.  A.S.M.E.,  U.P.M.-Kidder  Press 
Co.,  New  York. 

Topics  :  Color  Photography  from  Color 
Negatives — Standardization  of  Pro¬ 
cess  Colors. 

Mr.  Wilder  is  chairman  of  the  print¬ 
ing  industries  division,  and  Edward 
Pierce  Hulse  is  secretary.  Other  mem¬ 
bers  of  the  executive  committee  are 
George  C.  Van  Vechten,  William  C. 
Glass,  John  Qyde  Oswald  and  Edward 
Epstean. 

GUNNISON  PLAZA  DEDICATED 
The  Brooklyn  Bridge  Plaza,  New 
York,  was  dedicated  this  week  as  Gun¬ 
nison  Plaza,  a  memorial  to  the  late 
Herbert  F.  Gunnison,  publisher  of  Ae 
Brooklyn  Daily  Eagle,  in  recognition 
of  his  efforts  in  behalf  of  the  borough, 
and  as  a  leader  in  civic  endeavors.  M. 
Preston  Goodfellow,  publisher  of  the 
Eagle  and  Harris  M.  Crist,  managing 
editor,  were  among  those  who  attended 
the  ceremonies. 
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When  Lord  Ruled  ^^The  Sun 

Lord  Calls  Sinking  of  Titanic  Biggest  Story  He  Ever  Handled — Shooting  of 
Roosevelt  and  Dayton  Flood  Were  Difficult  Stories  to  Cover 

HE  biggest  news  story  that  I  eii^r 


handled  was  the  loss  of  the  Ti¬ 
tanic,”  Mr.  Lord  declares. 

On  the  evening  of  April  15,  1912,  the 
cable  editor  brought  a  dispatch  to  the 
managing  editor’s  desk.  Nothing  but  a 
brief  sentence  or  two,  stating  that  the 
Titanic  had  sent  out  calls  for  help.  Not 
another  word  from  the  vessel  itself. 
What  to  do  next?  Mr.  Lord,  in  an 
address  before  the  Princeton  University 
Press  Club,  a  short  time  after  the  trag¬ 
edy,  explained  what  he  did. 

“The  greatest  and  most  magnificent 
steamship  ever  made  struck  an  iceberg 
on  her  first  trip  and  sank  with  a  loss 
of  1500  persons,  including  scores  of  our 
well-known  residents,”  Mr.  Lord  said. 
“That  was  all  we  knew  about  the  dis¬ 
aster  until  the  survivors  were  landed 
on  a  New  York  pier.  The  wireless  tele¬ 
graph  had  sent  a  partial  list  of  those 
saved  but  not  a  word  of  detail  about 
the  disaster  itself.  In  anticipatiem  of 
the  very  great  interest  in  the  narra¬ 
tive — for  public  interest  was  tremen¬ 
dously  excited — the  newspapers  had 
made  completed  preparation.  Thirty  or 
forty  reporters  were  sent  by  each  of 
the  large  newspapers  to  meet  the  res¬ 
cue  ship,  and  each  man  had  a  definite 
thing  to  do. 

“One  man,  for  instance,  w’as  to  write 
a  column  of  what  had  been  going  on 
in  the  ship  for  12  hours  before  she 
struck.  Another  was  to  write  of  the 
warnings  received  by  the  Titanic’s  of¬ 
ficers  that  ice  fields  were  ahead.  A 
third  was  to  explain  just  how  the  ship 
struck  and  how  she  was  damaged  and 
how  and  when  she  filled  and  sank.  A 
fourth  was  to  describe  in  detail  how  the 
lifeboats  were  manned  and  launched  and 
who  went  in  them.  A  fifth  was  to  tell 
of  nothing  except  what  the  Commander 
of  the  ship  was  doing  up  to  the  mo¬ 
ment  he  was  lost. 

“Six  or  eight  men  were  instructed  to 
get  as  many  narratives  of  survivors  as 
possible.  Men  were  assigned  to  obtain 
an  interview  with  every'  one  of  the  ship’s 
officers  and  crew  who  survived.  Other 
reporters  were  told  to  get  the  stories 
of  the  rescuers,  of  how  the  wireless 
alarm  was  received  and  just  what  was 
done  in  every  detail  of  the  rescue  effort. 
An  especial  chapter  was  provided  for 
that  was  to  detail  the  complete  service 
and  workings  of  the  wireless  on  the 
Titanic.  A  marine  construction  expert 
was  on  hand  to  write  a  technical  article 
on  the  damage  to  the  Titanic’s  'hull, 
how  she  filled  and  how  she  went  down. 
Preparations  were  made  to  the  comple¬ 
tion  of  every  detail  that  possibly  could 
be  anticipated — every  man  was  told 
exactly  what  to  do  and  warned  not  to 
attem^  anything  else. 

“The  preparations  for  printing  this 
great  narrative  occupied  many  hours  of 
the  time  of  the  managing  and  city  edi¬ 
tors.  The  organization  of  forces  was 
necesMry  to  prevent  confusion  and  du¬ 
plication  and  useless  running  about  and 
tumbling  over  each  other  by  reporters. 
WTien  it  became  evident  that  the  res¬ 
cuing  ship  was  to  land  late  in  the  eve¬ 
ning  the  question  of  time  became  an 
alarming  factor.  To  save  the  time  of 
reporters  going  from  the  pier  to  the 
office  a  dozen  telephones  were  set  up 
in  a  shed  on  the  pier  and  a  dozen  of 
the  reporters  were  told  to  dictate  their 
reports  into  the  transmitters  and  a  dozen 
typewriters  were  ready  to  take  them  in 
the  newspaper  office.” 

The  first  mformation  of  the  disaster 
from  the  ship  bringing  the  survivors 
arrived  at  the  Sun  office  at  10:20  in 
the  evening,  and  for  the  next  two  hours 
it  was  meagre  and  slow.  Yet,  Mr. 
Lord  proudly  reveals,  “the  first  edition 
presses  were  started  on  time  to  the 
minute  with  four  pages  of  the  account.” 
An  hour  later  the  Sun  came  out  with  a 
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second  edition,  containing  seven  pages 
of  Titanic  material.  Despite  the  ob¬ 
stacles  placed  in  his  path,  despite  the 
frantic  attempts  of  the  steamship  com¬ 
pany  to  keep  the  facts  from  the  news- 
jwpers.  Boss  Lord  went  about  his  work 
in  his  usual  calm,  placid  manner,  re¬ 
fusing  to  be  ruffled,  refusing  to  be 
disturbed.  Like  a  mariner  charting  his 
course  through  stormy  waters.  Boss 
Lord  planned  every  detail  rn  advance. 
And  then,  when  he  swung  into  action, 
he  knew  what  he  wanted  and  knew  also 
how  to  get  there.  Handling  news  was 
no  hit-or-miss  proposition  for  this  man¬ 
aging  editor.  Rather,  it  was  a  combina¬ 
tion  of  science  plus  skill.  That,  com¬ 
bined  w'ith  an  innate  joy  in  the  work. 

During  the  exciting  autumn  of  1912 
the  newspapers  needed  men  who  could 


completely  upset  the  well-laid  plans  of 
the  managing  editor.  It  read: 

Colonel  Roosevelt  is  not  dead.  Believed 
shot  near  the  heart.  Surgeons  now  making 
examination. 

The  managing  editor  received  this 
second  message  calmly.  Calling  his 
secretary,  he  l^an  dictating  a  new  set 
of  orders  to  his  out-of-town  correspon¬ 
dents. 

After  an  hour’s  work  at  break-neck 
speed,  Mr.  Lord  had  the  situation  well 
in  hand.  Page  after  page  of  copy  went 
to  the  printers,  describing  the  near¬ 
death  condition  of  the  ex-president. 
Midnight  was  rapidly  approaching.  The 
first  edition  would  soon  be  ready  for  the 
presses. 

Then  came  a  another  message  from 
Milw'aukee.  It  simply  said:  ' 

Roosevelt  _not  injured  seriously.  Wound 


iiic  iicwsiiipcis  uccucu  men  wiiu  cuuiu  Roosevelt  not  injured  seriously.  Wound 
keep  their  heads  about  them  in  the  midst  superficial.  Continued  his  Milwautw  address. 


of  conflicting  conditions.  The  tri-cor 
nered  Presidential  battle  between  Taft, 
Roosevelt  and  Wilson  was  in  full  swing. 
Theodore  Roosevelt  had  split  his  party 
w’ide  open,  and  a  bitter  denunciatory 
campaign  was  in  progress.  The  people, 
aroused  to  excitement,  were  eager  to 
learn  all  of  the  details  of  the  conflict. 
The  Sun,  a  Republican  paper,  was  op¬ 
posing  the  candidacy  of  Roosevelt.  The 
entire  staff  worked  at  full  force. 

About  nine  o’clock  on  the  evening  of 
Oct.  14,  the  telegraph  editor  rushed  over 
to  Boss  Lord,  and  scarcely  able  to  con¬ 
ceal  his  excitement,  cried: 

“They’ve  shot  him!”  He  dropped  a 
flimsy  upon  the  managing  editor’s  desk. 
The  Boss  picked  it  up  and  gazed  at  the 
telegraph  editor  in  surprise.  Who  had 
been  shot?  One  look  at  the  message 
from  Milwaukee  told  the  story.  “Theo¬ 
dore  Roosevelt  has  been  shot  and  killed 
by  man  believed  insane.” 

In  the  twinkling  of  an  eye,  the  whole 
political  situation  had  been  changed. 
Without  a  moment’s  hesitation.  Lord 
began  dictating  telegraph  orders.  First 
went  a  message  to  the  Milwaukee  cor¬ 
respondent  : 

Wire  at  once  every  word  you  can  iret  ahout 
Roosevelt  shooting.  ^Tell  in  detail  everything 
connect^  with  his  visit,  trace  every  movement 
since  his  arrival  in  Milwaukee,  get  full  de¬ 
scription  of  assassination,  and  history  of  assas¬ 
sin.  Fjnd_  address  of  murderer  and.  if  in 
yonr  district,  discover  incidents  connected 
with  his  Mrly  life.  Wire  everv  word  he 
utters.  Hire  a  dozen  men  to  help,  more  if 
necessary.  You  can’t  send  too  much  material. 

The  Chi^o  correspondent  received 
a  wire,  saying; 

Rush  immediately  to  Milwaukee.  Take  half 
a  dozen  men  with  you.  Locate  our  man  at 
Sentinel  office.  Hire  special  train  if  neces¬ 
sary.  Order  as  much  copv  as  available  sent 
from  Chicago  newspap^  office  to  Sun.  Hire 
man  to  keep  us  supplied  with  new  develop¬ 
ments  in  Chicago  papers. 

Another  wire  went  to  the  Washington 
correspondent. 

Wire  1500  words  Rooseveh’s  chief  acts  as 
Pr^ident.  Send  1200  on  hit  personal  popu¬ 
larity.  social  and  family  life.  Ciet  interviews 
with  anv  one  of  importance  in  Washington, 
stress  effect  of  death  on  coming  election.  Get 
White  House  comments.  Wire  1000  words 
general  news  story,  analyzing  reactions  of 
shooting  on  Washington.  Impossible  to  tend 
this  office  too  much. 

About  20  or  more  telegrams  of  this 
nature  were  dispatched  to  various  parts 
of  the  country'.  Every  available  man  on 
the  city  staff  was  put  on  the  story. 
Since  the  editorial  writers  had  all  gone 
home,  a  man  was  put  to  work  reading 
the  editorial  page  and  “Letters  to  the 
Editor”  to  delete  any  statement  or 
article  reflecting  on  Mr.  Roosevelt. 
Mechanical  and  circulation  department 
heads  were  called  in,  informed  of  the 
situation  and  of  the  demands  liable  to 
be  made  on  them. 

Within  a  short  time  the  Sun  was 
prepared  to  announce  the  assassination 
of  Theodore  Roosevelt.  Column  after 
column  of  copy  was  written.  But  soon 
a  dispatch  came  over  the  wires  that 


then  left  for  Chicago.  Life  not  in  danger. 

Now,  for  the  first  time  in  his  career 
as  a  newspaperman,  Mr.  Lord  really  be¬ 
gan  getting  excited.  Nearly  midnight, 
the  paper  ready  to  go  to  press,  thou¬ 
sands  of  words  on  the  fatal  wounding 
edited  and  whipped  into  shape.... a 
complete  revision  of  the  paper  must  be 
made  immediately.  Every  member  of 
the  staff  must  receive  a  new  set  of  in¬ 
struction.  Every  word  of  copy  had  to 
be  reedited.  In  fact,  an  entirely  new 
edition  of  the  Sun  had  to  be  written, 
and  less  than  an  hour  to  do  it  in. 

Many  columns  had  to  be  killed  out¬ 
right.  Every  article  assuming  the  death 
of  Roosevelt  must  be  thrown  awav.  The 
stories  relating  to  his  earlier  life,  the 
interview  with  local  politicians,  the  ap¬ 
preciations  of  public  men,  the  effect  on 

the  campaign _ all  had  to  be  spiked. 

Despite  the  lateness  of  the  hour,  nearly 
five  pages  on  the  attempted  assasination 
were  printed  in  the  Sun  that  morning. 
How  many  other  pages  of  matter,  edited 
and  set  in  type,  had  to  be  destroyed,  can 
never  be  fully  determined. 

“We  had  enough  left  over  for  five 
or  six  newspapers,”  Mr.  Lord  recalls. 
“I  guess  that  was  about  the  most  trying 
night  I  ever  had  in  my  life.  Every 
member  of  the  staff  caught  the  spirit  of 
the  event,  and  did  his  share  without  the 
least  murmur  or  complaint.  The  copy 
readers,  the  reporters,  the  printers,  the 
telegraph  operators,  the  editors,  the 
correspondents, — everybody  on  the  staff 
— did  a  tremendous  amount  of  unneces¬ 
sary  work.  What  a  loyal  uncomplaining 
group  of  men  they  were!” 

Warren  B.  Bullock  was  the  Milwau¬ 
kee  correspondent  who  wired  the  first 
news.  The  confusion  resulted,  he  told 
later,  from  the  fact  that  Mr.  Roosevelt 
was  rushed  from  the  auditorium  into 
an  automobile  and  to  a  hospital  before 
newspapermen  could  get  through  police 
lines  and  follow.  Time  was  lost  learn¬ 
ing  the  location  of  the  hospital,  and 
when  reporters  arrived  there  Mr.  Roose¬ 
velt  had  been  taken  away.  The  next 
news  was  that  Roosevelt  had  returned 
to  the  auditorium  and  had  resumed  his 
speech.  More  time  was  lost,  according 
to  Bullock,  checking  up  on  the  authen¬ 
ticity  of  the  shooting,  since  there  had 
been  rumors  that  a  “fake”  was  to  be  at¬ 
tempted  by  local  Progressives  using  a 
wax  bullet  to  create  sympathy  for  the 
former  President. 

A  difficult  situation  arose  during  the 
Dayton  flood  era  of  1912.  All  the 
wires  had  been  torn  down,  the  roads 
were  impassaMe,  towns  and  villages 
actually  disappeared.  'The  Sun,  not 
having  Associated  Press  service,  found 
itself  up  against  an  almost  hopeless  sit¬ 
uation.  Mr.  Lord  was  unable  to  con¬ 
tact  any  of  his  men  in  the  flood  area. 
Yet,  news  of  the  flood  must  be  obtained 
at  any  cost.  He  called  for  his  atlas  and 


studied  the  flooded  district  intenth 
Finally  he  beckoned  a  reporter  to  hia 

“Get  the  long  distance  operator  tt 
connect  you  with  the  closest  point  k 
the  flooded  country,”  he  said.  “Tin 
get  as  much  description  as  you  ca 
from  that  point.  You  may  get  a  good 
story.” 

The  reporter  was  connected  vjDi 
Zanesville,  O.  The  operator  there  told 
a  dramatic  tale:  Yes,  they  felt  th 
effects  of  the  flood.  In  fact,  I  can  » 
corpses  floating  by  now.  Oh,  there  jj 
Jones’  old  rig  sailing  by,  and  it  lo^ 
as  though  a  frightened  puppy  is  clingi^ 
to  the  top.  Heavens,  the  poor  pnpp 
toppled  into  the  seething  waters.  Tla 
looks  like  Robinson’s  house  floating  pat 
Why,  the  water  is  coming  into 
room.  I  must  say  good-bye.  Yes,  ig 
feet  are  getting  wet.  Good-night,  Nei 
York. 

Then  came  the  click  of  the  recen* 
The  reporter,  all  excited,  reported  tk 
incident  tc  Mr.  Lord.  “Write  all  ja 
can,”  he  said  quickly.  “Don’t  omh  » 
of  the  details.” 

The  reporter  sat  down  and  wrote  i 
magnificent  story.  It  was  a  brillii 
piece  of  work,  and  proved  to  be  th 
best  account  of  the  flood  that  appeared 
in  any  of  the  metropolitan  papers.  Mr. 
Lord  liked  the  story  tremendously. 

“Call  back  Zanesville.”  he  told  tk 
reporter,  “and  get  the  operator’s  naot 
We  must  print  it.” 

The  girl’s  name  was  obtained.  Mr 
Lord  wrote  a  check  for  $100  and  sot 
it  to  the  Zanesville  girl  that  same  ere 
ning. 

“Mr.  Lord,  always  liberal,  did  tig 
type  of  thing  frequently,”  G.  Selns 
Fougner,  editorial  writer  on  the  Sc 
for  the  past  21  years,  and  a  copy  reads 
at  the  time  the  incident  occurred,  ^ 
serves.  “Correspondents  who  quemd 
Boss  Lord  on  a  story  knew  they  woiid 
get  better  rates  on  the  Sun  than  asy- 
where  else,  especially  if  it  were  a  Sc 
exclusive.  Probably  that  helped  hia 
get  the  good  stories.” 

Mr.  Fougner  explains  how  he  mai- 
aged  to  become  a  member  of  the  Sc 
staff.  He  had  been  working  on  the  Ha 
York  Press  for  two  years,  when  k 
finally  became  courageous  enough  h 
apply  for  a  job  on  the  Sun.  For  tk 
past  six  years  he  had  been  dreanag 
and  hoping  for  the  opportunity  to  con 
under  Boss  Lord.  ^  Now.  with  tw 
years’  experietKe  behind  him,  he 
a  letter  to  Mr.  Lord,  asking  for  » )• 
The  managing  editor  replied,  tellingw 
reporter  to  drop  in  and  see  him.  Mr 
Fougner  debated,  and  finally  lost  tt* 
age.  He  did  not  think  he  could  brai 
into  the  Sun — and  if  the  Press 
covered  he  was  looking  for  a  job  d» 
where,  he  might  get  fired. 

About  a  month  later,  Mr.  Fougn^ 
ceived  a  letter  from  the  managing  editt 
It  said :  , 

“Some  time  ago  you  wrote  to  "W  » 
asked  for  a  job.  If  you  still  fw  w 
way,  why  don’t  you  come  around 
see  me?  I  may  be  able  to  help  T* 

On  the  strength  of  that  letter,  v 
Fougner  promptly  went  over  t^ 
Boss  Lord.  The  managing  e®" 
scented  possibilities  in  the 
porter  before  him — and  so  he  was  hW 
Boss  Lord’s  judgment 'was  vindio® 
Later  Mr.  Fougner  became  head  of  * 
Sun’s  European  staff,  holding 
tion  during  the  trying  days  of  the  Wow 
Wsr 

It  was  well-known  in  the  off>^.  ^ 
Boss  Lord  never  abandoned  his  fn<» 
He  always  remained  lo3ral  to  the  » 
who  had  been  loyal  to  the  Svp-  ^ 
though  a  man  had  outlived  his  us^ 
ness  on  the  Sun,  he  carried  him  ^ 
with  the  rest  of  the  staff,  rememberjl 
the  good  that  the  man  had  done  m  w 
(Continued  on  page  45) 
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Twenty -Ninth  Annual  Convention 

Advertising  Federation  of  America 

Grand  Rapids,  Mich.,  June  25-28,  1 933 

GENERAL  PROGRAM  AND  CONVENTION  FEATURES 


SUNDAY 

Delegates  begin  arriving  in  Grand  Rapids  Sun¬ 
day,  June  25. 

The  local  reception  committee  is  arran^ng  a 
sight-seeing  tour  of  Grand  Rapids  Sunday 
afternoon,  followed  by  a  reception  and  tea 
at  the  Civic  Auditorium  at  4  o’clock. 

7:00  P.  M. — Supper  at  Hotel  Pantlind. 

MONDAY 

9:00  A.  M. — Registration  of  delegates.  Hotel 
Pantlind,  convention  head¬ 
quarters. 

11 :00  A.  M. — Formal  opening  of  the  National 
Advertising  Exhibit,  Exhibit 
Hall,  Civic  Auditorium. 

12  .-00  Noon — General  luncheon,  followed  by 
opening  General  Session. 

1 :00  P.  M. — Addresses  of  welcome. 

Lee  V.  Mulnix,  president,  Advertising  Club  of 
Grand  Rapids. 

Hon.  John  D,  Karel,  Mayor  of  Grand  Rapids. 

Hon.  Wm.  a.  Comstock,  Governor  of  Michi¬ 
gan. 

Keynote  Address — Edgar  Kodak,  president. 


Advertising  Federation  of  America  and  vice- 
president  and  general  sales  manager,  McGraw- 
Hill  Publishing  Company.  Subject:  “Adver¬ 
tising’s  Job  in  the  Changing  World.’’ 

Also  addresses  by  Hon.  Arthur  H.  Vanden- 
BEXG,  U.  S.  Senator  from  Michigan,  and 
Wendell  L.  Wuxkie,  president.  Common¬ 
wealth  &  Southern  Corp.,  New  York. 

Monday  Evening 

Annual  banquet  and  ball. 

TUESDAY 

Departmental  meetings  all  day. 

Tuesday  Evening 

Cabaret  and  Supper  in  the  Civic  Auditorium. 
Radio  Feature :  Lowell  Thomas 

WEDNESDAY 

Departmental  sessions  in  the  morning. 

General  Session  Luncheon: 

T.  K  Quinn,  vice-president.  General  Electric 
Co.  Subject:  “Raising  the  Level  of 
Wants." 

C.  F.  Kettering,  Research  Director,  General 


Motors.  Subject:  “Research — Partner  of 
Advertising.” 

Marjorie  Shuler,  member  of  the  board. 
National  Federation  of  Business  and  Pro¬ 
fessional  Women,  New  York.  Subject: 
“Women  Always  Get  What  They  Want.” 
Hon.  Arthur  Capper,.  U.  S.  Senator  from 
Kansas.  Subject:  “Truth  in  Advertising.” 
Annual  Business  meeting  of  the  Advertising 
Federation  ot  .America,  Edgar  Kobak,  presi¬ 
dent  of  the  Advertising  Federation  of  .Amer¬ 
ica,  presiding. 

President’s  annual  report. 

Report  of  the  action  of  the  Councjl  on  Depart¬ 
mental  Activities  and  the  Councils  on  Adver¬ 
tising  Clubs  and  on  Women’s  Advertising 
Clubs  in  the  election  of  their  chairmen. 
Report  of  the  Nominating  Committee. 

Report  of  the  Committee  on  Credentials. 
Election  of  Directors. 

Report  of  the  Committee  on  Resolutions. 
.Adjournment. 

Wednesday  Evening 

Michigan  Frolics. 


NEWSPAPER  ADVERTISING 
EXECUTIVES  ASSOCIATION 

MONDAY  MORNING 

Presiding,  Don  U.  Bridge,  advertising  director. 
New  York  Times. 

“The  Fair  Practice  Code,”  Major  B.  H.  Namm, 
president,  the  Namm  Store,  Brooklyn,  N.  Y. 
“The  Newspapers,”  H.  W.  Blakeslee,  western 
manager,  Bureau  of  Advertising,  Chicago. 
TUESDAY  MORNING 
“Furniture  Advertising  In  Newspapers,”  Dr. 
A.  P.  Haake,  managing  director.  National 
Association  of  Furniture  Manufacturers,  Chi¬ 
cago. 

Tuesday  Noon 

Luncheon 

“The  Importance  of  Fact-Finding  In  Connec¬ 
tion  With  the  Advertising  Structure,”  Stuart 
Peabody,  president.  Association  of  National 
Advertisers. 

WEDNESDAY  MORNING 

“Classified,  Present  and  Future,”  Walter  S. 
Campbell,  classified  advertising  manager,  De¬ 
troit  Free  Press. 

PROMOTION  AND  RESEARCH 
MANAGERS  ASSOCIATION 

MONDAY  MORNING 

“What  Is  Wrong  with  Newspaper  Promotion,” 
Capt.  W.  a.  Anderson^  director  of  copy,  N. 
W.  Ayer  &  Son. 

Discussion:  “Service  for  Advertisers,”  led  by 
D.  A.  Sullivan,  Pittsburgh  Press. 
TUESDAY  MORNING 
“The  Relation  of  the  Department  Manager  to 
the  Promotion  Department,”  Benjamin 
Wood,  Cleveland  Press. 

Discussion:  “Linage  Analysis — Use  and 

Abuse  in  Newspaper  Promotion,”  led  by 
George  Benneyan,  promotion  manager.  New 
York  Sun. 

WEDNESDAY  MORNING 

“What  the  Agency  and  Advertiser  Want  from 
the  Promotion  and  Research  Departments,” 
Joseph  J.  Hartigan,  vice-president,  Qunp- 
bell-Ewald  Co.,  Detroit. 

Discussion:  “The  Value  of  Salesmen’s  Presen¬ 
tations,”  led  by  Vaughn  Weidel,  New  York 
IVorld-T elegram. 

WOMEN'S  ADVERTISING 
FORUM 

MONDAY  MORNING,  9:30  O’CLOCK 

‘•Small  Auditorium— ^ivic  Auditorium 
Chairman  of  Program — Miss  Ruth  Y.  Lich- 


DEPARTMENTS 

tenberg.  Women’s  Advertising  Club  of  De¬ 
troit  ;  Station  WWJ,  Detroit  News. 

Presiding — Miss  Helen  Rockey,  chairman. 
Council  on  Women’s  Advertising  Clubs  and 
vice-president.  Advertising  Federation  of 
America. 

.\ddress  of  Welcome — Mrs.  Eloise  S.  Haven, 
retiring  president.  Women’s  Advertising  Club 
of  Grand  Rapids. 

“Mrs.  Consumer  Turns  the  Spot  on  Advertis¬ 
ing,”  Mrs.  Frederick  M.  Alger,  state  presi¬ 
dent,  Women’s  Organization  for  National 
Prohibition  Reform,  Detroit. 

“Shall  We  Answer  Mrs.  Alger?"  Mrs.  Chris¬ 
tine  Dawson  Greene,  past  president.  Wo¬ 
men’s  Advertising  Club  of  Detroit;  adver¬ 
tising  manager,  Florists  Telegraph  Delivery 
News,  Detroit. 

OPEN  FORUM 

“Marketing  and  Advertising” — introduced  by 
Miss  Josephine  Durham,  president.  Women’s 
AdvertisiM  Club  of  St.  Louis ;  of  Stix,  Baer 
&  Fuller  Company,  St.  L^uis. 

“Good  Taste  in  Advertising" — introduced  by 
Mrs.  Mary  H.  Derbyshire,  Women’s  Adver¬ 
tising  Club  of  Chicago;  of  J.  M.  Bundscho, 
Inc.,  Chicago. 

“What  Advertising  Women  Can  do  for  the 
Woman  Consumer” — introduced  by  Miss  Cora 
R.  Geiger,  Buffalo  League  of  Advertising 
Women;  Batten,  Barton,  Durstine  &  Osborn, 
Buffalo. 

“What  Additional  Knowledge  Do  Experienced 
Advertising  Women  Need?” — introduced  by 
Miss  Nan  M.  Collins,  president-elect,  Phila¬ 
delphia  Qub  of  Advertising  Women;  account 
executive,  Roland  G.  E.  Ullman  Agency, 
Philadelphia. 

NATIONAL  ASSOCIATION  OF 
BROADCASTERS 

TUESDAY  MORNING,  10:00  O’CLOCK 

Italian  Room,  Hotel  Pantlind 

“Problems  of  Station  Promotion,”  John  Patt, 
WGAR,  Cleveland. 

“Sales  Management,”  I^wis  Weiss,  WJR,  De¬ 
troit. 

“Merchandising,”  Harry  Howlett,  WHK, 
Cleveland. 

“Commercial  Scripts,”  John  Henry,  KOIL, 
Council  Bluffs,  la. 

Tuesday  Afternoon,  2:00  o’clock 

“Cooperation  With  Local  Civic  Groups,”  Ed¬ 
ward  Bill,  WMBD,  Peoria. 

“Participating  Ideas,”  Edward  Cranky,  KGIR, 
Butte. 


“Station  Surveys,”  Martin  Campbell,  WFAA, 
Dallas. 

“Standardization  of  Units  of  Sale  and  Rates," 
Arthur  B.  Church,  KMBC,  Kansas  City. 

SALES  EXECUTIVES  CONFER¬ 
ENCE 

TUESDAY,  JUNE  27 
Morning  Session 

Presiding — Allen  Zoll,  Sales  Counselor,  New 
York;  president.  Sales  Executives  Club  of 
New  York. 

“Merchandising  and  Inflation,”  Harry  Boyd 
Brown,  merchandising  manager,  Philco  Radio 
&  Television  Corporation,  Philadelphia. 

“In  Defense  of  the  Salesman,”  E.  V.  Walsh, 
general  sales  manager,  Timken  Silent  Auto¬ 
matic  Company. 

“Changing  Technique  of  Sales  in  a  Consumption 
Era,”  Dr.  Herbert  W.  Kess,  professor  of 
merchandising.  University  of  Pennsylvania. 

Afternoon  Session 

Presiding — Mr.  Zoll. 

Walter  J.  Daily,  manager,  sales  promotion  di¬ 
vision,  refrigeration  department.  General 
Electric  Company,  New  York,  N.  Y. 

“Working  Together  Works  Wonders,”  Frank 
L.  Campbell,  sales  manager.  Masonite  Cor¬ 
poration,  Chicago. 

“Cutting  Distribution  Costs  Through  Better 
Sales  Control  Methods,”  L.  J.  McCarthy, 
assistant  director  of  marketing.  International 
Magazine  Company. 

“How  We  Are  Developing  a  Market  for  Com¬ 
mercial  Air  Conditioning,”  Ralph  Leaven¬ 
worth,  advertising  manager,  Westinghouse 
Electric  &  Manufacturing  Company. 

MARKETING  RESEARCH 
CONFERENCE 

Executive  Club  Room,  Pantlind  Hotel 
Tuesday  Afternoon,  June  27 

Presiding — Dean  C.  E.  Griftin,  School  of  Bus¬ 
iness  Administration,  University  of  Michigan, 
Ann  Arbor. 

“Pitfalls  in  Merchandise  Investigations,”  E. 
T.  Gunikach,  president,  Gundlach  Advertis¬ 
ing  Company,  Chicago. 

“Non-Technical  Research  in  the  Automobile  In¬ 
dustry,”  H.  G.  Weaver,  General  Motors  Cor¬ 
poration. 

“The  Importance  of  Scientific  Method  in  Com¬ 
mercial  Research,”  Prof.  E.  D.  McGarry, 
University  of  Buffalo. 

(Continued  on  next  Page) 
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GENERAL  A.F.A.  PROGRAM— DEPARTMENTS 

{Continued) 

CONFERENCE  ON  DISTRICT 
AND  CLUB  ACTIVITIES 


“Selling  by  Letter  to  an  Industrial  Market  of 
73  Industries — and  a  50,000  List,”  Ma*tin  H. 
Higgins,  sales  promotion  manager,  Autopoint 
Company,  Chicago. 

“Mail  and  Pray,’^  Mac  Harlan,  advertising 
manager.  Household  Finance  Corporation, 
Chicago. 

“The  Ugly  Duckling,”  Verne  W.  Tucker, 
manager,  sales  promotion  and  direct  mail  de¬ 
partment,  Campbell-Ewald  Company,  Detroit 

PUBUC  UTIUTIES  ADVERTIS- 
ING  ASSOCIATION 

TUESDAY  MORNING 

Presiding — E.  Frank  Gardiner,  president. 
Public  Utilities  Advertising  Assn.;  Midland 
United  Company,  Chicago. 

“Problems  Confronting  the  Advertising  Man¬ 
ager  of  a  Statewise  Operating  Utility,”  John 
R  Marsh,  advertising  manager,  Georgia 
Power  Company,  Atlanta. 

“Advertising  from  an  Executive’s  Viewpoint,” 
William  G.  Woolfolk,  president,  Detroit 
City  Gas  Company,  Detroit. 

“New  Values  for  Old,”  Miss  Helen  Rockey, 
assistant  manager,  advertising  bureau  of  gas 
and  electric  companies  affiliated  with  the  Con¬ 
solidated  Gas  Co.,  New  York. 

Appointment  of  Committees. 

Report  of  “Better  Copy  Committee — F.  W. 
Crone,  Consolidated  Gas  Co.,  New  York — 
Chairmaa 

Award  of  certificates  to  winners  in  Better  Copy 
Contest. 

Tuesday  Afternoon 

“Should  the  Advertising  Man  Know  His  En¬ 
graving,  Typography,  Mats  and  Printing?” 
Ivan  Page,  Western  Newspaper  Union,  New 
York. 

“The  Value  of  Outdoor  Advertising  to  Utili¬ 
ties,”  Kerwin  H.  Fulton,  president  of  Out¬ 
door  Advertising,  Inc. 

“The  Public  and  the  Utility,”  Wesley  A.  Gil¬ 
man,  vice-president,  N.  W.  Ayer  &  Son, 
Philadelphia. 

“The  Danger  of  Municipal  Ownership,”  Morris 
E.  Jacobs,  vice-president,  Bozell  &  Jacobs, 
Omaha. 


AMERICAN  COMMUNITY  AD- 
VERTISING  ASSOCIATION 

First  Floor,  Pantlitid  Hotel 
TUESDAY 

Presiding — H.  J.  Gray,  treasurer,  American 
Travel  Development  A[ssa,  Grand  Rapids. 

President’s  Report — Charles  F.  Hatfield, 
president,  American  Community  Advertising 
Assa,  and  general  manager,  St.  Louis  Con¬ 
vention  &  Publicity  Bureau,  St.  Louis. 

Secretary’s  Report — Don  E.  Mowry,  Sears, 
Roebuck  &  Co.,  Chic^o. 

“The  How  of  Publicizing  A  Century  of  Pro¬ 
gress,”  Homer  J.  Buckley,  chairman,  com¬ 
mittee  on  public  information,  “A  Century  of 
Progress”  and  president,  Buckley,  Dement 
&  Co.,  Chicago. 

“Railroad  Comm^ty  Advertising,”  E.  H. 
McReynolds,  director  of  publicity  advertis¬ 
ing,  Missouri  Pacific  Lines,  and  president. 
Advertising  Club  of  St  Louis. 

Tuesday  Afternoon 

Presiding — Mr.  Gray. 

“Communities  in  Closer  Touch,”  Da  William 

i.  Showalter,  chief  of  research  division, 
•ational  Geographic  Society,  Washingtoa 
“How  the  World’s  Fair  at  Chicago  Helps  to 
Advertise  a  Community,”  Geiage  Bishop, 
general  manager,  Michigan  Century  of  Pro¬ 
gress  Commission. 

Also  J.  Lee  Barrett,  executive  vice-president, 
Detroit  Convention  &  Tourist  Bureau,  Detroit. 


WEDNESDAY  MORNING 

Presiding — ^John  B.  Gaughen,  vice-president. 
Advertising  Federation  of  America  and  chair¬ 
man,  Council  on  Advertising  Qubs. 

Helen  Rockey,  vice-president.  Advertising 
Federation  of  America  and  chairman.  Coun¬ 
cil  on  Women’s  Advertising  Clubs. 

Message  from  the  President  of  the  Advertising 
Federation  of  America. 

“Membership  Promotion  in  Off-Years" — Gil¬ 
bert  T.  Hodges,  chairman  of  the  board.  Ad¬ 
vertising  Federation  of  America;  member  of 
the  executive  board  of  the  New  York  Sun. 
Miss  Mary  Coffey,  president.  Women’s  Ad¬ 
vertising  Club  of  Chicago;  Guenther-Brad- 
ford  &  Co.,  Chicago. 

“Building  Club  Prestige” — 

Through  Club  Speakers  Bureau — Miss  Ger¬ 
trude  Bailey,  corresponding  secretary. 
Women’s  Advertising  Club  of  Detroit ; 
fashion  editor,  Detroit  Free  Press. 

Miss  Josephine  Durham,  president. 
Women’s  Advertising  Club  of  St.  Louis; 
Sti,  Baer  &  Fuller  Co.,  St.  Louis. 

Through  Sponsored  Radio  Programs — Wi^- 
TER  E.  Myers,  president-elect.  Advertising 
Club  of  Boston;  New  England  representa¬ 
tive,  National  Broadcasting  Company,  Bos¬ 
ton. 

Miss  Elizabeth  Gibbons,  retiring  president, 
Buffalo  League  of  Advertising  Women, 
Buffalo,  N.  Y. 

Through  Forums — Donald  W.  Davis,  Gov¬ 
ernor,  First  District,  A.  F.  A.;  advertising 
manager,  Springfield  Newspapers,  Spring- 
field,  Mass. 

Through  Community  Activities  —  A.  M. 
Cohen,  Governor,  First  District,  A.  F.  A.; 
National  Newspaper  Enterprises,  Inc.,  Dal¬ 
las,  Texas. 

“Unemployment  Relief  for  Club  Members,” 
Harold  M.  Hastings,  secretary-manager.  Ad- 
craft  Club  of  Detroit 

RETAIL  ADVERTISERS*  CON¬ 
FERENCE 

Grill  Room,  Hotel  Pantlind 
WEDNESDAY  MORNING,  9:30  O’CLOCK 
Presiding:  Joseph  H.  Appel  of  John  Wana- 
maker.  New  York. 

“The  Advertising  Bootlegger  of  Merchandise,” 
Joseph  C.  Grant,  Joseph  C.  Grant  Company, 
Battle  Creek,  Mi^ 

“How  the  National  Advertiser  Can  Help  the 
Retailer,”  Paul  Hollister,  executive  vice- 
president,  R.  H.  Macy  &  Co.,  Inc.,  New  York. 
“What  We  Think  of  in  Planning  a  National 
Advertising  Cam^gn,”  Walter  J.  Daily, 
manager.  Sales  Promotion  Division,  Refrig¬ 
eration  Department,  General  Electric  Com¬ 
pany,  Qeveland. 

“What  We  Want  from  a  National  Household 
Equipment  Advertising  Campaign,”  Miss 
Mary  Murphy,  Kern’s,  Detroit 
“The  Four  Sales  Comers:  Publishing,  Agency, 
Manufacturer,  Retailer,”  Miss  Luqle  Bab¬ 
cock,  publicity  director,  Tower  Magazine, 
Inc.,  New  York 

DIRECT  MAIL  ADVERTISING 
ASSOCIATION 

Swiss  Room,  Pantlind  Hotel 
TUESDAY  MORNING 
Presiding — Henry  Hoke,  executive  manager. 
Direct  Mail  Advertising  Association,  New 
York. 

“The  Consumer  Is  Our  Advertising  Manager” 
— Paul  Ryan,  manager  of  sales  promotion. 
Shell  Petroleum  Corporation,  St  Louis. 
“Getting  More  Orders  Out  of  Catalogs” — Mil- 
ton  G.  Crume,  manager,  direct  mail  selling, 
Butler  Bros.,  Chicago. 

“Forging  Ahead  on  the  Business  Upturn” — 
Homer  J.  Buckley,  president,  Buckley,  De¬ 
ment  &  Co.,  Chicago. 

Tuesday  Afternoon 

Presiding — E.  Lee  Turley,  sales  promotion 
manager,  Haywood  Publishing  Company, 
Chicago. 


FURNITURE  ADVERTISERS* 
CONFERENCE 


COUNCIL  ON  WOMEN*S  AD- 
VERTISING  CLUBS 

Herpolsheimer  Tea  Room,  'Pantlind  Hotel 

WEDNESDAY  MORNING 

Breakfast — 8:30  o’clock. 

Presiding — Miss  Helen  Rockey,  chairman  of 
the  Council  on  Women’s  Advertising  Clubs 
and  vice-president.  Advertising  Federation  of 
America ;  assistant  manager,  Advertis^ 
Bureau,  Gas  and  Electric  Companies  affili¬ 
ated  with  the  Consolidated  Gas  Company, 
New  York. 

“Welcome  to  Grand  Rapids,”  Mrs.  Lucy 
Powell,  president.  Women’s  Advertising 
Club  of  Grand  Rapids;  John  L.  Wierenge  & 
Staff,  Grand  Rapids. 

Greetings  from  the  President  of  the  Advertising 
Federation  of  America. 

“Cooperation  With  Other  Advertising  Qubs," 
Miss  Louise  C.  Grace,  vice-president. 
Women’s  Advertising  Qub  of  Detroit;  Grace 
&  Holliday,  Detroit. 

“Advertising  Women’s  Consumers  Service  for 
Unemployment  Relief,”  Miss  Mae  Shortle, 
president.  Advertising  Women  of  New  York, 
Inc.,  New  York. 

“To  Educate  Or  Not  to  Educate,”  Mrs. 
Pauune  B.  Peters,  president,  Philadelphia 
Club  of  Advertising  Women;  Lincoln  Photo- 
Engraving  Co.,  Philadelphia. 

outdoor  advertising  as¬ 
sociation  OF  AMERICA 

Tuesday  afternoon,  June  27 

Presiding — Clarence  D.  Blessid,  president. 
Walker  &  Co.,  Detroit. 

“A  New  Measuring  Stick  of  Outdoor  Adver¬ 
tising,”  Dr.  Millfe  McCuntock,  Harvard 
University. 

“As  the  National  Advertiser  Sees  It,”  Robert 
H.  (Looker,  advertisiiw  manager,  Chevrolet 
Motor  Car  Company,  Detroit 
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Powerful  Advertising  Medium 
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Editor  &  Publisher  The  Fourth  Estate  for  June  24,  1933 


I  ^sj\UG  LEAP  TO  MAKE  THIS 
\l>  •  / 

w  /  Irk  #/•/■  ark  a  / 


/\N  apple-cheeked  boy  from  the 
olive  groves  of  Ontario,  Southern  California,  not 
long  ago  grabbed  a  slender  bamboo  pole  and  raced 
toward  a  set  of  uprights.  Then  UP,  UP,  UP  he  sailed 
like  an  eagle — a  story  and  a  half  above  ground — 
14  feet,  inches,  with  the  grace  of  a  Daedalus. 

That  made  Bill  Graber  a  world  champion  among 
pole  vaulters,  for  neither  before  nor  since  has  man 
ever  lifted  himself  so  high  above  terra  firma  on  his 
own  power! 


ANOTHER  CHAMPION 


The  Los  Angeles  Examiner  I 


Also  showing  UPSI  Witness  this  interesting  series 
of  advertising  classification  increases  for  April,  1933, 
over  April  a  year  ago: 


BLDG.  SUPPLIES  AND  CONTRAaORS 

MEN'S  CLOTHING . 

MEN'S  AND  WOMEN'S  CLOTHING 

CREDIT  CLOTHING . 

DRUG  STORES . 

FURNITURE  AND  HOUSEHOLD  -  - 
HOTELS,  RESTAURANTS,  RESORTS  - 

JEWELERS . 

PROFESSIONAL . 

SPORTING  GOODS . 

HEATING  AND  PLUMBING  -  -  - 

INSURANCE . 

AUTO  PARTS  AND  ACCESSORIES  . 
FINANCIAL  ISSUES . 


To  sell  'em  in  Southern  California,  tell  'em  in  the  Los 
Angeles  Examiner — first  in  home-delivered  and  total  cir¬ 
culation  among  morning  and  Sunday  media  in  the  Nation's 
fourth  largest  markcti 


Los  Angeles  Examiner 

Represented  Nationally  by  the  Rodney  E.  Boone  Organization 

New  York  Chicago  Rochester  Detroit  Cleveland 

Atlanta  San  Francisco  Seattle  Los  Angeles 


THE  WORLDS  LARGEST 


KEARING  their  heads  cloud-high 
and  between  them  supporting  the  longest 
single-bridge  span  ever  designed,  the  two 
mighty  towers  of  the  Golden  Gate  bridge  will 
carry  an  aerial  high-way  across  the  entrance  to 
one  of  the  world’s  largest  harbors.  And  what 
a  foundation  these  two  sentinels  of  steel  must 
be,  for  they  are  designed  to  carry  a  suspended 
load  of  500,000,000  pounds! 


For  36  years  the  San  Francisco  Examiner  has  been 
the  foundation  for  advertising  campaigns  in  Northern 
California! 


Here  is  one  of  the  richest  territories  in  the  world 
with— 


Per  capita  wealth  55%  above  national  average! 

Per  capita  Retail  Sales  75%  above  national  average! 


Here  is  the  greatest  sales  power  in  this  territory 
with— 


Circulation  leadership  for  38  years! 

Largest  circulation  in  the  "Bay"  area! 

Greatest  city  as  well  as  suburban  home  delivered  circu¬ 
lation! 

Leadership  for  38  years  in  national,  local,  classified  and 
total  advertising! 


It  takes  such  a  territory  and  such  a  medium  to  account 
for  such  sales  successes  as  these — 


A  ten  inch  advertisement  in  the  San  Francisco  Examiner 
sold  425  electric  razors  for  Hastings! 

160  inches  in  the  Examiner  sold  1 5,000  pounds  of  Alta 
Coffee! 


San  Francisco  Examiner 


Represented  Nationally  by  the  Rodney  E.  Boone  Organization 


Cleveland 


Detroit 


Chicago 


Rochester 


Los  Angeles 


Atlanta 


San  Francisco 
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Editor  &  Publisher  The  Fourth  Estate  for  June  2  4,  193  3 


NEW  SYSTEM  OF  ANALYSIS  REVEALS 
POTENTIAL  SALES  FOR  PRODUCTS 

Major  Market  Newspapers’  Plan  Aims  to  “Apply  Microscope”  to 
Local  Markets  and  Determine  Volume  of  Specific  Products 
They  Can  Absorb— Aids  Newspaper  Pr<Mnoti<m 

By  GEORGE  A. 

A  DOPTION  of  a  new  type  of  scien- 
tific  analysis  of  local  market  condi¬ 
tions  as  related  to  a  particular  product, 
making  it  possible  to  determine  not  only 
where  that  product  is  sold,  but  how 
much  a  given  market  will  absorb,  en¬ 
able  Major  Market  Newspapers,  Inc., 

Chicago,  to  announce  a  “new  deal”  in 
newspaper  promotion.  Briefly,  the  plan 
provides  “sales  potentials”  for  different 
kinds  of  merchandise  by  means  of  mul¬ 
tiple  correlations. 

A  significant  outgrowth  of  this 
method  designed  to  put  the  “microscope” 
on  local  sales  markets,  is  that  it  af¬ 
fords  M  entirely  new  form  of  newspaper 
advertising  promotion  copy  as  contrasted 
with  conventional  linage  and  circula¬ 
tion  themes  that  characterize  most  news¬ 
paper  app>rals  to  advertisers. 

Discussing  the  background  from 
which  the  preset  plan  was  developed, 
officials  of  Major  Market  Newspapers 
explained  that  while  the  1930  Census 
of  Distribution  was  an  important  step 
forward  in  the  study  of  markets,  never¬ 
theless,  it  was  taken  at  a  time  when 
business  was  out  of  all  proportion  to 
normal  conditions.  There  was  a  definite 
need  for  a  more  scientific  evaluation  of 
markets  and  the  settmg  up  of  sales  po¬ 
tentials  ttat  would  reflect  the  ability  of 
communities  to  absorb  commodities. 

Working  with  Prof.  L.  ©.  Brown,  of 
Northwestern  University  school  of  com¬ 
merce,  Major  Market  Newspapers  first 
developed  a  series  of  sales  potentials 
for  major  electric  and  g^s  appliances. 

By  means  of  multit^e  correlations,  they 
found  that  merchandise  follows  certain 
measurable  characteristics,  some  of 
which  su-e  “plus”  factors,  and  others 
“minus”.  A  formula  was  devised  by 
giving  ea^  of  these  factors  a  certain 
mathematical  weight. 

Many  industries  have  been  able  ac¬ 
curately  to  forecast  what  the  total  pro¬ 
duction  or  sales  would  amount  to  for  a 
given  period,  but  until  sales  potentials 
were  introduced,  they  have  not  been  able 
to  pred^  just  where  their  merchandise 
was  going  to  be  sold.  In  other  words, 
while  they  knew  the  country  as  a  whole 
would  absorb  600,000  units  in  1933,  they 
did  not  know  how  many  of  these  units 
would  be  sold  in  Denver,  or  Nashville. 

Knowing  how  much  goo^  will  be  s(jd 
in  Denver,  it  is  then  up  to  the  local 
dealer,  or  distributor,  to  organize  his 
sales  program  to  get  as  much  of  this 
business  as  possible. 


BRANDENBURG 

An  important  factor  of  such  a  pro¬ 
gram  is  newspaper  advertising  space. 
Manufacturers,  distributors  and  dealers 
can  now  be  shown  what  the  potential 
market  amounts  to,  and  can  then  be  sold 
on  adequate  advertising  schedules  to 
cultivate  this  market.  This  is  the  job 
of  the  individual  newspaper. 

Another  by-product  of  this  new 
method  is  its  effect  on  the  old  practice 
of  setting  up  advertising  appropriations 
on  the  basis  of  past  sales,  or  giving  the 
dealer  an  advertising  allowance  per  cent 
sold.  A  study  of  sales  potential  data,  as 
compared  with  actual  sales,  shows,  for 
instance,  that  a  market  high  in  poten¬ 
tial  sales  is  often  very  much  “under¬ 
advertised.”  It  was  pointed  out  that  a 
market  showing  high  potentials,  but  low 
sales,  indicates  one  of  two  things :  either 
the  dealer  setup  needs  to  be  strength¬ 
ened,  or  not  enough  local  advertising  is 
being  used  to  help  the  dealer  get  his 
share  of  business. 

Interesting  data  was  turned  up  as  a 
result  of  the  first  jeries  of  studies  show¬ 
ing  the  concentration  of  sales  potentials 
of  electric  and  gas  appliances  in  various 
markets.  A  study  of  one  manufacturer’s 
»les  and  advertising  was  made  and 
it  was  found  that  he  was  investing  40 
pCT  cent  of  his  appropriation  in  a  ter¬ 
ritory  which  produced  only  22  per  cent 
of  the  potential  business  for  that  com¬ 
modity.  • 

The  sales  potential  method  has  passed 
the  theoretical  stage  and  has  been  used 
successfully  by  several  large  electric 
refrigerator  and  washing  machine  manu¬ 
facturers,  it  was  stated. 

The  most  recent  study  completed  is 
on  dog  food.  Newspapers  were  invited 
to  make  a  special  survey  of  sales  situa¬ 
tions  as  they  existed  in  their  cities  on 
dog  food.  Thousands  of  retail  chain, 
independent  and  voluntary  grooers. 
chain  and  independent  druggists,  and 
wholesalers  were  interviewed  in  nearly 
100  metropolitan  cities.  Now  it  is  pos¬ 
sible  for  a  dog  food  manufacturer  to 
be  shown  just  how  much  of  his  product 
should  be  sold  in  a  given  market 
against  which  he  can  check  his  present 
sales  volume. 

At  the  present  time,  the  Major  Mar¬ 
ket  group  is  working  on  a  similar  sales 
potential  study  for  the  soap  industry. 
The  study  is  divided  into  three  general 
classifications : 

(1)  Soap  flakes,  chips  and  granules; 
(2)  bar  laundry  soap;  (3)  toilet  soaps. 


Wa 


LTER  LiPPMANN 


^^TODAY  and  TOMORROIV" 

"Lippmann  speaks  directly  to 
the  readers  of  many  of  the  most 
important  journals  in  two'thirds 
of  all  the  States  in  the  Union. 

He  has  the  largest  public  daily  of 
any  publicist  in  the  world.  The 
conversation  of  business  and  pro- 
fessional  men  anywhere  from 
New  York  to  San  Francisco  re¬ 
veals  that  he  is  both  read  and 
pondered.” 


From  THE  SATURDAY  REVIEW 
OF  LITERATURE 


Now  126  newspapers 
have  found  a  way  to 
hsty  and  print  Walter 
Lippmann’s  "Today  and 
Tomorrow".  If  your 
territory  is  open,  write 
or  wire  for  reasonable 
terms. 


Sales  potentials  in  pounds  will  be  set 
up  for  each  one  of  these  classifications 
in  every  city  and  county.  In  addition, 
newspapers  in  the  group  are  making 
extensive  surveys  in  their  respective 
cities  so  that  local  sales  and  distribu¬ 
tion  may  also  be  obtained.  It  is  esti¬ 
mated  that  more  than  7,000  retailers 
in  the  grocery  and  drug  field  will  be 
interviewed. 

“For  years,  newspapers  have  been 
selling  the  idea  of  concentration  in  mar¬ 
kets,”  stated  L.  M.  Barton,  managing 
director  of  the  Major  Market  group, 
in  explaining  the  plan  to  Editor  &  Pub¬ 
lisher.  “Now  specific  information  is 
available  for  various  industries.  This 
information  tells,  with  uncanny  accur¬ 
acy,  just  how  much  merchandise  the 
market  will  absorb.  This,  in  turn,  en¬ 
ables  the  newspaper  representative  to 
talk  specifically  about  his  market.  It 
permits  the  advertiser  to  budget  his  ad¬ 
vertising,  not  on  what  the  market  has 
absorbed  in  the  past,  but  on  what  the 
potential  amounts  to,  so  that  plans  can 
be  made  to  obtain  a  larger  proiwrtion 
of  the  potential  business  that  awaits  the 
advertiser  who  goes  after  it.” 

Several  of  the  newspapers  are  now 
featuring  the  sales  potential  findings  in 
their  advertising  promotion  copy.  A 
campaign  has  been  prepared  which 
graphipilly  shows  the  number  of  cer¬ 
tain  kinds  of  electrical  appliances  that 
will  be  sold  in  a  particular  city  in  1933. 
The  copy  urges  newspaper  readers  to 
consult  the  advertisements  of  local 
dealers  appearing  in  that  paper.  Proofs 
of  the  advertisements  are  used  by  local 
advertising  solicitors  to  show  dealers 
how  th^  can  effectively  tie-in  with  the 
promotion  copy  by  using  space  on  the 
same  page.  National  representatives 
are  also  suppli^  with  proofs,  for  their 
use  in  contacting  national  advertisers 
and  agencies. 

As  pointed  out  by  one  of  the  Major 
Market  Newspaper  officials,  the  sales 
potential  plan  is  in  accord  with  the  re¬ 
cent  suggestion  made  by  Dr.  Julius 
lUein,  former  Assistant  Secretary  of 
Commerce,  who  said  “advertising  this 
year  is  a  matter  of  microscopes,  not 
megaphones.” 


AGENCY  MEN  EXPRESS  OPTHHHSh 

A.  D.  Lasker  and  Z.  L.  Potter  St; 

Clients  Are  Planning  for  Futars 

{Special  to  Editor  &  Publishm) 

Chicago,  June  19 — An  expression  d 
optimism  as  to  the  advertising  outlook 
was  voiced  by  Albert  D.  Lasker,  chair, 
man  of  the  board  of  Lord  &  Thonai 
advertising  agency,  in  a  statement  to 
Editor  &  Publisher  this  week,  lb, 
Lasker  stated  that  many,  if  not  all,  d 
the  clients  of  his  agency  are  surveyng 
advertising  plans  in  the  light  of  pro. 
ent  changing  conditions.  He  illustradd 
the  optimistic  outlook  as  he  sees  it  b; 
the  following  incident; 

“I  have  bera  away  from  my  farm  for 
a  month.  We  have  a  dairy  on  the  fana, 
and  have  a  milk  route  consisting  of  one 
wagon  that  delivers  from  house  to  honst 
in  Highland  Park  and  adjacent  vil¬ 
lages.  On  my  return,  I  asked  my 
superintendent  how  his  milk  route  vrai 
doing.  He  repli^  T  feel  much  better 
about  the  situation.’^  I  said,  ‘Oh,  art 
your  receipts  increasing?’  ‘No,’  he  said, 
‘they  are  just  about  where  they  were 
You  see,  for  18  months  we  have  notbeo 
able  to  sell  any  cream,  only  milk,  and, 
of  course,  our  work  is  dependent  on  sell¬ 
ing  cream  for  which  we  get  a  lot  ramt 
money  than  we  do  for  our  milk,  but  b 
the  last  two  weeks  all  the  women  to 
whom  we  deliver  are  beginning  to  talk 
to  our  driver  about  starting  to  takt 
cream  soon  again,  and  before  they  tmy 
cream  they  have  to  talk  about  it,  so 
I  am  feeling  better.’  ” 

Z.  L.  Potter,  executive  vice-president, 
Erwin,  Wasey  &  Company,  Ltd.,  told 
Editor  &  Publisher  that  clients  art 
showing  a  renewed  interest  in  develop¬ 
ing  markets  for  their  products,  and 
outlook  seems  to  be  for  an  increased 
amount  of  advertising. 

MONOTYPE  MOVES  IN  CHICAGO 

The  Western  office  of  the  Lanston 
Monotype  Machine  Company  in  Ch^ 
go  has  been  moved  from  417  S.  Dear¬ 
born  street  to  larger  space  at  216  W. 
Jackson  boulevard.  James  H.  Sweeney 
is  manager  of  the  office. 


Newark  H 


ERALD  IRIBUNE 


Syndicate 


come  on, 

get  on  the 
band-wagon 


Advertising  executives  need  no  education  in 
the  opportunities  the  Newark  Market  offers. 
In  1932  it  was  ninth  in  retail  sales  and  ninth 
in  spendable  money  income  and  over  68% 
of  every  spendable  dollar  found  its  way  into 
retail  store  cash  registers. 

Consider  that  this  important  market  can  be 
effectually  covered  by  one  medium — that  one 
advertising  schedule  will  carry  your  appeal 
into  over  1 57,000  North  Jersey  homes  daily — 
that  this  family  contact  is  the  greatest  in  the 
market,  insured  by  over  90%  home  delivery — 
that  the  single  advertising  cost  necessary  is 
lower  today  than  thirteen  years  ago  and  you 
will  begin  to  understand  why  the  Newark 
Evening  News  leads  all  week-day  morning  or 
evening  papers  in  America  in  advertising 
volume. 

Things  are  beginning  to  gather  sp>eed  again, 
too.  In  an  important  industrial  center  like 
Newark  the  change  of  pace  is  quickly  dis- 
cemable.  This  means  increased  spending 
power,  activity  and  opportunity.  Right  now 
is  the  time  to  sew  up  this  market  good  and 
tight  It’s  no  time  for  hesitation.  Come  on, 
get  on  our  band-wagon  I 
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EUGENE  W.  FARRELL 
Business  ft  Advertising  Mgt 
215-221  Market  Street 
Newark  New  Jersey 
O’MARA  ft  ORMSBEE 

General  Representative* 
New  York  Cnicago  Detroit 
Los  Angeles  San  Francisco 
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MORE  SALES . .  •  where  interest  is 

keen  •  •  •  and  purchasing  power  high 


During  the  first  five  months  of  this 
year  the  New  York  Herald  Tribune 
received  more  than  90,000  inquiries 
from  women  readers  in  response  to 
food,  beauty  and  fashion  features. 

These  thousands  of  women  write, 
telephone  or  visit  the  Herald  Tribune 
because  they  believe  in  the  newspaper 
—  they  trust  its  features — they  want 
to  be  guided  by  it  in  their  buying  and 
home-making. 

NKW  YORK:  Main  Office.  230  West  4Ut  St.  -  DETROIT:  John  B.  ITW. 
uard^  ine,t  6-25$  General  Motora  Bldg.  —  CHICAGO:  John  B.  f^ooduanl, 

/nr.,  400  N.  Michigan  Ave.  -  BOSTON:  CarroU  Jud$on  Swan,  926  Park 
Square  Bldg.  -  SAN  FRANCISCO:  John  0.  Wooduard^  Inc,,  Monadnork 
Bldg.  -  PARIS  EDITION:  The  New  York  Herald,  21  Rue  de  Berri. 


In  this  concentrated  market,  where 
retail  store  sales  equal  those  of  eighteen 
states,  your  chances  of  success  are  great 
—  and  greater  still  when  you  use  a 
medium  that  enjoys  the  confidence  of 
its  readers  and  has  a  large  circulation 
among  able-to-buy  families. 

Tell  them  your  story  at  the  break¬ 
fast  table  —  through  the  medium 
that  has  their  confidence  and  their 
interest. 


NEW  YORK 

Jferatb  tribune 


Half  a  Million  Dollars  in  Sales  foi 

An  investment  of  in  newspaper  advertising, 

during  the  month  of  May,  sold  more  than  one 
thousand  automobiles  for  the  Eastern  Branch  of 
Willy s-Overland,  Incorporated, 

It  took  just  eighteen  lines  of  newspaper 
space,  at  an  average  cost  of  some  forty  cents 
per  line,  to  sell  an  automobile. 

These  cars  were  for  quick  disposal.  And 
i  the  response  was  so  immediate  that  dealers 
\  throughout  the  Metropolitan  Area,  New 
\  England  and  Eastern  Pennsylvania  soon 
ij  \  were  unable  to  make  delivery. 

\  There  are  two  lessons  to  be  learned  from 

\  \  this  happy  experience  of  Willy s^Overlarid. 

The  newspaper  is  the  logical  medium 
Stir’"  \  fo**  2ill  automobile  advertising  that  is  eX' 
\  pected  to  do  anything  but  a  general 
publicity  job. 


ADVERTISING  OF  WANTED  ME 
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W  NEWSPAPER  ADVERTISING 


foiss  than  Nine  Thousand  Dollars 
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Where  shall  I  buy  my  car?  Who  will  guarantee 
id  service  it?  What  kind  of  trade  will  he  make? 
hese  considerations  of  place  and  price,  of  personal 
tegrity  and  reputation  for  service,  localize  auto- 
lobiie  selling*  So  automobile  dealers  are  a  unit  in 
le  belief  that  the  newspaper  is  the  advertising 
ledium  to  sell  automobiles. 


nd 
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Recent  increases  in  the  use  of  newspaper  space 
iow  that  the  manufacturer  is  taking  his  cue  from 
£  dealer — the  results  are  already  visible  in  a  happy 
!tiim  in  the  automobile  industry. 
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The  broader  inference  of  this  story  of  successful 
tomobile  selling  is  that  the  public  still  has  money 
for  other  than  necessities  and  is  responsive 
die  advertising  in  daily  newspapers  of  wanted 
irdiandise,  in  higher  as  well  as  lower  price  brackets. 

Whatever  the  public  wants — newspaper  adver- 
ngwill  sell. 


EVANDISE  IS  NEWS 


THE  STRAIGHTEST  ROAD  TO  YOUR 
MARKET  IS  NEWSPAPER  ADVERTISING 
Akron  Be  agon- Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 

Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 
Dallas  Journal 
Detroit  News 
Fall  River  Herald  News 
Gannett  Newspapers 
Harrisburg  Telegraph 
Hartford  Courant 
Indianapolis  News 
Johnstown  Tribune 
Louisville  Courier- Journal 
Louisville  Times 
Milwaukee  Journal 
Nashville  Banner 
New  Bedford  Mercury 
New  Bedford  Standard-Times 
New  York  Daily  News 
New  York  Herald-Tribune 
New  York  Sun 
New  York  Times 
New  York  World-Telegram 
Omaha  World-Herald 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Richmond  (Va.)  News-Leader 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspaper 
Westchester  Newspapers 
Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 
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RECOVERY 

HIS  week  Editor  &  Publisher  drew  from 
some  of  the  best  minds  in  journalism  opinion 
concerning  the  industrial  recovery  act  as  a 
practical  method,  with  application  to  the  business 
end  of  journalism. 

As  might  be  expected,  scattered  publishers  have 
no  united  opinion  on  the  subject,  but  our  inquiries 
certainly  reveal  the  fact  that  newspapermen  generally 
are  appreciative  of  the  high  principle  involved,  sense 
the  peril  of  complete  demoralization  of  American 
free  institutions  if  drastic  means  are  not  used  to 
encourage  or  compel  a  revised  economic  system,  and 
on  every  hand  we  hear  favorable  comment  on  the 
President’s  leadership.  That  there  are  imperfections 
in  the  legislation,  rushed  through  as  though  it  were 
a  war  measure,  no  one  will  gainsay,  and  it  is  com¬ 
forting  to  hear  Gen.  Hugh  S.  Johnson,  head  of  the 
National  Recovery  Administration,  speak  in  broad 
terms  and  indicate  that  common-sense  and  good-will, 
not  small-minded  bureaucratic  dictation,  will  be 
the  method  of  the  administrators.  No  one  in  re¬ 
sponsible  position  in  the  newspaper  business,  insofar 
as  we  have  learned,  believes  that  just  application  of 
the  control  act  will  seriously  handicap  journalism, 
if  indeed  there  is  any  reason  to  include  the  news¬ 
paper  business  as  an  industry  coming  within  the 
jurisdiction  of  the  act.  In  an  interview  on  Tuesday 
Gen.  Johnson  rather  vaguely  indicated  he  thought 
the  newspapers  were  included,  but  to  what  extent 
was  not  brought  out.  Many  publishers  believe  that 
inasmuch  as  newspapers  conduct  almost  purely  local 
businesses,  most  of  them  having  little  or  no  inter¬ 
state  traffic,  the  economic  control  act  does  not  apply. 
Others  feel  that  the  very  fact  that  a  licensing  of 
newspapers  would  be  a  glaring  violation  of  the  first 
article  of  the  Bill  of  Rights,  economic  control  of 
the  newspaper  under  the  new  law  would  be  against 
public  policy.  There  is  much  conjecture  in  the  field 
on  these  and  similar  points,  but  naturally  there  can 
be  no  conclusive  opinion  until  there  is  a  clearer 
realization  of  what  the  government  expects  from 
newspapers.  It  might  be  said  here,  however,  that  if 
the  license  system  is  applied  to  the  free  press,  which 
is  unthinkable  because  so  clearly  unconstitutional, 
every  editor  and  publisher  in  the  country  would 
resist  to  his  last  ounce  of  strength.  There  seems  no 
reason  to  believe  that  anything  so  ridiculous  will 
be  attempted  by  the  administration. 

Three  things  ought  to  be  kept  in  mind  about  this 
act:  (1)  It  is  put  forth  as  an  emergency  measure. 

(2)  Primarily  it  is  a  means  looking  to  an  improved 
labor  condition  and  revival  of  buying  power  which 
will  lead  to  a  price  level  permitting  of  profit  mar¬ 
gins.  (3)  It  is  self-regulatory,  within  certain  limits, 
and  what  the  Government  asks  is  voluntary  economic 
house-cleaning. 

When  the  Editor  &  Publisher  correspondent  at 
Washington  asked  Gen.  Johnson  specifically  if  news¬ 
papers  were  included,  he  replied,  “I  don’t  know  why 
newspapers  would  not  want  to  come  in,”  and  then 
commented  on  the  fact  that  there  is  no  compulsion. 
While  there  is  no  disposition  not  to  “come  in,”  many 
newspaper  men  are  puzzled  as  to  the  need  of  it, 
since  existing  newspaper  labor  schedules  are  so 
vastly  higher  than  the  wage  averages  in  almost  all 
industries;  there  is  no  sweating  of  labor;  there  is 
no  important  cut-throat  competition  in  interstate 
press  activities.  Whatever  unfair  practice  exists  in 
the  newspaper  field  might  easily  be  cleaned  up  with¬ 
out  resort  to  the  act,  assuming  that  it  is  decided 
that  no  code  need  be  submitted. 

What  effect  the  general  application  of  the  act  will 
have  on  the  advertising  of  American  industries  is  a 
question  in  doubt  among  editors  and  publishers.  Our 
own  feeling  is  that  it  will  stabilize  and  increase 
advertising,  this  opinion  being  shared  by  John  Ben¬ 
son,  president  of  the  American  Association  of  Adver¬ 
tising  Agencies,  and  other  experts.  If  it  becomes 
necessary,  publishers  can  conceitedly  increase  circu¬ 
lation  revenues,  but  many  would  hesitate  to  do  so  on 
public  policy  grounds,  fearing  that  higher  copy  prices 
would  curtail  circulations.  Surely,  this  is  no  time 
to  discourage  newspaper  reading.  Leadership  to 
bring  us  out  of  the  slump  is  mainly  exerted  through 
the  press  with  daily  contacts  in  every  home. 

We  believe  newspapers  can  look  to  the  new  law 
for  relief  from  some  intolerable  abuses.  We  think, 
for  instance,  of  the  methods  that  have  been  used  by 
associations  of  advertisers  to  break  rate  structures 


But  let  ns,  who  are  of  the  day,  be  sober, 
putting  on  the  breastplate  of  faith  and  love; 
and  for  a  helmet,  the  hope  of  salvation. — 
I.  Thessalonians,  V;  8. 


during  the  depression.  We  think  of  sudden  boycotts 
of  new’spapers  by  local  advertisers.  Then,  there  is 
the  shopping  guide  “competition”  in  numerous  cities, 
sometimes  set  up  by  cooperatives  of  merchants  intent 
upon  ruining  the  efficiency  of  the  local  press. 

There  is  every  prospect,  of  course,  of  increased 
cost  in  the  newspaper  publishing  field.  Where  will 
the  revenue  come  from  to  meet  it?  Without  an 
immediate  heavy  expansion  of  advertising  volume,  or 
even  in  instances  with  it,  rates  must  be  restored  to 
the  pre-depression  level.  These  rates  were  broken 
down  by  pressure  exerted  by  organized  advertisers, 
in  the  insane  movement  to  wreck  the  commodity 
price  level  of  1929,  though  it  was  everywhere  known 
that  newspaper  advertising  rates  had  not  been  in¬ 
flated  during  the  Coolidge  boom.  So,  publishers  will 
have  sound  reason,  now  that  the  government  insists 
upon  the  recovery  of  a  price  level  which  will  let 
men  live,  to  expect  higher  advertising  rates  in  con¬ 
sonance  with  increased  production  costs. 

No  one  can  tell  what  the  final  result  of  the 
extraordinary  act  of  the  federal  government  will  be, 
but  of  some  things  we  are  sure:  It  is  action!  It 
is  in  good  faith.  It  is  social-minded!  It  is  backed 
by  a  President  who  has  time  and  again  evinced 
a  clear  concept  of  the  function  and  value  of  a  free 
press !  It  is  an  heroic  effort  to  save  free  institutions 
in  a  bloodless  revolution. 


In  a  Hari’ard  address  Gov.  Cross  of  Connec¬ 
ticut  said  it  is  the  duty  of  the  educated  private 
citisen  to  read  local  newspapers  reqularly  and 
encourage  them  to  print  detailed,  incisive  honest 
news  and  editorials.  Newspapers  reflect  their 
readership. 


MOVING  PUBUC  OPINION 

HOSE  who  have  regarded  it  as  fashionable 
to  declare  that  the  press  neither  dominates  nor 
reflects  public  opinion  in  municipal  affairs  will 
have  to  revise  their  conclusions  in  the  light  of  recent 
New  York  events. 

Early  in  June  it  became  known  to  and  through 
the  newspapers  that  the  administration  had  decided 
upon  certain  new  taxes  and  tolls,  ostensibly  for  the 
maintenance  of  relief  funds.  With  the  emergency 
as  a  shield,  the  smooth-running  Tammany  oligarchy 
decided  to  enact  the  taxes  and  get  them  into  opera¬ 
tion  at  once  without  any  monkey  business  of  public 
hearings  or  debate.  By  such  methods  before,  and 
even  after  1929,  the  administration  had  put  through 
fancy  salaries  for  its  pets  and  hundreds  of  jobs 
requiring  little  more  than  the  regular  collection  of 
pay.  The  scheme  worked,  mainly  because  everybody 
thought  the  function  of  city  government  was  to 
provide  good  jobs  for  politicians,  and  the  protests 
of  editorial  writers  were  waved  aside  with  a  laugh. 

Times  have  changed,  and  with  them  the  temper 
of  the  people  and  the  newspaper  technique.  Every 
New  York  newspaper  reacted  instantaneously  to  the 
civic  challenge,  tore  away  the  smoke  screen  of  emer¬ 
gency  relief,  and  compelled  the  administration  to 
admit  what  it  had  hitherto  denied.  With  the  New 
York  World-Telegram  carrying  forward  its  cam¬ 
paign  for  economical  government  in  front-page  edi¬ 
torial  and  cartoon,  the  press  focussed  such  a  fire  of 
criticism  and  public  protest  that  the  nuisance  tax 
program  was  killed  without  a  vote  and  the  city 
fathers  have  proceeded  toward  a  substitute  with  deli¬ 
cate  caution.  Militant  journalism  is  again  proving 
its  function  in  a  citizenry  which  is  realizing  its  com¬ 
mon  interests  after  too  long  a  sojourn  in  the  land 
of  selfishness. 


Publication  of  the  news  of  reviving  industry 
continues  an  important  duty  in  every  city. 


I  A  L 

GOOD  JOURNALISM 

HE  1933  winner  of  the  Editor  &  Publishu 
cup  in  the  National  Editorial  Associatioo'i 
annual  contest,  awarded  for  community  ttr- 
vice,  was  Ernst  L.  Henes,  editor  and  publisher  of 
the  Wellington  (O.)  Enterprise,  and  newspapenna, 
would  do  well  to  study  the  methods  of  that  weekly 
newspaper. 

The  editor  does  not  work  by  guess  and  rule  of 
thumb.  He  works  to  a  schedule,  predetermined  by 
research  and  planning.  For  instance,  by  the  ques¬ 
tionnaire  method,  Mr.  Henes  determined  a  few  years 
ago  that  the  majority  of  his  readers  were  chiefly 
interested  in  farm  news.  Whereas,  in  the  past, 
reports  from  state  experiment  stations,  colleges  and 
agricultural  organizations  had  been  looked  upon  ss 
more  or  less  boresome  “filler,”  to  be  published  or 
left  out  at  will,  the  editor  began  to  encourage  sueb 
matter  and  to  handle  it  with  intelligent  concern 
We  have  recently  reviewed  a  scrap-book  of  indi 
material,  as  published  in  the  Enterprise,  and  regard 
it  as  a  splendid  educational  service  for  any  farmiiy 
community.  The  Enterprise  plays  up  as  valuable 
news  the  activities  of  the  grange,  farm  bureau,  clubs 
of  farm  women,  cattle-raising  clubs  among  chil¬ 
dren,  educational  movements,  reunions  and  local 
entertainments. 

The  result  of  this  sensible  and  highly  social- 
minded  publicity  during  a  period  of  years  is  not 
only  a  valued  and  well-patronized  newspaper,  but  a 
community  which  takes  great  pride  in  its  agricul¬ 
tural  attainments.  Mr.  Henes  exhibits  a  long  list  of 
names  of  Wellington  farmers,  their  wives  or  chil¬ 
dren,  who  have  won  conspicuous  honors  in  state 
and  county  agricultural  contests  with  prize  livestodc, 
poultry  and  crops.  A  Wellington  girl  won  first 
honor  in  the  1932  state-wide  essay  contest,  spon¬ 
sored  by  the  Ohio  Fair  Managers’  Associatioa  A 
Wellington  woman  won  the  title  “Master  Fai* 
Home  Maker.”  A  Wellington  cattle  breeder  woo 
seven  national  awards  from  the  Holstein  Friesiio 
Association.  A  Wellington  boy  plays  in  the  Ohio 
Fair  band.  A  Wellington  girl  represented  the  county 
in  a  state  pageant.  Wellington  entered  a  beautiini 
float  in  the  same  pageant.  There  were  dozens  of 
such  local  “victories.” 

We  call  this  good  newspaper  work.  It  is  of,  for 
and  by  its  community.  A  newspaper  thus  edited 
becomes  as  of  the  very  breath  of  the  people.  It  it 
an  institution,  not  a  mere  profit-making  busincsi 
We  are  pleased  that  the  1933  Editor  &  Publishb 
silver  loving  cup  should  be  so  appropriately  awarded. 


Commenting  on  the  regular  recurrence  of  newt 
stories  about  the  demise  of  "the  last  of  the 
colorful  editors,"  Akron  Beacon  Journal  says 
there  is  a  long  list  of  non-conformist  newspaper¬ 
men,  and  probably  always  will  be. 


1933,  NOT  1921 

A  TWELVE-YEAR-OLD  editorial  from  Edihi 
&  Publisher,  referred  to  as  a  matter  of  his¬ 
tory  in  the  much-discussed  Young  report,  has 
been  seized  upon,  in  behalf  of  the  Association  of 
National  Advertisers,  and  is  cited  as  an  indicatioa 
of  newspaper  opposition  to  the  advertising  agency 
commission  system. 

To  keep  the  record  straight,  let  us  point  out  tint 
the  period  since  1921  has  been  a  long  one  in  tk 
life  of  the  commission  system  as  we  now  know  H. 
Only  a  few  years  before  that  the  commission  had 
been  standardized  and  given  safeguards  against  the 
direct  advertiser  and  the  rebating  agent.  The  re¬ 
markable  development  of  national  advertising  during 
the  ’20s  was  proof  of  the  pudtfing,  and  Editor  4 
Publisher  has  pointed  out  the  value  ef  the  comaii*' 
sion  system  hundreds  of  times  in  recent  y-^ars. 

Occasionally  newspaper  publishers,  particnl^ 
when  harassed  by  absurd  demands  from  high- 
pressure  agencies,  flare  out  with  the  question,  “Wbjf 
should  we  pay  these  fellows,  anyway?”  Birt  the 
great  majority  of  publishers  recognize  that  witbok 
the  commission  system  the  agencies  could  not  coR- 
tinue,  and  that  without  the  agencies  national  adv^ 
tising  would  lose  a  powerful  creative  and  selling 
force. 

If  anyone  wishes  to  quote  Editor  &  PoAM*^ 
on  this  matter,  it  is  not  necessary  to  go  bade  to  oA 
1921  files. 
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MAJ.  JOHN  S.  COHEN,  editor  and 
publisher,  Atlanta  Journal,  and 
former  United  States  Senator  from 
Qforgia,  was  the  chief  speaker  at  the 
jatmonies  celebrating  the  completion 
of  highway  No.  29  between  Washington 
jai  Montgomery  held  in  Spartanburg, 
S.  C,  June  16. 

Eugene  Forker,  publisher.  New  York 
American,  was  a  recent  guest  of  B.  B. 
Geyer,  Dayton,  O.,  president  of  the 
Gtycr  Advertising  Agency,  Dayton  and 
Sew  York.  Mr.  Geyer  entertained  the 
Jicfolisher  at  a  dinner  at  the  Miami  Val- 
Hunt  and  Polo  Qub. 

John  Park,  publisher,  Raleigh  (N. 
C,)  Times,  has  been  named  to  the  high¬ 
way  traffic  committee  of  the  Carolinas 
iotor  Oub. 

Edward  J.  Meeman,  editor,  Memphis 
trtts  Scimitar,  has  arrived  in  Berlin, 
Germany,  for  a  two  months’  study  of 
gnnicipal  affairs  in  Germany  and 
Anitria  under  the  Oberlaender  Trust 
•f  the  Carl  Schurz  Memorial  Founda- 
tioo.  James  K.  Joyce,  managing  editor, 
is  acting  editor  during  Mr.  Meeman’s 
ilsence. 

Stephen  Bolles,  editor  and  publisher, 
Jmtsville  (Wis.)  Daily  Gazette,  and 
Bolles,  attended  the  graduation 
(xcrcises  of  their  daughter  Ruth,  who 
nceived  A.B.  and  B.S.,  degrees  from 
Boddord  College,  Rockford,  Ill.,  re- 
cotly. 

Grove  Patterson,  editor  of  the  Toledo 
Shde  and  vice-president  of  the  Amer¬ 
ican  Society  of  Newspaper  Editors,  will 
oil  from  New  York  June  28  on  the 
int  Russian  Seminar  for  an  extended 
tour  of  Europe,  which  will  include  a 
nooth  in  Russia.  Mr.  Patterson  will 
write  for  the  Paul  Block  Newspapers 
fiule  abroad. 

Frank  E.  Gannett,  publisher  of  the 
Gffloett  Newspapers,  gave  the  com- 
nocement  address  at  Keuka  College, 
Pon  Yan,  N.  Y.,  June  6. 

John  Stewart  Bryan,  president  and 
pdilisher,  Richmond  (Va.)  News 
Ludtr,  has  been  reappointed  as  one  of 
6k  trustees  of  the  University  of  Rich- 
mod  for  the  next  eight  years. 

Dean  Hoffman,  editor-in-chief,  Har- 
riAwg  (Pa.)  Patriot  and  News,  was 
elected  assistant  editor  of  the  Dickin- 
m  Alumnus,  alumni  quarterly  of  Dick¬ 
inson  Cksllege  at  the  recent  commence- 
isent  at  Carlisle,  Pa. 

Frank  B.  Shutts,  publisher,  Miami 
(Fk)  Herald,  visited  Asheville,  N.  C., 
hstweek.  Following  a  business  trip  to 
Gneionati  this  week,  he  will  return  for 
1  summer  vacation  in  the  western  North 
Carolina  mountains. 

^  Ernest  G.  Smith,  publisher, 
IFtl6«  Barre  (Pa.)  Times-Leader,  has 
kern  elected  vice-president,  Pennsylvania 
hiks  Association.  Cerf.  Henry  W. 
Stwmaker,  publisher,  Altoona  Tribune, 
and  U.  S.  Minister  to  Bulgaria,  was 
dttted  to  the  executive  committee. 

Lowry  Martin,  publisher,  Corsicana 
(Tex.)  Sun,  former  president  of  the 
lo^  Press  Association,  addressed  a 
•cling  of  the  Texas  Chamber  of  Com- 
wree  Managers  at  Tyler,  June  14,  on 
Adwrtising  and  Solicitation  Racketeer- 
«!■' 

V.  Y.  Dallman,  editor,  Springfield 
(™)  State  Register,  has  been  named 
aondidate  from  Montgomery  county 
•  the  unexpired  term  of  Congressman 
Ae  21st  Illinois  district 
Sir  Campbell  Stuart,  director  of  the 
Lcidw  Times,  has  arrived  in  Mont- 
»nd  is  a  guest  at  the  Ritz-Carlton 
He  will  visit  Ottawa  and  To- 
•do  within  the  next  ten  days  and  leave 
*®treal  on  June  26  for  a  further  stay 
■Boston,  sailing  from  New  York  June 
4 «  the  Berengaria  on  his  return  to 
«|lind. 

C.  Howe,  editor,  Bennington 
^/  Evening  Banner,  and  Miss  Dor- 
^  M.  Bargh  of  Fall  River,  Mass., 
“^announced  their  engagement. 

Perry,  editor,  Barre  (Pa.) 
^  who  has  been  on  sick  leave 
”•*  March,  underwent  an  operation 


for  sinus  trouble  at  the  Barre  City 
Hospital  June  18,  the  second  operation 
in  a  few  weeks.  Lester  E.  Richwagen 
is  acting  editor. 

John  J.  Berry,  formerely  of  the  San 
Pedro  (Cal.)  News-Pilot  business  staff, 
last  we^  became  publisher  of  the  South 
Bay  Daily  Breeze  of  Redondo  Beach, 
(Gal.  Berry  was  at  one  time  owner  and 
publisher  of  the  Paducah  (Ky.1  News- 
Democrat. 

Ralph  S.  Kingsley,  president  and 
managing  editor,  Kenosha  (Wis.)  Eve¬ 
ning  News,  observed  the  2Sth  anniver¬ 
sary  of  his  service  with  that  paper 
June  8. 

Mrs.  Ruth  Kitchel  Wakeman,  co-pub¬ 
lisher,  Coldwater  (Mich.)  Evening  Re¬ 
porter,  and  widely  known  as  Michigan’s 
best  known  aviatrix,  recently  made  an 
airplane  trip  to  New  York. 

C.  F.  Byrns,  editor.  Fort  Smith 
(Ark.)  Southwest  American  and  Times 
Record,  addressed  the  Lions  Club 
luncheon  there  June  13. 

Clarence  Watkins,  Chillicothe  (Mo.) 
Constitution-Tribune  publisher,  visited 
Chicago  recently  and  attended  the 
World’s  Fair. 

Frank  E.  Robins,  publisher,  Conway 
(Ark.)  Log  Cabin  Democrat,  and  Mrs. 
Robins,  spent  a  part  of  the  recent  week 
with  relatives  at  Oklahoma  City,  Okla. 

W.  W.  Walker,  publisher,  Perth 
(Ont.)  Courier,  sustained  two  fractured 
ribs  and  severe  strain  to  the  muscles 
of  his  back  when  he  fell  from  a  scaf¬ 
fold  while  making  repairs  to  his  sum¬ 
mer  home. 

Walter  L.  Sanborn,  publisher  of  the 
Lonsdale  (Pa.)  North  Penn  Reporter, 
with  Mrs.  Sanborn,  recently  spent 
several  days  in  New  England,  including 
attendance  at  the  Bowdoin  College  com¬ 
mencement,  Brunswick,  Me. 

Ettore  Patrizi,  publisher,  San  Fran¬ 
cisco  Ultalia,  morning  newspaper,  has 
left  for  Chicago  to  meet  the  squadron 
of  Italian  aviators  planning  to  fly  across 
the  Atlantic  to  the  World’s  Fair. 

V.  W.  St.  John,  publisher,  Mena 
(Ark.)  Star,  was  elected  chairman  of 
the  Highway  No.  71  Association,  in 
Mena,  June  IS.  J.  S.  Parks,  co-pub¬ 
lisher,  and  C.  F.  Byrns,  editor.  Fort 
Smith  Southwest  American  and  Times 
Record,  served  on  the  resolution  com¬ 
mittee. 

George  H.  Lyon,  editor,  Buffalo 
Times,  addressed  the  Greater  Buffalo 
Advertising  Club  luncheon,  June  20,  on 
the  effect  of  modem  journalism  upon 
community  life. 

R.  C.  Stitser,  publisher,  Winnemucca 
(Nev.)  Humbolt  Star,  was  A  Century 
of  Progress  visitor  in  Chicago  recently. 

John  Rodemeyer,  editor  of  the  Green¬ 
wich  (Cenn.)  Daily  News  and  Graphic, 
celebrated  his  75th  birthday  on  Monday 
and  was  given  a  birthday  surprise  at 
the  weekly  meeting  of  the  Rotary  Club, 


FOLKS  WORTH  KNOWING 


William  E.  Beakd 


WILLIAM  E.  BEARD,  who  re¬ 
cently  became  associate  editor  of 
the  Nashville  Banner  after  23  years  as 
state  news  editor, 
has  been  a  writer 
for  newspapers 
and  magazines 
since  before  he 
played  quarter¬ 
back  on  the  Van¬ 
derbilt  University 
football  team  in 
1892. 

Even  the  Span¬ 
ish- AmericanW  ar 
could  not  stop 
him,  for  it  was 
during  war  days 
in  Cuba  with  the 
Fourth  Tennessee 
Regiment  that  he  became  general  man¬ 
ager  of  The  Tennessee  Volunteer,  re¬ 
puted  to  be  the  first  newspaper  printed 
in  English  on  the  island.  Secretary  of 
State  Hull,  then  a  volunteer  captain, 
was  on  the  staff  of  the  paper,  a  copy 
of  which  was  recently  presented  to  the 
Tennessee  State  Library  and  for  which 
“Lieutenant”  Beard  wrote  most  of  the 
copy. 

During  his  years  on  the  state  news 
desk,  Mr.  Beard  became  acquainted 
with  thousands  of  prople  throughout  the 
state.  He  is  considered  an  authority 
on  Tennessee  and  Southern  history. 
Among  his  historic  books  are  “Red  I^t- 
er  Days  in  Nashville”  and  “Nashville, 
the  Home  of  the  History  Makers.” 

He  has  articles  regularly  in  the  Ten¬ 
nessee  Historical  Society  and  since  1926 
has  been  a  member  by  invitation  of  the 
United  States  Naval  Institute,  publica¬ 
tion  of  the  U.  S.  Naval  Academy. 

Mr.  Beard  was  graduated  from  Van¬ 
derbilt  University  in  the  class  of  1894, 
and  in  1896  joined  the  Nashville  Amer¬ 
ican.  Ui»n  his  return  from  the  Span- 
ish-American  War  he  became  city  editor 
of  this  paiMr,  forerunner  of  the  Banner. 

In  addition  to  his  work  on  the  state 
news  desk  and  with  special  articles  and 
books,  Mr.  Beard  since  1914  has  been 
editor  of  The  Query  Box,  special  Sim- 
day  feature  of  the  Banner. 

which  he  has  served  as  secretary  since 
its  inception. 

IN  THE  BUSINESS  OFHCE 

Mrs.  a.  L.  Shuman,  wife  of  the 
advertising  manager  of  the  Fort 
Worth  (Tex.)  Star-Telegram,  suffered 
a  double  fracture  of  the  right  leg,  a  dis¬ 
located  ankle  and  a  fracture  of  her 
right  arm  when  she  stepp^  into  an 
open,  inside  cellar  door  while  visiting 
friends  at  Lodi,  (Gal.,  recently.  Mr.  and 
Mrs.  Shuman  are  spending  the  summer 
at  Santa  Cruz,  Cal. 

James  R.  Young,  business  manager 
(Continued  on  next  page) 


Hot  Weather  Story 

This  won’t  be  heavy.  You  can  take  it  with  your  lemonade. 

Away  back  in  the  dog  days  of  1932,  when  the  New  Deal  was  no  bigger 
than  a  man’s  hand,  McNaught  Syndicate  began  twirling  a  rope.  Will 
Rogers  fashion,  over  the  well-stored  head  of  Dr.  Raymond  Moley,  pro¬ 
fessor  of  politics  at  Columbia  and  Barnard. 

“There,”  said  McNaught  Syndicate  to  itself,  very  softly,  “is  a  man 
who  will  be  doing  something  with  his  mind,  one  of  these  days.  Brains 
are  coming  back,  and  maybe  it’s  time  to  elevate  a  few  brains  to  high 
places  in  statecraft.” 

The  lasso  fell  and  tightened.  Moley  was  added  to  the  high-grade 
herd  on  McNaught  ranch.  And  is  he  a  prize-winner? 

Try  to  read  a  paper  without  Moley’s  name  in  it,  and  you’ll  go  crazy 
in  three  days. 

If  you  have  not  bought  the  Moley  weekly  articles  for  your  paper, 
wire  now! 

THE  McNAUGHT  SYNDICATE,  INC. 


V.  V.  McNrrr 
OMbaMn 


Timet  Building,  New  York,  N.  Y. 


CHARLES  V.  McADAM 
Pmidsal 


Chij^s  UP! 


T  TERE'S  what  readers  say 
XX  in  the  thousands  of  letters 
addressed  to  DR.  JOSEPH 
FORT  NEWTON  .  .  .  letters 
written  from  the  heart  in 
thanks  for  the  inspiration  that 
readers  receive  from  Dr. 
Newton's  nationally  syndi¬ 
cated  articles  on  EVERYDAY 
RELIGION: 

“CHINS  UP  was  immense. 
It  hits  the  hull’s-eye  square  in 
the  middle.  It  is  a  hrave 
gospel,  just  what  our  people 
need.  You  certainly  strike  the 
responsive  chord  among  all 
classes  of  people  ...  and  you 
strike  with  timeliness  and 
truthfulness.” 


"Your  articles 
reach  men  where 
they  are  — at 
work,  in  office, 
field  or  park 
bench." 


"They  thrill  me 
so  with  delight 
that  I  read  Uwm 
again  and  again." 


DR.  JOSEPH 
FORT  NEWTON 


“In  my  own  circle  I  could  list 
the  names  of  at  least  fifty  who 
read  EVERYDAY  REUGION 
six  times  a  week.  'They  don’t 
write  to  you  about  it  hut  they 
read  it  and  they  appreciate  it.” 

“/  read  your  EVERYDAY  RE¬ 
LIGION  articles  in  my  prayer 
services  and  I  recommerul  them  to 
all  people  for  daily  reading." 

“Your  articles  help  me  and  I 
appreciate  your  courage  in 
writing  them.  They  are  neither 
too  short  nor  too  long.  Hew  do 
you  do  it  every  day?” 

"It  is  the  best  series  I  have  ever 
followed  and  I  know  there  are 
COUNTLESS  PEOPI^  who  find 
what  you  say  a  greed  inspiration." 

The  letters  inspired  hy 
daily  reading  of  Dr.  New¬ 
ton’s  articles  come  from  all 
classes  of  people — from  all 
parts  of  the  country.  Hundreds 
of  them  are  confidential — ask¬ 
ing  for  advice  on  personal  prob¬ 
lems.  AU  of  them  are  answered 
personaUy  by  Dr.  Newton. 
America’s  most  famous 
preacher  in  these  articles 
reaches  a  daily  audience  of 
10,500,000  readers  ...  of  aU 
fait^  ...  of  all  ages  .  .  . 
Editors  have  found  these  short 
messages — 250  words  daily — 
sources  of  the  deepest  reader- 
interest  as  they  reach  the 
secret  places  of  the  heart. 

For  Terms  and  Samples. 
Please  Write  to 

UNITED  FEATURES 

MONTE  BOURJAILY 

Cmnural  Managmr 

220  East  42nd  Street,  New  York 
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of  Tokio  (Japan)  Advertiser,  left  Tokio 
recently  for  a  vacation  in  the  United 
States.  In  his  absence  Charles  L.  Holt 
is  in  charge. 

Vernon  £.  Caughell,  business  man¬ 
ager,  San  Diego  (Cal.)  Sun,  has  been 
elected  a  director  of  the  ^n  Diego 
Advertising  Qub. 

Jack  Foster,  advertising  manager, 
Marshall  (Mi(±.)  Evening  Chronicle, 
is  serving  on  the  Marshall  Junior 
Chamber  of  Commerce  publicity  com¬ 
mittee,  which  is  sponsoring  an  air  show 
at  Marshall  June  25. 


Robert  J.  Corrigan,  circulation  direc¬ 
tor,  Curtis-Martin  Newspapers,  Phila- 
-delphia,  has  returned  from  a  brief  visit 
to  relatives  in  Baltimore. 

Richard  Fairbanks,  formerly  of  the 
advertising  staff,  Indianapolis  News, 
has  joined  the  editorial  staff. 

F.  T.  Cook,  of  the  advertising  depart¬ 
ment,  Binghamton  (N.  Y.)  Press,  is 
spending  his  vacation  at  Sodus  Point, 
l^ke  Ontario,  N.  Y. 

Frank  W.  Newton,  chief  auditor  and 
paymaster,  Elmira  (N.  Y.)  Star-Ga¬ 
zette,  retired  on  June  17  after  17  years 
•of  service  in  that  capacity.  He  was 
presented  with  a  purse  of  $50  by  em¬ 
ployes  of  the  paper. 

R.  E.  Bennett,  general  manager, 
Binghamton  (N.  Y.)  Press,  and  Mr. 
<r.  VV.  Wessd,  president  of  the  John 
B^d  Advertising  Company,  New  York 
City,  have  returned  from  a  fishing  trip 
in  .Alexander  Bay,  Thousand  Islands, 
N.  Y. 


Robert  Sturdevant,  of  the  classified 
•department,  Binghamton  (N.  Y.)  Press, 
who  has  been  absent  three  weeks  due  to 
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-ri«ro:  and  Lloyd  Bldg..  Seattle.  Waahlngton. 

International  Tear  Book  laat  Saturday  in  January _ 

•^N.P.A."  numbara  laat  two  Saturdaya  in  April — 
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Market  Ouide  containing  aUndardUed  merdiandlalng 
S?.!.  *>  n«"Pa»«  markett 
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<12  44  erne)  mi  four  oohimna — toul  of  6T2  agaM 
llnea  to  the  page — 

JSTf**  ^JL.*?**  *"  *»<*1»«*  napar  Bold — 
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a  major  operation,  is  convalescing  at 
his  home. 

Earl  Osterhoudt,  formerly  of  the  dis¬ 
play  (kpartment,  Bridgeport  (Conn.) 
Times-Star,  has  rejoined  the  paper  as  a 
member  of  the  classified  staff. 

Clarence  Davies  has  been  made  man¬ 
ager  of  the  Yokohama  office  of  the 
Tokio  (Japan)  Advertiser. 

Charles  H.  Peterson,  of  the  display 
staff,  Bridgeport  (Conn.)  Times-Star, 
is  spending  two  weeks’  vacation  in  At¬ 
lantic  City. 

Forrest  E.  Bardwell,  of  the  classified 
department,  Bellingham  (Wash.)  Her¬ 
ald,  and  Mrs.  Bardwell,  left  recently 
on  a  motor  trip  to  Chicago  and  the 
World’s  Fair. 

John  Goetz,  formerly  of  the  Syracuse 
( N.  Y.)  Post-Standard  display  staff,  has 
joined  the  same  department  of  the 
Bridgeport  (Conn.)  Times-Star. 

Will  X.  Coley,  circulation  manager, 
Raleigh  (N.  C.)  News  &  Observ^, 
was  the  featured  speaker  at  a  meeting 
of  the  Qean-Life  Club  at  the  Y.  M. 
C.  A.,  June  15. 

J.  Fred  de  Petron,  cashiers’  depart¬ 
ment,  Curtis-Martin  Newspapers,  is  on 
vacation  at  Malvern,  Pa.  W.  G.  Price 
of  the  same  department  has  returned 
from  two  weeks  at  Pennsville,  N.  J. 

E.  B.  Stahlman,  Jr.,  secretary  of  the 
Banner  Publishing  Company,  Nashville, 
will  represent  Tennessee  and  Kentucky 
at  the  convention  of  Kiwanis  Inter¬ 
national  in  Los  Angeles  the  last  week 
in  June.  Mr.  StaMman,  district  gov¬ 
ernor,  will  be  accompanied  by  Mrs. 
Stahlman.  They  will  visit  Canada  and 
Chicago  before  returning  to  Nashville. 

Moss  Penn,  of  the  national  advertis¬ 
ing  department,  Memphis  Press-Scimit¬ 
ar,  is  spending  his  vacation  fishing  near 
Marvell,  Ark. 

Elmer  F.  Woggon,  Toledo  Blade  ad¬ 
vertising  artist,  returned  last  week  from 
a  visit  to  the  (Chicago  Fair. 

F.  Neal  Murphy  advertising  manager, 
Rochester  (N.  Y.)  Times-Union  and 
Democrat  &  Chronicle,  and  Mrs.  Mur¬ 
phy  spent  a  week  in  Washington,  D.  C., 
recently. 

Ross  W.  Kellogg,  promotion  manager, 
Rochester  (N.  Y.)  Times-Union  and 
Democrat  &  Chronicle,  attended  the 
Cornell  University  Association  of  Qass 
Secretaries  meeting  recently.  He  is 
secretary  of  the  class  of  1912. 

Paul  Raymond  has  been  transferred 
from  the  Waterbury  (Conn.)  Repub¬ 
lican  and  American  advertising  depart¬ 
ment  to  the  circulation  department,  re¬ 
placing  Arthur  Gallo,  resigned. 

Steele  Crissman,  advertising  manger, 
Johnstown  (Pa.)  Democrat,  was  slightly 
injured,  June  15  when  his  automobile 
was  struck  by  another  car  in  Westmont. 

Frank  S.  Newell,  assistant  business 
manager  and  circulation  director, 
Toledo  Blade  and  Toledo  Morning 
Times,  attended  the  graduation  of  his 
(laughter  from  Ohio  State  University 
in  Columbus  last  week. 

James  H.  Darcey,  general  manager, 
Waterbury  (Ci)im.)  Morning  Repub¬ 
lican,  American  and  Sunday  Republican, 
Mrs.  Darcey  and  their  daughter.  Miss 
Marguerite  Darcey  sailed  recently  on 
the  Santa  Lucia  for  a  two  months’ 
cruise  to  Havana,  Columbia,  Panama, 
El  Salvador,  Guatemala,  Mexico  and 
California. 

C.  A.  M(X)re,  advertising  manager, 
Memphis  Press-Scimitar,  has  returned 
from  a  vacation  spent  fishing  at  Lake 
Fablegoma,  Miim. 

Frank  D.  Boone,  assistant  advertis¬ 
ing  manager,  Toledo  Blade,  former 
president,  Toledo  Advertising  Club,  and 
Mrs.  Boone,  are  parents  of  a  son, 
Frank  D.,  Jr.,  bom  last  week  in  Flower 
hospital,  ToWo.  They  also  have  two 
small  daughters. 

Neill  Ferguson,  of  the  display  adver¬ 
tising  dej^rtment,  Memphis  Press- 
Scimitar,  is  spending  his  vacation  at 
Chattanooga,  Tenn. 

Mark  Anderson,  of  the  Saskatoon 
(Sask.)  Star-Phoenix  circulation  staff. 


aided  in  the  rescue  of  two  small  girls 
from  drowning  near  Saskatoon,  June 
1& 

Miss  Addie  May  Phillips,  assistant 
classified  manager,  Memphis  Press- 
Scimitar,  is  spending  her  vacation  in 
Chicago. 


IN  THE  EDITORIAL  ROOMS 

HARLES  A.  SELDEN,  London 
correspondent.  New  York  Times, 
was  honored  by  Brown  University  with 
the  Degree  of  Master  of  Laws,  June 
19. 

Chuck  Voorhis,  Philadelphia  Evening 
Ledger  sports  staff,  has  recovered  from 
a  severe  case  of  poison  ivy,  contracted 
while  golfing. 

Elliott  B.  Holton,  who  writes  “By 
the  Way’’  in  the  Nevtark  (N.  J.)  Sun¬ 
day  Call  automobile  column,  is  in  Chi¬ 
cago  gathering  World  Fair  material 
for  his  column. 

Martha  Dodd,  assistant  to  Fanny 
Butcher,  Chicago  Tribune  book  editor, 
has  left  the  Tribune  to  go  to  Berlin  with 
her  father,  William  Dodd,  University  of 
Chicago  history  professor  who  was  re¬ 
cently  appoint^  United  States  Ambas¬ 
sador  to  Germany. 

T.  J.  Bransford,  reporter.  Little 
Rock  Arkansas  Gazette,  was  at  Csu-- 
lisle.  Ark.,  June  15  to  cover  the  indus¬ 
trial  development  celebration  spon¬ 
sored  by  the  Chamber  of  Commerce. 

Victor  Pasche,  Newark  (N.  J.)  cor¬ 
respondent,  New  York  Times,  has 
sailed  for  Europe.  He  will  visit 
France,  Germany,  Switzerland  and  the 
Scandinavian  countries.  He  will  be 
gone  for  three  months. 

Edward  C.  Schneider,  real  estate  e(li- 
tor,  St.  Louis  Globe-Democrat,  accom¬ 
panied  the  St.  Louis  delegation  to  Chi¬ 
cago  for  the  convention  of  the  National 
.Association  of  Real  Estate  Boards, 
opening  June  13. 

Qark  McAdams,  of  the  St.  Louis 
Post-Dispatch  staff,  spoke  June  13  at 
the  annual  banquet  of  the  Missouri  As¬ 
sociation  of  Municipal  Utilities  at  Pop¬ 
lar  Bluff. 

Frederick  Thoms,  of  the  city  staff. 
Bridgeport  (Conn.)  Times-Star,  and 
Mrs.  Thoms,  attended  a  reunion  of  his 
graduating  class  at  Colgate  University, 
Hamilton,  N.  Y.,  recently,  making  the 
trip  by  automobile. 

Findlay  McKenzie,  of  tHe  staff, 
Bridgeport  (Conn.)  Post,  is  on  vaca¬ 
tion. 

L.  B.  Skeffington,  Western  New 
York  editor,  Rochester  (N.  Y.)  Demo¬ 
crat  and  Chronicle,  covered  the  recent 
Dairymen’s  League  convention  in  Syra¬ 
cuse. 

Ralph  McGill,  sports  editor,  Atlanta 
Constitution  covered  the  Schmeling- 
Baer  fight  in  New  York  recently. 

Douw  Fonda,  assistant  state  editor, 
Utica  (N.  Y.)  Daily  Press,  has  re¬ 
turned  from  a  visit  to  New  York. 

Fitzhugh  McMaster,  of  the  Columbia 
(S.  C.)  State  editorial  staff,  addressed 
the  Columbia  Lions  Gub  recently  on 
“Historic  Scenes  of  Richland  County.” 

Ben  Cooper  an<l  George  Hatcher,  of 
the  Atlanta  Constitution  staff,  are  pub¬ 
lishing  a  new  monthly  magazine  Dejfi 
South,  a  publication  intended  to  picture 
the  south  in  its  real  colors  minus  tra¬ 
ditions  and  sentimental  romance. 

Gus  M.  Steinmetz  is  doing  a  nqw 
column  for  the  Harrisburg  (Pa.)  Sun¬ 
day  Courier,  called  “Mirrors  of  Har¬ 
risburg." 

Francis  E.  Carney,  news  editor, 
Utica  (N.  Y.)  Daily  Press,  is  on  vaca¬ 
tion  in  Chicago.  Vincent  S.  Jones, 
night  city  editor,  also  is  on  vacation. 

Paul  Hedrick,  oil  editor,  Tulsa 
(Okla.)  World,  covered  the  meeting 
of  the  American  Petroleum  Institute 
which  opened  June  15  at  Chicago. 

James  A.  Hoyt,  former  city  editor, 
C^umbia  (S.  (3.)  State,  and  former 
editor  of  the  Columbia  Record,  has 
been  appointed  assistant  general  tnana* 
ger  of  the  Home  Owners’  Loan  Cor¬ 
poration,  with  headquarters  in  Wash¬ 
ington. 


Anton  Wurzer,  Buffalo  Times  na. 
rine  editor,  and  Mrs.  Wurzer,  ^ 
spending  their  vacation  on  a  campa» 
trip. 

Larry  A.  Becker,  city  editor  of  tk 
LvKoln  (Neb.)  Star,  and  Mrs.  Bed# 
are  the  parents  of  a  son  born  June  li 

Robert  Leigh,  of  the  Mem^ 
(Tenn.)  Commercial  Appeal  staff,  «i, 
at  Jackson,  Tenn.,  June  16,  to  covtr 
a  special  meeting  of  West  Tenneis# 
bankers. 

Thomas  Lowe,  formerly  general  aj. 
signment  reporter  of  the  San  Antomt 
(Tex.)  Light  has  joined  the  Besln 
(O.)  News  staff. 

Joe  Edelstein,  county  hall  report#, 
Buffalo  Times,  has  returned  to  datj 
after  a  vacation  at  the  Chicago  fair. 

Edward  E.  Herwig,  of  the  copy  desk, 
Binghamton  (N.  \.)  Press,  has  re 
turned  from  a  visit  with  relatives  n 
Trenton,  N.  J. 

Kenneth  W.  Thompson,  city  hall  re 
porter,  Erie  .(Pa.)  Dispatch-HertU^ 
was  operated  on  for  appendicitis  in  St 
Vincent’s  Hospital,  June  12. 

Theodore  A.  Glynn,  copy  desk  chief, 
Boston  Evening  American,  has  retumef 
from  vacation. 

William  D.  Dwyer,  author  of  “Man 
About  Town”  column.  Fall  Rkv 
(Mass.)  Herald  News,  is  on  a  month's 
leave  of  absence  because  of  illness. 

W.  Curtis  Loomis  has  returned  to 
the  Philadelphia  Evening  Ledger  after 
two  weeks  spent  at  his  bungalow  a 
Lakehurst,  N.  J. 

Francis  W.  Rowse,  night  reporter, 
Ottawa  (Ont.)  Journal,  has  returned 
from  a  vacation.  L.  Hawkins,  day  stafi, 
who  substituted  for  Rowse,  hu  1^ 
on  a  holiday. 

Orien  W.  Fifer,  former  rewrite  man. 
Indianapolis  News,  has  succeeded  Don¬ 
ald  D.  Hcxjver  as  an  assistant  city 
tor.  Hoover  resigned  last  week  to  be 
come  director  of  public  relations  fa 
a  public  utility  company. 

Josejdi  C.  Finn,  reporter,  Ottm 
((3nt.)  Citizen,  has  returned  from  a 
vacation. 

Alban  A.  Dube,  of  the  editorial  staf. 
Fall  River  (Mass.)  Herald  News,  h 
serving  on  the  Bristol  County  Superior 
Criminal  Court  jury  this  month. 

Len  Shaw,  drama  critic,  Detroit  Frit 
Press,  covered  the  presentation  of 
“Twelfth  Night,”  starring  Jane  Cowl 
at  the  Lydia  Mendelssohn  theatre, 
Ann  Arbor,  Mich.,  June  14. 

Morgan  Cook,  drama  reviewer,  PM- 
adelphia  Inquirer  and  Don  Rose,  PW«- 
delphia  Evening  Ledger  columnist,  wen 
speakers  at  the  commencement  exer¬ 
cises  of  Northeast  High  School,  Phfla- 
delphia. 

R  C.  Mallory,  correspondent  for  the 
Council  Bluffs  (la.)  Nonpareil  at  Red 
Oak,  has  b^n  appointed  justice  of  the 
peace. 

Edward  Sullivan,  formerly  of  the 
Buffalo  (N.  Y.)  Times  copy  desk,  who 
has  been  working  in  New  York  the  pa* 
year,  has  rejoin^  the  Times’  copy  desk 

Larry  Keighley,  staff  photographer, 
Philadelphia  Public  Ledger,  last  week 
had  a  full  p^e  of  his  pictures,  taka 
at  the  Huntington  Valley  dog  shot, 
used  as  a  special  feature  by  the  Sunday 
Public  Ledger  roto. 

Hilton  Butler,  chief  of  the  Nashvilk 
bureau,  Memphis  (Tenn.)  Comer 
cial  Appeal  and  Evening  Appeal,  W 
at  Sewanee,  Tenn.,  June  13  to  cover  W 
commencement  service  of  the  Univerw 
of  the  South,  which  included  the  cob 
ferring  the  honorary  degree  of  Doctor 
of  I^ws  upon  Postmaster  (Jeneral 
James  A.  Farlev. 

Rousseau  Duncan  and  E  B.  StaUmao- 
Jr.,  of  the  Nashmlle  Banner,  and  ^ 
Little  and  Frank  C  Waldrop  of  w 
Nashville  Tennessean,  accomp^ed  * 
Nashville  B(x>sters  on  a  goodwill  trv* 
Muscle  Shoals  this  week. 

C  A.  Upchurch,  Jr.,  of  the  s«»ft 
Resleigh  (NVC)  Sr  Obsem 

was  at  Fuquay  Sidings,  N.  C., 

13  covering  a  special  assignment  *» 
his  paper. 

(Continued  on  page  30) 
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.  .  .  symbols  of  unhindered  entry  into 
the  homes  of  642,000  New  York  families 
...  a  vast  army  of  typically  American 
men  and  women  who  differ  in  most  of 
their  tastes  and  resources,  yet  are 
unanimous  in  one  great  preference  .  .  . 
the  NEW  YORK  EVENING  JOUR¬ 
NAL.  They  conclusively  prove  this 
preference,  year  in,  year  out,  by  then- 
outstanding  response  to  its  editorial 
features  and  to  the  merchandise  offered 
in  its  columns.  Not  only  does  the 
JOURNAL  offer  to  you,  each  evening 
of  the  week,  the  largest  number  of 
latch-keys  to  New  York  homes,  it  also 
assures  a  fair  reading  of  your  adver¬ 
tising  .  .  .  for  it  is  with  ample  justifica¬ 
tion  that  the  JOURNAL  is  called  New 
York’s  BEST  READ  evening  paper. 


Neva  York*s  BEST  READ  Evening  Paper 

NATIONAU.Y  Represented  by  Rodney  E.  Boone  Organization 
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James  Estes,  of  the  Boston  Daily 
Record  copy  desk,  has  returned  from 
vacation,  Arthur  Goode,  of  the  same 
desk,  is  on  vacation  in  Ne\v  Hampshire. 

Wallace  Werble,  of  Keyser,  W.  Va., 
recrat  graduate  of  Lee  Sdiool  of  Jour¬ 
nalism,  Washington  and  Lee  Univer¬ 
sity,  L^ngton,  Va.,  has  joined  the  staff 
of  Plain  Talk  Magasine  in  Washing¬ 
ton,  D.  C. 

Harry  Forbes,  son  of  T.  Harold 
Forbes,  publisher,  has  joined  Ae  Flush¬ 
ing  (N.  Y.)  North  Shore  Journal  edi¬ 
torial  staff,  for  the  summer  months. 
He  is  a  student  at  Colgate  University. 

Chester  Rowell,  5'an  Francisco 
Chronicle  editorial  executive,  is  on  an 
Eastern  trip  which  will  include  a  visit 
to  the  Century  of  Progress  Exposition 
in  Chicago. 

Sid  Kaye  of  the  Sheboygan  (Wis.) 
Press  news  staff,  was  elected  district 
governor  of  Wisconsin  Lions  Clubs  in 
Marinette  June  5-6. 

John  Steven  McGroarty,  Los  Angeles 
Ti^s  special  writer  and  newly  ap¬ 
pointed  poet-lauerate  of  Califcx’nia,  re¬ 
ceived  the  tribute  of  state,  city  and  cul¬ 
tural  leaders  at  a  banquet  in  the  Bilt- 
more  Hotel,  June  8.  Harry  Chandler, 
publisher  of  the  Times,  paid  tribute  to 
him  at  the  banquet.  McGroar^  con¬ 
ducts  a  department  in  the  Times'  Sunday 
magazine. 

Robert  Hoover,  police  reporter,  /n- 
dtana Polls  Neuss,  and  Howard  Friend, 
courthouse  reporter,  are  on  vacation. 

Mark  Peterson,  news  editor,  St^t 
Lake  City  Deseret  News,  gave  a  radio 
address  during  the  week  over  K.  S.  L. 
entitled  “Temple  Work  In  The  Mil¬ 
lennium.” 

Russell  E.  Campbell,  city  hall  re¬ 
porter,  Indianapolis  Star,  is  spending 
his  vacation  in  Little  Rock,  Ark. 

John  Johnson,  civic  reporter.  Flushing 
(N.  Y.)  North  Shore  Journal,  is  on 
vacation  at  his  home  at  Oneonta,  N.  Y. 

Miss  Alma  Lyon  has  joined  the  edi¬ 
torial  staff,  Indianapolis  Star. 

Don  West  of  the  copy  desk,  Bridge¬ 
port  (Conn.)  Post,  and  Mrs.  West, 
have  been  spending  a  vacation  in  South 
Carolina. 

John  Lewis,  city  editor,  Buffalo 
Times,  is  on  vacation  in  Kenmore,  N.  Y. 

James  Stanton,  assistant  telegraph 
editor,  Ottawa  (Ont.)  Journal,  is  on 
a  vacation. 

Miss  Jeanne  Van  Etten,  formerly  con¬ 
nected  with  Hills,  McLe^  and  Haskin 
department  store,  Binghamton,  N.  Y., 
through  her  copyrighted  “Lorgnette” 
style  column,  is  now  writing  an  adver¬ 
tising  column  with  art,  “The  Town 
Gossip,”  for  the  Binghamton  Press. 

Horace  Higgs,  night  editor,  Ottawa 
(Ont.)  Citizen,  is  on  a  holiday. 
Archibald  K.  Davie,  reporter,  is  filling 
in  part  time  on  the  telegra^  desk. 


Eidward  Marsh,  assistant  telegraph  edi¬ 
tor,  is  taking  over  Mr.  Higgs’  work. 

Percy  Hammond,  New  York  Herald 
Tribwte  drama  critic,  has  opened  his 
home  in  East  Hampton,  L.  1.,  for  the 
summer. 

Rev.  Frederick  A.  Wilmot,  religious 
editor.  Providence  (R.  I.)  Journal  and 
Evening  Bulletin;  Arthur  S.  Reseigh, 
Fall  River  (Mass.)  Herald  N^s,  of 
the  reportorial  staff,  and  William  A. 
Clough,  of  the  editorial  staff.  New 
Bedford  (Mass.)  Standard-Times,  are 
covering  the  annual  session  of  the  New 
England  Southern  Methodist  Episcopal 
conference  at  New  Bedford. 

Walter  Hazlett,  Philadelphia  Public 
Ledger,  has  returned  from  a  trip  to 
Kirkwood,  Mo.,  where  he  visited  the 
Rev.  Robert  Kevin,  formerly  religious 
editor.  Public  Ledger,  who  now  has 
a  pastorate  there.  On  his  return  trip 
he  visited  the  Chicago  Fair. 

Edward  Carder  Ames,  Toledo  Morn¬ 
ing  Times  writer,  will  sail  from  New 
York  June  28  on  the  first  Russian 
Seminar  cruise  for  an  extended  tour 
of  Europe. 

Paul  Mason  of  the  local  staff,  Cin¬ 
cinnati  Enquirer,  has  been  assigned  to 
the  Columbus  0.,  bureau,  during  the 
absence  of  H.  R.  Mengert,  Columbus 
correspondent,  who  is  in  London  with 
the  economic  commission. 


SPECIAL  EDITIONS 

SHEBOYGAN  (Wis.)  PRESS.  G. 

A.  R.  edition,  8  pages,  June  13, 
commemorating  67th  annual  3-day  en¬ 
campment  of  Wisconsin  department,  G. 
A.  R.,  in  Sheboygan  June  12-13-14. 

Dayton  Morning  Journal,  June  10,  52 
page.  Anniversary  Edition,  Looking 
Forward  with  Dayton  after  125  years. 
It  was  the  largest  published  by  the 
Journal,  and  carried  4,904  column  inches 
of  advertising. 

Asheville  (N.  C.)  Citizen  and  Times, 
sp^ial  eight-page  tabloid  on  green  news¬ 
print,  June  16,  in  connection  with  the 
annual  convention  of  the  North  Carolina 
district  of  Lions  Clubs,  at  Asheville. 

Philadelphia  Record,  June  18,  Sum¬ 
mer  resorts  section,  12  pages. 

Greensboro  (N.  C.)  Daily  News, 
June  15,  12-page  “Father’s  Day”  section, 
tabloid  size. 

Providence  (R.  I.)  Sunday  Journal, 
Annual  Vacation  and  Travel  Number, 
June  18,  8  pages. 

Worcester  (Mass.)  Evening  Post, 
June  Brides-and-Graduates  Annual  Sec¬ 
tion,  June  13,  10  pages. 

Fall  River  (Mass.)  Herald  News, 
Fall  River  Days  edition,  June  15,  four 
sections,  44  pages. 

Taunton  (Mass.)  Gazette,  Taunton 
Days  edition,  June  15,  two  sections,  32 
pages. 

Salt  Lake  Tribune  annual  scenic 
issue,  June  11,  84  pages. 

Philadelphia  Evening  Ledger,  June 
12,  Resorts,  12  pages. 

Jersey  City  (N.  J.)  Jersey  Journal, 
June  14,  6  pages  annual  real  estate  sup¬ 


LET  US  DEMONSTRATE 


If  you  arc  interested  In  lowering  molding  pressure,  inacasing  speed 
throughout  your  stereotype  process,  lowering  casting  temperature 
and  producing  better  plates,  Ccriificd  Dry  Mats  offer  you  the 
solution  to  your  problem. 


Test  after  test  in  many  planb  throughout  the  country  have  proven 
conclusively  that  Certifieds  will  save  anywhere  from  1  to  3  minutes 
in  getting  starters  to  press.  Casting  temperatures  have  been  lowered 
by  as  much  as  70  degrees  and  b^cr  plates  produced. 


plement;  June  15,  10  pages,  all  Jersey 
City  Bargain  Day. 

Hoboken  (N.  J.)  Jersey  Observer, 
June  16,  6  pages  annual  real  estate  sup¬ 
plement. 

Philadelphia  Inquirer,  June  18,  Re¬ 
sorts,  6  pages. 

New  Brunsvnek  (N.  J.)  Dkiily  Home 
News.  June  15,  4  pages,  third  annual 
drum  and  bugle  corps  competition  sup¬ 
plement. 

Lowell  (Mass.)  Courier  Citizen, 
United  Spanish  War  Veterans  State 
Department  annual  convention  edition, 
two  sections,  30  pages,  June  9. 

Norfolk  Virginian-Pilot,  28-page  edi¬ 
tion,  in  two  sections  on  Thursday,  June 
15,  celebrating  Norfolk’s  Festival  Days, 
June  16-19. 

Brockton  (Mass.)  Daily  Evening 
Enterprise,  Brockton  High  School  Grad¬ 
uating  Class  edition,  two  sections,  24 
pages. 

WEDDING  BELLS 

Dan  CRUMLEY,  of  the  Coconino 
(Ariz.)  Sun  editorial  staff,  to  Miss 
Geraldine  Molloy,  of  Yuma,  Ariz.,  June 
3,  in  Yuma. 

Robert  K.  Weldon,  of  the  Columbia 
(S.  C.)  Record,  with  headquarters  in 
Sumter to  Miss  Ruth  Clarke  Harper, 
of  Darlington,  S.  C.,  recently. 

Andrew  F.  McFarland,  of  the  staff, 
Washington  (D.  C.)  Post,  to  Miss 
Hazel  Gregory  Cirey,  of  Brookneal, 
Va.,  at  Brookneal,  June  IZ 
Miss  Virginia  Reynolds,  society  edi¬ 
tor,  StarkvUle  (Miss.)  News,  to  Dewey 
McCain  in  that  city  June  8. 

William  McGaffin,  police  reporter, 
Lincoln  (Neb.)  Star,  to  Miss  Jane 
Amidon,  June  11,  at  the  home  of  the 
bride’s  parents,  in  Lawrence,  Kan. 

Graham  Roskein,  reporter.  Union 
City  (N._J.)  Hudson  Dispatch,  to  Miss 
Lillian  Pine,  June  17,  in  Newark,  N.  J. 

Anthony  J,  McKevlin,  sports  editor, 
Raleigh  (N.  C.)  News  and  Observer, 
to_  Miss  Betsy  W.  Forrest,  society 
editor  of  the  paper,  recently. 


Raymond  Dixon,  of  the  advertiii^ 
staff,  Paris  (Tex.)  Morning  News,  to 
Miss  Nedra  Hand,  of  Weatherford 
Tex.,  June  11.  Mr.  and  Mrs.  Dixoo 
left  for  Chicago  and  the  World  Fair 
and  will  be  at  home  after  June  20  in 
Paris. 

Edward  T.  Folliard,  Washington 
Herald  political  writer,  to  Miss  Hdo 
Liston,  Newton,  Mass.,  an  artist,  dm 
week  during  Folliard’s  vacation  trip. 
The  ceremony,  which  was  a  surpri* 
to  friends  in  Washington  was  performed 
in  the  Church  of  Our  Lady,  Newton, 
\ty  the  Rev.  Lawrence  J.  Slattery. 

Mary  Jane  Richards,  of  the  Sarasolo 
(Fla.)  Tribune  editorial  staff,  to 
William  Randolph  Hardee,  circulatioo 
and  classified  advertising  manager  of  the 
Tribune,  June  3. 

CHANGES  OF  OWNERSHIP 

AY  REEVES  has  purchased  the 
Grants  Pass  (Ore.)  Bulletin  from 
Benjamin  J.  Kimber. 

A.  U.  Mayfield  of  Denver  has  par. 
chased  the  Longmont  (Colo.)  Ledgtr, 
He  was  at  one  time  with  Denver  new- 
papers  and  for  several  years  was  assist, 
ant  advertising  manager,  Mountaa 
States  Telephone  &  Telegrajdi  Com¬ 
pany. 

Europa  (Miss.)  Sentinel  and  the 
Europa  Messenger  were  recently 
merged  for  continued  publication  under 
the  name  of  the  Eurof^  Kemper  Comtj 
Messenger.  C.  Gerwin  is  editor. 

Mrs.  Helen  Mitchell  of  Corcoran, 
Cal.,  again  is  publisher  of  the  Corcorm 
Journal,  a  we^ly  newspaper,  followim 
reported  settlement  of  court  actions  Ik- 
tween  her  and  M.  F.  Calkins,  former 
publisher.  Alleging  failure  to  make 
payments  under  a  sales  contract.  Mn 
Mitchell  recently  filed  two  court  actiom 
seeking  recovery  of  the  Journal  plant 
and  equipment.  Mr.  Calkiiis  in  tm 
brought  criminal  actions  against  a  con- 
staUe  and  an  agent  for  Mrs.  Mitchd 
who  took  possession  of  the  plant  in  his 
absence. 


Same  Rate  for  Local  and  National  Advertising 

THE  JERSEY  JOURNAL 

Jersey  City,  New  Jersey 

National  Ropreoontatiooo 

STORY,  BROOKS  &  nNLEY 

New  York — Philadelphia — Chicago— San  Franoiseo 
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you  WOULDN’T  KNOW 
THE  OLD  PLACE  NOW 

The  Mood  of  this  NEW  Washington 
is  incredible  to  the  Old-Timers. 

Today,  AGGRESSIVE  PERSONAL¬ 
ITY  commands  the  respect  and  close 
attention  of  Washingtonians. 

It’s  as  true  in  newspaper-reading  habits, 
as  in  the  attitude  toward  new  prece¬ 
dents  in  Federal  Administration. 

Action,  fearlessness,  dramatic 
CHARACTER  have  carried  the  Herald 
forward  to  complete  dominance  of  the 
Capitals  morning  market. 

If  YOU  fear  that  your  concept  of  this 
selling  field  is  tinged  by  ancient  forms 
and  traditions  .  .  .  GET  THE  NEW 
DEAL  FACTS. 

There^s  an  illuminating  explanation  for  the  constantly  increasing 
percentage  of  Retail  Advertising  placed  in  the  Herald 


The  Capital’s  Greatest  NEWSpaper 


PP 


NATIONAL  REPRESENTATIVE _ RODNEY  E.  BOONE  ORGANIZATION 
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►UR  OVN  VORtP 


Advertising  is  presented  as  an 
■  added  burden  on  the  consumer, 
with  no  social  value,  in  the  view  of 
industry  taken  by  Prof.  Rexford  G. 
Tugwell  of  Columbia  University,  new 
assistant  United  States  Secretary  of 
Agriculture.  Prof.  Tug^ell’s  new  book, 
“The  Industrial  Discipline  and  the 
Governmental  Arts,”  has  just  been  is¬ 
sued  by  the  Columbia  University  Press, 
New  York.  His  views  draw  added 
significance  from  the  fact  that  as  a 
member  of  the  famous  “brain  trust,” 
he  is  in  a  position  to  exert  active  in¬ 
fluence  on  the  course  of  American  busi¬ 
ness  and  government. 

The  book  presents  a  case  for  govern¬ 
mental  control  of  industry,  with  pro¬ 
duction  closely  correlated  with  con¬ 
sumption,  with  prices  limited,  and  with 
allocation  of  capital  to  this  or  that 
purpose  under  official  check  to  prevent 
“over-optimism”  of  business  men  fro.m 
piling  up  unproductive  overhead. 

Most  of  the  comment  on  advertising 
is  to  be  found  in  a  chapter  on  “Proc¬ 
esses  of  the  Market,”  and  the  nature 
of  the  criticism  is  typified  by  the  com¬ 
ment  that,  “It  is  doubtful  whether  nine- 
tenths  of  our  sales  effort  and  expense 
serves  any  good  social  puri»se.” 
Without  the  expose  of  advertising. 
Prof.  Tugwell  believes,  goods  could  be 
lowered  in  price  and  consequently  made 
available  to  more  consumers. 

On  this  point  advertising  men  could 
put  up  a  good  argument  against  the 
calm  discarding  of  all  their  work.  The 
author  draws  a  picture  of  producers 
producing,  manufacturers  manufactur¬ 
ing,  wholesalers  wholesaling,  and  re¬ 
tailers  trying  to  retail,  with  the  whole 
process  dependent  upon  the  consumers’ 
willingness  and  ability  to  buy. 

“If  the  consumer  should  refuse,  the 
whole  structure  would  collapse,”  writes 
Tugwell.  “What  is  there  to  prevent 
this  calamity?  This  is  doubtless  the 
weakest  feature  of  our  system.  For 
as  a  matter  of  fact,  only  the  roughest 
measures  of  precaution  are  available. 
As  to  the  consumers’  willingness,  of 
course,  what  we  do  is  deliberately  to 
mold  that.  High-pressure  salesman¬ 
ship,  including  the  advanced  arts  of 
advertising,  are  consistent  features  of 
the  productive  program.  .  .  But  as 
to  the  ability,  that  is  another  matter. 
For  if  the  consumers  do  not  get  enoutrh 
for  their  services  as  producers,  they  will 
not  be  able  to  buy  even  if  they  want 
to.” 

Nowhere  in  the  chapter  is  there  men¬ 
tion  of  the  consumer  surveys  which 
in  recent  years  have  been  used  more 
and  more  as  a  guide  by  manufacturers 
and  their  advertising  agencies  in  deter¬ 
mining  what  kind  of  goods  the  buytu's 
really  want.  There  is  this  statement, 
however:  “A  whole  series  of  manufac¬ 


turers,  middlemen  and  merchants  have 
been  estimating  how  many  goods  con¬ 
sumers  would  buy  at  certain  prices. 
They  have  also  b^  devising  ways  of 
bringing  these  goods  to  the  retail  coun¬ 
ters  at  a  total  expense  which  will  be 
less  than  the  price  which  may  be  ex¬ 
pected.  ...  In  all  this  the  con¬ 
sumer  has  not  been  consulted.  There 
is  in  fact  no  way  in  which  he  could 
be  consulted.  His  probable  reaction 
has  been  guessed  at.” 

Yet  in  the  same  paragraph:  This 
meth^  of  determining  prices  might  be 
bettered  if  there  were  more  correct 
ways  of  determining  demand  some  con¬ 
siderable  time  in  advance.  And  the 
whole  industrial  machine  might  be  made 
to  operate  more  regularly  and  efficiently 
if  demand  were  made  known  ahead  and 
if  the  amount  of  capital  and  labor  de¬ 
voted  to  specific  purposes  were  exactly 
enough  and  no  more  than  enough,  to 
produce  the  wanted  amoimts.” 

Without  seeking  to  pick  flaws  in  Prof. 
Tugwell’s  general  thesis  of  a  planned 
economy,  and  without  defending  the  evi¬ 
dent  excesses  in  current  advertising,  one 
might  question  just  how,  under  a  new 
dispensation,  industry  will  be  able,  any 
better  than  at  present,  to  make  a  de¬ 
pendable  list  of  what  consumers  will 
want  most  at  the  end  of  60  days  or  six 
months  or  two  years.  Production  un¬ 
doubtedly  can  be  controlled  by  force; 
but  as  long  as  human  desires  are  vague 
and  changing  there  is  an  opportunity  for 
advertising  to  do  a  real  service  in  bring¬ 
ing  to  the  consumer  the  product  or  the 
service  which  will  give  him  the  most 
satisfaction. 

Questioning  the  effectiveness  of  com¬ 
petition  in  determining  fair  prices.  Prof. 
Tugwell  says:  “The  idea  grows  that 
the  national  income  and  its  apportion¬ 
ment  is  a  matter  which  ought  not  to  be 
left  without  some  social  supervisioa 

“In  order  to  find  an  outlet  for  mass- 
production  goodSj  prices  have  to  be 
brought  to  lower  and  lower  levels.  But 
this  very  pressure  has  had  another  ef¬ 
fect  Those  industries  which  are  faced 
with  the  necessity  of  lowering  prices 
come  to  the  point  of  trying  various 
other  alternatives  for  expanding  the 
market  and  still  maintaining  the  price 
level.  A  good  deal  of  our  elaboration 
of  distributive  processes  is  attributable 
to  this  kind  of  activity.  Brandi^,  ela¬ 
borate  packaging,  inflated  claims  to 
special  quality,  with  exaggerated  bally¬ 
hoo,  are  all,  more  or  less,  attempts  to 
escape  the  necessity  of  honest  market 
expansion  through  decreased  prices.  It 
is  doubtful  whether  nine-ten^s  of  our 
sales  effort  and  expense  serves  any  good 
social  purpose.  An  individual  firm  may 
sell  more  typewriters;  but  the  general 
worth  of  salesmanship  is  rather  to  be 
tested  by  the  total  expansion  of  the 
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typewriter  market,  with  deductions — and 
there  are  many — for  its  use  in  un¬ 
profitable  ways.” — R.S.M. 

a  o  * 

History  is  written  in  headlines  I 
Never  have  I  seen  the  fact  so  well 
illustrated  as  in  a  neat  little  book  that 
flew  off  of  the  Harper  and  Brothers 
press  this  week  compiled  by  Ben  Duffy 
and  Harford  Powel.  The  title  is  “99 
Days”  and  the  pages  contain  nothing 
but  headlines  clip^  from  the  daily 
newspapers  in  the  stirring  period  be¬ 
tween  February  14,  1933  and  May  22 
of  the  same  quaking  year.  Headlines 
thus  are  made  to  tell  a  consecutive  story 
of  the  breath-taking  chapter  of  Ameri¬ 
can  history  starting  from  the  8-day  baiflc 
holiday  declared  by  the  Governor  of 
Michigan  and  concluding  with:  “Mor¬ 
gan  Aide  Reveals  20  Partners  Paid  No 
1931-32  Income  Taxes”;  Stocks  Soar  1 
to  7  Points”;  “23,500  Ton  Order  for 
Rails  Placed” ;  “Wages  Boosted  by  3 
Companies”  and  “Ford  to  Prop  Sum¬ 
mer  Jobs.” 

James  A.  Farley,  Postmaster-General, 
writes  a  brief  foreword  for  the  au¬ 
thors  of  the  book,  saying:  “We  live 
in  stirring  times.  Even  the  famous 
‘Hundred  Days’  of  Napoleon  were  no 
more  exciting  than  the  99  days  through 
which  we  have  just  passed.  The  New 
Deal  has  given  New  Hope  to  our  coun¬ 
try,  and  to  the  world.  This  book  is  a 
history  of  those  99  days,  writ¬ 
ten  by  the  best  historians  in  America — 
the  writers  of  newspaper  headlines. 
They  tell  the  story  without  loss  of  time, 
and  without  bias.” 

The  authors  selected  headlines  from 
daily  newspapers  from  New  York  to 
California — those  blinding  headlines 
which  gave  the  reading  public  more  to 
think  about  than  any  chain  of  events 
in  the  modern  era,  save  the  period  from 
1914  to  1919.— M.E.P. 

STONE  NAMED  CITY  EDITOR 

Charles  Stone  has  been  made  city  ^i- 
tor  of  the  Indianapolis  Times  Charles 
Carll,  former  city  ^itor,  has  been  trans- 
ferred  to  the  copy  desk. 


ADVERTISING  SHOW  ASSURED 

Film  Depicting  Achievements  to  || 
Displayed  at  Chicago  Fair 

Definite  plans  for  an  advertum 
exhibit  at  A  Centiur  of  ProgK,, 
Exposition  have  been  announced  hee 
by  Edgar  Kobak,  McGraw-Hill  Co*, 
pany.  New  York,  manager  of  th 
project,  with  signing  of  the  contuQ 
for  a  motion  picture  theatre  to  be 
erected  at  the  fair  grounds  near  At 
General  Motors  Building.  Dedicatki 
ceremonies  will  be  held  June  30  who 
the  fair  will  observe  “Advertising 
at  the  conclusion  of  the  Advertiim 
Federation  of  America  convention  g 
Grand  Rapids,  Mich. 

A  motion  picture,  entitled  “Fiitj 
Golden  Years,’^  will  be  shown  in  th 
theater,  which  will  seat  225  people,  g 
30-minute  intervals.  No  admisskg 
charge  will  be  made.  The  scenario  inr 
the  film  was  written  by  Ernest  Ehao 
Calkins,  New  York.  The  picture  wJl 
depict  50  years  of  progress  and  the  pin 
advertising  has  played.  Electrical  R^ 
search  Products,  Inc.,  a  subsidiary  ol 
Western  Electric  Company,  is  makhg 
the  film,  which  will  also  be  available  far 
showing  at  various  advertising  clubs. 

Sponsors  of  the  exhibit  are:  Crowd) 
Publishing  Company,  Chicago  Dalj 
News,  McGraw-Hill  Company,  General 
Motors,  General  Electric  and  outdoa 
advertising  interests. 

NEW  JOB  FOR  W.  R.  HEARST,  JR 

Following  a  meeting  of  the  board  « 
directors  in  Chicago,  June  13,  Hoow 
Guck,  Chicago  Herald  and  Exarmtt 
publisher,  announced  the  election  oi 
William  Randolph  Hearst,  Jr.,  as  presi¬ 
dent  of  the  Illinois  Printing  and  Pub¬ 
lishing  Company,  publishers  of  the 
Herald  and  Examiner  and  in  charge  of 
Hearst  real  estate  ownership  in  Qii- 
cago,  including  the  color  printing  plant 
in  which  the  American  Weekly  ceirtral- 
western  edition  is  printed.  Mr.  Heirst 
Jr.,  will  spend  a  part  of  his  time  io 
Chicago  hereafter,  it  was  stated. 


LOW  PRICE  COMBINATION 
COVERS  GEORGIA’S  SECOND 
MARKET 

SAVANNAH  MORNING  NEWS 
SAVANNAH  EVENING  PRESS 


oflFer  complete  coverage  of  the  South  Geor^ 
territory  at  .one  of  the  lowest  milline  rates  in 
the  South. 

Sold  separately  or  on  an  optional  combinatiw 
basis.  Compare  these  figures: 


Circulation 

Rnto 

MUUm 
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(Fisureo  from  A,B,  C,  Roport  Octobor  1,  1932) 

Same  Rate  For  Local  and  National 
Advertising 

You  will  do  your  clients  a  favor  if  you 
recommend  including  Savannah  in  their 
schedules. 


NATIONAL  ADVERTISING  REPRESENTATIVES 

CHAS.  H.  EDDY  COMPANY 

CHICAGO  NEW  YORK  BOSTtW 
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Certain  types  of  advertising  com¬ 
monly  referred  to  as  “food  ads” — used 
Imtb  in  newspapers  and  in  circulars 
itfued  by  chain  store  groups  and 
others— are  handled  on  the  Model  G 
Intertype  Combination  Mixer  most 
oconomically.  It  has  been  reported  in 
one  case  that  Model  G  composition  of 
on  advertisement  of  this  kind  will 
gave  five  hours.  The  reason  is,  of 
course,  that  the  Model  G  is  a  “mixer.” 
It  is  possible  to  set  two  entirely  dif¬ 
ferent  faces  in  one  line — for  example. 
Vogue  Bold  and  Vogue  Extra  Bold,  in 
large  sizes;  or  perhaps  two  different 
faces  and,  in  addition,  big  advertising 
figures. 

With  the  Model  G  the  operator  has 
four  magazines  at  instsmt  command. 
Be  can  change  back  and  forth  from 
one  to  the  other  as  frequently  as  may 
be  necessary,  without  any  appreciable 
loss  of  time.  As  a  matter  of  fact,  it  is 
actually  easier  to  shift  from  one  mag¬ 
azine  to  another,  on  the  Model  G,  them 
it  is  to  change  the  duplex  rails  in  the 
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Are  the  profits  of  grocery  and 
other  complicated  advertise¬ 
ments  in  your  paper  consumed 
by  composition  costs? 


AJAX  FOOD  MARKET 


"The  Least  Expensive  for  the  Most  Exelusive" 


Jack  Frost 

GRANULATED  SUGAR 

Five  Pound  Cartons 

20c 

Salada  Tea 

BROWN  LABEL 

Half  Pound 

35c 

Boned  Chicken 

Richards  &  Robbie 
ECONOMY  DISH 

98c 

Krispies 

8c 

Cheese  22c 

Dalton's  “<1*0??*. 

39c 

Tapioca  “"'hL  17c 

Ovaltine  "Sa.' 

69c 

Pa#ii»c  Delco  Brand 
rear^  L^rge  can 

19c 

This  kind  of  composition  — “food 
ids"  and  similar  —  demonstrates  the 


If  SO,  you  need  the 
newest  Intertype  to 
turn  the  red  figures  on 
your  ledger  Into  black 
figures. 


One  user  of  the  New 
Model  G  Intertype 
writes: 


advantage  of  Intertype’s  THREE- 
purpose  Model  G.  Any  display  ma¬ 
chine  could  set  the  big  lines  in  a  food 
ad.  Any  straight  -  matter  machine 
could  set  the  small  t3rpe.  And  any 
combination  machine  could  handle 
both  the  big  lines  and  the  small  lines 
from  the  same  keyboard. 

Simplicity  of  design  has  always 
bten  an  outstanding  Intertype  char¬ 
acteristic.  It  is  especially  evident  in 
the  new  Model  G  Combination  Inter- 
type  Mixer. 

When  one  considers  that  this  ma¬ 
chine  does  three  kinds  of  work — that 
it  has  features  which  never  before 
have  been  offered — that  it  does  any 
thing  that  any  line  composing  ma¬ 
chine  can  do,  and  some  things  that  no 
other  line  composing  machine  can  do 
-it  would  naturally  be  expected  that 
Model  G  would  have  new  mechanisms 
(or  the  machinist  to  take  care  of  and 
oew  functions  for  the  operator  to 


"This  machine  is  performing  wonderfully,  setting  the  com¬ 
plicated  mixed  grocery  ads  demanded  in  this  day.  It  is 
doing  the  job  we  bought  it  for  and  our  records  show  it 
will  easily  pay  for  itself." 

•  •  The  New  Model  G  Intertype  Combination  72-90  Channel  Mixer  sets  display  up  to 
full  width  30  point.  It  also  keeps  busy  when  display  is  below  normal  by  setting  news  text. 
This  New  Intertype  sets  and  mixes  all  sizes  up  to  30  point  at  straight-matter  speed. 
It's  a  real  "busy-body." 


naater.  Such,  however,  is  not  the  case. 
Ai  far  as  design  and  operation  are 
eoncemed.  Model  G  differs  very  little 
(wm  earlier  Intertypes,  especially  the 
lotertype  Model  F  Mixer.  Of  course 
Model  G  has  an  automatic  distributor 
-ibat  is,  a  distributor  which  will  sort 
out  two  different  faces  of  matrices 
ud  deposit  them  automatically  into 
(beir  respective  magazines.  Alro  the 
Model  G  has  a  double  reed  arrange- 
^t,  like  that  on  the  Model  F  Mixer, 
W  means  of  which  the  operator  can 
<wge  from  one  magazine  to  another. 

Um  IntartyiM  to  IdMl  Mewi,  Vosua  Extra  Bold 

Bold  with  apadal  Ho.  2  ehanotara. 


INTERTYPE 

360  FURMAN  STREET.  BROOKLYN,  NEW  YORK 

Chicago,  130  North  Franklin  Streot;  New  Orleanc,  1007  Camp  Street,  San  Francisco, 
152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80  Federal 
Street;  Canada,  Toronto  Type  Foundry  Co.,  Ltd.  Distributors  Throughout  the  World 

with  spaolal  Ho.  8  ehstaotars  sad 
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RESALE  CERTIHCATES  NEEDED 


CAREFUL  DRIVING  CUT 
INSURANCE  COST 


Washington  Star's  Record  Brings  In¬ 
creased  Discounts  —  Concerted 
Safety  Drive  Might  Lower 
“Punitive”  Basic  Rates 


Thirty-four  drivers  for  the  Washing¬ 
ton  (D.  C)  Evening  Star  recently  re¬ 
ceived  awards  from  the  National  Safety 
Council  for  safe  driving.  These 
drivers  completed  a  total  of  724,447 
miles  during  the  past  year  without  acci¬ 
dents  of  any  kind.  Of  the  34,  eight  re¬ 
ceived  awards  for  three  years  of  safe 
driving,  covering  an,  aggregate  of  408,- 
161  miles  without  accident,  anH  eight 
were  given  medals  for  completing  two 
years  of  perfect  motor  vehicle  operation, 
with  an  aggregate  of  392,000  safe  miles. 

This  marks  the  third  year  the  Star’s 
drivers  have  been  recognized  by  ^e 
National  Safety  Council.  Presentation 
of  the  awards  was  made  by  Frank  B. 
Noyes,  Star  president,  and  president  of 
the  -Associated  Press.  S.  H.  Kauff- 
mann,  business  manager,  and  Charles 
H.  Ruth,  superintendent,  also  partici¬ 
pated  in  the  ceremonies. 

Mr.  Ruth  told  Editor  &  Publisher 
that  by  promoting  safety  among  Star 
drivers,  the  Star  had  received  “merit” 
discounts  from  the  basic  “punitive”  in¬ 
surance  rates  for  newspapers. 

“In  1930,"  he  said,  “we  received  a 
22  per  cent  discount  on  public  liability 
rates  and  a  30  per  cent  discount  on 
property  damage.  In  1931,  because  of 
fewer  accidents  and  smaller  claims,  we 
received  a  30  per  cent  discount  on  pub¬ 
lic  liability  and  a  35  per  cent  discount 
on  property  damage.”  He  said  that  on 
expiration  of  the  policy  the  insurance 
company  offered  to  increase  the  dis- 
coimts  but  to  increase  the  basic  rate, 
which  caused  the  Star  to  pay  a  higher 
net  premium  per  car.  The  Star  re¬ 
belled,  and  was  without  insurance  for  a 
time,  but  later  accepted  the  insurance 
company’s  offer  with  the  increasj^ 
basic  rate,  but  with  a  50  per  cent  dis¬ 
count  on  public  liability  and  a  55  ^r 
cent  discount  on  property  damage  in¬ 
surance. 

Mr.  Ruth  believes  that  if  newspapers 
generally  advocate  the  cause  of  safety, 
their  records  would  reduce  the  basic 
rate  for  newspaper  insurance,  removing 
newspapers  “from  the  ambulance  and 
fire  engine  classification,  or  extra¬ 
hazard  risk,  which  produces  these  high 
basic  rates  we  are  paying  today.” 

Mr.  Ruth  compared  accident  costs, 
both  to  the  insurance  company  and  the 
newspaper,  during  the  past  three  years 
in  the  following  table: 


No.  or 

Cost 

Cost  to 

1  Year  Accidents. 

TO  Stab 

Ih*.  Co. 

?  1930 

1  Safety  yr. 

50 

Unknown 

$3,030.41 

1931-32 
Safety  yr. 

16 

Unknown 

625.99 

1932-33 

75 

$843.23 

1.363.37 

The  high  number  of  accidents  in  the 
1932-33  year  is  accounted  for  by  the 
fact  that  Star  drivers  have  become  so 
safety  conscious  that  they  report  trivial 
mishaps  which  were  generally  over¬ 
looked  before.  Twenty -one  of  these  75 
accidents  involved  no  repair  expense  to 
cars  or  claims  against  the  insurance 
company. 

The  Star’s  safety  year  is  from  May 
1  to  April  30. 


Daily  Wins  Toll  Campaign 

Following  a  campaign  of  more  than 
a  year  on  the  part  of  the  Buffalo  Cour¬ 
ier-Express,  tolls  on  the  Peace  bridge, 
connecting  Buffalo  with  Canada,  were 
reduced  sharply  June  12.  The  news- 
laper  contended  the  bridge,  a  semi-pub¬ 
lic  enterprise,  should  be  operated  on  a 
much  lower  rate  of  tolls.  Commuter 
tickets  were  reduced  to  $3.25  for  $5  in 
coupons. 


Annual  Dog  and  Pet  Parade 

The  Springfield  (Ill.)  SMe  Journal 
conducted  its  annual  dog  and  pet  parade, 
Jime  17,  in  which  dogs  of  all  types  were 
entered  by  boys  and  girls.  Prizes  to¬ 
taling  $81  in  cash  were  distributed  as 
were  theatre  tickets  to  all  entered. 


New  York  Publishers  Must  Have 

Vouchers  under  Sales  Tax  Law 

The  tax  commission  in  New  York 
state  has  ruled  that  newspaper  publish¬ 
ers  must  have  resale  certificates  from 
dealers  and  agents  and  from  boys  who 
actually  buy  newspapers  for  resale,  for 
computing  the  state  sales  tax  of  one 
per  cent  as  it  affects  newspapers. 

Sales  by  newspapers  in  this  classifica¬ 
tion  are  non-taxable,  so  far  as  the  news¬ 
paper  is  concerned.  But  the  certificates 
must  be  signed  by  the  resale  purchaser* 
and  kept  on  file  for  inspection. 

A  form  of  certificate  which  meets 
with  the  requirements  of  the  commis¬ 
sion,  as  prepared  by  Wallace  &  Steves, 
tax  consultants.  New  York  City,  fol¬ 
lows  : 

“This  certifies  that  all  copies  of  is¬ 
sues  of  the . 

purchased  by  the  undersigned  from  the 

. Publishing  Company 

after  May  1,  1933,  are  for  resale  in  the 
form  of  tangible  personal  property. 

“This  certificate  shall  be  considered 
as  a  part  of  each  order  which  we  or  I 
shall  give  unless  such  order  otherwise 
specifies. 

“This  certificate  is  to  continue  in 
force  until  June  30,  1934,  unless  revoked 
by  us  at  an  earlier  date. 

“Principal . 

or 

“Company . 

“By . Title . ” 


NEWSPAPER  READING  URGED 


Mr*.  Roosevelt  Say*  Women  Should 
Read  Dailies  to  Form  Opinion 

Mrs.  Franklin  D.  Roosevelt,  in  a 
press  conference  in  Washington  last 
week,  urged  women  to  read  newspapers 
to  keep  informed  of  world  events. 

Women  should  read  not  only  papers 
whose  editorial  policies  fit  in  with  their 
views,  but  papers  of  the  opposite  view¬ 
point,  the  President’s  wife  said.  Thus 
women  will  obtain,  she  declared,  a 
balance  of  arguments  which  will  en¬ 
able^  them  to  form  an  independent 
opinion. 

She  urged  that  they  read  not  only  the 
headlines,  but  as  much  of  the  story  as 
possible.  Always  read  the  first  para¬ 
graph,  she  counseled.  She  also  urged 
them  to  read  the  editorials. 


50,000  Attend  Electricid  Show 
More  than  50,000  persons  attended 
Memphis’  first  electrical  show  sponsored 
^  the  Memphis  Press-Scimitar  recently. 
The  show  was  held  in  a  tent,  with  a 
dozen  distributors  of  household  elec¬ 
trical  appliances  participating.  Display 
advertising  totalled  12,500  Imes  and  a 
large  amount  of  linage  in  follcw-up 
campaigns  was  receiv^  by  the  paper, 
according  to  C.  A.  Moore,  advertising 
manager. 


Running  Birthday  Feature 

The  Lynn  (Mass.)  Item  is  publish¬ 
ing  a  weAly  “Our  Little  Folks  Page,” 
edited  and  copyrighted  by  Frank  A. 
MePhee  of  Lowell,  with  the  coopera¬ 
tion  of  local  advertisers.  A  birthday 
column,  extending  greetings  weekly  to 
more  than  60  boys  and  girls  of  Greater 
Lynn  up  to  the  age  of  12  years,  observ¬ 
ing  birthdays  during  the  week,  is  a  fea¬ 
ture  of  the  page. 


Church  to  Whitlock  Co. 

Basil  (Thurch,  Chicago  manager  of 
Capper  Publications  and  chairman  of 
the  Chicago  Advertising  Council,  has 
joined  Whitlock  &  Co.,  Chicago,  circu¬ 
lation  representatives,  in  an  executive 
capacity.  Mr.  Church  has  been  with 
Capper  Pub<ications  for  13  years,  seven 
of  which  he  has  been  Chicago  man¬ 
ager. 


Daily’*  Campaign  Succe**ful 
The  Indianapolis  Times’  campaign  for 
early  opening  of  city  swimming  baches 
during  the  heat  wave  recently,  suc¬ 
ceeded  in  opening  several  beaches  be¬ 
fore  their  scheduled  time.  The  Times 
obtained  volunteer  life  guards  when 
the  city’s  funds  would  not  permit  hir¬ 
ing  of  guards. 


ST  in  Auto¬ 
motive  Linage 


For  the  first  four  months 
of  1933,  The  Indianapolis 
News  has  been  FIRST 
among  all  6-day  evening 
or  morning  newspapers 
in  the  United  States  in 
Automotive  linage.* 


*  Authority,  Media  Records 


For  the  entire  year  of  1932,  The 
News  was  second  in  automotive 
linage  among  all  6-day  evening 
papers. 


A  Major  Market 


This  leadership  of  The  Indianapolis  News  in 
Automotive  linage  has  been  possible  because 
The  News  gives  its  advertisers  adequate  cov¬ 
erage  of  the  Indianapolis  Radius  ...  a  market 
balanced  by  the  diversification  of  agriculture 
and  industry  ...  a  stable  market  that  has,  and 
will,  quickly  benefit  from  any  upward  trend. 


Here  are  a  few  “quick”  figures  on  New  Car 
Registrations  and  Gasoline  Sales  in  Marion 
County,  the  heart  of  the  Radius  (Indianapolis 
IS  Marion  County):  In  the  first  five  months 
of  1933,  25.88  per  cent  of  the  total  New  Car 
Registrations  in  the  State  of  Indiana,  were 
made  in  Marion  County.  (Indiana,  according 
to  the  only  available  figures  at  this  time,  was 
10th  in  New  Car  Registrations  in  the  United 
States,  for  the  first  four  months).  In  April  and 
May,  1933,  15.6  per  cent  of  the  total  State 
gasoline  sales  were  made  in  Marion  County. 
This  15.6  per  cent  amounted  to  11,283,900 
gallons  of  gasoline. 


Whether  you  sell  Automobiles  or  Gasoline  or 
any  quality  product.  The  Indianapolis  Radius 
is  a  good  market  for  your  established  mer¬ 
chandise  ...  an  ideal  test  market  for  your 
new  products  .  .  .  and  this  market  can  be  sold 
profitably,  economically  by  The  Indianapolis 
News  .  .  .  ALONE. 


THE  INDIANAPOLIS  NEWS 


SELLS  THE  INDIANAPOLIS  RADIUS 
New  York  Chicaso 

DAN  A.  CARROLL  J.  E.  LUTZ 

110  E.  42ND  ST.  180  N.  MICHIGAN  AVE- 
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ditute 


NOW . . .  new  mlure  to  Rl 


leader-interest .  \nd  tiief> 

favorite  of  millionk  t^p^Eoij 

new  prodigies  oiXircad^^oft-Mfl^S 


Remember,  there  may  be  many  imitSons  b 


i(t  Ripley's  Believe  It  or  Not  This  new  preA^atiBn  irffulLj^^ 

^  &e  great  pulling  power  of  Believe  It  o^^t  t 

'wl  circulation  response,  put  it  in  yotir  popeBiow.  Write  or  wire  for  t^pitory 
“dtorms. 

KING  FEATURES  SYr\lCATE,  \t^ 

235  East  45th  Street  Ne^^fork 
the  greatest  circulation  COMEDWI^lf^N  EARTH 


“ . . .  and  still 

the  wonder  grows  . . . " 
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“BETTER  TIMES”  PARADE 

Huge  Crowd  Witnesses  Charlotte  Ob> 
server’s  Recovery  Celebration 

One  of  the  biggest  crowds  ever  to 
witness  a  parade  in  Charlotte,  lined  the 
streets  for  a  distance  of  32  blocks  Fri¬ 
day  evening,  June  16,  to  see  the  Char¬ 
lotte  Observer's  Better  Times  Parade 
and  pageant,  staged  after  two  weeks 
of  promotion,  as  a  celebration  of  im¬ 
proving  economic  conditicms. 

The  procession  included  pageantry  de¬ 
picting  the  d^th  and  funeral  of  Old 
Man  Depression  and  the  community’s 
jubilation  over  the  return  of  better 
times.  It  included  also  many  magnifi¬ 
cent  floats  representative  of  department 
stores  and  other  commercial  concerns. 
Cash  prizes  were  awarded  for  the  ^st 
floats  and  other  attractions  in  the  pro¬ 
cession,  which  included  marching  Boy 
Scouts,  newspaper  boys,  several  brass 
bands,  automobiles  carrying  the  Mayor 
and  other  city  officials  and  civk  leaders. 
The  parade  was  about  an  hour  and  a 
half  passing  a  given  point. 

Th«  Mayor  tod  issued  a  proclama¬ 
tion  in  recognition  of  the  event.  Thou¬ 
sands  of  visitors  joined  the  home  town 
throngs  in  witnessing  the  parade. 

After  the  parade  and  pageant  tod 
been  promoted  for  a  week,  local  mer¬ 
chants  suggested  that  Friday  be  made  a 
trade  day.  The  Observer  consented 
and  the  Thursday  paper  was  swelled  to 
forty-eight  pages  to  accommodate  the 
extra  advertising. 

The  Observer  paid  all  expenses  of  the 
event,  including  cash  prizes,  as  a  means 
of  promoting  the  psychology  of  better 
times.  The  columns  o?  the  paper  were 
used  exclusively  in  promotion  of  the 
event. 

Curtis  B.  Johnson  is  president  of  the 
paper  and  J.  A.  Parham  managing  edi¬ 
tor. 


Daily  Rewards  Carriers 

A  group  of  Jersey  City  (N,  J.) 
Jersey  Journal  carriers,  under  the  care 
of  I.  Isenberg  circulation  manager,  re¬ 
cently  attended  a  theatre  party,  as  a 
reward  for  courteous  service  and  for 
niaintaining  a  better  than  average  mark 
in  all  school  studies. 


Carriers  Visit  World  Fair 
Twraty-eight  carriers  of  the  Atlanta 
Constitution  have  been  awarded  trips 
to  the  Century  of  Progress  Exposition 
in  Chicago  for  excellent  service.  They 
left  for  Chicago  by  bus. 


8,000  ATTEND  SHOWS 

More  than  8,000  people  attended  the 
two  performances  of  the  Ballard  &  Bal¬ 
lard  Company’s  Chef  Jug  Band  in  the 
Memorial  Auditorium,  June  8,  spon¬ 
sored  by  the  Raleigh  (N.  C.)  Times  in 
conjunction  with  the  merchants  of  the 
city.  The  entertainment  was  advertised 
as  "Raleigh’s  Big  Night,”  one  of  a 
series  of  events  plaimed  by  the  daily  to 
stimulate  retail  trade  during  Jime  by  a 
million  dollars  or  more  through  news¬ 
paper  advertising.  The  event  was  ad¬ 
vertised  through  the  columns  of  the 
daily  and  admission  tickets  were  offered 
through  local  food  stores  that  partici¬ 
pated  in  advertising  the  event  in  three 
full  pages.  The  daily  spmsored  “Su¬ 
burban  Trade  Day”  in  conjunction  with 
the  local  merchants,  June  23,  in  whkh 
Professor  Nemars  drove  a  car  through 
the  streets  of  the  city  blindfolded. 


Named  Circulation  Manager 

Samuel  N.  Rosoff,  during  the  past 
year  circulation  manager  for  the  Port¬ 
land  (Me.)  Evening  News,  and  pre¬ 
viously  serving  in  the  same  capacity  for 
seven  years  with  the  New  Bedford 
(Mass.)  Times,  has  joined  the  Bridge¬ 
port  (Conn.)  Post-Telegram  as  cir¬ 
culation  and  promotion  manager,  suc¬ 
ceeding  Edward  Donlon,  resigned. 


C«,.riers  Receive  Scholarship* 

Scholarships  were  awarded  to  two  of 
four  carrier  boys  of  the  Staunton 
(Va.)  Leader  papers,  who  received  their 
diplomas  from  Robert  E.  Lm  high 
school.  Joseph  Taylor  received  a 
scholarship  to  the  Collie  of  William 
and  Mary  and  Robert  Collins  to  the 
University  of  Virginia. 


Conducting  Swimming  Classes 

In  cooperation  with  the  City  Recrea¬ 
tion  Commission,  the  Little  Rock  Ar¬ 
kansas  Democrat  opened  swimming 
classes  June  12  at  the  Junior  High 
School  and  White  City  swimming  pool. 
Children  from  two  years  up  will  be 
taught  the  rudiments  of  swimming  by 
competent  instructors. 

Daily  Host  to  Contest  Winners 

Three  carriers,  winners  in  a  recent 
contest  conduct^  by  the  Vincennes 
(Ind.)  Post,  and  eight  winners  in  the 
Post-Merchant  contest  were  the  guests 
of  the  daily  on  a  four-day  free  trip  to 
the  Century  of  Progress  Exposition  in 
Chicago. 


Named  Circulation  Manager 

_  Qay  Smith,  for  several  years  assistant 
circulation  manager  of  the  Toledo  Blade, 
last  week  joined  the  Louisville  Herald- 
Post  as  circulation  manager. 


“Queen  of  Mirth”  Contest 

The  Asheville  (N.  C.)  Times  con¬ 
ducted  a  contest  to  select  a  “(/ueen  of 
Mirth,”  for  the  sixth  annual  Rhododen¬ 
dron  Festival,  in  Asheville  June  14-16. 
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Wide  Newsp^er  Contacts 


FLONG  CORPORATION 

HOOSICK  PALLS, M.Y. 


SENDING  CHILDREN  TO  BEACH 

The  Galveston  News  recently  an¬ 
nounced  its  regular  summer  feature  of 
children’s  day  on  the  beach  whereby  a 
coupon  printed  daily  in  the  paper  is 
accepted  as  part  payment  for  rides  and 
concessions  each  Wednesday  afternoon. 
The  feature  was  instituted  about  10 
years  ago  and  has  resulted  in  much 
good-will,  according  to  Silas  B.  Rags¬ 
dale,  managing  editor  of  the  News. 
Thousands  of  children  enjoy  beach 
front  amusements  at  reduc^  rates 
each  week. 


Sequel  to  "Anne  Herrick” 

The  success  of  "Anne  Herrick,” 
serial  story  based  on  the  Chicago  school 
teacher  situation,  written  ^  John 
Lally,  Chicago  Daily  News  fiction  edi¬ 
tor,  and  appearing  in  the  Daily  News, 
has  been  so  great  that  a  sequel  to  the 
story  has  started  in  the  Daily  News 
under  the  title,  "Anne  and  Peter,”  the 
principal  characters  of  the  first  serial. 
Mr.  Lally  plans  to  syndicate  both  serials 
to  newspapers. 

Start*  Physicians’  Campaign 
The  Peoria  (Ill.)  Journal-Transcript 
is  publishing  a  series  of  educational  ar¬ 
ticles  for  physicians  and  surgeons. 
These  are  copyrighted  by  E.  J.  "Tref- 
finger  of  Richmond,  Ind.,  and  their 
publication  in  the  Journal -Transcript  is 
sponsored  by  individual  members  of  the 
Peoria  City  Medical  Society. 

Sponsoring  Tennis  Matches 

The  Clovis  (N._  M.)  Daily  News- 
J^mal  sponsored  its  first  annual  juve¬ 
nile  tennis  tournament  starting  June  19. 


CARRIER  CLASS  VALEDICTORUi 

Dale  Bemis,  Marshall,  Mich.,  carih 
for  the  Battle  Creek  (Mich.)  Nun 
Journal,  was  class  valedictorian  of  (k 
1933  Marshall  high  school  graduatja 
class.  He  was  the  first  boy 
accorded  this  honor  in  six  years.  Benii 
also  won  the  recent  carrier  contest  coo. 
ducted  by  the  daily  and  will  go  to  th 
Chicago  Fair  in  July  as  the  guest  of  tl* 
newspaper. 


Conducting  Fair  Tour 
G.  E.  Eckerstrom  and  H.  W.  SdL 
country  and  city  circulation  manag^ 
respectively  of  the  St.  Paul 
Press  and  Dispatch,  combined  their  g. 
tendance  at  the  I.C.M.A.  conventj® 
in  (Hiicago  this  week  with  a  World) 
Fair  and  sight-seeing  tour  for  ten  ef 
their  star  carriers. 


Pet  Exchange  Column 

The  Philadelphia  Sutiday  Ledger  s 
conducting  a  “pet  exchange”  coin* 
for  vacationists  who  cannot  take  theit 
pets  with  them  but  do  not  wish  to  aba. 
don  their  cats,  dogs  or  birds.  La 
Lorraine  is  conducting  the  column 

Waukesha  Cooking  School 
The  Waukesha  (Wis.)  Dmly  Frei> 
man  recently  sponsored  a  cooking  ad 
household  school  at  a  local  theatre  an- 
der  the  direction  of  Miss  Lucille  11 
Hall. 


Installs  Vending  Machine* 

The  Montreal  Gazette  has  started 
city-wide  distribution  by  means  d 
automatic  machines  which  deliver  i 
copy  of  the  newspaper  in  return  for  i 
nickel  deposited  in  the  slot. 


Imagine  Your  Embarrassment, 
Mr.  Publisher! 


a 


....  if  you  were  called  on  to  talk  about  your 
newspaper  at  next  week’s  advertising  conven¬ 
tion  .  .  .  and  you  couldn’t  think  of  anything 
to  say! 

You  do  have  an  opportunity  every  week, 
through  EDITOR  &  PUBLISHER,  to  address 
the  advertising  men  and  seUes  executives  who 
constitute  your  live  prospects. 

If  you  can  give  a  good  reason  why  your  news¬ 
paper  deserves  attention,  your  advertisement 
will  get  attention. 


For  everybody  who  uses  newspapers  needs 

EDITOR  &  PUBLISHER  every  week. 
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EMPIRE  STATE 

Greatest  Regional  Example  ^  ^  ^  ^  ^  ^  ^ 
^  of  Newly  Created  ‘‘Sellers”  Market  ^  ^ 

^  ^  ^  for  1933  National  Furniture  Merchandising 


A  “SELLERS’  MARKET”  in  the  furniture 
industry  was  plainly  indicated  for  the 
-A  Jl  first  time  in  more  than  twelve  years — 
at  the  close  of  the  advance  Fall  market  held  by 
case  goods  manufacturers  at  Jamestown,  N.  Y., 
near  the  beginning  of  Summer. 

New  York  State  manufacturers  were  largely 
represented  in  this  market  which  is  nation-wide 
in  its  participants  and  conducted  under  the 
auspices  of  the  Jamestown  Furniture  Market 
Association. 

The  call  for  merchandise  exceeded  demand 
for  the  midseason  markets  held  in  Grand  Rapids 
and  in  Chicago  earlier  the  same  month.  Many 
producers  withdrew  goods  from  sale — because 
orders  far  exceeded  plant  production  facilities. 

These  greatly  improved  conditions  are  strongly 
reflected  in  the  Empire  State  retail  furniture 
sales.  An  approximate  idea  of  what  such  an 
improvement  means  in  stepping  up  the  First 
Furniture  Market  of  the  Union,  is  shown  by 
latest  available  sales  figures  (1929). 

5.67  per  cent  of  New  York  State’s  retail  sales 
totals  for  all  classes  of  merchandise,  is  outlayed 


yearly  for  furniture  and  household  goods.  New 
Yorkers  buy  from  5,863  Empire  State  stores 
and  pay  the  huge  sum  of  $410,120,321  annually 
for  these  purchases.  This  is  millions  more  than 
paid  by  any  comparable  furniture  sales  field. 

It  is  estimated  by  the  U.  S.  Dept,  of  Com¬ 
merce  that  at  least  85  per  cent  of  all  money 
spent  to  advertise  furniture  is  used  to  buy 
newspaper  space.  National  furniture  manu¬ 
facturers  who  make  the  greatest  successes  in 
the  Empire  State,  profit  handsomely — even  if 
they  can  sell  their  brands  through  a  small  part 
of  these  5,863  stores. 

National  advertising  “hooked  up”  with  local 
store  advertising  as  its  outlet — is  the  very  foun¬ 
dation  of  selling  this  great  market  with  its  more 
than  3J^  million  homes,  6,000,000  workers  and 
12,700,000  population.  Conditions  are  so  im¬ 
proved  in  the  way  of  employment  and  income 
in  the  Empire  State — no  wonder  it  has  become 
a  “seller’s  market.” 

The  vast  bulk  of  the  Empire  State’s  newspaper 
furniture  linage  appears  in  the  28  papers  issued 
in  the  18  leading  trade  centers  named  here. 


Circu-  2,500  10,000 
latlon  Lines  Lines 


♦♦Albany  Evening  News . 

. (E) 

43,635 

.13 

.13 

♦♦Albany  Knickerbocker  Press . 

. (M) 

28.358 

.12 

.12 

♦♦Aibany  Knickerbocker  Press . 

. (S) 

42,421 

.17 

.17 

♦Amsterdam  Recorder- Democrat. . 

. (E) 

8,742 

.05 

.05 

tfAuburn  Citizen-Advertiser . 

. (E) 

8,316 

.065 

.055 

♦♦Binghamton  Press . 

. (E) 

36,252 

.12 

.12 

♦♦Buffaio  Courier-Express . 

. (M) 

113,644 

.25 

.25 

♦♦Buffalo  Courier-Express . 

. (S) 

153,472 

.30 

.30 

♦♦Buffalo  Evening  News . 

. (E) 

179,110 

.35 

.35 

♦♦Corning  Evening  Leader . 

. (E) 

8.715 

.05 

.05 

♦♦Elmira  Star-Gazette  Advertiser.. 

..(E&M) 

31,657 

.11 

.11 

ttGeneva  Dally  Times . 

. (E) 

5,311 

.04 

.04 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

♦♦Gloversville,  Johnstown  Morning  Herald 

&  Leader-Republican . 

,(E&M) 

12,971 

.07 

.07 

♦♦Ithaca  Journai-News . 

....(E) 

8,035 

.05 

.05 

♦♦Jamestown  Morning  Post . 

...(M) 

12,438 

.04 

.04 

♦♦Kingston  Daiiy  Freeman . 

....(E) 

8,644 

.05 

.05 

♦♦Newburgh-Beacon  Daiiy  News. . . . 

....(E) 

15,725 

.09 

.09 

♦♦New  York  Times . 

....(M) 

462,351 

.90 

.838 

♦♦New  York  Times . 

....(S) 

758,176 

1.20 

1.117 

♦♦New  York  Heraid  Tribune . 

,...(M) 

326,796 

.75 

.698 

♦♦New  York  Herald  Tribune . 

....(S) 

453,091 

.80 

.745 

♦♦Niagara  Falls  Gazette . 

....(E) 

21,914 

.08 

.08 

♦♦Rochester  Times-Unlon . 

- (E) 

73,865  ] 

1 

.40 

♦♦Rochester  Democrat  &  Chronicle. 

.  (M&S) 

76,189  I 

I 

♦♦Troy  Record . 

.  (M&E) 

23,314 

.07 

.07 

**A.  B.  C.  Pubiisher’s  Statement,  Aprii  1,  1933. 
ttPubiishers’  Affidavit,  Aprii  1,  1933. 


S.  F.  FORD  DEALERS'  CAMPAIGN 

Francisco  Ford  Dealers’  As- 
LISTS  sociation  are  conducting 
campaign  to  tie  in  v 
Ford  national  advertising  now  appear¬ 
ing  in  newspapers  throughout  the  coun 
try.  This  dealer  campaign  carries  i 
schedule  in  the  San  Francisco  Exam¬ 
iner,  Chronicle,  News  and  Call-Bul¬ 
letin.  In  addition,  the  Ford  Dealers’ 
Association  is  also  using  newspaper 
space  to  announce  that  San  P'rancisco 
Ford  owners  may  now  exchange  their 
Ford  motors  for  rebuilt  factory  guar¬ 
anteed  motors  at  a  very  small  cost. 
This  is  the  first  time  in  Ford  history 
that  such  a  motor  exchange  has  been 
possible. 


A  series  of  advertisements  in  Chicaij 
j  a  newspaper  newspapers  will  serve  to  educate^ 
with  the  Henry  public  on  the  subject  “Will  Chicj., 
Real  Estate  Come  Back?”  Gen. 
Davis,  chairman  of  the  Chicago  'Title* 
a  Trust  Company,  announced  this 
Copy  will  show  100  years  of  real  estjtf 
values  in  Chicago. 

Ewald’*  Daughter  Graduated 

Miss  Shirley  Ewald,  daughter  oi 
Henry  T.  Ewald,  of  the  Campbell. 
Ewald  advertising  agency,  and  Mrs. 
Hlwald,  was  graduated  from  Vassjr 
College  last  week. 

Sloan  Valve  Co.  Appoint* 

Sloan  Valve  Company,  manufacturers 
of  Flush  Control  Products,  has  placed 
its  advertising  account  with  Reincke 
Ellis-Younggrecn  &  Finn,  Chicago. 

Morrissey  to  Detroit  Agency 

E.  H.  Morrissey,  formerly  of  Greea, 
Fulton  &  Cunningham,  Chicago  agency^ 
lias  joined  Brooke,  Smith  &  French^ 
Fry  Products  Appoints  Agency  Detroit  agency. 

Fry  Products,  Inc.,  of  Detroit,  has 
appointed  Brooke,  Smitli  &  French,  Inc., 
also  of  Detroit,  its  advertising  and 
merchandising  counsel.  The  company 
is  one  of  the  leading  manufacturers  of 
seat  covers  for  automobiles. 


ME^IBERS  of  the  executive  com-  other  mediums  alone,  should  entitle 
mittee  of  the  Association  of  Na-  them  to  a  hearing  in  a  study  of  this 
tional  Advertisers  were  scheduled  to  kind.  (This  inherent  difference,  by  the 
meet  late  June  22  to  consider  the  mat-  way,  is  of  great  importance  to  adver- 
ter  of  retaining  experts  to  make  a  sup-  tisers  who  build  market  by  market  and 
plementary  study  of  the  advertising  to  sectional  advertisers  who  desire  to 
agency  commission  system  in  connection  remain  sectional  advertisers.)” 
with  the  Young  report  on  that  subject.  The  viewpoint  of  magazine  publish- 
The  matter  was  referred  to  the  com-  ers,  according  to  Mr.  Haase,  “would 
mittee  by  the  recent  convention  of  the  seem  to  be  prejudiced.”  He  added:  “It 
association,  after  objections  had  been  has  been  my  observation  that  many  peo- 
made  to  the  Young  report  on  the  ground  pie  in  the  general  field  of  advertising 
that  the  material  presented  was  not  suf-  have  held  the  national  magazine  to  be 
ficient  to  justify  the  conclusions  in  the  chief  beneficiary  of  the  adv’ertising 
favor  of  the  present  system.  agency  commission  system  over  a  long 

Further  light  on  the  A.N.A.  objec-  period  of  years.  .  .  .  This  accusation 
tions  was  disclosed  this  week  when  the  is  based  chiefly  on  the  assertion  that  the 
association  released  an  analysis  of  the  magazine  has  long  had  the  highest- 
Young  report  made  by  Albert  E.  Haase,  priced  unit  and  that  under  the  commis- 
former  managing  director  of  the  A.N.A.  sion  system,  where  the  rate  of  commis- 
This  analysis  was  presented  at  the  meet-  sion  is  approximately  the  same  for  all 
ing  of  the  A.N.A.  members  June  8.  commissionable  mediums,  the  human 
ImporUnt  points  in  the  objections  weakness  is  to  place  the  business  where 
raised  by  members  of  the  Association  dollars  resulting  is  the  greatest  in 
of  National  Advertisers  to  the  Young  amount.  ’ 

report  were  brought  out  in  the  analysis  H^a.se  also  raised  the  question  of 

which  challenged  the  “nature  and  scope”  profits  of  agencies  in  dealing 

of  the  evidence  presented  in  the  Young  with  different  media, 
report.  The  Young  study  had  concluded  question  of  legal  relations 

that  the  present  system  of  advertising  between  the  advertiser  and  the  agent, 
agency  comnensation  “is  the  most  prac-  ffaase  quoted  records  of  the 

ticable  one  for  maintaining  the  true  and  L^^ited  States  Board  of  Tax  Appeals 
long-run  interest  of  all  advertisers  and  questioning  the  credit  service  given 
all  publishers.”  by  agencies.  He  also  presented  an 

The  emphasis  placed  on  magazine  analysis  by  an  unnamed  attorney  ar- 
advertisers  in  the  Young  report  was  ^^ency  s  first  duty  is  to 

one  of  the  principal  objections  raised  client,  not  to  the  publisher  nor  to 
by  Mr.  Haase.  Citing  the  fact  that  advertising  m  general, 
most  of  the  advertisers  questioned  bv  ,  Elsewhere  Mr.  Haase  challenged  Mr. 
Mr.  Young  were  magazine  advertisers,  ^  oung  *  argument  that  the  agency 
and  that  periodical  publishers  received  system,  by  increasing  the  volume  of 
most  attention  in  the  publishing  field  advertising,  k^ps  rates  down  and  thus 
Mr.  Haase  argued  that  the  Young  re-  advertiser  as  well  as  the 

port  did  not  fully  live  up  to  its  title  publisher.  He  cited  figures  indicating 
“Advertising  Agency  Compensation  iti  magazines  published  more 

Relation  to  the  Total  Cost  of  Advertis-  *an  100  pages  of  advertising  the  pull¬ 
ing.”  As  another  point,  he  objected  >ng,.P«wer  of  individual  advertisements 

that  the  Young  report  “gives  no  light  declined.  _ 

on  the  legal  relationship  in  the  adver-  m  o 

tiser-agent-publisher  situation.”  Dollar  Line*  Plan  Campaign 

“The  evidence  appears  to  be  insuf-  After  a  four  years’  absence  from 
ficiem,”  Mr.  Haase  concluded.  “It  is  national  magazines.  Dollar  Steamship 
to  be  regretted  that  such  a  conclusion  Lines  will  again  enter  the  magazines 
appears  to  be  warranted,  because  many  this  fall.  Black  and  white  and  color 
had  hopes  that  from  such  a  study  as  will  be  used  to  sell  the  three  principal 
this,  information  might  be  obtained  services  of  the  company — intercoastal, 
which  would  form  a  real  basis  for  in-  Orient  and  round-the-world.  Dollar 
telligent  discussion  on  questions  such  Lines  copy  will  continue  to  appear  in 


Wright  Joins  Freitag 

A.  E.  Wright,  formerly  with  Lord  4 
Thomas,  Chicago,  is  now  sales  servict 
manager  _  of  Freitag  .\dvcrtisiig 


.•Xgency.  Chicago. 


lines 


a  sound  in  the  night,  a  whiff  of 
smoke,  a  sudden  illness.  Then 
are  times  when  the  mere  con¬ 
venience  of  the  telephone  gives 
it  an  important  place  among 
life’s  necessities  ...  to  shop 
from  your  home,  to  chat  with  a 
friend,  to  handle,  quickly  and 
efficiently,  the  varied  duties  of 
a  busy  household.  And  there 
are  times — many  times  daily— 
when  the  telephone  is  the  indis¬ 
pensable  right  arm  of  business. 

To  make  this  possible,  the 
Bell  System  provides  millions  of 
miles  of  wire  and  the' services  of 
an  army  of  trained  employees. 
They  stand  ready  to  answer  your 
call;  they  offer  you  the  service  of 
a  friend. 


Telephone  lines  .  .  .  put¬ 
ting  her  in  instant  two-way 
communication  with  a  larger 
world — broadening  her  interests 
and  extending  her  influence — 
rendering  more  simple  the  im¬ 
portant  business  of  managing  a 
household.  No  item  of  home 
equipment  contributes  more  to 
her  security,  happiness  and  effi¬ 
ciency  than  the  telephone. 

The  telephone  has  helped  to 
make  the  nation  a  neighborhood 
and  keep  you  close  to  people  and 
places.  Quickly,  and  at  small 
cost,  you  can  talk  with  almost 
any  one,  anywhere. 

There  are  times  when  being 
‘‘in  touch”  is  vital,  urgent  .  .  . 

^Af£R/C^N  TELEPHONE  AND  TELEGRAPH  COMPANY 
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PENNSYLVANIA’S 


Upturn  Roctd^^  Broadens  As 
Employment  and  Wages  Go 
to  Higher  Levels  ■tc- 


2,50«  le.ooe 
Circulation  lines  lines 

••Johnstown  Tribune .  (E)  27,371  .10  .10 

tfLebanon  News-Times .  (E)  10,757  .05  .05 

••Scranton  Times .  (E)  50,017  .15  .14 

••Sharon  Herald .  (E)  6,364  .04  .04 

••Washington  Observer  and 

Reporter . (ME)  14,454  .06  .06 

••West  Chester  Local  News. .. .  (E)  10,207  .05  .05 

•Wilkes-Barre  Times  Leader . .  (E)  26,123  .07  .07 

ttYork  Dispatch .  (E)  20,294  .07  .07 

••A.B.C.  Publishers’  Statement  Apr.  1,  1933' 
ttPublishers’  Affidavit  Apr.  1,  1933. 


Circulation 

2,500 

lines 

10,000 

lines 

••Beaver  Falls  News  Tribune. . . 

^  (E) 

8,010 

.04 

.04 

••Chester  Times . 

(E) 

19,882 

.09 

.08 

••ConnellsviUe  Courier . 

(E) 

5,850 

.05 

.05 

••Erie  Dispatch-Herald . 

(E) 

31,031 

.07 

,07 

••Greensburg  Review-Tribune. 

(EM) 

8,776 

.06 

.06 

••Harrisburg  Telegraph . 

(E) 

41,119 

.11 

.11 

tfHazieton  Plain  Speaker . 

tfHazleton  Standard-Sentinel* 

)  (E) 

J21,728 

.08 

.07 

•A.B.C.  Publishers’  Statement,  Oct.  1,  1932. 


'70  C  representative  Keystone 
/  manufacturing  plants, 
reporting  to  the  Federal  Re¬ 
serve — showed  a  plant  employ¬ 
ment  gain  of  1  per  cent  and  a 
payroll  gain  of  5  per  cent  in  a 
single  month. 


This  affected  200,000  Penn¬ 
sylvania  workers  whose  weekly 
payroll  exceeds  $2,840,000. 
Their  total  operating  time  was 
increased  7  per  cent. 


The  largest  gains  in  operat¬ 
ing  time  noted  in  those  major 
manufacturing  groups  compris¬ 
ing  metal  and  textile  products, 
stone,  clay,  glass,  leather  and 
rubber  industries. 

A  marked  enlargement  of 
plant  operations  was  shown  by 
32  of  the  47  individual  indus¬ 
tries  reporting  the  above  figures 
— indicating  a  broad  upturn  in 
these  various  lines. 


This  upturn,  which  is  largely 
indicative  of  the  Commonwealth 


as  a  whole — widens  steadily  as 
the  economic  road  to  better 
times  broadens  for  the  more 
than  4,000,000  total  of  Key¬ 
stone  workers. 

An  important  and  “monied” 
section  of  this  Pennsylvania 
mass  sales  market  is  embraced 
by  the  20  papers  issued  in  the 
16  trade  centers  listed  here. 

These  papers  are  leading 
factors  in  directing  the  buy¬ 
ing  power  of  approximately 
1,500,000  of  Father  Penn’s 
more  than  10,000,000  people. 
National  advertisers  rely  on 
their  dominating  sales  influ¬ 
ence. 

Such  reliance  has  the  solid 
foundation  of  years  of  consist¬ 
ent  profit.  And  1933  is  another 
like  year — “only  more  so”!  To 
prove  this:  Write  these  news¬ 
papers  NOW  for  special  or 
other  local  information. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


From  the  sidelines,  criticism  of  the 
Young  report  because  of  its  emphasis 
on  magazine  advertising,  as  voiced  at 
the  recent  session  of  the  Association  of 
National  Advertisers,  seems  to  ignore 
the  circumstances  under  which  the  sur¬ 
vey  was  made.  The  decision  to  retain 
Prof.  Young  and  to  make  a  detailed 
study  of  advertising  agency  compensa¬ 
tion  came  as  a  result  of  discussions  be¬ 
tween  important  advertisers  and  pub¬ 
lishers  of  leading  magazines.  Other 
media,  although  keenly  alive  to  the  pos¬ 
sible  effect  on  them  of  any  change  in 
magazine  practice  in  relation  to  agency 
commissions,  were  not  directly  repre¬ 
sented.  The  committee  which  dealt  with 
Prof.  Young  and  received  his  report 
included  a  member  representing  maga¬ 
zine  publishers,  and  part  of  the  expense 
of  the  surv^  was  borne  by  the  maga¬ 
zines  participating,  most  of  whom  were 
members  of  the  Periodical  Publishers 
Association. 

Under  these  circumstances,  it  would 
have  been  strange  if  the  report  had  not 
been  devoted  in  large  part  directly  to 
the  magazine  held. 

Possibly  a  study  considering  other 
media  primarily  might  show  important 
differences ;  certainly  the  emphasis  given 
this  point  in  the  A.  N.  A.  analysis 
released  this  week  would  indicate  such 
a  belief.  It  does  seem  strange,  how¬ 
ever,  to  find  A.  N.  A.  criticism  directed 
at  the  Young  study  for  its  use  of  a  list 
of  advertisers  based  primarily  on  the 
A.  N.  A.  membership  list  itself — other 
advertisers  being  added  either  because 
of  their  large  expenditures  in  magazines, 
or  because  trade  gossip  indicated  they 
might  be  obtaining  rebates  from  their 
advertising  agencies. 

*  *  * 

ROADCAST  network  advertising 
figures  for  May,  which  were  not 
available  in  time  for  inclusion  in  last 
week’s  article  on  newspaper  and  maga¬ 
zine  linage,  seem  to  indicate  a  failure 
to  join  the  upturn  visible  in  the  pub¬ 
lications.  True,  the  total  for  the  two 
big  networks,  reported  by  National  Ad¬ 
vertising  Records  as  293,450,  was 
63.1  per  cent  of  the  May.  1932,  total, 
somewhat  better  than  April’s  low  mark 
of  61.5  per  cent;  but  in  May,  1932,  the 
network  time  was  already  declining 
after  having  passed  its  all-time  peak 
in  March. 

As  compared  with  the  monthly  aver¬ 
ages  for  the  years  1929-32,  which  should 
at  least  give  a  fairly  good  pattern  of 
seasonal  trends,  network  sales  of  time 
in  May,  1933.  stood  at  87.1  per  cent. 
April’s  percentage  in  a  sjmilar  compari¬ 
son  was  90.2,  while  earlier  months  this 
year  had  shown  a  decline  from  113.6 
per  cent  in  January  to  106.2  per  cent 
in  March. 

National  Broadcasting’s  sales  of  net¬ 
work  time  last  month  were  reported  as 
$1,669,194,  or  72.4  per  cent  of  May, 
1932.  Columbia  Broadcasting’s  sales 
were  $624,256,  or  47.0  per  cent  of  May, 
1932.  For  both  together  the  year  to 
date  stands  at  66.6  per  cent  of  the  cor¬ 
responding  months  in  1932. 

*  *  * 

WESTINGHOUSE  cheerfully  an- 
noimces  that  more  orders  for  elec¬ 
tric  refrigerators  were  booked  during 
May  than  in  any  previous  month  in  its 
history.  With  8,800  orders  piled  up, 
plants  are  working  24  hours  a  day. 

*  * 

CAMPBELL-EWALD  COMPANY, 
Detroit,  also  is  cheerful.  An¬ 
nouncing  the  promotion  of  three  staff 
members  to  vice-presidencies,  Henry  T. 
Ewald,  president  of  the  agency,  com¬ 
ments  that  the  agency  is  seeking  to 
stTOTgthen  its  executive  organization  in 
anticipation  of  increasing  business,  based 
on  the  better  business  outlook,  and  par¬ 
ticularly  the  continued  improvement  in 
automobile  sales. 

The  new  vice-presidents  are:  J.  J, 
Hardig,  assistant  general  manager,  who 
has  b^n  with  the  agency  since  1921 ; 
L.  T.  Robinson,  account  executive,  who 
joined  the  company  in  1922  after  news¬ 
paper  editorial  and  advertising  experi¬ 


ence;  and  J.  R.  Adams,  account  execu¬ 
tive,  who  joined  the  agency  as  a  copy 
writer  in  1927  and  served  as  head  of 
the  copy  department  for  several  years. 

*  *  * 

Another  advertising  bright  spot: 

.  Operations  of  R.  J.  Reynolds  To¬ 
bacco  Company  in  Winston-Salem,  N. 
C.,  have  had  to  be  stepp^  up  repeatedly, 
with  night  shifts  added  in  recent  weeks, 
according  to  announcement  from  Will¬ 
iam  Esty  &  Co.,  New  York  agency  in 
charge  of  Reynolds  advertising.  The 
statement  adds:  “It  is  understood  that 
the  production  of  Camels  is  about  double 
that  of  a  few  months  ago  when  the 
low  point  of  the  depression  was 
reached.” 

Camel  cigarette,  returning  to  the 
newspapers  last  January,  after  a 
year’s  “vacation,”  has  been  a  consistent 
user  of  newspaper  space  this  year. 

*  *  * 

The  two-year  fight  to  prevent  sub¬ 
stitution  of  cheap  perfumes  for  well- 
known  and  advertised  brands — a  fight 
led  by  Coty,  Inc,  with  the  aid  of  other 
members  of  the  Perfumery  Importers 
Association — ^has  resulted  in  legal  vic¬ 
tories  in  case  after  case  of  substitution, 
counterfeiting,  misrepresentation,  and 
slander,  according  to  information  com¬ 
piled  by  the  Coty  advertising  agency, 
P.  K.  Frowert  Company,  Inc.,  New 
York.  Seven  cases  are  pending  in  the 
courts  of  New  York  City,  with  trials 
to  be  held  in  the  near  future.  The 
cases  are  based  on  Section  2354  of  the 
New  York  Penal  Law,  which  makes  it 
a  misdemeanor  to  sell  products  with  a 
false  trademark  or  false  label. 

*  *  * 

HILE  the  Advertising  Federa¬ 
tion  of  America  is  completing 
last-minute  preparations  for  its  annual 
convention  in  Grand  Rapids  next  week, 
the  British  Advertising  Association  is 
actively  arranging  its  ninth  annual 
advertising  convention,  to  be  held  at 
Olympia,  London,  July  17-22,  in  con¬ 
junction  with  the  Advertising  and 
Marketing  Exhibition  there.  Not  only 
the  British  Empire  but  also  many  con¬ 
tinental  nations  are  to  be  represented. 
As  in  this  country,  there  will  be  sessions 
for  specialized  groups,  such  as  news¬ 
paper  executives,  advertising  agents, 
poster  advertisers,  direct  advertisers, 
trade  and  technical  press,  as  well  as 
sessions  devoted  to  the  various  Empire 
markets. 

Advertisers’  House,  a  feature  of  the 
Advertising  Exhibition,  is  to  be  com¬ 
pletely  furnished  with  advertised 
articles.  Famous  advertising  figures 
will  come  to  life  and  give  demonstra¬ 
tions.  More  than  500  entries  have 
already  been  made  in  an  Exhibition  of 
Modern  Industrial  Art  Orw^rations  of 
publishing  a  model  newspaper  are  to 
form  a  daily  display.  Another  feature 
will  be  a  showing  of  a  shop  as  it  may  be 
in  1950. 

Sir  William  Crawford  is  chairman  of 
the  exhibition,  and  C.  Harold  Vernon 
is  chairman  of  the  convention  com¬ 
mittee. 


Hittleman  Brewery  Appoints 

Edw.  B.  Hittleman  Brewery,  Brook¬ 
lyn,  N.  Y.,  has  placed  its  advertising 
account  with  Fertig,  Slavitt  &  Gaffney, 
Inc.,  150  Madison  Avenue,  New  York. 


TEXAS 

Properly  to  cover  thia  treat  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Publiebed  by  the  oldest  bueinese  institution 
in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Reprtieniatitei 
New  York  Chicago  Detroit  San  Francisco 


AGENCY  IS  UQUIDATED 

The  advertising  agency  of  Soule, 
Feeley  &  Riclunond,  New  York  and 
Syracuse,  is  being  liquidated.  R.  G. 
Soule,  president  of  the  agency,  has 
formed  an  agency  in  Syracuse  under 
the  name  of  R.  G.  Soule  Company,  Inc, 
Robert  S.  Feeley  and  Ralph  Richmond, 
vice-presidents  of  the  old  agency,  have 
formed  a  new  agency  under  the  name 
of  Feeley  &  Richmond,  with  offices  in 
the  Chrysler  Building,  405  Lexington 
Avenue,  New  York  City.  Accounts 
being  handled  by  Feeley  &  Richmond 
are  Will  &  Baumer  Cwdle  Comply, 
New  York;  Jacques  Bodart,  Inc.,  New 
York;  and  Hammond  Paint  Company, 
Beacon,  N.  Y. 

New  Accounts  for  Friedman 

Walter  T.  Dickerson  Company,  Col¬ 
umbus,  O.,  manufacturer  of  Arch  Lock 
and  Arch  Relief  shoes  for  men  and 
women,  and  the  Motor  Fume  Utilizer 
Corporation,  New  York,  manufacturer 
of  gasoline  motor  appliances,  have  ap¬ 
pointed  the  Leon  A.  Friedman,  New 
York  advertising  agency,  to  handle  their 
accounts.  In  the  former  account,  news¬ 
papers  and  trade  papers  will  be  used. 

Preparing  Newspaper  Campaign 

Fireman’s  Fund  Insurance  Company, 
San  Francisco,  heading  a  group  of  west¬ 
ern  fire,  marine  and  casualty  compa¬ 
nies  operating  throughout  United  States 
and  Canada,  has  appointed  Edwin  P. 
Gerth  &  Co.,  San  Francisco,  to  handle 
its  advertising  account.  A  campaign  is 
now  being  prepared  to  apj^ar  in  SO 
daily  newspapers  in  California. 


Coffee  Brewer  Co.  Appoints 
The  Glass  Coffee  Brewer  Corpora¬ 
tion,  Chicago,  manufacturers  of  domes¬ 
tic  and  commercial  coffee-making  equip¬ 
ment,  has  placed  its  account  with 
Reincke-Ellis-Younggreen  &  Finn,  5^ 
North  Michigan  avenue,  Chicago.  Di¬ 
rect  mail,  trade  papers  and  women’s 
magazines  will  be  used. 


G.  D.  Coon  with  Montgomery  Ward 

G.  D.  Coon  has  been  chosen  assistant 
production  manager  of  the  retail  ad¬ 
vertising  department  of  Montgomery 
Ward  &  Co.,  Chicago.  He  was  for¬ 
merly  advertising  and  sales  manager 
of  Simplicity  Automotive  Equipment 
Company,  Port  Washington,  Wis. 


New  Houston  Agency 

Gulf  States  Advertising  Agency,  Inc., 
of  Houston,  Tex.,  has  been  chartered 
by  the  secretary  of  state.  The  autho¬ 
rized  capital  stock  is  $500.  Incorpora¬ 
tors  are:  Paul  P.  Middleton,  J.  M. 
Manfredini  and  D.  G.  Saunders. 

Stevens  to  Columbia  Phonograph 

E.  F.  Stevens  has  been  appointed  gen¬ 
eral  salesmanager  of  the  Columbia 
Phonograph  Company,  New  York.  He 
formerly  was  with  the  Brunswick  Rec¬ 
ord  Corporation. 


K.  S.  Gordon  Joins  Alcorn 

K.  S.  Gordon  has  joined  the  staff  of 
the  Chicago  office  of  Franklin  P. 
Alcorn  Company,  Inc.,  publishers’  repre¬ 
sentatives. 


We  haven’t  the 
Largest  Circulation 

in  the  World 

But  The  Sun  goes  and  stays 
in  more  of  the  good  homes 
.  .  .  the  buying  homes  .  .  . 
of  the  New  York  Market 
than  any  other  weekday 
newspaper  .  .  .  And  that’s 
one  reason  why  it  does  a 
good  selling  job  for  adver¬ 
tisers  of  good  merchandise, 
regardless  of  price. 

aaefei  ^nn 

NEW  YORK 


HERMETIC  COPY  IN  CHICAGO 

A  localized  advertising  campaip 
worked  out  in  connecUon  with  wh^J! 
sale  distributors  is  being  used  in  Ch 
cago  on  U.  S.  Hermetic  Refrigeraton, 
a  product  of  U.  S.  Radio  &  Television 
Corporation,  featuring  a  way  to  get  j 
Hermetic  refrigerator  free.  Four  fa. 
tures  of  the  refrigerator  are  lisW  ]q,| 
the  fifth  is  to  be  described  by  tl» 
reader  who  is  asked  to  see  the  refrij. 
erator  and  get  an  official  entry  blank 
from  the  dealer,  Lamport,  Fox  J 
Company,  South  Bend,  Ind.,  agency 
handles  the  account. 


Localizing  R.R.  Copy 

Great  Northern  Railvvay  is  conducing 
a  newspaper  advertising  campaign 
which  both  creates  the  urge  to  travel 
and  introduces  the  reader  to  the  local 
railroad  agent.  The  advertising  men. 
tions  A  Century  of  Progress  and  sug. 
gests  fair  visitiors  extend  their  vaca¬ 
tions  via  Great  Northern  Railway, 
Reincke-Ellis-Younggreen  &  Finn,  Qi 
cago,  are  placing  the  account 


Wooster  Brush  Appoints 

The  Wooster  Brush  Company,  Woos¬ 
ter,  Ohio,  has  placed  its  advertisiig 
account  with  the  Cleveland  office  of 
Fuller  &  Smith  &  Ross,  Inc.  Maga¬ 
zines,  business  papers,  newspapers,  dj. 
rect  mail,  and  motion  pictures  are  beiiy 
used. 


Gets  Two  New  Accounts 

Henri,  Hurst  &  McDonald,  520  Nortl 
Michigan  avenue,  Chicago,  is  not 
handling  the  accounts  of  Selby  Shoe 
Company,  Portsmouth,  O.,  and  S.O.S 
Mfg.  Co.,  Chicago,  makers  of  S.0.S, 
Cleaner, 


W.  1.  Tracy,  Inc.,  Appointed 

W.  I.  Tracy,  Inc.,  New  York,  has 
been  appointed  advertising  agency  for 
A.  E.  Paulsen  &  Co.,  Inc.,  119  Broad 
Street,  New  York  City,  domestic  and 
export  manufacturers  and  sales  agents 
for  several  food  products. 


273,192 

was  the  averase  net  paid  daily 
circulation  oF  the  Baltimore  Sun 
(Mornins  and  Evening  issues) 
for  the  month  of 

MAY,  1933 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  May, 
1933,  was  179,390. 

Evarything  in  BalHmmra 
Ravotomo  i4roan<l 

THE  SDH 

Morning  Evening  Sunday 


Significant 

Figures 

For  the  first  five  months  of 
1 933,  the  Los  Angeles  Titties 
printed  more  than  4,800,000 
lines  of  advertising — exceed¬ 
ing  the  total  of  both  other 
Los  Angeles  morning  news¬ 
papers  COMBINED — and 
the  total  of  both  Los  Atwlw 
afternoon  papers  COM¬ 
BINED. 

Los  Angeles 

TIMES  ^ 


MERGENTHALER  .LINOTYPE  COMPANY,  BROOKLYN  NEW  YCFK 
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HE  MODERN  NEWSPAPER  BODY  EACE 


E/ie  Mechanical  Side  PRINTED  3-COLOR  STREAMER  habit  of  seeing  the  paper  printed  in  edition  resulted  from  experiments  which 

-  ■  ,  ,  - - 7*_  _  ,  black  only.  the  Day’s  pressroom  foreman,  George 

5S  ROOM  LEADERS  New  London  (Conn.)  Day  Conduct*  three  color  job  was  accomplished  W.  Kent,  had  been  making  since  his  re- 

ET'rklMOMV  Succe»»ful  Experiment  with  but  two  plates,  no  compensator  turn  from  the  recent  American  News- 

M  15K1INL*  I  The  New  London  (Conn.)  Day  issued  and  no  fountains  for  the  red  and  blue  paper  Publishers’  Association  mechani- 

- — *  its  first  color  edition  June  16  in  the  inks.  One  color  plate  was  made,  carry-  cal  conference  at  Pittsburgh. 

Duffy  Say*  Human  Element  form  of  a  morning  extra  for  the  Yale-  ing  the  words  “Morning”  and  “Divided.”  — 

Big  Factor — Urge*  Aban-  Harvard  boat  race.  A  three-color  com-  This  was  placed  on  a  separate  unit  of  PARIS  DAILY  BUYS  INTERTYPES 

aonment  of  Obsolete  bination  was  used  in  the  first  page,  eight  the  Day’s  Hoe  octuple  press.  Adjust-  The  new  Paris  newspaper,  Le  Jour, 

Machinery  column  line  denoting  the  victories  of  ments  for  register  were  made  by  throw-  has  placed  an  initial  order  with  Inter- 

_ _ both  crews  in  the  two  morning  clashes,  ing  the  unit  out  of  register.  The  two  type.  Corporation  for  11  Intertypes, 

rough  and  intelligent  leadership”  .IB  colored  inks  were  brushed  onto  a  cylin-  some  of  which  will  carry  the  univer- 

•d  in  newspaper  press  rooms  for  R^ces  Divided.  The  word  Morning  der,  picked  up  by  one  vibrator  and  dis-  sal  quadding  and  centering  devices.  Le 

ig  economy  and  efficiency,  Ed-  ^a®  printed  m  blue ;  Races  m  black  tributed  over  the  two  form  rollers  to  Jour  will  be  under  the  direction  of 

I  Duffy,  superintendent.  New  Divided  in  red.  The  effect  was  the  printing  sections  of  the  color  plate.  Leon  Bailby,  for  25  years  editor  of 

iaily  News  said  at  the  mechani-  startling  to  readers  who  had  been  in  the  Trial  of  the  three  colors  on  the  extra  L’ Intransigent. 


“The  human  element,”  Mr.  Duffy 
said,  “is  a  factor,  and  a  large  one,  that 
rfljilires  and  demands  serious  considera- 
»*• 

“I  do  not  mean  to  convey  that  that 
alooe  is  the  all-important  factor.  There 
are  other  important  items  that  lend 
th^elves  to  the  successful  operation 
of  this  department.  The  management 
alters  the  picture  on  a  large  scale  at 
this  point,  regarding  the  quality  of  mate¬ 
rials  given  to  the  press  room  to  work 
fith,  such  as  paper,  blankets,  rollers, 
idc,  plates  and  equipment  in  general. 
With  equipment,  and  materials,  right, 
lioag  with  intelligent  leadership,  and 
the  will  and  pro^r  spirit  to  accomplish 
things,  economical  production  and 


must  be  durable  enough  to  last,  firm 
aioagh,  yet  resilient  enough,  to  give 
the  results  required  and  expected. 
Bhnkets  should  be  changed  in  a  regular 
and  systematic  manner,  and  a  record 


kept  of  the  number  of  impressions  had 
frem  them.  In  this  way  it  can  be  deter- 
mintd  just  how  much  you  are  getting 
frem  the  blankets,  and  if  they  are  stand¬ 
ing  op  well  and  giving  the  production 
apoted.” 

Perfect  alignment  of  cylinders  at  all 
tioes  should  be  achieved  and  bearings 


Another  important  factor  m  econ- 
he  went  on,  “is  the  roller  ques- 
lia.  I  do  not  believe  that  there  is  a 
piesroom  of  any  size  anywhere,  today, 
tlat  can  afford  to  be  without  the  rubber 
nller.  The  composition  roller  on  news- 
pper  presses  is,  to  my  way  of  thinking, 
itiiii^  of  the  past,  and  has  outlived 
is  usefulness.  V^en  one  considers  that 


All  types  look  big  through  the  reading 
glass.  Excelsior  looks  big  to  the  naked 
eye.  Masterful  designing  has  given  it 
the  illusion  of  greater  size. 

Excelsior  designers  based  this  new 
type  upon  (1)  a  painstaking  study  of 
the  defects  of  conventional  types  and 
(2)  the  counsel  of  vision  experts  in 
letter  shaping  and  proportion. 

The  study  of  other  type  faces  under 
the  microscope  showed  why  they 
smeared  and  filled  up.  Excelsior  de¬ 
signers  avoided  these  defects.  The 
counters  were  deepened  and  enlarged. 
Serifs  were  made  sturdier.  Ink  traps 
were  eliminated. 

Excelsior  capitals  are  large  and 
well-proportioned.  Lower-case  letters 
are  full  and  roimded,  yet  are  suf¬ 
ficiently  compact  to  give  maximum 
word  count. 

You  can  judge  Excelsior’s  reada¬ 
bility  from  this  set-up.  But  there’s 
only  one  way  to  find  out  how  practi¬ 
cal  it  is  .  .  .  how  well  it  meets  dry 
mat  and  rubber  roller  problems.  In¬ 
stall  it  in  yo,ur  composing-room! 

Set  in  Linotype  Excelsior 


42 


Editor  &  Publisher  The  Fourth  Estate  for  June  24,  1  933 


EDITORS  SUPPORTING  NEW 
DEAL  LEGISLATION 

(Continued  from  page  6) 


how  much  in  practice  the  Federal  gov¬ 
ernment  will  attempt  to  apply  new  legis¬ 
lation  to  the  press. 

It  is  a  pity,  in  a  way,  that  there  is 
such  a  large  financial,  commercial  and 
manufacturing  side  of  the  press.  We 
are  hopeful  that  the  press  will  be  al¬ 
lowed,  under  some  voluntary  self-gov¬ 
erning  organization,  to  eliminate  any 
abuses  which  may  exist  in  its  operation. 

We  are  friendly  to  the  New  Deal 
and  bespeak  for  it  simply  a  square  deal 
from  the  American  press.  I  feel  con¬ 
fident  that  the  press  should  and  will 
in  turn  receive  a  square  deal  from  those 
who  are  interested  in  the  execution  of 
the  New  Deal.  As  it  goes  into  effect 
I  am  more  anxious  about  the  preserva¬ 
tion  of  what  is  good  in  old  American 
rights,  liberties  and  institutions  than  I 
am  about  material  prosperity.  For  I 
am  confident  that  we  are  headed  toward 
a  more  stable  prosperity. 


EFFECTIVE  IN  THE  EMERGENCY 

Harry  Chandler,  publisher,  Los 
Angeles  Times,  former  president  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  : 

In  my  opinion  it  is  too  early  to  at¬ 
tempt  to  pass  judgment  on  the  so-called 
New  Deal  legislation  in  any  specific  par¬ 
ticular.  It  is  fair  to  say  that  most  of 
it  is  of  an  emergency  character  designed 
to  meet  an  emergency.  I  doubt  if  many 
of  its  sponsors  and  supporters  would 
maintain  that  its  provisions  constitute  a 
desirable  permanent  policy  for  this 
countr>\  The  President  has  indicated 
on  various  occasions  that  he  does  not 
expect  to  utilize  some  of  the  more  radi¬ 
cal  powers  with  which  he  has  been  in¬ 
vested  and  that  he  hopes  many  of  the 
other  steps  contemplated  will  be  only 
temporary.  Some  of  the  proposed 
remedial  moves  are  admittedly  theo¬ 
retical,  others  have  been  tried  in  the 
past  under  somewhat  different  conditions 
with  unsatisfactory  and  sometimes 
actually  disastrous  results.  In  my  judg¬ 
ment  the  success  of  the  plan  as  a  whole 
will  depend,  first,  upon  the  wisdom  and 
discretion  with  which  the  President  em¬ 
ploys  his  unexampled  powers,  and, 
second,  upon  the  degree  to  which  busi¬ 
ness,  industry,  labor  and  the  public  gen¬ 
erally  cooperates  in  those  parts  of  the 
program  which  are  found  to  be  eco¬ 
nomically  practicable. 

If  there  is  a  general  scramble  on  the 
part  of  the  several  elements  affected  to 
turn  it  to  the  personal  and  selfish  ad¬ 
vantage  of  any  group  or  groups  the 
industrial  program  will  almost  certainly 
fail  and  the  net  effects  may  easily  ^ 
worse  than  the  condition  for  which  a 
cure  is  sought.  Given  real  cooperation 
in  the  interests  of  everyone,  it  is  very 
possible  that  benefits  may  accrue. 

In  the  absence  of  official  information 
as  to  what  is  expected  of  the  press,  I 
am  not  prepared  to  attempt  a  forecast 
of  the  plan’s  effects  on  the  newspaper 
business.  I  agree  with  the  position 
taken  by  the  directorate  of  the  Ameri¬ 
can  Newspaper  Publishers  Association 
that  the  licensing  feature  of  the  plan  is 
undesirable  as  applied  to  newspapers  in 
that  the  implied  control  tends  to  abridge 
the  freedom  of  the  press. 


BUSINESS  IMPROVEMENT  SEEN 
Frank  E.  Tripp,  Gannett  Newspapers : 
I  am  not  sufficient  a  prophet  to  fore¬ 
cast  whether  the  New  Deal  legislation 
will  work,  or  suggest  what  will  best 
make  it  effective.  I  want  to  do  all  I 
can  to  make  it  work. 

I  feel  it  has  failed  to  recognize  suf¬ 
ficiently  and  advocate  properly  the  use 
of  advertising  as  the  most  efficient 
agency  to  bring  recovery  and  employ¬ 
ment.  I  regret  that  the  program  does 
not  openly  recognize  the  fact  that  ad¬ 
vertising  and  sales  will  best  and  more 
suddenly  restore  employment  than  will 
any  other  known  agency.  Advertising 
must  eventually  be  employed  to  create 
demand,  restore  buying,  reopra  fac¬ 
tories  and  create  jobs.  I  feel  it  might 


letter  have  been  directly  advocated  at 
the  outset  of  the  recovery  program  and 
officially  recognized  as  an  important  re¬ 
covery  agency. 

I  feel  that  increased  circulation  prices 
would  result  if  the  Tugwell  theory 
proved  practical,  but  I  know  too  much 
about  merchandising  to  believe  that  in¬ 
dustry  and  business  would  long  adhere 
to  policies  which  with  one  fell  swoop 
would  reduce  consumption,  complicate 
selling,  encourage  substitution,  smother 
the  pride  of  ownership,  reduce  the 
nation’s  standard  of  living,  close  more 
plants,  make  millions  of  public-owned 
securities  worthless  and  put  hundr^s 
of  thousands  who  now  have  buying 
capacity  in  the  breadline.  I  have  no 
fear  that  American  business  will  follow 
any  such  course  nor  that  any  movement 
which  heads  in  that  direction  would 
long  endure.  I  do  not  believe  that  those 
who  created  the  commendable  recovery 
program  intended  any  such  policy  or 
expected  business  to  recover  without 
aggressive  sales  effort.  I  believe  those 
who  read  any  such  policy  into  the  pro¬ 
gram  will  soon  discover  their  error. 

I  think  the  advertising  business  and 
every  other  business  is  getting  better. 

FAIR  TO  PRESS,  ADVERTISING 

G.  B.  Dealey,  president,  Dallas  News 
and  Journal: 

The  program  as  a  whole — i.  e.,  bank¬ 
ing  legislation,  industrial  recovery,  rail¬ 
road  centralization,  public  works  legis¬ 
lation,  and  afforestation  must  be  con¬ 
sidered,  not  a  segregated  item,  and  the 
potential  effect  of  foreign  .policy,  espe¬ 
cially  as  concerns  tariffs,  weighed  in; 

1.  (a)  In  spite  of  the  handicaps  added 
by  compromise,  especially  on  labor  leg¬ 
islation,  the  program  is  workable  under 
extraordinary  conditions.  It  faces  dif¬ 
ficulties,  especially  because  of  our  demo¬ 
cratic  conceptions.  It  is  only  an  experi¬ 
ment  that  the  nation  can  approach  vvith 
some  hope  but  considerable  trepidation. 

(b)  To  make  the  legislation  work, 
exceptional  efficiency,  honesty,  and  fore¬ 
thought  are  necessary  from  the  White 
House  down  through  General  Johnson’s 
organization  to  the  industrial  commit¬ 
tees.  A  touch  of  dishonesty,  graft  and 
politics  can  destroy  the  whole  structure. 

2.  There  are  no  phases  of  the  pro¬ 
gram  apparently  unfair  to  the  press 
and  advertising. 

3.  If  the  program  works  as  hoped  to 
revive  business,  it  should  stimulate  ad¬ 
vertising.  Some  forms  of  competition 
will  be  eliminated  but  it  will  be  neces¬ 
sary  to  sell  goods  between  competitors. 

4.  The  newspaper  industry  as  such  is 
not  likely  to  be  affected  directly  by  the 
terms  of  the  industrial  act.  The  pecu¬ 
liar  features  of  the  business  remove  it 
in  most  sections  from  the  abuses  to 
which  other  industry  is  subjected. 

5.  Circulation  price  is  only  likely  to 
be  affected  by  an  inflation  policy.  The 
present  fall  in  purchasing  power  of  the 
dollar  has  not  been  heavy  enough  to 
make  changes  necessary  and  it  is  prob¬ 
able  that  most  newspapers  will  stand  a 
good  deal  of  dollar  inflation  before  al¬ 
tering  price 


EXPERIMENT  IS  WARRANTED 

Tom  Wallace,  editor,  Louisville 
Times,  offers  a  group  rftply,  partici¬ 
pated  in  by  associates,  to  Editor  & 
Publisher’s  questions: 

1.  It  is  an  experiment,  at  a  time 
when,  without  a  sure  cure  in  sigh^,  an 
experiment  is  fully  warranted,  and  the 
Federal  Government’s  activities  of  the 
present  time  may  be  looked  upon  much 
more  hopefully  than  anyone  could  have 
looked  upon  the  inactivities  of  the  past. 

2.  It  does  not  seem  probable  that 
the  press  will  be  affected  adversely. 

3.  It  does  seem  probable  that  insofar 
as  the  plan  succeeds  it  will,  by  increas¬ 
ing  activities  in  various  fields,  increase 
the  opportunities  of  the  press. 

4.  Any  improvement  in  general  con¬ 
dition  probably  would  produce  more  ad- 
vertisii^. 

5.  Circulation  prices  are,  so  largely, 
determined  by  the  situation,  disposition 
and  aims  of  a  newspaper,  and  by  fac¬ 
tors  in  its  individual  problem,  that  the 
effect  will  probably  not  be  a  uniform 
one.  A  drastic  increase  in  white  paper 


costs  however  without  a  corresponding 
increase  in  advertising  volume  or  rates 
would  make  circulation  prices  increase 
imperative. 


IN  SYMPATHY  WITH  EFFORTS 

Victor  H.  Hanson,  publisher, 
Birmingham  (Ala.)  News  and  Aqe- 
tverald: 

Unquestionably,  in  my  judgment,  we 
had  reached  the  point  this  winter  and 
spring  where  ^perimentation  was  ab¬ 
solutely  essential  in  the  endeavor  to 
supply  the  “push”  that  would  bring 
about  a  reasonable  measure  of  business 
recovery.  Under  the  leadership  of  the 
President  and  with  the  cooperation  of 
Congress  we  have  started  on  a  long 
series  of  the  most  far  reaching  ex¬ 
periments  in  economic  history.  I  am  in 
hearty  sympathy  with  these  efforts  to 
find  a  way  out  and  am  hopeful  of 
definite  results. 

I  feel  definitely  that  the  newspapet 
business  and  all  phases  of  competition 
in  it  are  so  highly  localized  that  ef¬ 
forts  to  coordinate  it  and  remedy  local 
abuses  that  exist  here  and  there  will 
do  vastly  more  harm  than  good.  As  to 
circulation  prices,  that,  too,  is  so 
largely  a  local  matter  that  I  feel  no 
general  action  is  feasible  or  possible. 

PRESS  SHOULD  COOPERATE 

J.  G.  SCRIPPS,  Scripps  League  of 
Newspapers,  Seattle,  W ash. : 

Our  newspapers  believe  the  sum  total 
of  the  present  legislation  is  better  than 
could  have  been  hoped  for  under  the 
conditions.  We  trust  the  Administra¬ 
tion  will  overcome  unavoidable  difficul¬ 
ties  and  rapidly  build  a  higher  general 
standard  of  living. 

We  are  of  the  opinion  newspapers  will 
be  treated  fairly  and  that  advertising 
will  increase.  Newspapers  will  need 
very  little  reforming  tmder  the  national 
industrial-recovery  act  but  this  is  no 
ground  for  self  congatulation.  Our 
personnel  largely  represents  brains  and 
you  cannot  profitably  abuse  brains.  We 
do  not  see  why  publishers  should  not 
cooperate  in  the  spirit  of  the  recovery 
program  by  a  code  of  minimum  hourly 
wages  with  mechanical  and  routine  work 
in  mind. 

The  price  fixing  provisions  are  not 
applicable  to  newspapers  or  needed,  be¬ 
cause  dumping  tactics  are  not  possible 
in  this  trade.  Circulation  prices  must 
depend  on  white  paper  costs  and  the 
quantity  of  reading  matter,  not  backed 
by  advertising,  supplied  the  reading 
public. 


IOWA  PUBLISHER  DOUBTFUL 


John  Cowles,  associate  publisher, 
Des  Moines  Register  and  Tribune: 

If  President  Roosevelt  can  find  a 
sufficient  number  of  super-men  to  in¬ 
sure  that  his  revolutionary  n<»w  laws 
vvill  be  administered  wisely  and  impar¬ 
tially  and  then  if  they  do  work  out  as 
their  sponsors  hope  and  result  in  in¬ 
creased  consumer  purchasing  power,  ob¬ 
viously  that  will  mean  more  advertising 
volume  except  insofar  as  the  govern¬ 
ment’s  regulations  may  tend  to  reduce 
advertising  through  reducing  competi¬ 
tion. 

I  know  of  few  abuses  in  the  news¬ 
paper  field  that  the  industp^  control  law 
would  be  likely  to  eliminate.  News¬ 
paper  wages  are  well  above  any  mini¬ 
mum  the  government  might  conceivably 
establish.  If  costs  of  publication  are 
materially  increased,  then  circulation 
and  advertising  rates  must  be  raised. 

“TiftormSir 

^  BUYS  A  NEW 

REMINGTON 

PORTABLE  TYPEWRITER 


Special  7-Day  Free  Trial  Offer 


Think  of  it!  You  can  bur  >  nev  Mandard 
Remington  Portable  Typewriter  for  but  10c  a 
day.  Standard  keyboard.  Small  and  capital 
lettera.  Beautiful  finiah.  Carrying  caae  included 
fret.  Exceptional  money-making 
opportunitiea.  Write  today.  Say: 

Pleaae  ull  me  how  I  can  gi 
a  new  Remington  Portable 
typewriter  on  your  apecial 
7-day  free  trial  offer  for 
but  10c  a  day.  Remington 
Rand  Inc.,  Dept.  Rp.i 
Buffalo,  N.  Y. 


The  licensing  provision  of  the  ind®. 
try  control  act  is  unconstitutional  in  aw 
opinion  as  far  as  newspapers  are  coo. 
cerned.  If  the  government  attempted 
to  enforce  licensing  of  newspapers  1 
think  the  whole  profession  should  jog 
to  resist  it  as  an  invasion  of  freedom 
of  the  press. 

DEPRESSED  LINAGE  FORECAST 

H.  a.  Sprague,  publisher,  St.  Jostpk 
(Mo.)  Gasette  and  News-Press: 

While  sympathetically  approving  the 
purpose  of  recent  legislation,  I  consider 
it  too  early  to  pass  sound  judgment  on 
the  applicability  or  practicability  gf 
salient  features.  Therefore,  cornmea 
must  necessarily  be  confined  to  mere 
conjecture. 

The  objectives  of  the  various  meas¬ 
ures  may  be  partially  attained  withoot 
disturbing  or  discouraging  business, 
provided  those  in  direct  charge  of  en¬ 
forcement  are  motivated  by  practical, 
hard-boiled  common  sense,  and,  ergo, 
reasonably  and  fairly  interpret  the  ap¬ 
plication  of  various  cloudy  and  pos¬ 
sibly  injurious  sections.  These  requir6 
ments  are  particularly  true  in  respect 
to  the  industrial  recovery  act  as  affect¬ 
ing  the  newspaper  business,  primarily  a 
professional  service  in  counter-distme- 
tion  of  ordinary  commercial  enterprises. 

TTie  weakness  of  the  act  is  t^  it 
does  not  specifically  exempt  newspapers 
from  its  operation.  A  literal  a^ysis 
of  the  labor  structures  and  certain  other 
inhibitions  and  requirements  of  the 
measure  and  the  apparent  lack  of  ela^ 
ticity  or  flexibility  in  its  general  mak^ 
up  leads  to  the  supposition  that  mndi 
material  damage  and  undeserved  hard¬ 
ships  would  result  frotn  purely  techni¬ 
cal  enforcement.  Its  fairness,  therefore 
to  the  press  is  problematical,  depend¬ 
ing  on  the  spirit  of  understanding  and 
right  thinking  of  men  clothed  with  tht 
responsibility  of  administration.  Pend¬ 
ing  clarification,  perplexing  anxieties 
may  be  regular  mental  diet  of  pub¬ 
lishers. 

(Continued  on  page  44) 


GOOD . .  . 
COOKING  SCHOOLS 

»  >  create  new  busincti 

INCREASED  ADVERTISING 

linedse,  both  local  and  national,  is 
assured  under  our  plan.  We  guar¬ 
antee  a  definite  amount  of  addi¬ 
tional  national  advertising  to  each 
paper.  We  furnish  a  trained  adver¬ 
tising  salesman  to  secure  maximum 
results  in  the  local  field — a  lecturer 
who  knows  how  to  present  the 
story  of  each  product  in  the  School 
so  as  to  create  increased  sales  for 
the  participants  which  means  satis¬ 
fied  advertisers  and  greater  lineage 

Booking  Now  for  Fall  1933 
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Some  of  the 
Regular  Features 
of 

Editor  &  Publisher 

Newspaper  Linage  Tables  once  a  month. 
Semi-Annual  Linage  Tables  in  March  and 
September. 

Advertising  and  Publishing  Convention  Re¬ 
ports — national,  state,  territorial  and  local. 

An  Advertising  Success  story  or  two  in  every 
issue. 

Interviews  with  ke>’  advertising  and  news¬ 
paper  men. 

Advertising  Agency  Affairs — SPOT  News. 
"With  the  General  Advertisers” — SPOT 
news,  again. 

New  Contracts  being  placed — where,  by 
whom  and  for  whom. 

Mechanical  Equipment  Data  Number,  in 
October. 

Syndicate  Directory,  in  August. 

Revised  list  of  newspapers,  circulations  and 
rates,  in  J  uly. 

Special  Advertising  Federation  of  America, 
A.  N.  P.  A.  and  other  Convention  Numbers. 

"Folks  Worth  Knowing.” 

"Our  Own  World  of  Letters” — chatty  reviews 
of  new  books  by  advertising  or  newspaper 
men,  or  about  their  work. 

Editorials  that  stand  out — clear-cut,  virile, 
ane  interpretations  of  current  trends  in  Ad¬ 
vertising  and  Publishing. 

Mr.  Pew’s  “Shop  Talk  at  Thirty”  page,  with 
its  delicious  reminiscent  hitherto  unpublished 
glimpses  behind  the  advertising  and  publish¬ 
ing  scenes. 

BASIC  DATA 

THE  INTERNATIONAL  YEAR  BOOK, 
issued  in  January,  contains  circulations  and 
rates,  executive  personnel  and  information  as 
to  services  and  representation  of  more  than 
2,000  newspapers  in  the  United  States  and 
Canada.  This  volume  also  contains  a  most 
authoritative  compilation  of  daily  newspapers 
of  the  world. 

THE  M.ARKET  GUIDE,  issued  in  Novem¬ 
ber,  contains  basic  marketing  and  merchan¬ 
dising  information  on  more  than  1,400  cities 
in  the  United  States  and  Canada  having  daily 
itwipapers — population  breakdown,  income 
iMrreturns,  principal  industries,  retail  outlets, 
(tc. 

- O - 

EXTRA  SERVICE 
AT 

NO  EXTRA  COST 

l»ery  EDITOR  &  PUBLISHER  subscriber 
bas  the  privilege  of  asking  any  question,  at 
•■y  time,  on  any  subject  connected  with 
•twspapers  or  advertising.  Our  reference 
go  back  for  years,  and  we  are  well  organ- 
•d  to  give  quick,  cheerful  and  intelligent 
fcfci  Illation  service.  And,  too,  advertising 
■en  and  Newspaper  Executives  are  cor- 
"fiahy  invited  to  make  EDITOR  &  PUB¬ 
LISHER’S  office,  in  the  heart  of  New  York, 
*beir  business  headquarters  when  visiting  the 
b^*tropolis. 


Editor  &  Publisher's  Service 

to  the  Master  Craftsmen  of 
its  field  is  without  a  parallel 

Bright,  newsy,  intensely!  human,  keen-visioned, 
always  on  the  job  and  always  on  the  dot  in  its  job — 

- a  NEWSpaper,  rather  than  a  magazine,  and  a  SPOT  news 

newspaper  at  that - 

- dealing  with  the  fundamentals  and  not  bothering  with  the 

obvious,  always  searching  for  the  deep,  under-the-surface 
MEANING  of  current  trends - 

- never  an  issue  without  its  “beats”,  and  often  leading  all 

other  publications  from  a  week  to  ten  days  on  important 
“stories” - 

- handling  its  every  feature  from  the  sole  standpoint  of  its 

NEWS  interest - 

- employing  more  than  200  paid  reporters,  using  the  wires  freely 

to  get  it  to  its  readers  FIRST - 

- presenting  statistical  compilations  that  are  a  marvel  for  their 

completeness,  authenticity  and  usefulness - 

HERE  IS  ONE  BUSINESS  PAPER— 

THE  PAPER  OF  YOUR  BUSINESS— 

THAT  MERITS  A  PLACE  REGULARLY 
ON  YOUR  DESK 

Many  Agency  and  Advertising  men  say  they  do  not  see  how  they  could 
get  along  without  EDITOR  &  PUBLISHER,  so  thoroughly  up  to  the  minute 
does  it  keep  them  on  the  events  and  tendencies  in  the  sphere  of  the  daily 
newspaper — a  world  in  which  every  individual  lives,  the  one  primary  medium 
of  advertising  that  enters  every  home  and  influences  a  market  that  annually 
spends  billions  on  nationally  advertised  products. 

May  We  Serve  You? 

Annual  subscription  price  by  mail,  payable  in  advance,  34  yearly  in  the 
United  States  and  island  possessions;  Canada,  34.50;  Foreign,  35.  Three 
years,  310;  five  years,  315;  ten  years,  325. 

EDITOR  &  PUBLISHER 

Suite  1700  Times  Building  New  York  City 


Telephones:  BRyant  9-3052,  3053,  3054.  3055,  3056 


SEES  CENSORSHIP  THREAT  \  _ 

V.  H.  Cowles,  president,  Spokane  among  newspapers  administrative _ 

"  ’  officials  would  inevitably  build  up 

actual  censOTship  of  the  press.  ' _ 

industrial  conditions  would  be  found  in  -  .  „ 

any  office  publishing  unpleasant  facts  ing  American  method  and  destiny  vj]| 

.  .  .. -  .  ,,  ,  u-..- u . that  revisio, 

™ay  und^ 


bad  competitive  industrial  conditions  some  of  it  works  otherwise  tl 

„ _ _ J _ 1_.; _ minor  potentially  deadly,  poison  that 

(Wash.)  Spokesntat^Review:  officials  would  inevitably  build  up  an  in  an  emergency  to  be  an 

In  general  a  limited  amount  of  in-  actual  censOTship  of  the  press.  Bad  medicine,  then  a  great  deal 

flation  will  be  beneficial,  provided  steps  industrial  conditions  would  be  found  in  we  have  thought  and_  believ^ 

are  taken  to  protect  our  workmen  in  s  ,  “  .  _ , 

industry  from  loss  of  their  jobs  when  about  the  party  in  power.  I  know  of  hav« 

prices  rise  and  cheap  foreign  goods  no  abuses  in  the  newspaper  field  which  any 

are  imported  to  be  sold  at  prices  lower  could  be  eliminated.  tran  _ 

than  our  costs  of  production.  Higher  -  tion  of  circulation  revenues  for  adwr. 

tariffs  or  embargoes  will  be  necessary  REVISION  MAY  BRING  CHANGES  tising  revenues  for  newspapers  may 
to  give  this  protection  to  workers.  A.  L.  Miller,  publisher.  Battle  Creek  the  mildest  of  the  changes. 

Specifically  any  licensing  or  other  (Mich.)  Enquirer  and  News:  It  seems  likely  that  the  new  legiit 

government  control  of  the  press  would  I  don’t  believe  anybody  knows  tion  be  and  is  intended  to  be  more  d- 
be  disastrous  to  the  nation.  Under  whether  the  New  Deal  legislation  will  fective  in  reserve  than  in  practk» 

• _  _  J-? _  _  _ f_  T.r  J _  _ a  It  _ 1  • _  //’'-•■a* _ F  ...  V _ A"r\ 


EDITORS  SUPPORTING  NEW 
DEAL  LEGISLATION 

{Continued  from  page  42) 


Even  under  favorable  conditions  at¬ 
tempted  control  of  the  inside  workings 
of  newspapers,  something  heretofore 
sacred,  sacrosanct,  may  cause  serious 
trouble  without  affording  opportunity  of 
deleting  present-day  abuses. 

Taken  in  its  entirety,  I  sense  the  re¬ 
cent  legislation  as  calculated  to  depress 
linage  indefinitely — at  least  until  adver¬ 
tisers  have  had  opportunity  to  readjust 
plans  to  conform  to  the  new  program 
of  business  life  as  defined  by  Washing¬ 
ton.  The  recovery  act,  if  eventually 
impressed  on  publishers,  might  establish 
a  basis  on  which  authorities  would  step 
in  and  boost  circulation  prices  as  a 
means  of  offsetting  losses  incurred  by 
higher  labor  and  material  costs,  result¬ 
ing  from  this  experimental  and  rather 
revolutionary  attempt  of  government 
to  control  the  business  of  the  press. 
Since  (Hiblishing  concerns  have  financial 
limitations,  it  may  be  unfortunate  that 
no  provision  as  to  how  additional  money 
needed  to  meet  these  lawfully  increased 
operating  expenses  is  to  be  secured.  The 
circulation  loss  or  gain  is  too  complex 
a  question  for  advanced  handling.  The 
answer  will  be  found  from  experience. 
The  preparedness  now  in  evidence  by 
publishers  associations  is  timely  and  the 
work  of  preparing  for  emergency  should 
not  be  lessened. 

PRESS  IN  GOOD  CONDITION 

William  J.  Pape,  publisher.  Water- 
bury  (Cxwm.)  Republican  and  American: 

Your  telegrams  asks  if  we  are  satis¬ 
fied  with  the  New  Deal  legislation.  If 
this  means  the  industrial-recovery  act 
the  answer  is  tentative  but  yes.  We 
think  it  will  work  but  it  is  a  broad  and 
novel  experiment.  The  theory  seems 
sound,  but  the  real  test  comes  when  we 
apply  the  theory. 

We  have  not  considered  its  effect  on 
advertising.  We  believe  its  effect  on 
the  independence  of  the  press  under  the 
proposed  licensing  system  is  vital  and 
of  much  more  interest  than  the  immedi¬ 
ate  advertising  result.  If,  of  course,  the 
law  helps  to  restore  prosperity  the  ad¬ 
vertising  will  come. 

We  return  to  you  your  question  as  to 
abuses  in  the  newspaper  field.  What 
are  the  abuses  in  ^e  newspaper  field 
within  the  province  of  this  act?  I  know 
of  none.  Newspaper  employment  is 
higher  and  more  stable  and  newspaper 
basic  wages  have  been  reduced  less  than 
in  any  industry  so  far  as  I  have  ob¬ 
served  We  hear  constantly  of  under 
employment  at  25  per  cent  reduction' in 
wages  with  executives  salaries  cut  40  to 
50  per  cent,  but  know  of  no  newspaper 
that  has  made  such  dreastic  reductions, 
certainly  none  in  New  England. 

We  believe  the  general  newspaper 
situation  is  so  sound  and  competition 
so  ethical  that  no  group  in  the  industry 
is  warranted  in  applying  under  Section 
Three  or  Section  Four  of  the  act. 

As  to  what  newspaper  labor  organi¬ 
zations  will  do,  we  ^lieve  publishers 
and  their  associations  will  be  warranted 
in  opposing  licensing  for  newspapers  on 
the  ground  that  there  have  bem  no  des¬ 
tructive  wage  cutting,  price  cutting  or 
other  destructive  activities  between 
newspapers  or  in  their  dealing  with 
employees.  We  believe  this  attitude  can 
be  successfully  maintained  which  will 
resist  the  threat  to  freedom  of  the  press. 


faces  a  new  job  in  a  changing  World 


Epoch-making  changes  are  taking  place  in  our  economic  and  busi¬ 
ness  structure.  Legislation  is  being  enacted  which  a  few  years  since 
would  have  been  called  socialistic,  perhaps  even  revolutionary.  Busi¬ 
ness  executives  are  learning  to  think  more  in  terms  of  distribution 
problems  and  of  consumers'  tastes  and  incomes  than  in  mass  pro¬ 
duction  and  high  pressure  selling. 

Recognizing  that  business  men  need  help  in  keying  advertising 
programs  to  present-day  conditions,  the  Advertising  Federation  of 
America  has  announced  that  its  1933  Convention  theme  will  be, 
“Advertising's  Job  in  the  Changing  World”. 

At  this  Convention  which  will  be  held  the  last  week  in  June,  leaders 
in  business  and  economic  thought  will  present  their  views.  The  mer¬ 
chandising  and  distribution  of  products  under  today's  conditions  will 
be  discussed  by  recognized  authorities.  Group  meetings  will  afford 
opportunities  for  more  intimate  consideration  of  subjects  concerned 
with  the  various  branches  of  advertising.  There  will  be  a  special  con¬ 
ference  for  sales  executives  ...  a  retailer's  clinic  .  .  .  three  notable 
exhibits  .  . .  and  a  program  of  entertainment  to  interest  all. 

A  special  feature  of  this  Convention  will  be  Advertising  Day  at  the 
Century  of  Progress  Exposition  in  Chicago.  By  arrangement  with  the 
Advertising  Council  of  the  Chicago  Association  of  Commerce,  dele¬ 
gates  and  visitors  at  the  A.FA.  Convention  in  Grand  Rapids  will  be 
offered  a  special  program  at  the  Exposition,  Friday,  June  30.  Reduced 
round  trip  railroad  rates  for  this  Convention  including  stop-over  in 
Chicago  have  been  arranged. 
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Keyed  to  a  theme  vital  to  every  business  man,  a  theme  intimately  connected  with 
processes  of  Business  Recovery,  this  Convention  merits  your  attendance  If  you  have 
any  interest  in  sales  problems  or  advartisinq.  Non-members  are  cordially  invited  to 
attend.  Details  from  your  local  Advertising  Club,  or  write  to  A.F.A.  Headquarters 
for  program.  Henry  T.  Ewald  Is  chairman  of  the  program  committee. 
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NICHOLAS  YOUNG 

Pramit  Editor  of  Boaton  Amorican 
0ie« — Once  Holyoke  Publisher 

Nicholas  Young,  59,  drama  editor  of 
tlje  Boston  Evening  American,  and 
widely  known  newspaper  man,  died 
June  16  at  his  home,  185  Franklin  street, 
Newton,  after  a  five-week  illness.  He 
Ijegan  his  newspaper  career  as  a  re¬ 
porter  for  the  Manchester  (N.  H.) 
Union  in  1895.  He  worked  three  years 
on  the  staff  of  the  Manchester  (N.  H.) 
llirror  before  going  to  Duluth,  Minn., 
in  1898  as  news  editor  of  the  News- 
fribune.  He  became  business  manager 
of  the  paper  in  18^.  „  ,  .  , 

Returning  to  New  England  he  was 
employed  on  the  Springfield  Union  and 
published  the  Holyoke  Morning  World. 
b  1901  he  became  assistant  city  editor 
of  the  Boston  Traveler  and  was  city 
editor  in  1903-04.  From  1905  to  1910 
lie  was  drama  editor  of  the  Traveler. 

He  became  drama  editor  of  the  Bos¬ 
ton  Evening  American  1910.  During 
tbe  World  War  he  was  a  captain  in  the 
army.  After  the  war  he  became  a 
theatrical  business  manager  and  toured 
the  country  with  many  leading  theatrical 
productions.  After  several  years  he 
resumed  his  post  as  drama  critic  of  the 
.American. 

JAMES  A.  ULLMAN 

James  Albert  Ullman,  62,  a  founder 
and  the  first  president  of  the  National 
Printing  Ink  Association,  died  June  16 
a  his  home  in  White  Plains,  N.  Y. 
He  was  a  graduate  of  Columbia  Uni- 
rersity.  He  also  studied  abroad  in  the 
Universities  of  Heidelberg  and  Munich. 
With  his  father,  Sigmund  Ullman,  he 
fomded  the  Sigmund  Ullman  Company, 
of  which  he  later  became  president. 
Whtt  the  com^ny  was  merged  with 
the  General  Printing  Ink  Corporation 
he  joined  the  board  of  directors  of  the 
enlarged  organization. 

Cl^bltuary 

pHARLES  W.  GAUGHLAN,  73, 
publisher.  Pike  County  Times,  Pitts¬ 
field,  Ill.,  the  past  38  years,  died  th^e 
June  12.  He  had  been  associated  with 
newspapers  for  54  years.  With  C.  H. 
Qiidibuck,  he  founded  the  Plainville 
(III)  Courier  in  1890  and  five  years 
later,  with  the  late  A.  C  Bentley,  ac¬ 
quire  the  Pike  County  Banner,  (hang¬ 
ing  the  name  to  the  Times.  Mr.  Bentley 
died  in  1906  and  his  interests  were  ac¬ 
quired  by  Mr.  Gaughlan. 

L  C  Magill,  74,  veteran  news¬ 
paper  man,  died  in  Salina,  Kan.,  June 
15.  He  joined  the  Ottawa  (Kan.) 
Republican  in  1887  and  was  a  member 
of  its  staff  for  16  years.  He  joined  the 
J's/itia  Journal  in  1903  and  remained 
until  illness  forced  his  retirement  a  year 
ago. 

Aithus  Kendall  Stearns,  60, 
founder  and  former  publisher  of  the  old 
Waukegan  (Ill.)  Sun,  now  merged 
with  the  Waukegan  News,  died  June  17 
It  Lake  Forest,  III  He  had  been  ill 
for  several  months.  Mr.  Steams  was 
bom  in  Brooklyn,  N.  Y.,  and  later 
obtainfd  his  law  degree  at  Harvard  in 
1895.  He  founded  the  Waukegan  Sun 
lod  subsequently  entered  politics.  He 
was  elected  to  tiie  Illinois  state  senate 
n  1908.  He  was  also  a  prominent 
■wmber  of  the  Lake  County  Bar  Asso- 
^on.  His  wife  and  two  sons,  who 
bre  in  France,  survive. 
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Hugh  W.  Dixon,  36,  state  news 
editor,  Winston-Salem  (N.  C.)  Jour¬ 
nal,  died  suddenly  June  IS.  He  is  sur¬ 
vived  by  his  wife  and  four  children. 

T.  J.  Driggers,  Jr.,  26,  former  mem¬ 
ber  of  the  advertising  staff  of  the  Dallas 
(Tex.)  Nevus  and  Journal,  died  at  a 
Dallas  hospital  June  16  following  an 
appendicitis  operation. 

Mrs.  Susan  Wilkes  Ostorn 
Scriber,  wife  of  Adelbert  M.  Scriber, 
publisher  of  the  Monticello  (N.  Y.) 
Republican  Watchman,  died  at  her 
home  there  June  18. 

Godfrey  deTonnancour,  68,  former 
editor,  Fall  River  (Mass.)  L’ Inde¬ 
pendent,  French  language  daily,  and 
postmaster  of  Fall  ^ver  for  the  last 
10  years,  died  June  IS.  He  is  survived 
by  a  son,  Rene,  of  the  Fall  River 
Herald-News  editorial  staff,  and  a 
daughter,  Mrs.  Charlotte  Heathcote, 
who  writes  for  the  Providence  (R.  I.) 
Journal. 

Dwight  Cowan,  79,  at  one  time  edi¬ 
tor  of  the  Warren  (Pa.)  Mail,  a  pioneer 
newspaper  of  Northwestern  Pennsyl¬ 
vania,  died  at  his  home  there,  June  11. 

John  W.  Lawder,  64,  editor.  Cham¬ 
paign  (Ill.)  Citizen,  a  weekly,  died 
suddenly  June  13  in  his  home  of  heart 
disease.  He  was  business  manager  of 
the  Champaign  Gazette  four  years 
prior  to  1919  and  was  managing  editor 
of  the  News-Gazette  for  a  few  months 
in  1928.  He  had  edited  the  Citizen  the 
past  two  years.  His  wife,  a  son  and 
two  daughters  survive. 

Mrs.  Ellen  Dougherty  Ryan,  80, 
mother  of  Frank  H.  Ryan,  managing 
editor,  and  Thomas  H.  Ryan,  sport 
editor,  Camden  (N.  J.)  Courier-Post 
newspapers,  died  June  13,  of  cerebral 
hemorrhage. 

Mrs.  Mary  Friedrich,  78,  mother 
of  Herbert  V.  Friedrich,  of  the  She¬ 
boygan  (Wis.)  Prejj  advertising  depart¬ 
ment,  died  at  her  home  in  Fond  dti 
Lac,  Wis.,  June  12. 

W.  A.  Moore,  editor  of  the  St. 
Catherines  (Ont.)  Standard,  died  in  St. 
Catherines  June  17. 

Will  R.  Jewell,  66,  for  many  years 
associate  with  his  father  William 
Jewell  in  the  publication  of  the  Dan- 
inlle  (Ill.)  News,  died  at  his  home  in 
Danville  June  18. 

Michael  Sullivan,  73,  Tomah,  Wis., 
father  of  James  J.  Sullivan,  publisher  of 
the  Belleville  (Wis.)  Record,  dietT  at 
his  home  June  10. 

Cecil  Wilcox,  57,  city  editor.  North 
Hollywood  (Cal.)  Press,  died  June  10 
following  an  operation  for  appendicitis. 
He  founded  the  Ijinkershim  Laconic, 
which  later  was  changed  to  the  North 
Hollywood  Press. 

Mrs.  Anna  Dieck  Israel,  wife  of 
(Charles  Israel,  city  editor,  Philadelphia 
Bulletin,  died  in  Stetson  hospital,  Phila¬ 
delphia,  June  19  after  an  extended  ill¬ 
ness. 

James  M.  Cunnion,  55,  one  of  the 
organizers  of  New  York  Typographical 
Union  No.  6  died  June  19  at  his  home 
in  Richmond  Hills,  Queens,  N.  Y.,  fol¬ 
lowing  an  illness  of  several  years.  He 


PROGRESS 

in  any  field 
depends  upon  consistently 
putting  forth  the  best  we 
have  to  offer. 

That  accounts 
for  the  success  of 

COLUMBIAN  INKS 


the  L.  martin  CO. 

45  East  42nd  St., 
NawYork.  N.  Y. 


was  formerly  a  linotype  operator  on 
the  New  York  World. 

Arthur  Pope,  52,  editor  of  the 
Greenwich  (O.)  Enterprise,  a  weekly, 
died  at  his  home  last  week. 

Firman  C.  Whitmore,  58,  former 
Associated  Press  telegrapher  and 
writer,  who  was  critically  injured  in 
an  automobile  accident,  was  buried 
June  17  in  Milwaukee. 

SEN.  PHILUPPE  J.  PARADIS 

Senator  Phillippe  Jacques  Paradis, 
64,  director  of  lie  Soled,  Quebec,  and 
for  many  years  organizer  of  the  Liberal 
Party  in  the  Province,  died  in  Quebec, 
June  20,  following  a  long  illness.  For 
five  years  he  was  editor  of  La  Vigil  d 
Quebec,  a  weekly.  Mr.  Paradis  was 
president  of  the  Asbestos  Manufactur¬ 
ing  Company,  a  director  of  the  Quebec 
Power  Corporation  and  the  Quebec  and 
Chicougaman  Railway.  After  a  dis¬ 
tinguished  career  in  journalism,  busi¬ 
ness  and  politics  he  was  elevated  in 
December,  1927,  to  the  senate. 

MEYER  1.  BLOCK 

Meyer  1.  Block,  51,  a  reporter  for  the 
New  York  Jewish  Morning  Journal  for 
the  last  32  years  and  one  of  the  news¬ 
papermen  who  accompanied  the  Henrv 
Ford  peace  ship  expedition  in  World 
War  days,  dropped  dead  in  New  York 
June  18  of  a  heart  attack  while  watch¬ 
ing  a  carnival.  He  was  51  years  old. 

HANDSET  STOCK  TABLES 

The  Chicago  Herald  and  Examiner 
and  Chicago  American  have  adopted 
handset  stock  exchange  quotations  and 
tables. 

WHEN  “BOSS”  LORD  RULED 
THE  NEW  YORK  SUN 

{Continued  from  page  16) 

past.  Nor  did  he  do  this  with  any 
odium  of  charity  attached.  In  fact,  he 
never  let  an  old-time  Sun  man  know 
that  he  was  no  longer  valuable. 

Amos  B.  Stillman  had  been  a  brilliant 
newspaperman  in  his  days.  Telegrai^ 
editor  for  45  years,  he  was  known  as  the 
“Deacon”  around  the  office.  He  it  was 
who  edited  the  story  of  the  Chicago 
fire  in  1871,  and  who,  according  to 
Frank  M.  O’Brien,  broke  the  news  to 
the  office  with  the  laconic  remark: 

“Quite  a  fire  in  Chicago  I” 

In  1912,  the  Deacon,  now  77  years 


YOUTH 

Eagerness  and  en¬ 
thusiasm  are  vital  [to 
any  publication  today. 

Coupled  with  ability  and 
intelligence  (hey  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit 
of  the  publisher. 

Men  who  possess  these 
qualities  are  available 

NOW. 

Write  or  wire — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


old,  could  no  longer  edit  copy  with  his 
former  brilliance.  His  mind  did  not 
retain  its  earlier  vigor.  His  work  could 
not  be  trusted.  Yet,  Boss  Lord  ruled 
that  the  old-time  telegraph  editor  must 
not  be  hurt.  He  was  allowed  to  sit 
at  the  copy  desk  and  be  given  stories 
to  edit.  The  copy  would  be  handled  in 
the  usual  manner,  but  when  it  reached 
the  head  of  the  desk,  he  would  manage, 
unbenown  to  Deacon  Stillman,  to  smug¬ 
gle  it  back  to  one  of  the  other  copy 
readers  for  re-editing.  He  came  in 
every  day,  sitting  at  his  funny  little  old- 
fashioned  desk.  At  that  time  there  was 
no  regular  copy  desk;  several  desks 
pushed  together  served  the  purpose. 

Deacon  Stillman  proudly  handed  in 
his  copy,  glad  to  do  his  bit  for  the  Sun. 
That  was  Boss  Lord’s  idea.  Not  only 
did  he  want  the  old  timers  to  continue, 
but  he  did  not  want  them  to  believe  that 
they  were  useless.  The  spirit  of  kind¬ 
liness  and  good  fellowship  became  en¬ 
shrined  in  the  office  and  enveloped 
every  member  of  the  staff. 
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WHAT  OUR  READERS  SAY 


U.  S.  EMPLOYES  AS  WRITERS 

To  Editor  &  Publisher:  May  I  offer 
a  word  or  two,  suggested  by  your  re¬ 
marks  about  the  “brain  trust”  in  the 
Editor  &  Publisher  for  May  13. 

I  can  speak  only  for  the  Raymond 
Moley  feature,  which  McNaught  Syn¬ 
dicate  is  handling,  but  I  presume  that 
most  of  what  I  will  have  to  say  is  ap¬ 
plicable  to  any  other  close  associate  of 
the  President  who  may  be  writing  or 
talking  publicly  for  pay. 

Mr.  Moley  is  in  no  way  competing 
with  any  newspaperman.  He  is  writing 
his  own  interpretation  of  national  and 
international  affairs,  or  his  own  reflec¬ 
tions  upon  such  matters  as  may  come 
to  his  attention.  He  is  not  broking 
any  news,  which  is  naturally  considered 
public  property  in  this  country. 

As  to  the  cry  of  propganda,  which 
you  suggest  may  be  raised  eventually, 
it  occurs  to  me  that  whatever  Mr. 
Moley  may  have  to  say  about  national 
affairs  in  his  weekly  articles,  will  be 
put  out  without  any  camouflage  or  false 
pretense.  It  is  not  propaganda,  but  it 
does  contain  the  ideas  and  reflections 
of  Mr,  Moley,  and  not  those  of  any¬ 
body  else.  Everyone  knows  that  Mr. 
^^oley  is  occupying  such  and  such  a 
position  in  the  administration.  His 
views  will  be  read  and  accepted,  doubt¬ 
less,  as  views  coming  from  such  a  per¬ 
son  in  such  a  place.  I  certainly  would 
not  call  that  propaganda. 

I  doubt  that  there  is  very  much  dan¬ 
ger  that  the  officials  at  Washington 
will  peddle  news  tips  about  public 
affairs,  or  sell  official  information  at 
auction,  as  is  suggested  in  one  of  your 
paragrat^s.  Certainly,  there  has  been 
no  indication  of  such  spectacular  per¬ 
formance  up  to  date. 

You  say  that  “if  our  Government 
cannot  pay  wages  which  will  retain 
expert  service,  without  resort  to  out¬ 
side  perquisites,  it  is  too  bad  and  some¬ 
thing  ought  to  be  done  about  it.” 

It  is  well-known,  of  course,  that  our 
government  does  not,  and  in  all  proba¬ 
bility  never  will,  pay  such  salaries  to 
men  of  outstanding  talent  as  the  same 
talent  can  command  in  the  open  market. 
For  my  prt,  I  can  see  nothing  venal 
in  a  public  servant’s  writing  for  public 
consumption  and  for  pay,  whether  he 
write  poetry,  music,  essays,  or  reflec¬ 
tions  upon  public  occurrences. 

I  believe  that  any  objection  to  this 
kind  of  work  that  may  now  exist,  such 
as  your  own  very  honest  objection,  will 
be  dissipated  by  a  careful  reading  of  a 
few  of  the  very  interesting  articles  that 
Mr.  Moley  is  writing  for  the  news¬ 
papers. 

Charles  B.  Driscoll, 
McNaught  Syndicate,  New  York. 


BANK  PUBUaTY 

To  Editor  &  Publisher;  You  cer¬ 
tainly  told  plenty  of  truth  in  your 
recent  “Shop  Talk  at  Thirty”  page  when 
you  stated  that  newspapers  were  deathly 
afraid  to  tell  the  truth  about  banks.  If 
ever  there  were  sacred  cows  we  have 
had  them  in  the  banks. 

With  such  a  condition  prevailing,  good 
banks  and  bad  banks  alike  have  enjoyed 
an  immunity  which  in  the  light  of  the 
events  of  the  past  two  or  three  years 
has  been  disastrous  not  only  for  them 
but  for  the  whole  nation.  Your  article 
really  is  the  best  argument  for  the 
nationalization  of  banking  facilities  that 
I  have  yet  seen. 

When  any  institution  rests  on  sixm  "a 
precarious  fouixktion  as  to  tremble  at 
even  tlx  suggestion  of  adverse  criticism 
you  might  as  well  write  it  down  that 
that  institution  has  no  justification  in 
a  democracy.  I  have  yet  to  read,  how¬ 
ever,  of  any  runs  being  started  on 
Postal  Savings  Banks.  When  this 
whole  business  of  banking  is  taken  over 
by  the  government  and  divorced  from 
gambling,  it  will  be  possible  to  write 
critically  and  helpfully  about  any  baidc 
without  fear  of  ruining  it 

Most  reporters  and  editors,  like  most 
people,  seem  to  think  that  great  build¬ 
ings,  with  marble  pillars  and  bronze 


doors,  somehow  or  other  typify  profound 
wisdom  and  that  the  men  who  sit  at 
the  flat  top  desks  in  these  structures  are 
persons  of  such  wisdom.  We  all  know 
now  that  they  are  not.  We  all  know  the 
ruin  to  which  the  anarchic  individualism 
of  the  bankers  has  brought  us. 

Yet  the  habits  of  years  are  such  that 
I  fear  most  editors  and  reporters  in  spite 
of  what  has  happened  will  continue  to 
be  timid  about  this  matter.  They  ought 
to  read  a  recent  book  by  Fred  C.  Kelly, 
formerly  of  the  Cleveland  Plain  Dealer 
and  later  a  Washingtpn  writer.  It  tells 
things  that  every  man  and  certainly 
every  reporter  ought  to  know  about 
banking:  “How  to  Lose  Your  Money 
Prudently.” 

Also,  consider  the  great  ballyhoo  the 
bankers  have  worked  through  the  public 
school  systems  of  this  country  for  years. 
Under  the  guise  of  the  teaching  of 
thrift,  virtually  every  public  school  sys¬ 
tem  has  been  asked  by  some  local  bank 
or  banker  to  organize  the  children  into 
little  savers.  The  way  it  operates  is 
this:  every  Friday,  let  us  say,  is  Bank¬ 
ing  Day  and  the  children  give  their 
pennies,  nickels,  dimes  to  the  teacher 
who  in  turn  gives  the  money  to  the  bank. 
The  children  are  encourag^  to  save  and 
not  to  spend.  The  teachers,  of  course, 
are  supposed  to  fill  the  youngsters’ 
minds  full  of  the  virtues  and  advantages 
of  thrift.  It  would  be  interesting  to 
know  just  how  many  dollars  of  school 
children’s  pennies  have  been  lost. 

Before  superintendents  of  schools  tie 
up  with  banks  again  on  a  combination 
project  of  saving  and  teaching  they 
should  stipulate  that  the  teaching  may 
be  not  only  on  the  virtues  of  thrift  but 
on  banking.  Let  the  teacher  explain 
how  the  banks  operate,  why  some  banks 
succeed  and  others  fail.  Let  the  teacher 
compare  banks  of  England  and  Canada 
with  banks  of  the  United  States. 

Clyde  R.  Miller. 

Teachers’  College,  Columbia  Univer¬ 
sity,  New  York. 
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GENERAL  ELECTRIC 


professional  photographer,  commercial 
or  portrait,  by  giving  away,  or  selling 
at  a  cost  he  cannot  meet,  the  only  thing 
he  has  to  sell — photographs?  Many 
newspapers  have  job  printing  plants 
and  engraving  plants  as  a  side  issue  of 
their  business.  I  doubt  very  much  if  a 
newspaper  will  run  off  a  thousand  re¬ 
prints  of  an  advertisement  for  a  cus¬ 
tomer  without  charge,  or  give  him  the 
engravings  used  in  the  paper.  These 
departments  are  run  for  profit. 

Professional  p^hotography  in  this 
country  is  sufficiently  dedeviled  with 
cheap  competition  without  having  to 
meet  further  attacks  against  a  price 
scale  which  is  already  too  low,  from  the 
Fourth  Estate,  which  is  supposed  to  be 
rather  proud  of  its  ethical  standards. 

1  write  this  as  editor  and  publisher 
of  the  only  two  trade  journals  in  this 
country  which  deal  exclusively  with 
professional  photography :  Abel’s  Photo¬ 
graphic  Weekly  and  the  Commercial 
Photographer,  and  also  in  my  capacity 
as  an  officer  in  five  different  photo¬ 
graphic  organizations,  one  of  them  na¬ 
tional  in  scope.  Speaking  then  for  the 
photographers  of  this  country,  may  I 
request  that  you  give  this  letter  publicity 
in  the  hope  that  newspaper  publishers 
generally  will  realize  the  unfairness  of 
such  a  practice? 

In  this  connection  I  note  that  in  the 
same  issue  you  publish  as  a  news  item 
the  fact  that  an  ordinance  has  been 
passed  in  Denver,  Colo.^  placing  a  li¬ 
cense  fee  on  transient  photographers. 
You  may  be  interested  in  knowing  that 
this  is  not  unusual.  My  records  show 
that  86  cities  have  such  ordinances, 
and  I  do  not  pretend  to  have  a  com¬ 
plete  list.  Also  state  license  laws  are 
now  up  before  the  legislatures  of  Okla¬ 
homa,  Minnesota  and  Pennsylvania, 
and  a  state  law  regulating  the  practice 
of  photography  has  only  recently  been 


passed  in  the  Territory  of  Hawjii 
Eventually  I  believe  that  every  state 
will  have  such  a  law.  Certainly  pho. 
tography  should  be  regulated  wr*^ 
protection  of  the  public. 

Charles  Abel  Incorporated 

Cleveland,  O.  Charles  Abel 

THE  FRENCH  SUBSIDY 

To  Editor  &  Publisher;  In  “Shni> 
Talk  at  Thirty,”  May  20,  you  “woikS 
how  many  of  ^ose  33,000,000  francs  the 
French  Foreign  Office  budgeted  S 
French  ballyhoo  in  the  United  State 
have  been  spent,  and  how.  The  ^ 
result  of  the  enterprise,  now  fully  a- 
posed”  .  .  .  etc. 

Is  it  possible  that  the  following  facts 
have  not  been  printed  in  America? 

1.  The  33,000,000  was  not  intended 

nor  appropriated  to  be  spent  in  Amcria 
but  throughout  the  world.  ^ 

2.  Every  government  has  similar 
funds  for  similar  purposes.  The  French 
fund  is  much  smaller  than  Germany's, 
and  smaller  than  that  of  many  othtr 
countries,  in  proportion  to  the  size  o( 
the  country. 

3.  There  is  nothing  new  in  this 
French  appropriation.  It  is  slightly 
smaller  than  last  year,  because  of  tl^ 
demand  for  economy. 

4.  It  is  spent  for  many  differa* 
things,  such  as  aiding  to  pay  for  tra^ 
films,  giving  traveling  expenses  to  1«. 
turers,  maintaining  information  bureaus 
etc.,  but  it  is  safe  to  say  that  like  most 
governmental  appropriations  a  largt 
part  of  it  is  frittered  away  on  futility 
and  much  of  it  very  possibly  is  pocketed 
by  grafters. 

England  and  the  United  States  escape 
the  opprobrium  of  big  government 
appropriations  for  such  purposes  bj 
chiselling  the  money  out  of  private  bene 
factors. 

William  Bird. 

Paris,  France. 


PHOTOGRAPHER  PROTESTS 

To  Editor  &  Publisher:  I  quote 
the  following  from  a  recent  issue  of 
Editor  &  Publisher: 

HAS  PHOTOGRAPHIC  SERVICE 

The  Tampa  (Fla.)  Daily  Times  has  started 
a  new  photographic  service  for  its  subscrib¬ 
ers  which  enables  readers  to  obtain  at  a 
nominal  price  prints  of  photo^aphs  taken 
by  staff  photographers  and  printed  in  the 
Times. 

It  is  true  that  this  may  be  a  service 
for  the  readers  of  the  Times,  but  it  is 
a  very  distinct  disservice  for  the  pro¬ 
fessional  photographers  of  Tampa  who 
are  dependent  for  their  bread-and-butter 
and  their  ability  to  buy  copies  of  the 
Times  upon  this  very  business  which 
the  Times  now  practically  proposes  to 
give  away. 

The  newspapers  of  this  country  have 
been  rightfully  indignant  at  the  en¬ 
croachment  of  radio  upon  their  field  of 
news-gathering  and  disssemination  and 
have  been  taking  various  steps  to  pre¬ 
vent  radio  from  giving  away  the  only 
thing  the  newspapers  have  to  sell — 
news.  Why,  then,  should  the  news¬ 
papers  cut  into  the  rightful  field  of  the 
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New  Hoe  Color  Mat 
Registering  Rack 


WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  raster. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAIU 

IBVING  TKUST  COMrANT,  BBCEIVEB  IN  EQUITY  FOB 

R.  HOE  &.  CO.,  Inc. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stay* 
put,  will  do  it  for  you. 

We  manufacture  it  in  foiu'  thicknesses — No.  25r  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabI*  AddrM.  NBNSCO— Woreastw 
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PRESS  SUPPORTING  NEW  DEAL 
LEGISLATION 


(Continued  from  page  44) 


The  legislation  represents  Congressional 
agreement  Aat  in  such  critical  times 
we  need  unified  leadership  and  power. 

That  theory  should  have  continued 
intelligent  public  support  until  the 
crisis  is  past.  Many  of  us  hope  the 
President  will  have  such  helpful  public 
cooperation  that  he  will  not  need  to 
use  the  extraordinary  powers  given 
him. 

If  the  Industrial  Act  requires  federal 
licensing  of  newspapers  with  accom¬ 
panying  bureaucratic  supervision  .it 
icacely  can  do  newspapers  any  good; 
nay  do  much  harm;  might  end  free¬ 
dom  of  the  press.  It  does  not  seem 
hkely  that  submergence  of  independent 
business  action  and  initiative  into  gov¬ 
ernment  control  can  encourage  adver¬ 
tising  or  other  business  promotion. 


PRESS  MUST  REMAIN  FREE 

Charles  R.  Butler,  Mankato 
(Minn.)  Free  Press,  president  of  the 
Inland  Daily  Press  Association,  and  a 
member  of  the  newly  augmented  Ameri- 
am  Newspaper  l^blishers  Associa¬ 
tion’s  federal  laws  committee: 

The  President  admits  that  his  pro¬ 
gram  is  highly  experimental.  Recog- 
niang  it  as  such,  both  press  and  pub¬ 
lic  should  give  it  their  friendly  co- 
operation  until  practice  reveals  its  (fe- 
fects.  The  broad  powers  lodged  in 
the  administration  make  it  more  nece^-, 
sary  tlian  ever  that  the  press  remani 
free. 

Any  existing  economic  abuses  in  th' 
newspaper  field  are  minor  as  compared 
with  the  danger  to  our  institutions  re- 
lulting  from  a  regimented  press  under 
government  dictation.  With  prices 
s^ilized,  wages  and  profits  assured, 
more,  rather  than  less,  advertising 
should  be  the  result.  I  cannot  see 
higher  circulation  prices  for  the  coun¬ 
try  daily  in  the  immediate  picture. 


PROGRAM  “MAGNinCENT” 

The  Minneapolis  Journal  sent  the  fol¬ 
lowing  reply : 

Taking  the  Washington  program  as 
a  whole,  we  think  it  a  magnificent  piece 
of  work.  But  it  is  as  yet  only  a  pro¬ 
gram  and  its  efficacy  remains  to  be 
proved.  That  depends,  first,  on  the  mov¬ 
ing  force  the  president  puts  behind  it, 
second,  on  the  ability  of  the  key  men 
he  has  selected  not  only  to  put  over  their 
own  individual  tasks  but  to  correlate 
them  successfully  into  an  effective  whole. 
The  various  parts  of  the  great  and  in¬ 
tricate  machine  that  has  been  set  up 
must  be  made  to  function  smoothly  and 
in  harmony.  We  believe  the  machine 
will  work. 

The  industrial  control  scheme  is  the 
heart  of  the  plan.  If  it  is  so  operated 
as  to  cause  the  industries  to  do  their 
own  codifying  and  their  own  eliminating 
of  evil  practices,  with  the  govenunent 
as  a  court  of  appeal  in  case  of  need,  as 
a  regulating  force  and  not  a  master,  it 
ought  to  produce  beneficent  results.  It 
would  be  disastrous  if  governmental 
control  should  go  to  such  lengths  as  to 
desti^  the  American  ideals  of  initiative 
and  individual  freedom. 

fa  the  newspaper  field  it  would  seem 
™t  advertising  must  be  benefited 
ready  by  continued  improvement  in 
conditions,  with  better  wages,  hours  and 
pnces.  Such  abuses  as  may  exist  in  the 
jwspaper  business  are  a  minor  prob- 
™  in  comparison  with  the  problems 
of  public  interest  which  are  the  daily 
foutine  of  our  busine<«  and  will  only 
oe  satisfactorily  solved  by  the  news¬ 
papers  ^emselves  without  government 
•pennsioiL  In  fact,  government  super- 
jjwn  will  add  greatly  to  our  cost  of 
business  and  therefore  retard 
■ather  than  assist  in  our  service. 

NOT  UNFAIR  TO  PRESS 
H.  Fahey,  publisher,  lVor~ 
Post,  and  a  newly  ap- 
Pofated  member  of  the  Federal  Home 
“w  Board: 

I  believe  the  new  legislation  will 


prove  helpful  and  constructive  if  it  has, 
as  it  should  have,  the  wholehearted  co¬ 
operation  of  all  groups.  There  is  noth¬ 
ing  unfair  to  the  press  and  advertising 
in  it.  It  should  certainly  m^e  for  an 
increased  volume  of  advertising  as  the 
purchasing  power  of  the  people  is 
increased 

In  common  with  every  other  business, 
I  believe  that  various  abuses  have 
developed  in  newspaper  publishing  and 
advertising  in  recent  years  whi<£  can 
and  should  be  eliminated  with  the  lead¬ 
ership  of  fairminded  publishers.  I  do 
not  foresee  immediate  increases  in 
circulation  prices,  but  that  may  come 
later. 


WALSH  IN  HOLLYWOOD 

Christy  Walsh  of  Christy  Walsh  Syn¬ 
dicate,  New  York,  left  for  Hollywood 
June  17,  where  he  will  assist  Carl  La- 
emmle,  Jr.,  in  the  production  of  a  foot¬ 
ball  picture  at  University  City. 


HEADS  CHICAGO  PRINTERS 

George  J.  Chiles,  Chicago  Tribune 
employe,  was  elected  president  of  Chi¬ 
cago  Typographical  Union  No.  16  last 
week,  succeeding  William  Hedger. 

EDITOR  &  PUBLISHER^ 
Classified  Advertising 
RATES 

SITUATIONS  tCub  with  OriUr) 

1  Tim*  —  .50  par  lin* 

}  Time*  —  .40  par  lina 
AU.  OTHER  CLASSIFICATIONS 
iCaah  with  Ordar) 

I  Tima  —  .75  par  lina 
4  Timaa  —  M  par  lin* 

Count  sin  word*  to  th*  lin* 

Whit*  apac*  charged  at  earn*  rat*  par  lina 
par  inaartion  aa  aamad  bjr  fraquancy  o4 
insertion.  Minimum  space,  three  line*, 
rh*  Editor  A  Publisher  rasarvea  the  right  to 
classily,  adit  or  reject  any  copy. _ 


Accounting  Service 


Know  How  Yon  Stand 
Do  your  records  give  you  Instantly  all  the 
vital  Information  you  need  and  should 
have?  If  they  don't,  whether  as  to  de¬ 
partments,  cost,  general  accounting  or 

A.  B.  C.,  have  them  revised  and  simplified 
by  an  accountant  of  exceptionally  thorough 
publishing  experience.  Inexpensive  stock 
forms  used  where  at  all  jiosslble.  Last 
call  before  list  la  made  up.  D-Dtt,  Editor 
&  Publisher. _ 


Brokers 


Kewspaper*  —  dallies,  weeklies  —  sales, 
mergers.  All  sectlona  Highest  references. 
Len  W.  Felghner,  Newspaper  Broker, 
Pythian  Building,  Nashville,  Michigan. 
Eastern  office,  Murphy's  Hotel,  Richmond, 
Va.  J.  W.  Mapoles,  representative. 


Real  Opportunity — Weekly  newspaper, 
large  growing  field,  good  plant,  earning 
large  dividends.  Initial  payment  56,000. 
Interest  In  good  weekly.  Including  editorial 
management;  down  payment  51,600.  J. 

B.  Shale,  Times  Building,  New  York. 


Pacific  Coast  dally  newspaper  Is  offered. 
560,000  cash  required.  Balance  satisfac¬ 
tory  tarma  Now  la  th*  time  to  buy.  M. 

C.  Moore,  Newspaper  Broker,  Beverly  Hills, 
Calif. _ 


Insuranc* 


Bnlld  Circulation  that  sticks  with  news¬ 
paper  accident  pollclea  Write  Jim  O. 
Ferguson,  Vlea-Prea,  Continental  Ufa  Ins. 
Co.,  St.  Loula  Mo. 


Circulation  Promotion 


Ask  for  affidavits  of  results  (both  in  cash 
business  and  new  added  subscribers)  of 
PARTLOWE  PLAN  clrculatlon-bulldlng 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
THE  CHARLES  PARTLOWE  COMPANY, 
OCCIDENTAL  BUILDING,  INDIANAPO¬ 
LIS,  IND. 


Increase  Circulation  and  hold  It.  Our  pro¬ 
motion  gets  them  and  keeps  them.  Pub¬ 
lishers  Service,  care  Editor  A  Publisher. 


Promotion  now,  to  bring  “better  tlmea” 
Hudson  De  Priest  A  Assoclatea  world's 
record  circulation  builders,  246  6th  Av*., 
N.  Y.  C. _ 


Nawspapers  Wanted 


Exclusive  Dally,  Middle  Western  or  Pa¬ 
cific  CSiast  city  of  16,000  or  over.  Cash 
or  substantial  payment  Olv*  full  in¬ 
formation  Including  tangible  assets  and 
net  Incoma  Box  D-t66.  Editor  A  Pub¬ 
lisher. 


Have  number  of  Proepects  for  good 
weeklies  In  North  Carolina  Virginia  and 
West  Virginia  Cash  ready  for  substan¬ 
tial  down  payments.  If  you  have  a  news¬ 
paper  worth  the  monev  asked,  let  us  list 
It  for  you.  No  expense  to  you.  J.  W. 
Mapoles,  Murphy's  Hotel,  Richmond,  Va 


AUTOMOTIVE  NEWS  MOVES 

Automotive  Daily  News,  sold  recently 
by  Macfadden  Publications  to  George 
G.  Slocum,  its  Detroit  manager,  has 
moved  to  the  sixth  floor  of  the  New 
Center  Building,  Detroit,  Mich.  Publi¬ 
cation  is  being  made  twice  a  week  at 
present,  on  Saturdays  and  Wednesdays, 
with  no  advertising  carried  in  the  mid¬ 
week  edition.  William  Ullman,  former¬ 
ly  with  the  Washington  (D,  C.)  Herald 
and  former  editor  of  American  Motor¬ 
ist,  has  been  named  Washington  cor¬ 
respondent.  Mel  Adams,  formerly  of 
the  Chicago  Tribune  is  new  Chi^o 
correspondent.  An  added  service  is  a 
list  of  automotive  stock  quotations. 
Conrad  Alexander  has  been  made  Wall 
Street  correspondent. 


PRESS  GROUP  ATTENDS  FAIR 

One  hundred  and  fifty  members  of 
the  North  and  South  Carolina  Press 
Associations  attended  A  Century  of  Pro¬ 
grass  Exposition  in  Chicago  this  week. 
The  South  Carolina  Press  Association 
meeting  in  Spartanburg,  left  there  in  a 
special  train  and  were  joined  by  the 
North  Carolina  Press  group  at  Ashe¬ 
ville,  N.  C.,  June  19. 


_ Help  Wantud _ 

Photographer  Wanted  to  work  on  dolly 
paper  In  small  city.  Pleaae  send  qualifi¬ 
cations  and  previous  experiences  to  D-ttT, 
Editor  A  Publisher. _ 


Situations  Wanted 


Advertising  Man,  age  29.  eight  years  dis¬ 
play  advertising  experience,  desires  per¬ 
manent  connection.  Willing  to  go  any¬ 
where.  Excellent  references  as  a  result 
producer,  salesman  and  copy  writer.  D- 
978,  Editor  A  Publisher. _ 

Circulation  Manager,  employed,  fully 
equipped  with  all  requirements  to  build 
circulation.  Increase  revenue  and  decrease 
waste — a  man  who  Is  trained  to  operate 
under  depression  and  build  for  a  safe 
position  In  the  new  era  of  the  Immediate 
future.  New  York  City  or  within  60  miles. 
D-970,  Editor  A  Publisher. _ 

Circulation  Manager,  organiser  and  com¬ 
petent  Boy  Promotion  man.  10  years  with 
leading  dallies.  Experienced  combination 
newspapers.  Excellent  references.  Confi¬ 
dential  Interview  If  desired.  D-972,  Edi¬ 
tor^ _ 


Circulation  Manager  or  Assistant  on  large 
paper,  available  Immediately  due  to  con¬ 
solidation.  Age  SO,  married,  college  edu¬ 
cation,  experienced  In  boy  organisation 
and  promotion.  Can  increase  Circulation 
revenue  and  build  Circulation  economic¬ 
ally.  Best  references.  Will  go  anywhere. 
Salary  secondary  to  opportunity.  D-963, 
Editor  A  Publisher. _ 


Clrcnlatlon  Manager,  38,  married.  Prefer 
Eastern  territory.  Aggressive,  honest,  am¬ 
bitious.  No  chair  warmer.  Qualified  in 
carrier,  street,  mail,  dealer  promotion. 
Small  salary.  D-971.  Editor  A  Publisher. 

Classified  Advertising  Manager,  14  years' 
experience,  seeks  position  with  newspaper 
that  appreciates  originality,  aggressiveness 
and  executive  ability.  Single,  36  years  of 
age.  College  graduate,  willing  to  locate 
anywhere.  Outline  of  record  and  unquali¬ 
fied  references  furnished.  Write  D-981, 
Editor  A  Publisher. 

Clrcnlatlon — Mr.  Publisher  or  Cir.  Mgr.: 
Are  you  considering  Independent  carrier, 
office  controlled  system  T  Ten  years  highly 
successful,  present  paper.  Can  install  com¬ 
plete  records,  reduce  cost,  show  Increased 
revenue.  Prefer  second  paper.  Desire 
change.  D-983,  Editor  A  Publisher. 


Contact  Man — Strong  personality,  excellent 
sales  record  with  Hearst  International 
Magaslne  Co.,  Scrlpps-Howard  News¬ 
papers.  Would  except  any  position  where 
diplomacy,  salesmanship,  and  perslstance 
Is  required.  D-982,  Editor  A  Publisher. 


Editorial— Trained  newspaperman.  32, 
journalism  school  graduate,  10  years  ex¬ 
perience  aa  reporter,  city  and  telegraph 
edltora  Speedy,  accurate  copyreader. 
Two  years  editor-manager  small  daily. 
Will  accept  depression  wages.  Wants  op¬ 
portunity  with  future.  D-984,  Editor  A 
Publisher. 


Execntlve,  advertising,  editorial,  promo¬ 
tion,  accounting,  circulation,  mechanical- 
ten  years  as  owner  weekly,  manager  dallies 
makes  me  competent  all  departments. 
Now  employed,  married,  sober,  31.  Oo 
anywhere,  but  want  to  stay.  Look  me 
up  In  yearbook.  Nell  O.  McKIm,  Carlsbad, 
New  Mex. 


Situations  Wantad 


Executive,  experienced  management  chain 
weeklies  and  small  daily.  New  England 
field.  Capable  entire  charge.  D-976. 
Editor  A  Publisher. 


Executive,  experienced,  all  departments, 
will  substitute  vacation  periods.  D-9T6, 
Editor  A  Publisher. 


Foreman  wishes  to  open  negotiations  with 
publisher  desiring  economy  and  efficiency 
In  composing  room  operation.  References 
given.  Address  Joseph  W.  Parrott,  Box  4, 
Hepburn,  Ohio. 


(ieneral  Manager — Business  manager; 
desires  position.  Formerly  managed  paper 
that  completely  reversed  local  situation  in 
city  of  over  100,000.  Paper  and  situation 
very  well  known  to  coast  publishers. 
Address  D-979,  Editor  A  Publisher, 


Magaslne.  newspaper,  or  publishing  work. 
Young  woman,  22,  college  graduate.  Sec¬ 
retarial  experience,  typing,  newspaper  ex¬ 
perience,  proof  and  copy  reading.  Knowl¬ 
edge  of  French  and  German.  Excellent 
references.  W.  Cooper.  1662  St.  Agnes 
Ave.,  Utica,  N.  Y. 


News  Editor — Energetic,  all-around  young 
newspaperman.  Fast,  accurate  copy- 
reader,  first-class  reporter.  Anywhere. 
D-968,  Editor  A  Publisher. 


Newspaper  Executive,  39,  seeks  affiliation 
as  Publisher,  Publisher's  Executive,  Man¬ 
ager.  or  Production  Chief.  Thoroughly 
grounded  all  departments.  Production 
Specialist.  Authority  Teletypesetter  Sys¬ 
tem,  all  phases.  Address  D-973,  Editor 
A  Publisher. 


Newspaper  Man  of  long  experience  with 
the  country**  outstanding  publishers,  but 
who  for  the  past  five  years  has  been  get¬ 
ting  executive  experience  In  a  group  of  the 
largest  and  better  known  department 
stores,  wants  to  return  to  the  newspaper 
field. 

This  man  has  served  as  business  and 
advertising  executive  on  most  important 
publications  and  can  give  creditable  refer¬ 
ences.  He  Is  now  employed  In  merchandis¬ 
ing  but  will  make  any  sacrifice  to  return 
to  newspaper  work  In  any  position  and  at 
a  salary  that  moat  any  publisher  can  afford 
to  pay.  A  position  that  has  posalbilltlee 
for  future  part  purchase  and  ownership 
would  be  preferred.  D-964,  Editor  A  Pub¬ 
lisher. 


Publicity — Advertising  Writer:  Nine  years 
newspaper,  advertising  and  publicity  ex¬ 
perience,  backed  by  14  years  residence  In 
Latin  America  as  son  of  Consular  officer. 
Knowledge  of  Spanish,  Portuguese  and 
some  French.  Able  to  mix  with  Latin 
Americans  on  common  social  basis.  Re¬ 
cently  Assistant  Publicity  Director  for 
large  steamship  line  operating  New  York, 
California  and  South  America.  Full  Knowl¬ 
edge  copy  and  production  of  direct  mall 
and  space  advertising  as  well  as  all-round 
editorial  and  news  experience.  D-980, 
Editor  and  Publisher. 


Publisher,  New  England  dally,  selling  in¬ 
terest,  seeks  new  connection.  Capable  all 
departments.  D-977,  Editor  A  Publisher, 
Reporter,  Feature  Writer,  Territorial  Man¬ 
ager — 26.  capable,  personable,  four  years 
experience  on  Pennsylvania  and  New 
England  papers.  Married,  good  habits, 
and  a  thirst  for  work.  Salary  secondary. 
D-974.  Editor  A  Publisher. _ 


Mechanical  Equipment  For  Sale 


Photoengravlag  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Hllee  Machinery 
Co..  480  West  Broadway.  N.  Y. _ 


Equipment  Wanted 


Cutler-Hammer  Conveyor  equipment  for 
six  press  deliveries  with  about  300  feet 
of  conveyor.  John  Griffiths  Co.,  146  Nas¬ 
sau  St.,  N.  Y.  City. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer;  Suter  &  Palmer 

Busineas  established  In  1t99 

360  Madison  Avo.  Now  York 


One  Advertiser  Writes: 

“Editor  &  Publisher  Classified  still  pro¬ 
duces  jobs — just  needs  a  little  more  per¬ 
sistency  on  the  part  of  the  advertiser.” 
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SHOPIMm^THIRIir 


By  MARLEN  PEW 


WE  are  attracted  by  a  two-column  and  therefore  I  do  not  see  how  the 
headline  on  the  first  page  of  the  third  criticism  can  be  reconciled  with 
Pittsfield  (Mass.)  Berkshire  Evening  the  first  two.  Ye  editor  just  doesn’t 


Pittsfield  (Mass.)  Berkshire  Evening 
Eagle,  reading  as  follows: 

“die  eagle  zeitung  stellt  am 

ACHTZEHNTEN  JUKI  EIN  SCHONES 
MUSIKABEND  VOR 

"Auf  dem  Landgut  von  Herm 


bother.”  ...  “A  vast  amount  of 
the  newspaper  quackery  practiced  on 
Congress  is  the  result  of  plain  incom¬ 
petence  and  ignorance.  The  average 
editorial  writer  is  a  pensioner.  Fallen 
arches  have  ended  his  days  as  a  re- 


d-iMj  ucm  vun  nrrm  Atv<«v9  uia  \iay9  as  a  ic* 

und  Frau  Merle  D.  Graves.  Neu  porter,  eye  strain  has  disabled  him  for 
Lenox  Strasse,  werden  diese  Fest-  work  on  the  copy  desk,  or  in  some  other 
konserte  stattfinden — Sie  sind  zu  way  he  has  demonstrated  his  physical 
Gunsten  der  arbeitslosen  Musikan-  or  mental  incapacity  to  perform  useful 
ten  der  Stadt — Eintritt  kostet  nur  services  in  the  collection  and  prepara- 
eine  Mark,  ur^  A  lie  werden  sich  tion  of  news  for  the  paper,  and  hence 
in  der  Gemiitlichkeit  herzlich  asnu-  has  been  assigned  to  the  humble  chore 
sieren.”  of  expressing  his  convictions.  As  a 

All  of  which  announces  that  the  Eagle  rule  he  knows  little  about  legislative 
is  cooperating  with  a  group  of  local  procedure,  and  has  never  seen  Congress 
musicians  to  presrat  a  series  of  pop-  in  action  except  as  a  one-day  visitor  in 
ular  concerts — musical  evenings — on  the  Washinjgton.  This  ignorance  often  is 
hudsome  lawns  of  a  local  residence,  responsible  for  the  striking  conflicts  be- 
Idndly  offered  to  the  newspaper  for  the  tween  editorials  and  news  dispatches 
purpose.  On  the  banks  of  a  babbling  app^ring  in  the  same  editions.”  .  .  . 
brook  tables  will  be  set,  under  strings  “Still  another  reason  for  the  torrent  of 
cleric  lights,  and  a  bevy  of  young  stupid,  violent,  indiscriminate,  and  de- 
Pi^field  women  will  act  as  volimteer  ceitful  abuse  with  which  Congress,  and 


waitresses.  It  is  to  give  employment 
to  long-distressed  local  musicians.  Bejer 


the  Senate  in  particular,  has  b^n  over¬ 
whelmed  in  late  years,  is  the  circum- 


will  now,  of  course,  and  music  lovers  stance  that  it  exposes  the  authors  to  no 

Will  nMr  nrncrrafii*  rkf  n _ _ _ ‘-i-* 


will  hear  programs  of  classic  excel 
lence. 


physical,  financial,  or  social  rislu.  The 
editor  who  spits  on  his  hands  and  de- 


Y  wiiv/  spits  uii  ills  iioiius  aiiu  uc~ 

In  discussing  the  wterpnsc  Joseph  nounces  the  Senate  as  a  gang  of  black- 
Hollister,  of  the.  Eagle,  ^id :  “There  guards,  poltroons,  thieves,  and  imbwiles 
is  a  tae  old  Cemian  word  Stimmung*  enjoys,  to  all  practical  ends,  the  same 
which  has  no  English  ^uivalent,  but  immunity  which  he  finds  so  outrageous 
in  generm  means  spirit  of  good  fellow-  when  exercised  by  Senators.  Nobody 
^p  and  warm  contOTtmenC  such  as  will  break  his  jaw  or  sue  him  for  dam- 
Rhine  BiCT^rten,  ages.  He  will  not  be  blackballed  at  the 
J  coimtry  club,  or  asked  to  curtail  his  note. 

iniportant  still,  his  boss  will  not 
be  dropped  from  the  White  House 
‘Stimmiinir’  guest  list,  or  plastered  with  an  income- 

ha«!  tniirh^hr«a/i  ^  penalty,  or  investigated  by  a  fed- 

beverage  anirlp  grand  jury,  or  jailed  for  contempt. 

our  soil.  The  fundamental  motive  is  to  Treasury,  as  Senator 

create  a  friendly  and  contented  com-  ph  judge,  as 

munity  spirit  and  encourage  and  help  ^‘***°‘^  '"[bat 

musicians  who  need  work.  The  an-  Ilf against 
nouncement  has  been  so  well  received  by  “?<^bers  of  toe  local  clearing-house 
music  lovers  that  we  feel  assured  of  a  But  ne^r  f^r.  Unless 

great  success,  and  I  hope  that  news-  I®  «cept>onal  editor  he  will  em- 
papers  elsewhere  will  see  fit  to  spread 

the  idea.  I  will  be  glad  to  supply  in-  *be  hide  of 

formation  to  any  editor  or  ouWisher  Congress.  It  is  toe  safe,  easy  way.” 


the  idea.  I  will  be  glad  to  supply  in-  5?*  bide  ot 

formation  to  any  editor  or  publisher  Congress.  It  is  toe  safe,  easy  way. 
who  may  want  any  further  light  on 

our  arrangements.  After  the  first  con-  \/f  ^  ANDERSON’S  blast  comes 
cert,  we  propose  to  devote  a  portion  of  .  at  a  time  when  I  was  be- 

the  proems  to  various  worthy  local  ginning  to  believe  toe  press  was  at 
charities.”  last  trying  to  be  fair  to  Congress.  In 

*  *  *  the  past  two  weeks  I  have  read  more 

U'XPRESSING  wrath  and  mortifica-  appreciative  editorials  of  toe  federal 
tion,  Paul  Y.  Anderson  takes  “the  l^islature  than  during  recent  years, 
average  editorial  writer”  for  a  ride  in  Many  newspapers  have  generously  ac- 
bj®  ^•'■casrn  c^riot  in  the  current  issue  knowledged  toe  tremendous  legislative 
of  The  N<aion.  It  is  a  long,  super-  feat  witnessed  at  Washington  since 
heated  indictment  of  them  on  the  March  4.  No  matter  how  “ignorant” 
pound  that  they  are  ignorant  and  reck-  tbe  “average  editorial  writer”  may 
less  in  comments  upon  toe  acts  of  Con-  be  could  irot  miss  toe  fact  that  Om- 
gress,  especially  the  Senate.  Here  are  gress  has  in  very  truth  plotted  the  re- 

a  fAur  e  •  _ _ _ 


a  few  excerpts: 


organization  of  the  whole  economic  sys- 


A.  S<mtor  of  more  than  average  tem  of  a  nation  in  about  three  mon^. 
perspicacity  recently  told  me  he  had  I  have  read  toe  entire  Industrial  Con- 

r*rt»riA  _ -•  ^...,..1  A -.A.  _ _ _ i: _ _  Ia.  _ ?  _ 


c^e  to  toe  definite  conclusion  that 
toe  greater  part  of  toe  daily  and  peri¬ 
odical  press  was  engaged  in  a  deliber- 


trol  Act,  marveling  at  its  intricacies. 
This,  and  dozens  of  other  complex 
measures,  did  not  just  drop  out  of 


was  ciiSa^CU  III  a  QCllDCr-  mcoouica,  uiu  UUl  JU3i  Orup  OUI  OI 

ate,  overt  planned  conspiracy  to  de-  Uncle  Sam’s  hat.  Men  had  to  write 
^roy  the  reputation  and  influence  of  them,  paragra{to  by  paragraph,  and 
^ngress,  in  order  that  a  permanent  argue  and  plead  and  think  them  out. 
di^torship  might  be  established.”  ...  In  his  article  Mr.  Anderson  shows 
‘Thr«  criticisms  of  Congress  are  up  some  instances  of  unfair  criticism 
faimliar  to  all  newspaper  readers,  and  and  naturally  one  has  to  admit  that 
it  IS  a  common  thing  to  see  Ml  three  (ingress  has  long  been  the  butt  of  toe 
in  a  single  editorial.  First,  Congress  prws  paragraphePs  oft  weary  wit  and 
IS  scolded  for  ‘investigating  to^  much.’  etotorial  writer  snap  judgment.  Any 
Second,  it  is  scolded  for  ‘talking  too  fair-minded  person  must  concede,  I 
mucE’  And  third,  it  is  scolded  for  think,  that  toe  abuse  heaped  on  the 
I»ssing  ‘too  much  half-baked  legisla-  Senate,  in  particular,  in  recent  years 
tion.  I  am  no  baker,  but^  I  presume  has  b^  an  indignity  of  toe  first 
that ‘half-baked’  legislation  is  toe  result  calibre.  It  was  sure-fire  wise-cracking 
of  insufficent  inquiry  and  discussion,  to  refer  invidiously  to  toe  upper  house. 


Columnists  could  always  get  a  laugh 
at  this  point.  And  some  of  toe  ridi¬ 
cule  was  jolly  well  deserved.  There 
are  dumb-Mls  and  devious-minded  in¬ 
dividuals  wearing  toe  toga,  wholly  mis- 
representative  of  the  people  in  whose 
name  they  are  serving.  Mr.  Anderson, 
however,  does  not  complain  of  just 
criticism.  He  rebukes  stupid  wise¬ 
cracking  which  distorts  public  opinion 
concerning  good  men  and  measures. 
That  it  amounts  to  a  “conspiracy,” 
however,  is  too  silly  to  warrant  dis¬ 
cussion. 

*  *  * 

A  COLUMNIST  in  St.  Paul  (Minn.) 

Daily  News  publishes  toe  names  or 
license  numbers  of  autcxnobilists  who 
violate  traffic  ordinances. 

Here  is  an  item  of  toe  sort  as  pub¬ 
lished  :  “Motorist  B'  352-688,  1933 :  Last 
Tuesday  at  3.35  p.  m.  you  parked  your 
car  on  4th  and  Cedar  sts.,  in  direct  path 
of  a  street  car  stop.  As  a  result  those 
wishing  to  board  a  street  car  had  to 
circle  your  car.  Please  be  more  con¬ 
siderate  in  the  future.” 

C.  H.  Zealand,  of  toe  Minnesota 
Safety  Council,  tells  this  writer  that 
these  citations  are  particularly  effective 
among  drivers  of  trucks  bearing  the 
names  of  concerns  that  value  their  busi¬ 
ness  reputation  or  their  liability  insur¬ 
ance  costs.  The  News  writer  often 
mentions  them  by  name.  It  is  a  good 
idea,  calculated  to  reduce  motor  acci¬ 
dents. 

*  *  • 

A  FRIEND  of  this  column  handles 
toe  press  relations  bureau  of  a  huge 
basic  industry,  now  planning  a  half  mil¬ 
lion  dollar  advertising  campaign.  He 
called  just  the  other  day,  telling  of  ex¬ 
periences  with  gentlemen  of  the  adver¬ 
tising  trade,  now  swarming  his  office. 
It  was  a  remarkable  story,  and  I  asked 
him  to  write  it.  He  did,  as  follows: 

“Because  it  may  point  one  aspect  of 
my  story,  allow  me  to  say  that  my  de¬ 
partment  passes  out  news  handouts 
only.  The  papers  and  the  press  asso¬ 
ciations  request  them,  and  I  comply.  I 
have  been  known  to  volunteer,  also. 
I’ve  a  boss  who  is  God’s  gift  to  a  news¬ 
paperman,  because  he  does  and  says  toe 
newsy  sort  of  thing.  Circus  stuff  is 
out — ours  isn’t  that  kind  of  an  industry. 

“Well,  the  advertising  agencies  are 
swarming — Presidents,  Vice-Presidents, 
Creative  Executives,  Visualizers  and  all. 

I  tell  them  our  commodity  wishes  toe 
direct  attention  of  the  consumer,  and 
that  its  distribution  is  limited  by  geo¬ 
graphical  considerations.  Here,  so  help 
me  (jod,  is  a  fair  composite  of  daily 
scenes  in  my  office: 

“  ‘Radio  is  the  thing  for  you.  Now, 
we  have  a  bang-up  programme  .  .  .’ 
The  voice  fades  to  a  reverent  whisper 
as  toe  story  unfolds. 

“  ‘But,’  I  presently  manage  to  say, 
‘we  produce  no  toothpaste;  we  make 
no  cigarettes ;  we  sell  no  breakfast 
food.  Really,  there’s  nothing  at  all 
cheap  about  our  commodity  .  .  .’ 

“The  gentlemen  covertly  glance  at  one 
another. 

“Then  they  speak  in  chorus : 

“  ‘Oh,  my  dear  Mr.  Halfwit  [that’s 
what  they  mean,  at  any  rate]  you  surely 
cannot  allow  your  prejudices  to  guide 
you  now.  Of  course,  some  of  the  pro¬ 
grammes  are  irritating — ^but  not  ours. 
Radio  is  clearly  indicated  for  your  cam¬ 
paign.’ 

“  ‘Over  my  dead  body,  gentlemen  1’ 

I  tiy  to  put  firmness  in  toe  voice. 

“One  of  the  ‘creative’  men  speaks  up, 
respectfully  addressing  his  own  presi¬ 
dent.  ‘Isn’t  it  probable,’  he  begins,  ‘that 
double  page  spreads  in  four  colors  in 
the  nationM  magazines  would  do  just  as 
well  ?’ 

“  ‘The  very  thing !’  'The  circle  bright¬ 
ens  up.  The  others  glance  gratefully  at 
the  creator  of  a  brilliant  thought.  That 
boy  is  destined  for  a  raise,  perhaps  a 
vice-presidency. 

“I  remind  them  ours  is  not  a  national 
market 

“  ‘But  of  course,’  yes-yeses  toe  visual- 
izer,  ‘how  absurd  to  overlook  that 
What  you  want  in  this  situation  is  bill¬ 
boards  on  every  highway,  posters  on 
every  bam — in  your  consuming  terri¬ 


tory,  of  course.  Naturally,  outdoor  n 
vertising  is  toe  complete  answer.' 

“  ‘I  wonder,’  I  muse  in  my  stupU 
way — I  am  only  a  simple  newsp*n> 
man,  you  know.  ‘We  have  no  gasoi^ 
or  headache  pills.  We  thou^  ^ 
might  try  to  reach  people  right  in  tfaen 
homes.’ 

“  ‘They  are  all  out  motoring,’  into', 
rupts  the  president  crisply. 

“‘And  sometimes  they  read  nem- 
papers,  don’t  they?’  I  ask.  ‘I  don’t  k 
out  of  New  York  much,  but  I  remembir 
once  when  there  were  newspapers  ■ 
every  town.  Have  they  all  fold^ 

“And  so  at  last  we  get  settled  the  k. 
tor  which  the  advertising  people  knmr  u 
‘media.’  Seemingly  we  have  to  cokt 
just  so  much  other  ground  first,  thoq}^ 
I  can  tell  you  that  our  own  minds  hne 
been  made  up  a  long  time  on  that  scoit 
But  of  course  we  are  not  advertian 
people,  and  we  wouldn’t  know. 

“However,  once  the  callers  are  ctn- 
vinced  we  intend  to  be  blockheads  aboel 
it,  they  do  respond  in  fine  spirit  Tb 
discussion  narrows  down  to  the  taksli 
and  facilities  of  the  agency  itself.  Ab 
this  is  the  first  glittering  prospect  of¬ 
fered: 

“  ‘Our  public  relations  bureau  a 
tends  to  you  a  plus-service,’  annoooti 
the  president.  ‘I  want  you  to  hau 
lunch  with  our  managing  editor  sb 
me  at  the  Advertising  Club  tomonou 
You’ll  like  him — he’s  just  your  sort  ja 
know— old  newspafwrman  and  all  thtt 
used  to  be  city  editor  of  all  the  Nes 
York,  Philadelphia  and  Boston  paptn 
He  knows  how  to  write  free  puWidb 
stuff  that  no  paper  can  turn  down,  r 
will  not  cost  you  a  cent  for  hi^  i 
vice.’ 

“  I  ask  if  we  are  meant  to  understnf 
that  we  can  get  the  whole  story  of  cm 
product  told  in  the  news  columns,  wi^ 
out  cost.  And  I  express  interest  in  th 
literary  qualifications  of  a  man  wbou 
no  desk  can  turn  down. 

“‘Well?’  says  the  president,  grimly 
‘We’ll  get  your  stuff  in  toe  papers,  tl 
right,  ail  right.  If  it  is  turned  dm 
we’ll  just  cancel  the  advertising  sdied 
ule.  Better  than  that,  we’ll  offer  tb 
advertising  contract  conditional  np« 
acceptance  of  our  publicity.  The  dm 
newspapers  aren’t  so  cocky  these  dayi 
Why,  say,  they’ll  give  you  the 
editorial  page  for  a  contract’ 

“They  are  not  all  that  way,  a 
course.  Some  realize  the  sun  hu  u 
yet  set  upon  the  last  edition  of  the  laS 
newspaper  in  America.  A  few  knoi 
the  distinction  between  paying  one’s  wq 
in  the  exploitation  of  one’s  commodili; 
and  forcing  it  down  the  editor’s  gaU 
with  threats.  Some  outfit  that  doa 
business  along  decent  lines  will  get  cm 
account. 

“That  is  to  say,  some  agency  will  fd 
it  if  instead  we  do  not  connect  up  wil 
a  professional  publicity  squad.  Then 
lads  have  a  most  attractive  propoiitioi; 
Our  space  will  cost  us  nothing,  thouA 
the  fees  to  the  bureau  are  plenty.  P» 
licity  organizations  are  mannM  will 
people  who  rest  their  feet  on  the  dU 
editor’s  desk.  The  office  boy  bows  tha 
right  in,  no  matter  who  awaits  in  tb 
outer  office.  The  city  editor  at  esu 
sweeps  all  copy  off  the  desk  to  fflsb 
room  for  the  handouts.  Without  read¬ 
ing  them,  he  marks  them  ‘must’  sA 
shoots  them  to  the  composing  roa 
writing  snappy  heads  as  he  yells  ibs 
the  telephone,  ‘Stop  press  I  Throw  ab 
baseball,  kill  City  Hall,  pull  out 
cable  from  the  London  conference  sal 
slam  this  stuff  in.  Make  that  pida 
3  columns  wide — captions  on  the  way. 

“But  that’s  beyond  my  depth. 
can  get  into  the  papers- 
that’s  not  because  the  boys  like 
because  it  is  news.  Perhaps  I  »bj* 
resign  and  leave  toe  ‘public  rdanoi* 
end  of  my  industry  to  some  gang  W; 
knows  how  to  snuggle  up  to  dty 
tors  and  really  put  the  thing  across. 
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